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The Ultimate Racing Game 
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Billiard 
Cloth 


All Grades and Colors 


Wilsall 


ORDER DEPT: 


TOLL FREE — 800-223-6468 
NEW YORK— 212-475-4960 
FAX — 212-533-8169 


The Henry W.T. Mali & Co., Inc. 
257 Park Ave, South ¢ New York, N.Y. 10010 


Limited Offer 


Pre-paid Debit Card System 


INC. 


Model 5860 
Card Reader 


Eliminate tickets and tokens with a prepaid debit card system. XCP's paper 
or plastic VendaCards® store prepaid credits and redemption points on 
magnetic stripes for as low as 3.5 cents per card. The 5860 installs on virtually 
any video or skill game, soda machine, parking ticket dispenser, admission 
control turnstile etc. Rental $15. per month. 


Contact David F. Swan 
(813)-841-6630 or Fax: (813) 845-3640 
7212 US Highway 19, New Port Richey, FL 34652 
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Following this line of thinking we would like 
to present the essential expression of genius. 
The Amazing CashCode. To put it simply this 

is what this ingenious machine has to offer: 

~ An Amazing Plus device (stacker or stackerless). 
This user friendly, maintenance free upstacker 
| or downstacker has a removeable, sealable, and, 
= lockable cassette for total security. The most 


advanced optical and magnetic recognition. IT TURNS MONEY INTO CASH 
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: CashCode 








Pop-up cover for easy access to cleaningand = 
service. Front colour LED to indicate operational r 
mode. First in the industry-patented, non- 
contact note pathway with beltless mechanisms 2. 
to insure the highest acceptance rate of genuine 
bills. All this genius at a simply unbelieveable 
price and warranty. For further information 


call your local distributor today or CashCode = 
toll free at 1-800-584-2633. 
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FEC Focus: 
Step up to bat! 68 


Baseball has survived wars, scandals, 
and yes, the absence of a 1994 World Se- 
ries. Still, the Baseball Hall of Fame in 
Cooperstown, N.Y., listed 370,000 visitors 
last year, the fifth highest since it opened in 
1939. Baseball continues to retain a place 
in the hearts of sports-loving Americans, a 
fact that leads family entertainment centers 
to include batting cages as primary attrac- 
tions. 


The games are on 


at Dave & Busters 80 

Call it an adult playland. Call it a fancy 
restaurant. Call it an upscale billiard palace. 
Call it a carnival midway. You are right on 
all counts. From its modest beginnings in 
Dallas in 1982, Dave & Busters has grown 
to six locations in major metropolitan ar- 
eas, with four more on the drawing board 
for late 1995-1996. The company slogan 
speaks volumes: “There’s no place quite 
like it.” 


AMOA Expo ‘95 
in The Big Easy 129 


Need the basic information on the 
show: exhibitor list, schedule, floor plan? 
You can find it within our 35-page section 
along with an equipment preview, inter- 
view with the outgoing AMOA president, 
words of welcome from the incoming presi- 
dent, and insights from industry veteran 
Ken Anderson. In addition, there is also a 
guide to points of interest, restaurants, the 
music and night life scene, and colorful lo- 
cal phrases. 


COVER 


The mission is simple: provide the right 
jukebox to the right location. NSM-America 
makes it possible with five new models that 
can be seen at the upcoming AMOA Expo 
"OD. 

Pictured: top left—Performer Wall 2000, 
bottom left—Digital Thunder, center—Emer- 
ald Ice, top right—Performer 2000, bottom 
right—Digital Thunder Wall. 
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DALE® INFORMATION DISPLAYS 


SAVE YOUR COINS! 


high quality Graphic Displays for all your 


<< your games earning a profit. Use Dale 


For information contact: Dale Electronics, Inc., 1122 23rd Street, Columbus, Nebraska 68601. Phone (402) 563-6308. Fax (402) 563-6418. 





128 x 32 
192 x 64 


new and replacement needs. 


Dale can supply the right display to fit most 
pinball and redemption machines at a cost 
you can afford. 


Available in all popular sizes. 


128 x 64 
256 x 64 


Plus many 
more! 
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FROM THE EDITOR 


Life’s a box of chocolates. 
we're the ones with the nuts 


orrest Gump’s mother told him that each person 
is responsible for his own destiny, adding that 
everyone must make the best of what they have. 
If life is really like a box of chocolates, as she 
told her son, then the coin-op industry must be 
the ones with nuts. 

Consider if you will the operator who has de- 
cided that the way to compete with his rivals is 
to offer locations a larger percent of the profits. 
The reason is simple, “We'll be able to get more 
locations!” he beams. Little does he know that 
just around the corner fate is ready to deal a fa- 
tal blow. It won't be long be- 
fore that operator will be 
unable to offer great equip- 
ment. Wait, he won't even 
be able to offer mediocre 
equipment on a regular 
basis. 

He simply isn’t making 
enough money to invest in 
updating his equipment. 
Service is destined to be a 
thing of the past, at least on 
any kind of timely basis. 
While the location pats it- 
self on the back for the 
“great” deal it got when the 
operator agreed to give 
away 60 or more percent of 
the profits, the bottom line 
dollars will dwindle faster 
than the caliber of games 
and service. 

How about the operator who is convinced 
that he’ll make a fortune in his cranes by mak- 
ing it impossible for players to win a prize. “Hey, 
I'll buy stuff to put in the crane and won’t have 
to buy any ever again. Think of the money I[’ll 
save, while the players pour their money in!” he 
reasons. 

He’s still got Super Bowl XX items stuck to 
the sides of his cranes, so the part of his theory 
that says he won't have to buy stuff is holding 
up! But as the dust piles up and spider webs are 
the only thing making their way down the coin 
slots, the operator is perplexed at why his prof- 
its are nonexistent. He’s right down there on the 
same level with the operator who wraps $20 
bills around bricks to entice players, knowing 
full well that the claw will never pick them up. 
He’s only a few rungs lower than those who pro- 
fess to operate redemption but the prizes (I use 
the word loosely) are wedged between the pizza 
oven and the coke dispenser. Of course, it does- 


n't matter anyway because there’s nothing any- 
one wants. 

Then there’s the operator who brags that he 
doesn’t belong to his state association, the na- 
tional association, and doesn’t subscribe to any 
trade publications. “I just can’t afford to join any 
of those associations,” he justifies. “And I cer- 
tainly can’t put out $60 every year for a maga- 
zine subscription!” 

But let his state pass a bill calling for exorbi- 
tant new taxes on his equipment, and he’s the 
first to scream that he didn’t know anything 
about it and why didn’t SOMEONE do SOME- 
THING about it! It falls on deaf ears when you 
explain that he would have known and some- 
one would have done something about it had he 
and others like him been supporting his state as- 
sociation. 

He'll soon forget that he’s paying many times 
on the new tax what the dues and subscriptions 
would have been, as he brags about saving all 
that dough on memberships and magazines. 
Time to borrow another famous phrase from 
Forrest Gump: “Stupid is as stupid does.” 

Can you stand one more? There’s the opera- 
tor who insists that a certain game doesn’t earn 
anything! Ask him how many he has and he'll 
explain that he doesn’t actually have any, but he 
heard from his wife’s cousin’s brother’s father- 
in-law who just happens to know the wife of the 
son of the sister of an operator across town, who 
said that the game was a dog. Or maybe he does 
have the game. Let’s take a look at an example 
from about 10 years ago involving the hit kit of 
all time. 

An operator bought a brand new Mr. Do! kit 
and installed it in an old Scramble cabinet. Hum, 
the graphic panel is turned around, new stickers 
are applied, but the old name is bleeding 
through. The controls don’t seem right because 
they aren't. Attractive to prospective players? 
Hardly. But, of course, that operator insisted the 
game was a dog! 

I'd be willing to bet a dozen raw oysters that 
every one of you could relate a story about a 
nutty operator (10 tokens for a dollar, five plays 
for a quarter, unsupervised arcades, no new 
games since the last Pac-Man clone, etc.). They 
make you scratch your head in wonder that 
they've survived this long. 

I heartily agree with Mrs. Gump that it’s up 
to us to do the best with what we have; we are 
creating our own destiny. The trouble is, the in- 
dustry has a lot more going for it than some are 
using. & 


SEPTEMBER 1995 


Introducing the new 
ROCKET II, Rock-Ola’s 
latest high performance 


jukebox. This stylish 

model is built with the 

same “Attention-to- 

Detail” Rock-Ola is 

famous for. The ROCKET 

Il comes equipped with 

all the right features: 

e Illuminated 

hard push 

buttons with 

“sold” con- 

tact points for 

continuous 

repeat play. 

e Built -in 

audio distribution pack- 

age ready to handle exter- 

nal speakers. 

e The industry’s finest 

280 watt acoustically 
designed, 
sound 





WSERT Gt 





e New colorful graphics 
and a slender profile are 
sure to attract attention. 


With all these features 
and good looks too, this 
Rocket is sure to be a hit. 


Available at your authorized Rock-Ola Distributor. 


5233 North Pearl Street, Rosemont, 
Illinois GOO18 
(708)928-2121 Fax:(708)928-2128 


Dollar coin can't do nuthin’ on its own 


I saw your invitation on the Internet inviting comments 
about the dollar coin. I couldn’t resist the temptation to throw 
in a different view on this coin. Frankly, having watched its 
progress from afar, we think it’s almost worthless without 
some real operator resolve on game play price. 

With the operating side of the coin-op industry in the Unit- 
ed States looking very much like a boxer who has caught one 
too many punches with his head, the long-awaited dollar coin 
is constantly being touted as some sort of savior. 

So much has been written about this coin, that it’s taking 
on qualities that no coin in history has ever had! So much so, 
that many see it as an automatic solution to all their prob- 
lems, and this is not the case. The dollar coin cannot and will 
not work any miracles. 

The dollar coin is not some miraculous vehicle that can 
increase takings. It’s higher game play price that the dollar 
coin can assist in getting that will bring back profitability, but 
only if operators have the cahonas to first implement the 
higher game play prices and then to hold them regardless of 
player complaints or undercutting by idiot operators who 
panic at the sound of the first player’s grumble. 

Unfortunately, through our travels it appears that 


LETTERS 


nowhere in the whole United States is there one single area 
where operators have given any indication that they are pre- 
pared to work together on game play price as a unit, and 
where this would be possible without being undermined by 
rebel operators waiting to profit by undercutting any new 
price structure. On the contrary, we fear we will still be hear- 
ing the same excuses for 25-cent play from many operators 
even when the dollar coin is actually going into coin slots. 

Judging by what’s been seen so far, you could bet your 
house that soon after the introduction of the coin, some- 
where in the United States you will see signs on machines 
that have nice new dollar coin mechs offering four and even 
five games for the dollar. 

Nothing is going to change with the introduction of a dol- 
lar coin if operators can’t show some unity and are not pre- 
pared to bite the bullet and increase prices. It follows that 
when this unarguable fact is accepted, it becomes imperative 
that prices be increased now, not continually put off until a 
dollar coin becomes available. 

U.S. operators plead that players won’t drop multiple 
coinage for 50-cent, 75-cent, or $1 play, but this is a cop out 
of the highest order. Operators in countless other countries 


continued on page 12 
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#1 
Because © 
We do it Right! 


¢ The Right Lines 

¢ The Right Service 

¢ The Aight Parts 

e The Aight Delivery 
¢ The Right Advice 

e The Right Financing 


CENTRAL 


DISTRIBUTING COMPANY 


“We’re all you are looking for in a Distributor. Our philosophy is that if you treat 
your customers Right they honor you with their business. 
Maybe that’s why Central has been here since 1933!” 





Pinball Kedemption Parts service 


609 North 108th Street, Omaha, Nebraska 68154 
402-493-5600 ¢ 1-800-253-8212 ¢ Fax 402-493-8510 
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continued from page 10 


have all been through the so called player resistance to drop- 
ping multiple coins; to our knowledge all have succeeded in 
getting game play prices up. 

With game prices constantly on the rise in the United 
States, and a strong chance that parallel kits will once again 
be outlawed in 1996, the American industry must have 
higher game play prices to survive. They have to get them 
quickly, not in 1997 or 1998 with this Messiah-like dollar 
coin. No one can keep selling something worth $1 for 25 or 
50 cents and be sure of being here in 1997. 

Jack Rodios 
Cash Box International Magazine 
Australia 


Its time has come 


The dollar coin is an item whose time has long since need- 
ed to come. Anyone who fixes bill acceptors (over and over 
and over) can vouch for this. We still need bill acceptors, but 
if we can limit their use to the much lower volume bills ($5- 
$20) they will last a lot longer in between repairs. 

Coin mechs are a proven technology. When was the last 
time a BC-35 quarter slot died? Maybe this is an unfair ques- 
tion. After all most people responding spend way too much 


We have 
what our 
Competition \ ¢, 
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“lr 


Doesn't... 


GREAT AMERICAN BILLIARDS 
800/ 831-2011 


FAX: (401)/463-6673 
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time fixing those damn bill acceptors. I’m lucky enough that 
I don’t have to deal with the little ones that go on coin doors 
or In vending machines. I just have to clean the BC-35 and 
BC-3500 machines weekly (dust buildup from dirty dollars). 
Dollar coins would drop the bill acceptor use and increase 
the much more reliable coin slot use. The amount of down- 
time for cleaning and repair would plummet. As you may 
have guessed, I’m more than a little for it. 
Jonathan Deitch 
Response from 
Internet 


No bills allowed 


To show how perverse the world is, here in the United 
Kingdom note (bill) acceptors are not used at all. It is my un- 
derstanding that the law does not allow the acceptance of 
notes into machines (i.e. the law specifically mentions coins). 

We do, of course, have the one pound coin, which since 
its introduction has been a great success, both in general use, 
and in particular the amusement industry. & 

lan McNeill 
Noraut Ltd. 
United Kingdom 


Editor's note: We posed a question about the proposed dollar 
coin on the Internet and got several responses. If you'd like to 
comment on the dollar coin or any other topic your heart desires, 
either drop us a line or put it on the net. Our number there is 
PlayMeter@aol.com 


JUKEBOX OPERATORS 


RELIEF 
IS 
COMING 


WHERE? 
AMOA EXPO ‘95 
NEW ORLEANS 


BOOTH #820 
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full counton - the “real life” 
the batter, sounds at 
runners go... the ballpark. 
here's the Score on 
pitch... Base Hits: 
Crrraack! Singles, 


Doubles and 
Triples always 
score BIG! 


it's a gapper to 
the wall, one run 
scores, two runs 


score... SMASH a 
the winning run is PAD HOME RUN and hit 
around third... 3 the progressive 
and here's the... JACKPOT! 





Safe! You Win 


e ONE TO FOUR PLAYER fast e Separate coin and ticket meters 


paced action! More players ... for each player station. 
more fun ... more $$$!! 
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e Fast loading electronic ticket 
e Reliable, durable and depend dispensers. 


able SOLID STATE design. LED 
lamps and scoring — 
NO bulb replacement! 


e Low ticket warning light. 


e Quality made in the USA! 
e Progressive JACKPOT! Fast and 


furious action as the JACKPOT e Operator adjustable features 





climbs! and controls. 

e High fidelity music, speech and DIMENSIONS: 
sounds. Just like being in the Height: 34” 
park! cee 

Data East USA, Inc. eel 8 

e Separate service and collection 1850 Little Orchard Street Length: 48 

access ... simple, safe & secure. San Jose, CA 95125 Weight: 175 Ibs. 


(408) 286-7080 


ia 
$3 
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Seven mystical masters present the player | 
with feats that must be performed in order to join 
their supernatural society. There’s Nostradamus, 
foreseer of the future; The Shaman, medicine 
man from an ancient tribe; The Great Hansen, a 
modern illusionist who does things the great 
American way; Mr. Mystique, a stage magician 
with an unmistakable French flair; Kenzo, expert 
in Japanese Shinto magic; Jadugar, Middle- 
Eastern manipulator of nature; and, ultimately, 
Matra Magna herself, supreme ruler of the realm. 


Each master challenges the player with an 
incredible bag of supernatural superstunts only 
Capcom could contrive. All make for play appeal 
and profits that are definitely out of this world! 


From the opening top hat skill shot to the 
ultimate ball-popping, eye-popping Magic Mayhem 
where the player must defeat the power of Matra 
Magna’s wand, PINBALL MAGIC is a force 
to be reckoned with! 






FOR SERVICE 
repel. 708-717-4080 
SPUR 700-03-204) 









Engineering has a few tricks up their sleeves, too. — 
All the dazzling sights, sounds and sensational 
shots are choreographed to high-tech perfection 
to guarantee game reliability. 
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~~ Height (Max): 78 1/2” with 
levelers fully extended 
Height with backbox folded 
(Max): 54 1/2” with levelers 
fully extended 


e Short Circuit Protected Lamps And 
Solenoids 


e Brown-Out Compensation For Consistent 
Game Play 


-e Lamp Warming For Prolonged Life 





Width: 27 7/8” 
¢ One Coil Type On Most Features @ Depth: 52 1/8” 
. Weight: 260 Ibs. 4 
e Burned Out Lamp, Solenoid And Broken Or (uncrated) 
Open Wire Detection _ = 
crate 


fete] |) Me] oJ 
3311 North Kennicott Rd., Arli 


Phone: 708-797-6100, F 
NOTICE: “PINBALL MAGIC” is a trade 


©1995 CAPCOM CO 


e All-New Playfield Access System With 
Multi- Level Lift Bracketing ForSimplified 
Servicing And Troubleshooting 


e Adjustable Flipper Power 






Heights, IL 60004 
108-797-6208 


(OF- Toler] sam Ore) ia @) ome Lalor 
INC. 








COIN-OP, INC. 


3311 North Kennicott Rd., Arlington Heights, IL 60004 Phone: 708-797-6100, Fax: 708-797-6208 
©1995 CAPCOM COIN-OP, INC. 
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EQUIPMENT POLL 





, POINT | POINT 
GAME | MFG. — VALUE | GAME MFG. VALUE 
ALLEY BOWLERS 12. Toss Em (UETD) * 20 
1. Skee-Ball (Skee-Ball) 7.30 13. Froggy Jr. (CCD 4.50 
2. Skee-Ball Lightning (Skee-Ball) TAT 14. Jr. All American (UETD) 4.00 
3. Striker) (Design Plus) 6.60 
4. Smartball (Smart) 5.78 ROLL DOWNS 
5. Alley Cats (Jaleco) 4.67 1. Spin To Win (Lazer-Tron) 8.11 
2. Clown Roll Down (Bay Tek) 5.00 
SPORTS GAMES 3. Tic-Tac-Toe (Skee-Ball) 4.00 
1. Super Shot (Nat'l Sports) 8.50 
2. Two Minute Drill (Taito) 7.00 COIN DROP GAMES 
3. Arm Champs (Jaleco) 7.00 ie Home Run Hitter (CCD 8.88 
4. Shoot to Win! (Smart) 6.94 2. Wheel *M In (Bromley) 8.55 
5. Rage in the Cage (Fun Merchants) 6.75 3. The Mask (Data East) 8.33 
6. Full Court Frenzy (ICE) 6.50 4. Smokin’ Token (Seidel) 8.00 
7. UB QB Football (Nat'l Sports) 6.08 5. Roll for Gold (Benchmark) — 6.67 
8. Slugfest (Williams) 5.88 6. Aftershock (Lazer-Tron) 6.60 
9. Hoop Shot (Doyle) 5.78 a. Rock-N-Bowl (Bromley) 6.29 
10: ‘Pro Pitch (Doyle) 5.33 8. Coin Circus (Am. Sammy) 6.17 
11. Around the World (UETD) 5.00 9. Goofy Hoops (Capcom) 5.00 
(2 ‘Bagzle Dazzle (Doyle) 500 10. Addams Family Values (Midway) 4.75 
13. Putting Challenge (ICE) 4.69 11. Super Bank It (Lazer-Tron) 4.25 
NOVELTY 
. ccniede 9.00. 1. Dinoworld (Planet Earth) — 10.00 
5 vei ell 2, Cyclone | UCE) 9.40 
3. Spider Stompin’ (Jaleco) 9.00 
Dinosaur Valley (Fun Merchants) 8.00 4. Ribbit Racin Rarekivow 8.50 
. Klondike/Gold Coast (Fun Merchants) 7.80 5. Bineccers es es 806 
. Starburst 5.50 
. Wedges/Ledges (Fun Merchants) 5.33 lowe aged poe es _ 
8. Fling Shot (Planet Earth) 7.00 
CRANES» 9. Feed Big Bertha (Smart) 6.94 
1. Big Choice (Fun Merchants) 7.67 10. Wacky Gator (Data Kasi 6.88 
2. Candy Crane (Smart) 7.69 11. Hop-A-Tic-Tac-Toe (Data East) 6.82 
; eae aw (Smart) 7.44 12. Simple Simon (Am. Sammy) 6.50 
. 13. Pop-A-Ball (Coastal) 6.44 
Challenger (A.G.E.) 7.00 14. Buddy Bear (Smart) 6.40 
5. Skill Crane (Grayhound) 6.60 15. Cracky Crab (Namco) 6.38 
6. Action Claw (Fun Merchants) 6.33 16. Magic Mr. X (Am. Sammy) 6.33 
7. Classic Watch Crane (Smart) 5,67 17. Pop-A-Slot (Coastal) 6.33 
8. Challenger (Wedges/Ledges) 4.88 18. Pogger (Lazer-Tron) 6.33 
9. Hollywood Crane (Maxwell) 4.00 19. Knock Down (Meltec) 6.25 
20. Ring Toss (Lazer-Tron) 6.00 
CHILDREN’S GAMES 21. Whac-A-Mole (Bob’s Space) 5.75 
1. 1/2 Pint Frenzy (CE) 8.67 22. Killer T-Rex (Smart) 5.75 
2. Smart Toss Em (Smart) 7.60 23. Flip-N-Win (Planet Earth) 5.73 
3. Shoot to Win! Jr. (Smart) — Tao 24. Big Mouth (Meltec) 5.71 
4. Awesome Toss Em (Lazer- Tron) Ti20 25. Dump the Ump (Doyle) 5.60 
5. Super Mario Mushroom (Premier) 7.00 26. Neck-N-Neck (Bundra Games) 5.17 
6. The Flintstones (ICE) 6.33 27. Bouncing Bandit (CCD 5.00 
7. Lil Dump the Ump (Doyle) | 6.00 28. Sidewinder (Bob's Space) 4.75 
8. Li'l Piggy Pass (Doyle) 6.00 29. Super Mario Bros. (Fabtek) 4.75 
9. Skee-Toss B.C. (Skee-Ball) 5.88 30. Double Cheese (Midway) 4.60 
10. High Tops (Nat'l Sports) 5.67 31. Hungry Hungry Hippos (CE) 4.29 
11. Barnyard Babies (Skee-Ball) 5.67 32. Bowler Roller (Bob's Space) 4.00 





SEPTEMBER 1995 


PLAY METER 18 





SUPERCHARGED! 










The Merit innovation’ that's elettrit 
Easy to play! A challenge fi or aie” 


PERC RM RCEVAN ICM icicle) Player 1 © SCORPION 9000 
another by matching their score exactly. The 7ED Polat starts’c over . P EXCLUSIVE! 

at zero, ready to come back and ZAP the other ') ENC Here 1e f ’ 

twist - overshoot 321 and the excess points are subtracted, an 
opportunity to BACKZAP an opponent by catching them on the rel 






























The unique features are clearly displayed on the new “9000” overhe 
eliminating - ‘th wo k and making 321 ZAP fun, fun, fun! 


INDICATES PLAYER THROWING eENERGIZE YOUR ROUTE 
POINT SPREAD TO ZAP THIS PLAYER with Merit's powerful 
: PLAYER IS BEHIND THROWER - CAN'T BE ZAPPED promotions - posters, 
PLAYER IS AHEAD BY MORE THAN 100 





table tents, decals, 
T-shirts and more! 


eRUN 321 ZAP LEAGUES! 3 
321 ZAP includes ateam / 
option. 






. = The new “9000” also includes 
BURMA ROAD , CRAZY CRICKET , WILD & CRAZY OPTIONS , plus, plus, plus! 


START ZAPPING TODAY - IT WILL PAY! 


ys 
See your Scorpion ggng> distributor. 
—- 


ie 
For more information atent pea 


Cal. 1500S ‘ae Merit Industries, I » 


215-639-4700 FAX 215-639-5346 2525 State Road « Bensalem, PA 19020 ‘ii = 


EQUIPMENT POLL 


MO.ON MO. IN POINT LONGEVITY 
GAME CHART TOP 10 GAME VALUE POINTS 
1. Cyber Cycles (Namco) 2 2 1. Cyber Cycles (Namco) 9.50 114 
2. Daytona USA (Sega) 12 12 2. Daytona USA (Sega) 9.49 713 
3. Cruisin USA (Midway) 10 10 3. Cruis’n USA (Midway) 9.09 582 
4. Virtua pear 2 (Sega) 7 7 4. Virtua Fighter 2 (Sega) 8.76 375 
5. Virtua Cop (Sega) a 6 5. Virtua Cop (Sega) 8.58 358 
6. Theatre Of Magic (Bally) a 4 6. Killer Instinct (Midway) 8.44 454 
7. Killer Instinct (Midway) 8 8 7. Sega Rally (Sega) 8.29 53 
8. Sega Rally (Sega) _ 1 1 8. Ridge Racer 2 (Namco) 7.82 175 
9. Mortal Kombat 3 (Midway) 4 4 9. Suzuka 8 Hours 2 (Namco) 7.59 846 
10. The Addams Family (Bally) 42 42 10. COPS (TWD 7.57 127 
11. Ridge Racer 2 (Namco) 9 2 11. Suzuka 8 Hours (Namco) 7.50 812 
12. Frank Thomas’ Big Hurt (Premier) 1 1 12. T-Mek (TWD 7.08 472 
13. Red & Ted’s Road Show (Williams) 9 9 13. Lucky & Wild (Namco) 7.00 819 
14. Star Trek: TNG (Williams) 20 19 14. Lethal Enforcers II (Konami) — 6.97 635 
7 pairs ar dal 2 (Namco) 7 i 15. Virtua Racing (Sega) 6.95 1695 
17. Tekken (Namco) 7 7 
18. Suzuka 8 Hours (Namco) 16 15 VIDEO aS 
19. Stargate (Premier) 4 4 1. Mortal Kombat 3 (Midway) 8.25 226 
20. X-Men (Capcom) 7 7 2. Tekken (Namco) 7.50 338 
21. Bust-A-Move (Taito) 6 6 3. X-Men (Capcom) 7.43 351 
22. T-Mek (TWD 11 3 4. Bust-A-Move (Taito) 7.40 247 
23. World Cup Soccer (Bally) 14 14 5. Drug Wars (Am. Laser) 7.00 1155 
24. Lucky & Wild (Namco) 25 4 6. Super Sidekicks 3 (SNK) 6.60 19 
25. Drug Wars (Am. Laser) 17 12 7. Lethal Enforcers (Konami 6.41 1488 
26. Lethal Enforcers II (Konami) 16 5 . =r natty ianricl ae (Capcom) _ a 
27. Virtua Racing (Sega) 34 27 s, Teel Ge 
hes pana 10. Gal’s Panic II (Kaneko) 6.29 300 
28. No Fear (Williams) 3 2 
as . 11. Super Sidekicks 2 (SNK) 6.21 Sh 
29. Racin’ Force (Konamv 10 3 é 
30. Shaq Attaa (P ae) 3 3 12. Samurai Shodown II (SNK) 6.07 196 
= R i“. jones 13. SF: The Movie (Capcom) 6.06 a7 
so a 5 er ay a 5 14. Aero Fighters 2 (McO’River) 5.94 129 
EROS rae Leeann 15. NBA JAM Tourn. (Midway) 5.86 428 
33. Tournament Solitaire (Dynamo) 1 0 16. Raiden DX (Fabtek) 5.80 237 
34. Demolition Man (Williams) 16 11 17. Great 1000 Mile Rally (Kaneko) 5.80 727 
35. Out Runners (Sega) 24 20 18. World Rally (TWD 5.76 14 
36. The Shadow (Williams) 7 5 19. Windjammers (Data East) 5.60 100 
37. Baywatch (Sega) 4 1 20. Street Slam (Data East) 5.50 aT 
38. The Flintstones (Williams) 11 4 21. Twin Eagle II (Seta) 5.42 * 
39. Revolution-X (Midway) 14 4 22. Alien vs. Predator (Capcom) 5.40 253 
40. Fast Draw (Am. Laser) 12 2 23. Wild West C.O.W. Boys (Konami) 5.40 18 
41. Frankenstein (Sega) 5 3 24. Mortal Kombat II (Midway) 5.36 958 
42. Super Sidekicks 3 (SNK) 1 1 25. 9d ‘| cag ti River) o.08 ‘ 
43. Rescue 911 (Premier) 16 10 26. Fatal Fury 3 a 
44. Cybersled (Namco) 18 5 
45. Freddy (Premier) 16 9 Pl \' BALLS 
46. Lethal Enforcers (Konami 35 34 
47. D&D Tower of Doom (Capcom) 14 13 agree aa es te pee Pa 
48. Under Fire (Taito) 12 3 . as ay een 
49. Indiana Jones (Williams) 23 14 3. Frank Thomas Big Flurt (Premier) 7-80 = 
; 4. Road Show (Williams) 7.77 414 
50. Maverick (Data East) 9 3 ae 
5. Star Trek: TNG (Williams) 7.68 1067 
51. Raiden II (Fabtek) 21 21 St te (P ve 
52. Gal’s Panic II (Kaneko) 12 9 ee si 
, 7. World Cup Soccer (Bally) 7.03 616 
53. Run and Gun (Konami) 20 7 8. No Fear (Williams) 6.92 117 
54. Fish Tales (Williams) 36 18 9. Shaq Attaq (Premier) 6.85 347 
55. Super Sikekicks 2 (SNK) 4 0 10. Demolition Man (Williams) 6.79 495 
56. Twilight Zone (Bally) 29 21 11. The Shadow (Williams) 6.71 266 
57. Virtua Fighter (Sega) 17 10 12. Baywatch (Sega) 6.71 89 
58. Dirty Harry (Williams) 4 2 13. The Flintstones (Williams) 6.70 262 
59. Samurai Shodown II (SNK) 9 4 14. Frankenstein (Sega) 6.67 153 
60. Street Fighter: The Movie (Capcom) 3 2 15. Rescue 911 (Premier) 6.57 534 
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© Bob’s Space Racers, 1993 





N TICKET TO RIDE 


TO SUCCESS AND PROFit? 





427 15th Street 

Daytona Beach, Florida 32117 
Telephone: 904-677-0761 
FAX 904-677-0794 


Sidewinder A Patented Game of Bob’s Space Racers 















Bob’s Space Racers has been the 
redemption ticket to ride since 1970. 
With Bob’s you know that you are get- 
ting games that are in tune with today’s 
game players — true redemption games 
and proven money makers. Operations 
of all sizes have come to depend on 
Bob’s because of their decades of suc- 
cess, quality construction and legendary 
service. Bob’s also offers more than just 
games, they can provide time-tested 
operating methods and complete facili- 
ties design services. Call for complete 
information on games and services. 


@) LISTED 


Designers and manufacturers of games since 1970 








Bonnie Theard 
Managing Editor 
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Really old games take 
up really valuable space 


uring a recent appearance on the Donahue 
show, Ringo Starr was asked to explain the 
reason behind the popularity of the leg- 
endary Beatles. With staggering simplicity 
he replied: “We did make a lot of really 
good records.” 

If anyone asked a member of our indus- 
try to explain the popularity of amusement 
games, the reply could be equally under- 
stated: “We do produce a lot of really good 
equipment.” 

Trouble is, masses of 
that equipment line the 
walls of warehouses all 
across the country. As 
one operator told me at 
a 1994 state show, 
“Some guys fall in love 
with their equipment 
and don’t want to part 
with it.” Sounds as if the 
games take on a higher 
perceived value as time 
passes, much as the ac- 
complishments of de- 
ceased statesmen are 
heralded while their 
glaring shortcomings are 
forgotten. 

Yes, our industry has 
produced some winners, and its fair share 
of losers. Even the best of the best cannot 
last forever. Room must be made for the 
new generation of equipment. That’s the 
nature of our business—always something 
new on the horizon. That’s what makes it 
exciting. And that’s where auctions come 
into play. 

Game auctions have been around since 
the dawn of the video age, but never more 
popular than right now because of the vol- 
ume of equipment that has built up over 
the last 20 years. Operators who shunned 
auctions in the past are rethinking their po- 
sitions on the subject. They may not get 
the trade they want from their distributor, 
who is suffering from an overabundance of 
equipment as well. 

Where can you go with really old equip- 
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ment or fairly new equipment that just 
won't turn a dime in your best location? 

Option 1: Truck the games to an auction 
and get the best dollar you can to help 
your cash flow or gather a downpayment 
for anew game title. While you're there, 
you can even put the truck on the auction 
block if needed. In addition, at an auction 
you will have the time to talk with fellow 
operators and exchange ideas. Remember, 
your situation is not unique. 

Option 2: Bring the games to your state 
association’s annual auction and help build 
up the general fund. If the association 
doesn’t sponsor an annual auction, it’s easy 
to start one. Contact an experienced auc- 
tioneer with an amusement game back- 
ground. You know there is no end to the 
amount of equipment that can be assem- 
bled on short notice. 

Option 3: Donate older equipment to a 
local hospital, children’s recreation center, 
or Ronald McDonald house that accommo- 
dates families of ill children. Look around 
in your community and you will see suit- 
able locations that would love to have a 
few “oldies but goodies” or newer games 
on the premises. You will be doing some- 
thing to contribute to the quality of life in 
your area, gaining recognition as a good 
citizen, and clearing some much needed 
space in your warehouse. Are these games 
breeding, or what? 

For the second time in recent months 
we are featuring an article on auctions. It 
makes interesting reading, especially the 
comments from an experienced auctioneer 
and operators in different parts of the 
country. You will see a common thread 
throughout. No matter where you are lo- 
cated on the map, concerns are the same: 
get the most from the equipment and turn 
it over when it no longer works for you. Re- 
ally old games have long since paid for 
themselves. Disappointing newer pieces 
can still bring a partial return on invest- 
ment. Cut your losses and turn the next 
corner. & 
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A game with Universal Appeal. A Trackball - All the 
Remember the 80’s? Those were great years for coin- (Orel aitge Mig -)\\Ma- — ek 
fo) ome CT-laal=m e)t-)\-1a-m i(elele(-reM (eler-) tle) at-m-laleMmi-)/ Mlam le) i= iW eolel=\"e-mi(e(-cemel-|na(-1-¥- |=) 
with video games. Women, Men, Boys, Girls, the technologically better 
"Cel U late Mr-lalom cele lale bre) cual-r-lam@elgelelelalacal-lime-lal(-lat-llaltal-10) Mm tal] =\1(-) a = 10] Maal \Vare la 
fofe) Flam lalce) YoMexe) an) e)|(er-1¢-10 Mm com e)t-\\7 


your iar=)@e)al\\mat-|ge breve) g-) 
CoYer-) t[o) atm BTe) gamers can enjoy them. 
you remember s""(=Me [=t-}(e]al=te Mm @)gey-)t-) @ucomel-Meliii-1c-)n1@m (om elaine mint-) 
fo] 0] am Ke) oe fe) Fe N=) ecm y= [e1, OM @] gey- 1-1. @ elt \\.-1e-merelalige) M-|| Mm lacom elt-)\ 
Fel gallare| with just a Trackball! They get Ball-Slammin’ 
games? They PNost(o)a Pm Uielitl e)(-WAlc-Jar- lM: lace MoMey-)(-Leie-]e)(-m Ol al-le-(el(-1¢-m 
were the ones And they can’t play Orbatak at home. 
liatciar-/elgeleleig ” ; ; 
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Now, even if e Hardware/Software OEM Kit 

they’ve never e Conversion for your ALG CD-ROM System 
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game, they 
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Orbatak. 





All versions use our 32-bit/600 Megabyte Technology 





MERICAN 


WLASER GAMES inc 


Visit your American Laser Games distributor today 
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AMOA Booth #337 





COIN-OP NEWS 


Industry reacts to proposed 





©DG 1990 





A move last month by the federal government to regulate 
the sale and advertising of cigarettes, including the outright 
banning of vending machine sales, has left the coin-op indus- 
try reeling with a potential loss of 10,000 jobs. 

Members of the industry are now faced with a dilemma: 
negotiate a compromise or fight it out in court. 

“[’m going to be out there fighting because I’ve got 40 
years in this business,” Jack Kerner of Melo-Tone Vending in 
Sommerville, Mass., told Play Meter the day after the pro- 
posed rules were published. Kerner heads up the AMOA cig- 
arette vending committee and is one of the largest cigarette 
vending operators in the country. 

The proposal by the federal government, at the behest of 
President Clinton, would give the Food and Drug Adminis- 
tration the ability to regulate sales, promotion, and advertis- 
ing of cigarettes in an attempt to lower smoking among the 
underage. 

Included in the proposed rules is a ban on vending ma- 
chines, as well as restrictions on promotions at sporting 
events and advertising in publications aimed at younger au- 
diences. 

Five major cigarette manufacturers have filed suit disput- 
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ban on cigarette vending 


ing the FDA's authority to regulate cigarettes, but AMOA 
government relations manager Laura Olson said the associa- 
tion had not discussed the possibility of filing its own suit. 

“We're still discussing strategy,” Olson said last month. 
“Nothing has been taken off the table.” 

The association, she said, hopes to spur discussion among 
administration officials about retaining vending machines in 
age-restricted locations and/or machines that are equipped 
with lock-out devices that require an attendant to activate 
the machine after checking identification. 

“If you're proofing identification at the door, it’s a higher 
level of restriction,” she said. “I don’t think this is too far out 
of line. They are trying to work on the youth issue and what 
we are proposing does exactly that.” 

However, there is widespread speculation that some larg- 
er operators and possibly even several state associations 
could ultimately file suit against the move. 

New Jersey attorney Keith Biebelberg, who has fought a 
similar ban for operators in that state, told The Wall Street 
Journal that legal action could be pursued based on an equal 
footing argument. In other words, machines with lock-out 
devices are no more accessible to minors than over-the- 
counter retail sales. 

The proposed FDA regulations must wait 90 days, dur- 
ing which the public is allowed to comment on them, before 
a final draft is prepared. It is during this period of time that 
the industry must pursue a =_—@£@@@—@ — —— 
compromise. 

In a letter to Clinton advi- 
sor Mack McLarty, AMOA 
executive vice president 
John Schumacher wrote: 
“Banning cigarette machines 
persecutes one industry in 
favor of another, without a 
successful reduction in 
teenage smoking. A ban 
would only change the 
method of transaction to an 
over-the-counter purchase.” 

Kerner, in his own letter 
to Clinton, wrote: “Less than 
two percent of cigarettes in 
the United States are sold 


Jack Kerner 





continued on page 26 
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FOR “SPEED JUNKIES” WHO ARE REALLY HUNGRY FOR SPEED!!! 


Taito America Corporation 
1351 Barclay Boulevard 
Buffalo Grove, IL 60089 
Phone (708)520-9280 
Fax (708)520-1309 





COIN-OP NEWS 


Industry reacts 





continued from page 24 


through vending machines, and studies indicate that under- 
age use of these machines is already limited due to the loca- 
tion of the machine and the higher cost. Therefore, banning 
cigarette machines would not impact the number of new teen 
smokers. There should be more emphasis on human error in 
selling cigarettes over the counter to underage children.” 

Industry representatives and AMOA news releases follow- 
ing the announcement have stressed the fact that a majority 
of cigarette vending machines are already in age-restricted 
locations and that the association has continually supported 
the use of lock-out devices. AMOA members reportedly op- 
erate 80 percent of the nation’s 480,000 cigarette vending 
machines. 

The association has also pointed out the widespread mis- 
conception that vending machines are owned by the tobacco 
companies, as opposed to small operators. 

“Either a representative of AMOA or other national trade 
associations representing machine vendors would be the 
most appropriate spokesperson for this sector of the indus- 
try,’ Schumacher wrote to McLarty. “The total ban of ciga- 
rette vending will mostly affect small family businesses. The 
average vending company in America has less than 10 em- 
ployees. We estimate that over 10,000 jobs will be eliminat- 
ed if such a ban were to be put into effect.” 


McWilliams opens Specialty Coin 


After 20 years in the fast-moving coin-op world, Mike 
McWilliams sees a need for a marketing specialist to assist 
new manufacturers in bringing their product to the indus- 
try’s attention. 

To fill this niche, he opened Specialty Coin Marketing in 
mid-August. McWilliams’ career includes extensive experi- 
ence in distribution; he was one of the founders of General 
Leisure and American Coin Machine Distributors. 

“Utilizing the existing distribution chain is still the best 
way to sell products to the operator level,” says 
McWilliams, “but often distribution does not have the 
time nor the ability to seek out new viable products for 
their customers.” 

He adds, “My years in distribution tell me that to 
launch new products into this industry takes more than 
just selling to distributors. Not only will we help new man- 
ufacturers place their products with quality distributors, 
but also assist distributors in their marketing of these new 
products.”: 

Specialty Coin Marketing is currently working with P & 
E Technologies of Atlantic Highlands, N.J., in the market 
introduction of a new product line for street operators 
called Vendgames. 

Specialty Coin Marketing is located at 1600 S.E. Pow- 
ell Blvd., Portland, OR 97202. The office phone is (503) 
230-0340; the message phone is (800) 988-7396. 
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Premier Data to debut 
Super Route Manager 2.0 


In keeping with its com- 
mitment to deliver route 
management software that 
makes it easier and less cost- 
ly for coin operators of all 
sizes to access and manage 
strategic information, Pre- 
mier Data Corp. announces 
Version 2.0 of its Super 
Route Manager. 

Set to unveil at the up- 
coming AMOA Expo, the Su- 
per Route Manager 2.0 is 
high-performance route 
management software de- 
signed for the Microsoft 
Windows environment. It features management reporting 
tools, user-friendly entry screens, and database reliability. 
Similar product from Premier Data includes the Field Man- 
ager and CD Manager. 

Don Waldron, owner of Northgate Amusements, who is 
also an operator consultant to the company, comments: “We 
are immensely proud of the achievement of bringing Super 
Route Manager 2.0 to market on schedule. It incorporates 
new technology to meet operator needs for speed and flexi- 
bility. Operators are recognizing the need to automate, as 
well as the need for accurate information.” 

Waldron understands operator requirements since he is 
an industry veteran of over 20 years. His business has grown 
from a dozen games he personally collected and serviced to 
one that employs a staff of 30 that service 250 customers in 
two states. 

New capabilities of the Super Route Manager 2.0 include 
the reduction of input screens required for many processes, 
increased speed and performance, elimination of extensive 
training time and massive user guides, Teleform 4.0 interfac- 
ing, and more. 

The Field Manager 1.5 is also an upgrade, which now of- 
fers a MaxNet interface to allow constant or random moni- 
toring of meter readings, improved uploading and download- 
ing of information, automatic meter readings from 
MaxMeters, and individual configurations and restrictions 
that can limit a collection or service person’s access to data 
not pertaining to their route. 

In addition, the CD Manager 1.5 now includes CD pur- 
chasing options such as Billboard’s chart, entry of customer 
requests, individual CD history, and IRS depreciation. 

Super Route Manager 2.0 is a component of the compa- 
ny’s route management solutions, a family of applications 
that form an integrated information system to help operators 
streamline business processes and improve information ac- 
cess. The company was founded in 1994. 

For more information, contact Premier Data Corp. at 
3001 Reilly Drive, Springfield, IL 62703; (217) 528-9000; 
fax (217) 753-1771. 
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Dynamo” s Ti purnament Saligatte: is ‘the ies? S first ; 
~coin- SPcIAsed video game with tournament feature built: 
in. | 


: This 5 creshati fare new réeiceu lets. players Slat a single 
game format of Solitaire or the "oat new Sic isla 
MOGEF (Bago a2 . Soe oO sete Kg 


¥ 


Ti ournament Sinan is played in a five- -game. 3 Hist rte wwitlees 
~ points preatinitlerccel for all five games. Players with the top. 
three scores are tournament winners. , 


All calculations for Tournament Sahsaire are Sane 
automatically through the game’s bookkeeping software. 


e High resolution VGA monitors. * 


Operator adjustable credit values 


‘$1 and $5 bill acceptors 


Interactive Nester 


2, different screen colors~ 


25 different card 
deck graphics 


é 
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PATENT PENDING 


ny 7 \ ect The Power of Quality 


2525 Handley Ederville Rd. ¢ Richland Hills, TX 76118 
(817) 284-0114 « (800) 527-6054 * FAX (817)284-7606 





COIN-OP NEWS Dollar coin update 


Legislation authorizing 

the introduction of a new 

Wrestle up a challenging video ra ace ceguaniels 

allen prey to the summer 

doldrums with little activity 

seen following a July hearing 
on the issue in Congress. 

The measure has been re- 
moved from the House bud- 
get, although it is still includ- 
ed in report language and 
could be included in the 
budget — reconciliation 
process this fall. 

AMOA government rela- 
tions manager Laura Olson 
said the association hopes to 
spur action on the issue 
when Congress returns to 
session this month. “We have to get it put back in the budget; 
it’s a little more work,” she said. 

Members of the Coin Coalition, made up of different in- 
terests supporting dollar coin legislation, are also looking at 
conducting a poll that would survey participants on the issue 
both before and after they were educated to the benefits of a 
dollar coin. 

Olson said that some informal surveys have been con- 
ducted that way and met with “great results.” A decision on 
whether to go forward with the survey was scheduled for 
late last month. 


=< Century Club honors Kordek 


WWF wrestler Bam Bam Bigelow (I) takes on Betson Enter- An entire lifetime—that’s 
prises’ Joe Cirillo on WWF WrestieMania. how long Steve Kordek of 


Williams Bally/Midway has 
been in the coin-op business. 
It is fitting that Kordek, a co- 
founder of the Century Club, 
be honored at the group’s 
membership luncheon dur- 
ing AMOA Expo ‘95. 

Back in 1988, Kordek 
and Al Rodstein formed the 
ao | Half Century Club to recog- 
p> : nize the contributions of all 
those in the industry for 50 
years or more, later changing 
the name to the Century 
Club to include those with 25 years of experience. Meetings 
are occasions for exchanging stories and ideas. 

This fall’s luncheon is set for 2:00 p.m. on Friday, Sept. 
22, at Mulate’s Cajun Restaurant at 201 Julia St. across from 

. —_———— the New Orleans Convention Center. Current members and 
Williams unveiled its newest video, WWF WrestleMania, those interested in joining should contact Kathy Kline at 





Laura Olson 
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Steve Kordek 


inc 3 July heat wave in Chicago. See p. 64 for more (312) 961-1468 or fax (312) 961-1010 to reserve a spot for 


the luncheon. 
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There's absolutely no better way to make locations happy. 


The bigger the mess, the busier 
the night ... and the fatter the 
location’s till. 

And our Association can help you do 
just that. Even more importantly, it 
can help make your pool table cash 
boxes fatter. Much fatter. 


The VNEA is literally everything 
you need — and everything you 
need to know — to dramatically 
increase your pool table income. 
We’re an association of coin-equip- 
ment operators that have gradually 
refined our league support system 
over the years, then “packaged it,” so 
to speak. And this package — every- 
thing from how-to booklets to patches 
& pins to big $$$ purse tournaments 
— is available to all new operator 
members. Our purpose is simple: To 
maximize our pool table earnings and 
our location allegiance. 


Our leagues increase our cash 
box earnings. And the people 
our leagues bring in increase our 
location’s food and beverage 
sales. 

Everybody wins. Further, both of our 
earnings increases “stick” — they’re 
continuous. Further still, they keep on 
growing ... league season after league 
season. Everybody wins even more. 


If you think that VNEA leagues 
are a lot of work, you were right. 
But not anymore. Yes, there’s still 
work involved ... you can’t just push a 
button and everything runs flawlessly. 
But, when you know everything you 
need to do and have most everything 
you need to do it with on hand — and, 
on top of that, have the support of the 
Association standing behind you — 


you’d be amazed at how simple it can 
be. 


© 1994, Valley National Eight Ball Association ¢ Bay City, MI 


Write, call or FAX us for full 
information. 

Or simply contact your nearest Valley 
pool table distributor. Then give us a 
chance ... tty VNEA leagues in a 
select group of your locations for a 
season. And just see what happens. 


Just see if we don’t help mess 
up your locations, too. 





Valley National Eight Ball Association 
333 Morton St., P.O. Box 656 

Bay City, MI 48707 

Tel: (517) 893-1800/Fax: (517) 893- 0103 
Toll Free: 800-544-1346 





Laser Storm's inflatable lands in Canada. 


Laser Storm lands 
at Toronto site 


A Laser Storm inflatable laser tag arena was recently in- 
stalled at Rudolf’s Funland just outside of Toronto, Canada, 
and it’s reportedly attracting players in droves. 

“It’s our feature attraction,” boasted general manager Ian 
Moorehead. “When your season is only 87 days, you’ve got 
to hit it with something unique. It’s the catalyst that’s attract- 
ing new traffic.” 

Laser Storm has also brought its newest themed laser tag 
game, Circuit Commandos, to Palace Park in Irvine, Calif. As 
part of the experience, players are “miniaturized” before en- 
tering the arena, which is designed to resemble the inner 
workings of a computer. 

“This is the most sophisticated and visually exciting laser 
tag game in the world,” said Ed Bonis, concept development 
guru at Laser Storm. “Fluorescent circuit boards and chips 
that appear and disappear as barriers and targets add a 
touch of magic to the total experience.” 


Alliance move to stop 
Bally merger rebuffed 


An attempt by Alliance Gaming Corp. to enjoin the merg- 
er of Bally Gaming and WMS Industries appears to be de- 
railed after the Delaware Chancery Court refused to set a 
hearing on the matter. 

The court also reportedly denied Alliance’s motion to ex- 
pedite discovery and shorten the time in which Bally and 
WMS have to respond to the suit. 

WMS has also responded vociferously to a renewed at- 
tempt by Alliance to acquire Bally, questioning the compa- 
ny’s financial ability to accommodate such a move. 

“The Alliance proposal appears to be nothing more than a 
warmed over version of what was previously advanced by 
Alliance and rejected by Bally, now in the form of a front- 
end loaded offer apparently involving even less cash for each 
Bally share than the original Alliance proposal,” a statement 
issued by WMS said. “The Alliance proposal remains highly 
speculative, being subject to financing, due diligence, and 
regulatory approvals.” 
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COIN-OP NEWS 


Acclaim, Lazer-Tron 
amend merger terms 


The terms of a merger agreement between Acclaim Enter- 
tainment and Lazer-Tron has been amended to reduce the 
consideration to be received by Lazer-Tron shareholders. 

Under the new terms each share of Lazer-Tron common 
stock will be exchanged for a fraction of a share of Acclaim 
stock based on a valuation equal to $8 per Lazer-Tron share. 
That fraction will be based on the average of Acclaim’s com- 
mon stock price for the 20 days ending on the close of the 
second day preceding a special meeting of Lazer-Tron share- 
holders. 

That meeting was scheduled to be held last month after a 
July meeting was adjourned without a vote on the issue. The 
reduction of the merger was reportedly reduced as a result 
of a dispute between the two parties over whether certain 
Acclaim conditions, including Lazer-Tron’s financial perfor- 
mance and condition, has been satisfied. 

At one point, the merger appeared to have fallen apart, 
and the move is still subject to certain conditions, includ- 
ing the approval of the amended terms by Lazer-Tron 
shareholders. 

“We remain committed to completing the acquisition as 
soon as practicable and continue to believe that the acquisi- 
tion of Lazer-Tron presents unique opportunities to expand 
our library, exploit new properties across our growing enter- 
tainment business, and gain market share in the coin-operat- 
ed entertainment market,” commented Acclaim president 
Robert Holmes. 


Doron system is a 
hit at Six Flags 


Funtricity, Six Flags’ newest 10-acre indoor/outdoor 
family entertainment complex in Vicksburg, Miss., reports 
that its new SRV entertainment simulation system by 
Doron Precision Systems is a hit. 

“We were looking for a motion-based simulation sys- 
tem that we could customize and Doron’s SRV fit the 
bill,” said Bill Moor, Six Flags’ senior vice president for 
theme park development. “Our SRV features a cus- 
tomized adventure called Space Shuttle America. Al- 
though we’ve been open just a short time, our customers 
really seem to enjoy the simulator.” 

The SRV is housed in a 20,000-square-foot themed 
building, complete with strobe lights that are activated by 
the simulator. Doron’s applications engineering team 
worked with Six Flags to customize the SRV to its exact 
specifications. 

“We design our products to be reliable, affordable, and 
easily modified to clients’ requirements,” explained Don 
Wenzinger, national sales manager for Doron. “By cus- 
tomizing the audio and visual systems, Six Flags now has 
a unique simulator themed to work with their venue.” 
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Quality, Variety, 
Value and Service! 


Satisfaction Guaranteed! Same Day Shipping! Personalized Service! 
Customized Mixes! Quality Merchandise! 








Averages 50 Pieces 100 Pieces 
$2.00 (9”-14”) $100.00 $200.00 
2.25 (9”-14") 112.50 225.00 
2.50(10"=17-) 125.00 250.00 
2.50 (NEW! 10”-24”) 125.00 250.00 

Averages 72 Pieces 144 Pieces 3.00 (10°-20") 150.00 300.00 

70¢ (4”-8”) $50.40 $400.80 4.00 (12"-20") 200.00 400.00 

75¢ (5"-9”) 54.00 408.00 5.00 (12”-20”) 250.00 500.00 

.80¢ (5”-10”) 57.60 115.20 

.65¢: (6-171) 61.20 122.40 

90¢: (5-12) 64.80 129.60 

1.00 (6”-12”) 72.00 144.00 

1.452(6"-43%) 82.80 165.60 

1.25 (7°-14’) 90.00 180.00 

1.50 (7”-14") 108.00 216.00 

1:75: (8°=14>) 126.00 252.00 


MEMBER 


1021 Saint Ferdinand St. « New Orleans, LA 70117 
SD anwacoaal (504) 945-1242 ¢ Fax: (504) 945-1385 om 





iMasterCard. 





COIN-OP NEWS 


Fun Expo on its 
way to Orlando 


While Space Mountain and Splash Mountain may repre- 
sent the peak of excitement among mammoth rides, it is no 
secret that smaller is better for the thousands of fun centers 
and other businesses across the country that use amuse- 
ments to attract family business. 

And this year’s International Family Fun Center & Minia- 
ture Golf Show, known as the Fun Expo, will feature just 
about everything the family fun industry needs to be more 
profitable, manageable, and efficient. The show is being held 
at the Orange County Convention Center in Orlando, Fla., 
Oct. 8-10. 

Over 350 leading suppliers and more than 900 booths, 
all under one roof, will greet an estimated 7,000 buyers who 
need not climb mountains to find the latest in product and 
services. 

“Since our first show in Atlanta in 1989, we’ve tried to 
create an annual buying show where owners and operators 
can find everything a family fun center needs in one place,” 
said show manager Bailey Beeken. 

Products and services being exhibited at the show will in- 
clude: coin-op skill and redemption games, simulators, virtu- 
al reality, laser games, major rides, kiddie rides, miniature 
golf, food and beverage, and operations and management 
solutions. 

Fun Expo ‘95 will also offer over 50 educational semi- 
nars for both newcomers and industry veterans, including a 
full day of sessions Sat., Oct. 7, a day before the show gets 
started. 

“The challenges faced by family amusement businesses 
after their first or second year are enormous,” said director 
of attendee programs Michelle Leberfeld. “We wanted this 
year’s seminars to reflect the need of small businesses to re- 
motivate, perhaps even reinvent themselves year after year. 
No other show gears its seminars as specifically to the exist- 
ing FEC business.” 

In-depth seminars, as well as expanded and upgraded 
roundtables and targeted luncheons, will cover topics in the 
following categories: management and strategic planning, 
technical services presented by Randy Fromm, marketing, 
food and beverage, personnel issues, and customer service. 
For the newcomer there will also be sessions on fun center 
development. 

In addition to its core audience of family fun centers, Fun 
Expo ‘95 will also welcome representatives from a variety of 
business environments including skating rinks, bowling cen- 
ters, driving ranges, batting cages, fairs, shopping centers, 
museums, community parks and recreation departments, re- 
sorts and hotels, family restaurants, and a myriad of other 
family recreation businesses. 
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Fun Expo ‘95 will be held in Orlando, Fla., Oct. 8-10. 


“The common thread among these diverse attendees is 
that family entertainment dollars contribute significantly to 
their bottom line,” Beeken said. 

Fun Expo is the official trade show of the International 
Family Entertainment Center Association (IFECA). 

The association will hold its second annual awards pre- 
sentation during Fun Expo. 

Shane Huish of Huish Family Fun Centers is again chair- 
ing the presentation of the awards, which recognize excel- 
lence and creativity in family entertainment center market- 
ing, promotion, design, and community service. IFECA’s 
supplier awards also recognize contributions by manufactur- 
ers, distributors, consultants, and service providers. 

The six categories for facility recognition are most cre- 
ative promotion, best use of logo, best use of theme, best fa- 
cility brochure, best community service, best new or reno- 
vated center, and best advertising campaign. Suppliers are 
recognized for best new product or facility element and for 
best customer support and service. Awards will additionally 
be presented for the best booth. The deadline for entry sub- 
mission is Friday, Sept. 8. 

“We think it’s important to showcase excellence in our 
business,” said IFECA president Joey Herd. “Not only do the 
creators of these excellent and innovative programs deserve 
the recognition, we all need their example to learn from.” 

Also on the agenda at Fun Expo is IFECA’s second annu- 
al silent auction, which is used to raise funds to support the 
industry research program begun by the association last year. 

Last year’s event chair, Gary Warner of Coin Concepts, 
will return to the post again. The 1994 auction raised more 
than $23,000. 

“I was really pleased by the support we got last year,” 
Warner said. “Industry suppliers recognized the opportunity 
to both support this industry and gain additional attention 
for themselves at Fun Expo. We were extremely gratified by 
last year’s success and expect it to be even better this year.” 

Items donated last year included games, plush, consulting 
services, travel packages, kiddie rides, publication subscrip- 
tions, redemption merchandise, sports memorabilia, and oth- 
er unique items. 

Assisting Warner in his duties will be Sondra Doyle of Ori- 
ental Trading, Lori Treankler, and Karen Gitler of Discovery 
Zone. 
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COIN-OP NEWS 


Taito refocuses 
coin-op efforts 


Taito America Corp. has recently announced what it says 
is a repositioning of its efforts in the United States in relation 
to the coin-op and home game markets. 

Rather than develop consumer game software for the 
many hardware formats competing in today’s marketplace, 
the company says it will focus its business plan on the boom- 
ing arcade and family fun center establishments that are be- 
coming increasingly popular throughout the world. 

“The home video game software market is very turbulent 
right now,” said Paul Hirose, executive vice president of coin- 
op and consumer sales. “With the new game systems, and the 
introduction of 32- and 64-bit hardware, the industry is in a 
major transition. 

“Our stance is similar to the one being taken by many com- 
panies: evaluate the industry, determine which formats will 
survive the transition and which will thrive down the road. 
We do not plan to close our software operations or exit the 
market. We're just waiting to see how the market develops.” 

Taito says in the meantime it will focus efforts on its tradi- 
tional core strength, the arcade business. The coin-op seg- 
ment is particularly strong in Latin America, most notably 
Brazil, according to the company. 

By developing a strong base in coin-op video and redemp- 
tion, Taito believes it will be in the best position to offer prod- 
ucts for both the coin-op and consumer markets in the future. 
Taito will also continue to develop game software which can 
be licensed to American companies with established distribu- 
tion and marketing capabilities. The company also plans to 
aggressively support retailers with advertising, promotions, 
and co-op programs as long as its video game products are on 
the shelves. 

Attending this new business plan is a change of address for 
the company. The new address is: Taito America Corp., 1351 
Barclay Blvd., Buffalo Grove, Ill. 60089; (708) 520-9280; 
(708) 520-1309 


Joint venture for 
La. casino signed 


The joint venture partnership between affiliates of Play- 
ers International, the Hyatt Corp., and Harrah’s Entertain- 
ment have announced the signing of a letter of intent to lo- 
cate a Hyatt/Players riverboat casino at the Harrah’s 
Shreveport riverboat site. 

According to the letter, a second riverboat to be owned 
and operated by Hyatt/Players will be added to the site 
and all three parties will invest in major shoreside en- 
hancements there, including a hotel, additional parking, 
and other amenities. 

The transactions are subject to Hyatt/Players successful 
acquisition of a riverboat currently located in New Orleans, 
completion of definitive documentation between all three 
parties, and regulatory approval. 
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White Hutchinson group 
awarded FEC contract 


The Kansas City, Mo.-based White Hutchinson Entertain- 
ment Group has been awarded a final design contract to pro- 
duce a new 65,000-square-foot family entertainment center 
in Nashville, Tenn. 

Plans for the FEC include integration of Hermitage Lanes, 
a five-year-old 32-lane bowling center. When completed the 
center will also feature a casual dining adult restaurant and 
game lounge with billiards, shuffleboard, and coin-op games. 
Another area will offer rides, games, a cafe, and children’s 
pay-for-play area. 

Other recent contracts for the company include a devel- 
opment study for a 8,700-square-meter FEC and bowling 
center in San Jose, Costa Rica; a children’s edutainment cen- 
ter in Gainesville, Fla.; and an indoor 25,000-square-foot 
FEC in an upscale fashion mall in New Jersey. 


Ultrazone opens 
11 new locations 


Ultrazone opened 11 
new laser game sites in the 
second quarter of 1995, 
and was scheduled to 
launch four additional loca- 
tions before the end of the 
summer. Ultrazone is the 
master license holder in 
the United States for Zone 
Laser Games, a worldwide 
network of laser game 
companies operating 160 
arenas in 14 countries. 

“From the beginning, 
Zone Laser Games has fo- 
cused on technical innova- 
tion and product develop- 
ment, so we have a broad 
selection of game products 
and can supply the kind of system an operator needs to 
be successful in any particular market,” explained Ultra- 
zone founder and president Sam Eigen. 

“Our approach is to think of each new location as a 
unique entity with its own specific demographics, market- 
ing needs, space requirements, and financial goals,” he 
continued. “Our investors range from development 
groups opening as many as 20 sites, to major theme parks 
and individuals operating family-owned entertainment 
businesses.” 

The company offers a franchise program for investors 
who want to open a large, individually themed laser game 
site including a custom-designed, multilevel playing are- 
na, video game arcade, and party rooms. 

Ultrazone also markets Zapzone, a down-sized version 
of the original game developed for existing skating rinks, 
bowling centers, and family entertainment centers. 





Uitrazone opened 11 new 
laser tag centers during the 
first quarter of this year 
with four more expected be- 
fore the end of summer. 
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COIN-OP NEWS 


Dynamo game offers 
tournament action 


While tournament play 
has always been popular, 
time and labor often make 
it prohibitive. With that in 
mind, Dynamo is introduc- 
ing its new Tournament Soli- 
taire video that includes a 
tournament feature that is 
completely managed by the 
game’s own software. 

This will allow hundreds 
of players to compete for 
cash and prizes each week, 
Dynamo says. The game is 
based on the company’s 
Solitaire Challenge intro- 
duced last year. 

The new game has been 
designed to retain all of the 
features of the original, 
along with a number of new 
upgrades including the 
tournament feature. Players 
can choose from single 
game or tournament mode. 
Tournament Solitaire is 
played in a five-game tournament format with running 
point totals being accumulated throughout the course of 
all five games. 

A tour escrow account, which is operator activated, will 
award a certain percentage of the collective prize to the 
three top players at the end of the tournament. Gameplay 
awards competitors not only for correct cards played but 
also for rapid moves. A help button is available, and play- 
ers may change the playing field colors on the screen and 
the design of the cards. 

“The tournaments are actually contests of skill instead 
of games of chance, and the machines are not gambling 
devices since entry fees paid to participate in the contest 
are not actually direct payment to operate the machine, 
but rather just consideration paid to be a contestant in the 
tournament,” said Dynamo’s Mark Struhs. 

Struhs says the games are currently shipping and that 
operators wanting to convert a Solitaire Challenge to Tour- 
nament Solitaire may also buy a conversion kit. 





Tournament Solitaire 
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AAMA faces gray 
market Issue 


Current federal law regarding the public performance of 
gray market video games is set to expire at the beginning of 
next month, and AAMA is keeping a close watch on the issue. 

Once the current sunset provision expires Oct. 1, the Fourth 
Circuit Court of Appeals decision will again take effect. That 
decision prohibits the public performance of gray market 
video games without the permission of the copyright holder. 

AAMA president Rick Kirby has reportedly written letters 
to Sen. Oran Hatch and Reps. Henry Hyde and Carlos 
Moorehead, who are the leaders of the House Judiciary 
Committee, asking for their support. 

A memo has also been sent out to all AAMA members re- 
questing feedback on the matter. 


Virtuality sales hit 
S1 million in June 


During the month of June, Virtuality Entertainment re- 
portedly recorded more than $1 million in revenue from the 
sale of 57 of its Series 2000 stand-up and sit-down immer- 
sive virtual reality arcade systems. 

Three leading location-based entertainment companies 
acquired the systems. They include two Dallas-based busi- 
nesses that are strong industry players: Dave & Buster’s and 
Q-Zar. 

Dave & Buster’s purchased 20 systems to be installed in 
Dallas, Chicago, Houston, Atlanta, and Philadelphia sites. 
The chain now operates 22 Virtuality units. Q-Zar, a leader 
in the laser tag industry, made a first-time purchase of 20 
systems for several cities around the country. In addition, Ex- 
periences acquired 17 systems for its Birmingham, Ala., mall- 
based virtual reality centers and its new 5,000-square-foot 
entertainment center in Chesapeake, Va. 

“Virtual reality is a proven attention-getting draw that has 
played out very well for Dave & Buster’s in the past,” said 
Dave Corriveau, president of that company. “It is important 
for us to provide our customers with the latest in action- 
packed amusements and games.” 

The Virtuality Series 2000 was introduced in March 
1994 and features 3D texture-mapped color graphics, 32- 
channel digital sound, and real-time playing action. Players 
are immersed in a 360-degree computer-generated environ- 
ment through the proprietary Visette 2 headset, which 
weighs less than two pounds. 

“The state-of-the-art features and visual appeal of Virtual- 
ity’s systems complement Q-Zar’s own leading-edge laser tag 
concept, as we establish the company as a key player in the 
U.S. amusement arena,” said Tom Butler, president and chief 
executive of Q-Zar. 

Said Virtuality vice president and general manager Chris 
Yewdall of the recent activity: “These sales emphasize a 
trend we have been experiencing with location-based enter- 
tainment companies around the country.” 
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si GREAT AMERICAN BILLIARDS 















FOOSBALL: 


¢ Formica on 1” MDF Core 

¢ ABS Injected Legs 

¢ Available: Angled Corner Top with | Goalie OR Flat 
Corner Top with 3 Goalies 

¢ Anti-Cheat Ball Return System 


POWER HOCKEY: 


e All Cabinet-Grade 3/4” Plywood 

¢ Formica Top with Wearguard Finish 
¢ ABS Injected Legs 

¢ Solid Aluminum Underrail 1/2” x 2” 
¢ Includes Electronic Scoring Bridge with Table Light 
¢ Internal Puck Drop Mechanism 

¢ Full 1/s HP Blower 

¢ Can be converted to 220V 





POOL TABLE: 


¢ Cabinet grade */4” plywood 

¢ Unitized composite ball return system 
¢ ABS Injected Legs 

¢ Special Dome shakeproof Washers 
e Magnetic 2'/4” or 27/s” cue ball 

¢ Hinged and Locked Trap Door 

¢ Steel Slate Supports 

¢ Die Cast Chrome Plate Corners 

¢ Modular Coin Box Housing 


¢ Rails and Slate covered with 21 oz. See Us at: 
AMOA 
Cloth 


Booth # 14 
¢ Poplar Wood top Frame and Rails — 29 


¢ 4 Sizes Available 


* All Great American Billiard Products are available in Custom Colors and can be 
Converted to most Foreign Currencies 
CALL FOR MORE INFORMATION: 
24 Stafford Court « Cranston, Rhode Island 02920 ¢ Tel: 800-831-201] . (401) 463-5587 © Fax: (401) 463-6673 





COIN-OP NEWS 





The 49th Annual National Automatic Merchandising As- 
sociation (NAMA) Convention and Trade Show will be held 
in Dallas, Texas, Oct. 19-21. 

“Those who attend will see the latest in vending equip- 
ment, products, and services, and have the opportunity to 
discuss them with supplier representatives,” said NAMA 
president James A. Rost. “The shows have grown to record 
sizes In recent years in part due to significant technological 
advances in the industry and the increasing attractiveness of 
the vending market to a growing number of product and ser- 
vice providers.” 

NAMA expects more than 280 exhibitors occupying 
more than 80,000 square feet of exhibit space. The show 
will also offer an array of education sessions, meetings, and 
roundtable discussions on a wide range of subjects including 
wireless data technology, translating good customer services 
into additional profits, and maximizing sales in multiproduct 
machines through the Vendtrack system. 

New this year is a program designed for recently estab- 
lished vending operators called Vending 101. This series of 
panel sessions is offered over the three days of the conven- 
tion and will provide a great opportunity for newcomers to 
strengthen their understanding of the business. 

The annual NAMA meeting will be held Thursday, Oct. 
19. At the meeting, newly-elected NAMA directors will be 
introduced and individual achievement awards will be pre- 
sented. Remarks by NAMA chairman Jack Thomas of Coin 
Acceptors Inc. of St. Louis will be followed by a presentation 
from lawyer and lobbyist Thomas Hale Boggs Jr. on “How 
Washington Works.” Boggs is the son of the late Hale Boggs, 
who was a House member from Louisiana and served as the 
majority leader in that body. 

Being held concurrently is the National Education Con- 
ference, which will offer additional seminars concentrating 
on the nuts and bolts of successful vending. Unlike the Vend- 
ing 101 panels, these single-focus sessions are geared toward 
both newer and more-established businesses. 

Richard Ball, president of Wes-Tex Vending Co. in Mineral 
Wells, Texas, has been named general convention chairman. 
Frank Feist, president of A.B.I. Food Services Inc. in Birming- 
ham, Ala., is the convention program chairman, and J. 
Stephen Stoltz, president of Polyvend Inc. in Conway, Ark., is 
the trade show chairman. The spouse program is being head- 
ed up by Janice Hick, wife of J.E. “Eddie” Hicks, chief execu- 
tive at Servomation International L.P. in Clifton Park, N.Y. 

Grammy award winner Melissa Manchester will be the 
featured entertainment following the annual banquet on Oct. 
21, and the spouse program for the convention includes 
tours of the Sixth Floor Museum which is an exhibition on 
the Kennedy assassination, the Ft. Worth stockyards, and the 
movie studio at Las Colinas. 

“Vending is on the threshold of new greatness,” Rost con- 
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NAMA show set for Dallas 


cluded. “The industry is more alive and exciting today than 
I’ve seen it in decades. The Dallas convention and trade 
show should be awesome.” 


MicroTouch granted 
touchpen patent 





MicroTouch has been granted a patent for its analog 
touch screen and pen digitizer technology. 


Micro Touch Systems Inc. has been granted a patent 
for its analog touch screen and pen digitizer technolo- 
gy. This patent protects the company’s dual mode 
touch screen and pen digitizer product, TouchPen, 
along with its Hand Rejection technology (IHR). 

IHR relates to TouchPen’s ability to digitize both 
finger and stylus input and to automatically discrimi- 
nate between the two. The newly-issued patent claims 
coverage over any input device employing one or 
more analog sensing surfaces which are able to elec- 
tronically sense and discriminate between finger touch 
and stylus contact. | 

“Since the mid 1980s, we've been conducting ex- 
tensive research to combine capacitive touch technol- 
ogy with pen digitizing,” said Bernie Geaghan, Micro- 
Touch vice president of research and development. 
“The granting of this important patent is gratifying in 
light of our pioneering and early efforts in this field.” 
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Members of the Council to Improve Video Games are the dri- 
ving force behind the newly reopened Twin Galaxies arcade 
in lowa, (I-r): Walter Day, Don Schaifer, Vernon Barnes, Angelo 
Guercia, Annette Melmon, and Ben Tapley. 


Video Scoreboard reopens 
with 1995 Masters event 


One of the world’s most famous arcades, which shut its 
doors in 1986, reopened in Fairfield, Iowa, Aug. 1. As its first 
activity, the Twin Galaxies Intergalactic Scoreboard (TGIS) be- 
gan coordinating the 1995 Videogame Masters Tournament. 

This renowned video and pinball contest, the results of 
which were published annually in the Guiness Book of World 
Records during the early 1980s, will be conducted in many 
cities across the country through October. A new addition to 
the contest will be competition on computer games and 
home games. 

In an attempt to reclaim its mantle as the official score- 
keeper for the video and pinball universe, TGIS is offering 
free scorekeeping services to arcades and individuals. Up-to- 
the-minute high scores will be maintained on thousands of 
arcade, computer, and consumer games with standardized 
difficulty settings. 

As an amusement attraction, the arcade is fashioned after 
Twin Galaxies, the facility founded in 1981 by Walter Day in 
Ottumwa, Iowa. That arcade was also featured in Life maga- 
zine and ABC television’s “That’s Incredible.” 

The new center includes videos, pinballs, home game sys- 
tems, foosball, pool, air hockey, and midway and redemption 
games. Plans call for as many as 700 games ultimately. 

Though the original Twin Galaxies focused solely on ar- 
cade games, the rise of home and computer units has 
prompted TGIS to introduce these games for competition in 
a public place of amusement. Even after his retirement in 
1986, Day has continued to collect scores and can offer list- 
ings on most current games. 

In addition to the Masters event this summer, TGIS will 
also restart the North American Video Game Challenge to 
determine the best all-around video game player in the 
world. Results of the Masters event will be published in the 
1996 Twin Galaxies’ Videogame and Pinball Book of World 
Records due out at the end of this year. For more informa- 
tion, contact Day at (515) 472-3882. 
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Gaming conference 
set for New Orleans 


One of the nation’s leading economic development orga- 
nizations, the National Council for Urban Economic Devel- 
opment (CUED), has organized a conference to look at gam- 
ing developments to date. 

The conference, titled The Gaming and Entertainment 
Industries: Their Impact on Economic Development, will be 
held Nov. 12-14 at the Inter-Continental Hotel in New Or- 
leans, La. Sponsoring the event are CUED, the Promus 
Companies, Hunter Interests, and Deloitte & Touche LLP. 

New Orleans Mayor Marc Morial will kick off the session 
with a discussion of how a traditional hotbed of entertain- 
ment is integrating gaming and other amusements into its 
economy. Harrah’s New Orleans president Ron Lenczycki 
will also discuss that company’s activities in New Orleans. 

Speaking on Indian gaming will be Bob Winter, general 
counsel of Foxwoods casino in Ledyard, Conn.; Tim Wapa- 
to, executive director of the National Indian Gaming Associ- 
ation; Indian gaming attorney Patty Marks; and Jeff Madi- 
son, economic development director and member of the 
Wampanoag Tribe in Massachusetts. 

Other topics of discussion will include gaming in Tunica 
County, Miss., the failure of gaming in certain communities, 
and the issue of alternative entertainment. 


Big Hurt is bigtime 


Frank Thomas spends 
some quality time with 
Premier Technology's Gil 
Pollock during the domes- 
tic release of its newest 
pinball, Frank Thomas's 
Big Hurt. Distributors were 
also treated to a game at 
Comiskey Park in Chicago, 
where they enjoyed 

the hospitality in 

Thomas’ skybox. 


AIE set for Cleveland 


The International Exposition Center in Cleveland, Ohio, 
will play host to this year’s Amusement Industry Expo (AIE) 
Oct. 24-26. 

AIE is a trade show exclusively for the outdoor amuse- 
ment industry, featuring fully-erected and operational rides, 
games, equipment, and services for the industry. Sponsoring 
this new show is the Amusement Industry Manufacturers & 
Suppliers (AIMS) International. 

“As I speak with others in the industry, my belief that this 
is the right time for this show is confirmed,” wrote AIMS pres- 
ident Vince Kudler to prospective exhibitors. “The main goal 
of the Amusement Industry Expo is to give you, the exhibitor, 
the opportunity to display new equipment in action, allowing 
for maximum sales opportunities. Plus the timing of the show 
lets you secure orders in October for spring delivery.” 
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Nightclub and bar show 
looks at raising profits 








Increasing bar revenues 
and profits was the focus of 
the 18th National Nightclub 
and Bar Exposition at the 
Cobb Galleria/Stouffer Wa- 
verly Hotel in Atlanta, Ga. 

This year’s convention, 
held earlier in the summer, 
was the largest to date tar- 
geting bar, tavern, and night- 
club professionals. ‘The ex- 
hibit hall offered the latest 
products and services for the 
industry, and 32 promotions 
and marketing seminars and 
workshops provided numer- 
ous money-making and cost- 
saving ideas. 

“The show was undoubtably a success,” said Ed Meek, 
producer of the event. “The number of exhibitors increased 
tremendously and attendance was great. Our goal to in- 
crease profit-making opportunities for our attendees clearly 
surpassed our expectations.” 

Seminar topics included happy hour, high-energy pro- 
mos, on-premise promos, profiting from major events, strate- 
gic marketing, karaoke, and coin-op amusement games. 

In addition to the show floor and seminars, attendees 
were also taken by bus on a Best of Atlanta Club Crawl on 
which they were given the opportunity to see how the most 
exciting clubs in Atlanta promoted their establishments. Giv- 
ing the keynote address at the show was former NFL player 
Joe Theismann. 


Increasing bar revenues and 
profits was the focus of the 
18th National Nightclub & 
Bar Expo in Atlanta. 





VLC approved in Mississippi 


Video Lottery Consultants, a subsidiary of Video Lottery 
Technologies, has been approved by the Mississippi Gaming 
Commission to manufacture and distribute gaming machines 
in the state. 

VLC’s Winning Touch video gaming machine has also 
been approved and is available to casino operators in Missis- 
sippi. This is one of six new casino markets in which VLC has 
been approved since April. 

Other jurisdictions in which it has gained approval are 
Nevada; Tasmania, Australia; and Class III Native American 
markets in Arizona, Oregon, and New Mexico. 

“The casino market represents a significant expansion op- 
portunity for the company,” said Mark Spagnolo, acting CEO 
of VLT. “The recent approvals confirm that the company re- 
mains on course with its plan to provide its proven product 
to primary casino markets.” 
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World Gaming Congress 
coming to Las Vegas 


The World Gaming Congress & Expo, sponsored by /nter- 
national Gaming & Wagering Business magazine, will be held 
Oct. 16-18 at the convention center in Las Vegas, Nev. 

Show sponsors say the event will draw more than 18,000 
attendees from 80 countries and feature 1,500 exhibits dis- 
played by more than 500 companies. 

More than 100 hours of seminars will cover topics such 
as management, marketing, casino design, Indian gaming, 
gaming technology, human resources, lottery, and security. 

The show will also give gaming insiders a chance to see 
the newest in gaming products, as well as what’s going on in 
related service fields. 


NAMA report looking 
to boost bottom line 


Are your vending route averages keeping pace? Are 
your product costs in line? How productive are your em- 
ployees? Where’s your competitive edge and where do 
your competitors have the edge? 

Answers to these questions may be found in the 1995 
Operating Ratio Report just published by the National Au- 
tomatic Merchandising Association (NAMA). 

Easy-to-read charts with detailed information allow 
vendors to compare their operation with others of similar 
size. Comparison topics include: sales per vending route, 
sales per employee, sales per machine, gross profit by 
product, operating expenses in 15 categories, payroll ex- 
penses, return on vending assets, and inventory turnover. 

The report reveals that operating profits have in- 
creased by 3.6 and 3.8 percent in the last two years and 
overall reported volume increased by 2.8 percent. 

The 1995 Operating Ratio Report was sent free to sur- 
vey participants. NAMA members who did not participate 
may order a copy for $100. The cost for non-members is 
$250. However, non-members who join NAMA within 
60 days of the purchase may apply $150 of that cost to- 
ward their first year’s dues. 

NAMA is also soliciting nominations for the Arthur 
Nolan Award, the association’s top honor for individuals 
who have rendered outstanding service to the industry in 
public health and safety. 

The award is named for the late Arthur Nolan, an ex- 
ecutive of the Dixie Cup Co., who exerted strong leader- 
ship in the 1950s and 1960s for the establishment and 
expansion of vending industry public health programs. 

Past recipients include Ted Alpert of North American 
Paper Co.; Mike Sheridan of Crane National Vendors; Bill 
Russell of Canteen Service; and Hal Blotner of Dane 
County Vending. 

To receive a nomination form, contact Larry Eils at 
NAMA headquarters, 20 N. Wacker Dr., Suite 3500, 
Chicago, IL 60606, or call (312) 346-0370. 
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IAAPA draws international crowd to the Big 


Dubbed the world’s — ” 
largest amusement park un- 
der one roof, the Interna- 
tional Association of Amuse- 
ment Parks and Attractions 
77th Anniversary Conven- 
tion and Trade Show is set to 
be held in New Orleans 
Nov. 14-18. 

The show is a mecca for 
amusement park and family 
fun center operators and 
showcases an eye-popping 
array of the latest amuse- 
ment attractions, special ef- 
fects technology, and trends 
in the leisure time and enter- 
tainment industries. 

IAAPA is the biggest 
show of its kind, and is ex- 
pected to attract more than 
20,000 visitors representing 
a wide cross section of the 
amusement industry. 

Attendees can visit nearly 3,000 booths occupied by 
more than 800 amusement suppliers and product manufac- 
turers. Nearly 20 percent of the attendees will come from 
abroad, according to the association. 

In addition, the convention and trade show annually hosts 
more than 1,500 carnival and fair operators looking for the 
newest attractions for their business. This year [AAPA is cel- 
ebrating the 30th anniversary of the Outdoor Amusement 
Business Association with a birthday party extravaganza. 

IAAPA members and other attendees will also get a 
chance to exchange ideas at the show during dozens of 


Play-By-Play goes public 


Play-By-Play Toys and Novelties recently went public, 
making an initial offering of 2,000,000 shares of com- 
mon stock at $12.25 per share. 

Net proceeds to the company will be used to repay in- 
debtedness, expand European and domestic operations, 
acquire additional character and trademark licenses, and 
for working capital and other general corporate purposes. 

The common stock will trade on the Nasdaq national 
market under the symbol PBYP. Headquartered in San 
Antonio, Texas, the company designs, develops, markets, 
and distributes stuffed toys and sculpted toy pillows based 
upon its licenses for children’s entertainment characters 
and corporate trademarks. 

Play-By-Play also markets and distributes a broad line 
of novelty items. Its products are currently sold in both 
amusement and retail outlets. 
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workshops and discussions with topics ranging from guest 
service, motivating employees, trends in food and beverage 
service, marketing and public relations, government rela- 
tions, security, and financial management. 

IAAPA represents over 4,000 facilities, manufacturers, 
and individual members in over 72 countries, including 
most of the amusement parks and attractions in the United 
States. 


Sam's offers trip to NAMA 


Sam’s Club, along with Frito-Lay, is offering a free trip to 
the National Automatic Merchandising Association’s Nation- 
al Convention in Dallas Oct. 19-21. 

The trip will include roundtrip airfare, transportation, ho- 
tel accommodations, and NAMA membership dues if applic- 
able for one lucky vendor and a guest, according to the 
Sam’s Club Buy Line. 

Only Sam’s Club Vend Operators are eligible to enter the 
contest. The drawing will be held Sept. 15. For more infor- 
mation, call (800) 448-8767. 








C.A. Robinson sets open house dates 


With AMOA Expo ‘95 upon us, the time has come to 
think about post-show open houses, and C.A. Robinson is let- 
ting operators know to mark their calendars for three events. 

The distributor will hold a product presentation Oct. 3 at 
its San Francisco office, an Oct. 5 dinner at its Los Angeles 
headquarters, and another product presentation the follow- 
ing day in Los Angeles. 
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Acclaim to publish 
Capcom's Street Fighter 


In a move that further expands its library of high profile in- 
teractive offerings, Acclaim Entertainment has entered into 
an agreement with Capcom to publish Sony PlayStation, Sega 
Saturn, and PC CD-ROM versions of Street Fighter: The Movie. 

Street Fighter: The Movie is an interactive game version 
of the live-action martial arts film featuring Jean Claude 
Van Damme which was released this year following the 
movie's release. 

In other Acclaim news, the company has reached an agree- 
ment through its affiliated label program, Acclaim Distribu- 
tion, to distribute PC-based titles developed by Sound Source 
Interactive. The Movie Book titles, which combine the educa- 
tional value of a storybook with the compelling visuals of a 
move, include Free Willy 2, The Little Rascals, and Lassie. 

The company has also entered into an agreement through 
its subsidiary Acclaim Comics to have its comic books sold 
and distributed by Diamond Comic Distributors, one of the 
largest comic book distributors in the United States. 


Sports Plus celebrates 
ground-breaking idea 
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Ground-breaking ceremonies for Sports Plus on Long Island, 
(I-r): Leisure Complexes vice president Mark Calace; Lake 
Grove planning commissioners Louis Bonnaci, Otto Wolz, and 
Bob Desanto; Lake Grove Mayor Robert Henke; and Leisure 
Complexes president Bill Reitzig. 





Leisure Complexes Inc., which serves as the annual Long 
Island host for the Pro Bowlers Association Tour, recently 
held ground-breaking ceremonies in Lake Grove, N.Y., for a 
complete indoor, multiattraction, family entertainment cen- 
ter that will be called Sports Plus. 

Among the attractions planned, Sports Plus will have an 
NHL regulation ice skating rink, a bowling center, an Iwerks 
motion theater, indoor rides, and a cultural events and con- 
cert hall. The construction is expected to be completed by 
next spring. The facility will take up 169,000 square feet 
and is expected to employ as many as 250 people. 

“Family entertainment is a natural progression for Leisure 
Complexes,” explained company president William Reitzig. 
“We've been in the business of family recreation, on one lev- 
el or another, for more than 20 years.” 
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LA Ware marks first 
year with new program 


LA Ware Inc. of Boise, 
Idaho, reports a positive re- 
sponse to its windows- 
based technical software 
program, Coin Slots Ver- 
sion 1.0, which debuted 15 
months ago, followed by 
Coin Slots Version 2.0. 

On the heels of the com- 
pany’s first anniversary 
comes the new Coin Slots 
Special Edition (SE) that in- 
cludes all the features of the 
prior models plus a new 
game tracking program 
called Game _ Collect 
Record. 

According to Larry Mun- 
day, CEO of LA Ware: “We 
wanted to come up with a program that was powerful yet 
simple to use; a program that would do more than any- 
thing out there, yet keep the price low enough so even the 
smallest operator could afford it. 

“The Game Collect Record was specifically designed to 
be used by coin-op owners, not computer specialists. We 
know they have a business to run, not another program to 
learn. For the most part, all you have to do is enter some 
information, press some buttons, and the program does 
everything else.” 

Working toward that goal, LA Ware’s Coin Slots SE in- 
cludes, along with an instructional video: 

1. The Star Tech Journal Index Database—all articles 
published in the journal since 1979. 

2. Contacts and Addresses—card file pre-loaded with 
243 companies in the coin-op industry (names; addresses; 
phone, fax, and 800 numbers; along with contact names 
and a detail box to keep track of what they sell and what 
you purchase). 

3. Pinball Wizard Database—list of virtually all pinball 
machines manufactured since 1938. 

4. Area Code and Time Zone Locator—476 area codes 
worldwide. 

5. Zip Code Locator—all North American postal codes 
(42,000), just enter the name of the city. 

6. Invoice and Stock ‘Tracker—method to enter stock by 
computer and remove from inventory while keeping pace 
with part numbers. In addition, it allows viewing and print- 
ing a variety of reports. 

7. Game Collect Record—user-friendly program to track 
game sales. Information is gathered via tri-corder carried 
around for field collections or by hand creating a file for 
each game. Stored are game name; location; department; 
coin, ticket, and prize meters; etc. Sales and meter calcula- 
tions are done automatically. 

Coin Slots’ software has been tested by the family en- 
tertainment center Po-Jo’s of Idaho for the past two years. 
Said general manager Gary Wood, “I really hate using 
computers; I just don’t understand them. But this program 
is very simple to use.” 

For more details, or information on Coin Slots Version 
2.0 or Coin Slots SE upgrades, contact LA Ware Inc., 9161 
W. Susan St., Boise, Idaho 83704; (208) 376-6981, ext. 35. 





Screen close-up from LA 
Ware Inc.’s Coin Slots SE. 
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And on his arrival at JVL with its latest offering a collection of strategy type adult 
technical marvel Concorde I, Mort has this to say: entertainment games. And all this at operator affordable 
“After years of searching for a young, innovative engineering prices.” Discover for yourself the amazing company and the 
firm, I have found a company that was able to take my 15 equally amazing machine. The Concorde | will be on display 
years of experience and develop a product that the industry at all trade shows in 1995 and 1996. Premiering at the AMOA 
so desperately needs and justly deserves. show in New Orleans Sept. 21, 22, 23 of 1995. 
The Concorde | is the first touch screen | | For further information contact your local 


counter top with 21st century technology and distributor or call Mort Ansky toll free at 


1-800-296-6657. 





state-of-the-art Super VGA graphics 


1-390 EDGELEY BLVD., CONCORD, ONTARIO, L4K 326, CANADA. PHONE: 800 296-6657 FAX: 800 296-6681 


Stansfield takes on 
VP spot for AMOA 


Jum Stansfield, president of 
Stansfield Vending in 
Lacrosse, Wis., has been 
named to fill a vice presiden- 
tial vacancy on the AMOA 
board. He will complete the 
term of Jim Reed of Patton 
Vending Co. in Modesto, 
Calif. 

Reed, whose term expires 
in the fall of 1996, resigned 
from the board for personal 
reasons. AMOA has nine vice 
presidents, each of whom 
serve three-year terms. 

Having served three years 
on the board followed by three years as a vice president 
ending in 1993, Stansfield is thoroughly familiar with the 
workings of the group. 


Cox to fill new post 
7 at Oriental 


‘Terry Watanabe, president 
and CEO of Oriental Trading 
Co., recently announced the 
appointment of David Cox to 
the newly-created position of 
chief information officer. 

Cox will be responsible for 
the company’s information 
systems, data processing, 
and planning functions, as 
well as the selection of 
OTC’s hardware and soft- 
ware. 

Before joining OTC, Cox served as vice president at Cali- 
fornia Energy Co. Inc., where he was responsible for admin- 
istrative and technical functions, including management in- 
formation systems, data processing, risk management, and 
public relations. 

Prior to that, Cox held various management information 
systems positions in the banking industry, including vice 
president and manager of technology and financial support 





Jim Stansfield 





David Cox 


for Bank of America in San Francisco and vice president and 
manager of merchant card/POS and telecommunications for 


First Interstate Bank in Los Angeles. 
PLAY METER 
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The Brady bunch, (I-r): Jon W., Gwen, Chris, and the 1996 AAM- 
CF honoree Jon. 


Brady named AAMCF 
man of the year 


The American Amusement Machine Charitable Founda- 
tion (AAMCF) board of directors has named Jon Brady, 
chairman and CEO of Brady Distributing Co. in Charlotte, 
N.C., as the honoree at the 1996 Annual Appreciation Din- 
ner. 

Brady’s long tenure in the coin-op industry goes back to 
the early 1960s when he came into the family business full- 
time, joining his father C.B. Brady in the distributorship, 
which was founded in 1945. His duties in those early years 
included working in the shop and travelling sales for two and 
three years respectively. Brady then returned to the office, 
working inside sales, and was eventually named president in 
1975. He added CEO to his title in 1991, following the 
demise of his father. 

Three years ago, Brady had the opportunity to share the 
business, as his father had, with his own son Jon W. His oth- 
er son Chris has also recently joined the business. 

“I was both shocked and flattered,” Brady said when 
asked his reaction to the news. “It was a pleasure to even be 
considered, much less designated as the man of the year.” 

Brady is currently looking into setting up a scholarship 
fund at the University of North Carolina, where he graduat- 
ed in 1963, as an outlet for the proceeds of the dinner. A 
lifetime resident of Charlotte, Jon and his wife Gwen still live 
in the community where they raised their sons. 

The dinner honoring Jon Brady will take place on Friday, 
March 8, 1996, at the Omni Rosen Hotel in Orlando, Fla. 
AAMCF president Frank Gumma Jr. said plans for the din- 
ner are already underway, ensuring it success. 

Established in 1983, the AAMCF is a non-profit charity 
located in Elk Grove Village, Ill. The foundation has made 
numerous contributions supporting a variety of children’s 
charities throughout North America. 
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Jim and Stan Jarocki. 


ALG promotes 
Jim Jarocki 


Jim Jarocki has been promoted to vice president of 
sales and marketing for American Laser Games’ (ALG) 
coin-op division. He succeeds Stan Jarocki, who is re- 
linquishing the title and remaining with the company 
in an advisory capacity until the end of this year. 

Jim Jarocki has been. with ALG since 1993 as coin- 
op sales director. He has marketed video arcade games 
since the industry’s infancy in his role as sales promo- 
tion and advertising manager for Bally/Midway Manu- 
facturing Co. during the early to mid-1980s. 

“It has been a pleasure to learn the business over 
the past 40 years from Stan and a pleasure to work 
with the man who is my best friend,” Jim Jarocki said. 

Stan Jarocki’s distinguished career in coin-op spans 
45 years. As executive vice president of Bally/Midway 
Manufacturing, he introduced the Space Invaders and 
Pac-Man video games to the domestic market. He also 
introduced the “discotheque” concept to the United 
States in 1964 when he was vice president of sales and 
promotion for the Seeburg Corp. He has been with 
ALG since 1991. 

“Tve enjoyed introducing yet another coin-op inno- 
vation to the industry with ALG’s live-action games, 
and I’m ready to turn over the spurs to the younger 
generation,” explained Stan Jarocki. 

Both Stan and Jim Jarocki are avid rodeo fans and 
have competed in rodeo events. Coin-op veterans can 
spot them at industry events in their ever-present cow- 
boy hats, boots, and clothes. 
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Nakanishi leaves Taito 
to form new company 


Yoshi Nakanishi, formerly president of sales with the Taito 
Corp., has resigned after almost 14 years with the company 
to pursue a new coin-op venture. 

Nakanishi served seven years with Taito Japan and anoth- 
er seven with Taito America. The industry veteran said de- 
tails of the new company, which will operate in the United 
States, will be forthcoming once plans are finalized. 

“I would like to take this opportunity to express my sin- 
cere thanks to each of you,” he wrote in a letter to industry 
friends. “I have enjoyed working with you in the past and 
look forward to continuing our relationship in the future.” 


Rudolph joins Betson 
export 
division 

H. Betti Industries has an- 
nounced the addition of Lou 
Rudolph, formerly with Dy- 
namo, to its Betson/Imperial 
Export Division. 

Robert Betti of H. Betti In- 
dustries said Rudloph brings 
many years of experience in 
the amusement export busi- 
ness and will be a welcome ad- 
dition to the Betson/Imperial 
export team, which is com- 
prised of sales staff Carlos 
Molina and Javier de la Uz and office administrator Karina 
Carboni. 

Rudolph’s primary areas of concentration will be the Mid- 
dle and Far East. He will be working from his home office in 


Texas, where he can be reached at (817) 431-6060; fax 
(817) 431-6028. 


Kulig departs 
American Sammy 


American Sammy executive vice president Rick Rochetti 
has announced the resignation of sales and marketing man- 
ager Natalie Kulig. 

After eight years in the coin-op industry, Kulig has de- 
cided to stay at home with her family. She played a key role 
in the reorganization of American Sammy almost three 
years ago. 

“Tt has been a pleasure to work with her through the years 
and her dedication and professionalism will surely be 
missed,” Rochetti said. “The staff at American Sammy wish- 
es her all the best.” 

Rochetti, David Cane, and Maria Fotinopoulos continue 
the day-to-day operations of sales and marketing at Ameri- 
can Sammy. A 








Lou Rudolph 
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Crane Pros 
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Crane Pros — for 
most, cranes are their 
only business. They 
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Here’s what : 
the pros have to say... 


“We have been very pleased with the performance of the Rainbow Crane Company and 
the equipment that they manufacture.” 
Randy Fagundo — V. P., Sugarloaf Creations, “Worlds Largest Crane Operators” 


“We have sizeable crane operations in four large cities and run hundreds of jumbo cranes. 
Our city managers tell us they want Rainbows for their growth. They cite the machine’s 
looks, reliability and ease of service as reasons. Most importantly, they tell us that 
Rainbows result in more revenues per machine.” 

David Chazen — President, Win Stuff, (sister company of Good Stuff Toys) 


“The Rainbow Crane is the most technologically advanced and appealing machine on the 
market today. We have replaced other cranes with the Rainbow and realized increased 
revenues instantly.” 

Kevin Theisen — American Coin Company 


“We highly recommend Rainbow Cranes for several reasons: 1) Quality of 
Manufacturing, 2) Reliability, 3) Outstanding ongoing technical support, and 4) Rainbow’s 
classy looks have allowed us access to many high-volume accounts.” 

Ken Higgins and Bill Emerson — Northeast Coin Company 


“We have experienced a sales increase of over 40% in locations in which we have replaced a standard jumbo crane with a 
Rainbow Crane!! The machines are paying for themselves with the increase in revenues. Furthermore, we have found that 
locations which were once concerned that the ne Ree ae of a crane may be offensive to their clientele are really pleased with 
the attractive appearance of your machine. Finally, the reliability of the technology is remarkable. Machines in operation is what _ 
__ keeps our Vending Division in usiness, and it’s rare to have service calls or down time with the Rai ram eae 
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800-466-3711 Continental U.s. only) AMOA 
Rainbow Companies  ®ooth #1702 


Tel (619) 748-7157 12678 Brookprinter Place, Poway, California 92064 Fax (619) 679-3576 





OUR WATCH AND CANDY CRANES ARE NOW AVAILABLE 







Four generations of Calamari men celebrated a 
memorable 75th birthday for now-retired industry veteran 
Paul Calamari, known for his many years at Bally. From 
left: son Bob, grandson Kane, and great-grandson Kevin. 
The Calamari clan and a host of friends gathered at Bob’s 
house in Wisconsin this summer for a party in Paul’s hon- 
or. Attending were sons Mike, Paul and Rick and their fam- 
ilies, and Paul’s sister Casey with her son and his family. 
The birthday cake was a coin-op delight full of 7s and 5s 
with coins all around. 


Betson Pitts- 
burgh Distrib- 
uting honored 
service manager 
Clarence Smoy- 
er this summer 
as he retired 
following 42 years in the coin-op 
industry. Friends and customers gathered to reminisce 
and share a slice of a special coin-op cake that depicted a 
jukebox, pinball, and vending machine. 

Smoyer was re- 
ferred to as 

“the glue that 
holds it all to- 
gether” for Jim 
Wittler’s crew. 

Clarence be- 
gan his coin-op 
career as a ship- 
per/receiver for 

the Atlas Music and Novelty 
Co. in 1952. He soon moved on to music technician, lat- 
er writing a book on conducting music service schools. 
Away from the office, Clarence spent 45 years working 
with the Boy Scouts of America. He and his wife Gerry 
have four children and five grandchildren. 

Wittler summed up his feelings about Clarence: “If the 
distributing business was a complete body with legs and 
arms, Clarence would be the heart and soul of it.” Added 
Lou Larson: “Clarence is a role model as a gentleman 
and as a person of compassion. It doesn’t matter if you 
are 10 years old or a coin machine operator, Clarence 
makes you feel that he always cares.” 

Pictured: Clarence with a crowd of co-workers who 
wished him “all the best,” and with (I-r): Dale Lazar and 
Bernie Lazar of H. Lazar & Son and Gene Ford. 
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BEYOND THE 
PLAYFIELD 


| Can’t get enough 
"| of those mud- 
bugs! Sega Pinball 
‘| president Gary 
Stern shows off his 
new crawfish tie, 
presented by Play 
i Meter’s associate 
editor Steve 
| White during a 
summer visit to 
the Chicagoland 
factory. The first heat wave was under- 
way at the time and factory personnel labored under 
adverse conditions to complete assembly of the new 
Batman Forever. 


Norwood Veatch, founder 
and CEO of Carousel Interna- 
tional, celebrated a landmark 
birthday on July 30 when he 
turned 80. The pioneer in chil- 
dren’s recreation enjoyed an old- 
fashioned barbecue with his 
family to mark the occasion. 

Born and raised in Mt. Ver- 
non, Ill., where he started work- 
ing at a local hamburger stand, 
Norwood later entered the coin 
machine business and went on 
to start the kiddie ride company 
Carousel. 

According to grandson Brad 
Veatch, president of Carousel, 
Norwood still maintains an active role in all phases of the 
company: “He wants to continue the philosophies upon 
which he built our family business, and that means regu- 
larly visiting all the departments to keep up with the pro- 
grams and projects. He always has something to add.” 

Commented Norwood, “By staying involved I hope I can 
share some of my experience with our employees in a posi- 
tive way. As I look back at my career, it is most important 
for me to thank the many people who have helped build 
Carousel to what it is today. It doesn’t matter what business 
you happen to be involved with; you can’t build a successful 
business operation without dedicated people.” A 
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3801 East 50th Avenue, Denver, Colorado 80216 « International: (303)399-7191 * FAX: (303)399-8144 


INTERNATIONAL NEWS 


EXIME brings renewed confidence in Mexico 


When EXIME closed its doors at Exhibimex in Mexico 
City on Thursday, July 20, it did so with renewed confidence 
and optimism for the future of the coin-op industry in Mexico, 
according to AAMA foreign business development committee 
chairman Ron Carrara of Lazer-Tron. 

The coin-op industry, along with other businesses, has 
been hard-hit since the crash of the peso on Dec. 20, 1994, 
and economic forecasts from financial experts and coin-op in- 
siders have been gloomy. Lack of activity even prompted 
AAMA to rethink its plans for 1995, but the group chose to 
ride out the storm. 

“Unlike other organizers of trade shows in Mexico who el- 
ther postponed or canceled their events, AAMA did not fol- 
low their lead and decided the risk was worth the investment 
to maintain their market position in Mexico,” Carrara ex- 
plained. “This supports AAMA’s long term commitment to its 
members to create business opportunities in what is still con- 
sidered to be a big emerging market for coin-op products.” 

A market survey conducted by Montenegro Publicidad, a 
Mexico City public relations firm, concluded that EXIME is 
considered the official show for the coin-operated amuse- 
ment industry in Mexico; that AAMA is recognized as the ex- 
pert association in the field; that many Mexican operators 
who traditionally attend the ACME show were unable to at- 
tend this past year because of economic conditions in Mexi- 
co; and that it was important for AAMA to have a presence 
and continuity in Mexico despite this temporary setback in 
the Mexican economy. 

AAMA says if attendance is an indicator of market recov- 
ery, EXIME was a huge success with a 34 percent increase in 
operator attendance compared to last year. Financial analysts 
maintain that the recovery is moving faster than predicted 
with the Mexican stock market surging 65 percent since 
March in the biggest four-month gain in 12 years. In addition, 
the peso is stabilizing around six pesos to the dollar. While 
EXIME ‘95 was smaller in terms of booth space, the same 
number of companies participated. Many factories and dis- 
tributors have made a long-term commitment to the Mexican 
market so instead of canceling they down-sized their space re- 
quirements to maintain their presence in the marketplace. 

“Exhibitors were encouraged by the numbers and quality 
of attendance,” said AAMA executive director Bob Fay. 
“Overall they felt it was a good show; they sold equipment 
and factories and distributors are hopeful that business will 
pick up in the coming months.” 

Dates for next year’s show have been set for Aug. 7-8, 
1996, when the show will move to the newly-opened, state- 
of-the-art World Trade Center in Mexico City. 

In other AAMA news, dates have been set for the third an- 
nual Asian Amusement Expo. The show will be held on May 
8-9, 1996, at the Hong Kong Convention & Exhibition Centre 
in space triple the size of this year’s event, according to newly 
elected show committee chairman John Wood of Sally Corp. 

This year’s Asian show was jointly sponsored by IAAPA 
and AAMA and boasted 75 exhibitors occupying 111 booths. 
It attracted 1,756 visitors from over 23 countries. “The com- 
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bination of a parks plus coin-op trade show met the increas- 
ing demands and steady growth of the Southeast Asian 
amusement market,” said Wood. 


Siggraph hosts 
Venturer launch 





Britain-based Thomson Training & Simulation’s Entertain- 
ment Systems debuted the Venturer $2 at last month's 
Siggraph in Los Angeles. 


Last month’s Siggraph show hosted the United States 
launch of the Venturer S2, the two-seat entertainment 
simulator produced by Thomson Training & Entertain- 
ment Systems, at the Los Angeles Convention Center on 
August 6-11. 

Venturer S2 is one of the world’s first two-seat simula- 
tors to incorporate thrilling entertainment into a fully en- 
closed, futuristic capsule with dynamic motion, according 
to Thompson. Features include CD quality stereo sound, 
big screen display, and a point-of-sale unit with payment 
mechanism and preview monitor. 

Designed with a compact footprint, the Venturer is suit- 
able for a range of locations like family entertainment cen- 
ters, arcades, and retail sites that require a smaller simula- 
tion attraction. 

In other developments for Britain-based Thomson, the 
Hertz rental car company recently used a specially-themed 
14-seat Venturer simulator to entertain thousands of cus- 
tomers at the International Tourist Market exhibition in 
Berlin. The special promotion was created by Germany’s 
leading film and event agency, Facts and Fiction GmbH. 

Visitors to the Hertz stand were taken on a simulated 
ride through the interior of a 16-valve engine. The point- 
of-view ride was created in high resolution computer 
graphics and provided an educational and entertaining in- 
sight into the workings of a modern car engine. The Ven- 
turer was provided by Thomson’s German distributor 
Freizeit Simulatoren Betriebs GmbH. 
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AMENOT OVERS 
NTIL YOU WIN = 





The Snack Attacker is the "ORIGINAL" 
Winner-Every-Time Candy Crane Game, 
dispensing a prize with every credit. Secure, 
heavy gauge steel cabinet construction. A 
solid dependable money maker that will grab 
big profits for years to come. 


For more information call 


(305) 527-0907 


INTERNATIONAL NEWS 


Lead companies support 
ATEI parks and rides 


Plans to launch a parks, rides, and family entertainment 
section at the January Amusement Trades Exhibition Inter- 
national (ATEI) have been met with favor from a number of 
leading companies in the field. 

Exhibition manager Peter Rusbridge reports that even be- 
fore a recent direct mail promotional campaign was 
launched, 60 percent of the available stand space had al- 
ready been booked. Over 200 prospects will be receiving a 
packet that contains full information on the new section. 

“In straightforward terms we've introduced the parks, 
rides, and family entertainment section because that’s what 
our customers, exhibitors, and visitors, asked us to do,” Rus- 
bridge said. “The visitor research we conducted at the 1995 
ATE] identified a very strong level of demand for a dedicat- 
ed section, which means that we can guarantee exhibitors a 
ready-made audience of senior buyers.” 

Leading names in the industry which have already con- 
firmed stand requirements include AMR Amusements, 
Bob’s Space Racers, Elton Amusements, Keith Emmet, 
Modern Products, Pleasure & Leisure Inflatables, Preston 
International, and Valco. 

In other ATEI news, Earls Court 1, which serves as host 
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e Full Line Vending 
e Music 

e Games 

e Records 


“Se Habla Espanol” Full Parts & Service 





Two offices to serve you: 


“San Antonio: 
1811 S. Alamo St. 
San Antonio, TX 78204 
(512) 226-6322 


Houston 


606 Dennis 
Houston, TX 77006 
(713) 523-7366 
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Earls Court, which serves as the venue for the ATE! show, is in 
line for $315 million in renovations. 


for the show, is set to benefit from a $314 million face lift. 
The first stage, costing approximately $15 million, will see a 
new first floor 700-seat restaurant served by an escalator 
link, comfort-cooled hospitality rooms, and upgraded eleva- 
tors. More ambitious plans for the future include a proposed 
Earls Court railway terminus providing a direct transporta- 
tion link to continental Europe. 


Ingles appointed to 
head Spanish organizer 


Antonio Ingles has been appointed managing director of 
Grupo Interazar de Inversiones, which organizes two exhibi- 
tions in Spain and produces the country’s leading trade mag- 
azine. The appointment was made by company president 
Juan Manuel Ortega. 

Ingles is well known on the Spanish and international 
amusement circuit and will take responsibility for all aspects 
of the company’s international business. 

With a view to expansion, the company has also moved 
its headquarters. The new address is Santa Engracia, 113. 4 
Dcha, 28010 Madrid, Spain. 

Grupo Interazar organizes the Torremolinos show and the 
Interazar Exhibition in Madrid, which is being held October 
26-28, and produces Temas Recreativos Y De Azar. 


IMA sees expansion 


The International ‘Trade Fair for Amusement and Vend- 
ing Machines (IMA) is reportedly expanding into two exhi- 
bition halls for the 1996 show. 

IMA is being held on January 24-27, 1996, in Halls 1 
and 2 at the Frankfurt Fairgrounds. The move will make it 
possible to rearrange the structure of the show with games 
being separated into different categories. 

“This expansion reflects market developments and the 
growing international importance IMA has taken on the 
past few years,” said IMA project manager Petra Lassahn, 
adding that exhibiting space will grow by 15 percent. 
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INTERNATIONAL NEWS 


Laguardia joins Sega 
as international rep 


Sega Enterprises USA re- 
cently announced the ap- 
pointment of Carlos La- 
guardia as the 
international representa- 
tive specializing in South 
America. Laguardia will be 
joining Sega’s new busi- 
ness development division 
and will be reporting to 
vice president Frank Pelle- 
grini in Chicago. 

Laguardia’s background 
includes three years at 
Taito America where he 
created and developed 
new markets in Latin American countries. He describes 
his new role as both developing new markets and work- 
ing with Latin American distributors and operators to 
evaluate product needs. 

“My job will include not only sales, but market re- 
search as well,” Laguardia said. “Sega has bigger, more 
high-tech games, so the clientele will be quite different. 
My main concern in Latin America is to stay in touch 
with the Latin American distributors as well as the opera- 
tors, so that we can better understand and develop prod- 
ucts specifically for those markets. It’s exciting and I’m 
looking forward to getting my feet wet.” 





Carlos Laguardia 


Ride films are the 
New Wave at Siggraph 


With seven of its films exhibited, Belgium-based New 
Wave Entertainment and its sister companies Trix and 
Movida got top billing at Siggraph ‘95 held in Los Angeles 
last month. 

The company first garnered attention two years ago with 
the film Devil’s Mine Ride, which won several awards and 
was its first product to be selected for the electronic theater 
at the Siggraph show that year. 

In addition to being one of the largest suppliers of ride 
films to the motion simulator industry, New Wave also cre- 
ates state-of-the-art commercials, TV graphics, and special 
effects. 

The seven projects selected for the Siggraph show were 
Crystal Ball, Clock, Cosmic Pinball, Moon Raid Alpha, Astro 
Canyon Coaster, Volcano Mine Ride, and Speed Brothers. 
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Acclaim title tops 
charts in Japan 


For the first time in the company’s history, Acclaim Enter- 
tainment announced last month that its recent software re- 
lease, D's Dining Table, had reached the top position in Japan 
based on the first two weeks of sales. 

The Sega Saturn title marks the entry of the company’s 
subsidiary, Acclaim Japan, into the next-generation video 
game market. Acclaim holds the worldwide rights for Sega’s 
Saturn, Sony’s PlayStation, and PC CD-ROM systems. A ver- 
sion compatible with the Sony system is expected to be re- 
leased in Japan later this year. 

“We are excited about D’s success in Japan, where next- 
generations hardware systems like Saturn and PlayStation 
are both thriving,” said Acclaim president Robert Holmes. 
“While it hallmarks the success of our subsidiary’s strategy 
to publish software created in Japan for that market, we be- 
lieve D's Dining Table has the potential to become a top sell- 
er in other territories as well.” 

D's Dining Table is a heavily atmospheric adventure and 
strategy game utilizing Silicon Graphics rendered full-motion 
images to lead the player through a compelling horror story, 
filled with indecipherable clues and grim surprises. 


Game Machine 
news bites 


> = Acting on a complaint from the SNK Corp., au- 
thorities in Korea have reportedly arrested 21 
suspects who allegedly manufactured and dis- 
tributed copies of software for the company’s 
Neo-Geo game Samurai Shodown IT. Among 
those arrested by the Seoul District Public Pros- 
ecutors Office for violation of the computer 
program protection law was Hwang Hyun Do, 
who reportedly manufactured more than 
9,000 unauthorized copies. 


Tokyo-based Taito Corp. and its largest share- 
holder Kyocera Corp. of Kyota have reportedly 
entered into a joint venture to distribute 
karaoke software for the home, information 
services, and ultimately video game software 
by 1996. These products will be distributed via 
telephone communication cable. A 
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It costs too much. It doesn’t repre- 
sent my interests. It’s controlled by a 
select few or a certain clique. I have 
no say. One of the (officers, board 
members, committee chairs, other 
members) once rolled me out of a lo- 
cation. I don’t need it. What’s it ever 
done for me? Why should I join when 
everyone else will pay and do the 
work? I don’t have the time. My busi- 
ness is too small. My business is too 
large. | operate across state lines and 
would have to join two or more asso- 
ciations. Etc., etc., etc. 

Yes, we’ve heard them all and then 
some. We've heard every excuse for 
not participating in our state associa- 
tion except “My dog ate my dues.” 
And, not a single one of them is a valid 
excuse when checked against the facts. 
Let’s take a look. 


iy It costs too much 

My total cost for both state and na- 
tional trade associations was only 
$1,039 last year. Compare that to the 
$17,000 I spent on various types of in- 
surance during the same period. Now 
ask yourself this question: “What is 
our association?” Why it’s legislative 
insurance. It is the only thing that 
stands between me and the state legis- 
lature and local governments. You 
wouldn't think of leaving your busi- 
ness without workers comp, general li- 
ability, or other protection would you? 
Then why leave it open to the vagaries 
of politicians who see you as an easy 
target? By way of contrast, I spent 
$2,000 on accounting last year! 


[W it doesn't represent 
my interests 
There is no way to benefit one 
group of operators through an associa- 
tion without benefiting them all. You 
simply cannot have a special interest 
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GUEST COMMENTARY 


Sex, lies, and 
state associations 


Steve Bodenstein 


group within a trade association. It 
doesn’t work that way. If you feel that 
something of benefit to you is being 
overlooked, then speak up! Our associ- 
ation, for example, is always looking 
for input. 


[W It’s controlled 

by a select few 
Absolutely correct! It is! It’s con- 
trolled by the select few that have cho- 
sen to make the effort to make the or- 
ganization work. However, it’s pitifully 
easy to become one of those select few. 
Just ask! I guarantee that your associa- 
tion is dying for help. They would love 

to have you involved. 


io | have no say 

I have run several articles in our as- 
sociation newsletter begging for input. 
We are actively seeking ideas and pro- 
jects. But if you are not a member, 
then you're correct, you have no say. I 
have been in contact with many active 
individuals from other state associa- 
tions, and one of their big gripes is lack 
of input from their members. 


[ W One of the members 
rolled me out of 
a location 

Well, roll him back. Really! This is 
the biggest BS excuse I’ve ever heard. 
The only person you're hurting is 
yourself. What are you going to do the 
net time you get rolled? Set yourself on 
fire? Getting to know your local com- 
petitors through your state association 
is a great way to keep them out of your 
locations. Most operators would prefer 
to be on good terms with their fellow 
operators when they have to see them 
on a regular basis. 


[ov | don't need it 


Yes, you do. How else can you fight 
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license fee and tax increases? How else 
can you prevent ridiculous regula- 
tions? It’s much cheaper and easier to 
fight things as a group than as individ- 
uals. And believe me, they do exist, 
they can be fought, and you can win. 
But only if you can convince lawmak- 
ers that you represent more than your 
own personal interests. 


[AY what has my 
association done for me? 

In most cases, plenty. Take the 
Georgia association as an example of 
what an association can do. In the last 
five years, on a state basis, we have 
passed a non-cash redemption bill, 
passed a pool table bill, passed a crane 
bill, switched from a gross receipts tax 
(sales tax) to a master license and stick- 
er system, helped eliminate local per- 
machine fees, and defeated an attempt 
to destroy our master license system. 
Yet, even now people have the nerve 
to tell me that our state association 
doesn’t do anything. 


io Why should | join when 


everyone else will pay 
and do the work? 

How about pride in pulling your 
own weight, paying your way, taking 
control of your own destiny, being a 
part of something positive? Still not 
good enough? How about this: in or- 
der to get lawmakers to stand up and 
take notice of your interests you have 
to be big enough to be noticed. A 
group of 100 companies has a lot 
more clout than one of only 10 com- 
panies, which in turn is far more apt to 
be noticed than only one company by 
itself. Strength in numbers is the key 
word in politics. 
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FEATURES: 


e Removable ticket magazine for 
easier loading 
e Flexible ticket reward and payout levels 
e Custom speech and sound 
e Separate ticket and coin meter 
e “THE MASK” roll-in head shot 
eee ees 100 Million 
e Low ticket warning light Dollar 
e Eye-catching graphics | 
e 6,001 ticket capacity Blockbuster 
e Progressive jackpots Hit 
© Self clearing vibra-playfield: 
No unsightly coins left laying on 
the playfield that discourage play. 
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TRACK NO. DISC NO. 

NEXT FIRST 

2 DIGITS 2 DIGITS 
MUSIC OPERATORS SERVICE 


"GET IT RIGHT, GET IT FAST" 


01 IN BUSINESS SINCE 1972 


02 LARGE INVENTORY OF COMPACT 


DISC AND 45 RPM RECORDS 
03 LATIN PRODUCT AVAILABLE 
04 ALL SELECTIONS SOLD WITH 

PRE-PRINTED TITLE STRIPS 
05 KNOWLEDGEABLE STAFF 
06 95% FILL ON ALL ORDERS 


07 DISCOUNT ON 2 DAY FREIGHT 
08 LOW WHOLESALE PRICES TO 


OPERATORS 


09 STAY UP TO DATE WITH OUR MAILER 


10 

11 CALIFORNIA (714) 879-1771 
12 NATIONAL (800)354-5853 

13 FAX (800) 821-7878 

14 CALL US TODAY 


"SATISFACTION GUARANTEED" 


Now you can 
increase security 
in very limited 


mms spaces with 
"= CamLock’s new 


4200 Series 
“T“ Handle. 


Handle accepts 
standard and 
long cylinder 
locks which 


meet NAMA specifications. 


Retro-fits existing Chicago Lock 
Part No. 4260. 


D 
CAMILCLK 
SYSIEMS, INC. 


(708)489-6000 ¢ Fax (708)489-6009 


EXCLUSIVELY DISTRIBUTED IN NO. AMER. BY CHICAGO LOCK CO 
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GUEST COMMENTARY 


iy | don't have time 

Make time. This isn’t a private club 
or a group of poker buddies, this is 
business—period. This is representing 
your business before state and local 
governments. This is an integral part of 
your business on a par with repairs, 
collections, and soliciting new loca- 
tions. 


[Ym too small 
Nonsense. If you are in the coin ma- 
chine business, you have the same in- 
terests as any other company regard- 
less of size, in the same business. It is 
up to you to represent those interests. 


[vy I'm too large 
What part of the above answer did- 
n't you understand? 


[OW loperate across 
State lines 

You're worried that you may have 
to join several state associations be- 
cause you operate in different states. 
Good for you! So do it! Maybe you 
cannot be as active in these associa- 
tions as you might wish but still join. 
Remember strength in numbers! Also 
our Georgia association cannot repre- 
sent people in South Carolina, Alaba- 
ma, or any other state—just Georgia. If 
you operate in several states, you need 
representation in all of them. 

So what’s your excuse? Is it a new 
one? I could use a good laugh to share 
with my fellow association members at 
our next meeting. Please contact me 
with your best shot, and perhaps I'll be 
able to share it in some future article. 
My address is in the AMOA directory. 
You are a member, aren’t you? A 





Steve Bodenstein is an operator in 
Georgia and is active in the Georgia 
Amusement and Music Operators Asso- 
ciation. 


SEPTEMBER 1995 


Lag 





24412 South Main Street * #103 
Carson, California 90745-6323 






(310) 834-0499 * Fax: (310) 834-7905 
Toll Free 1(800) 47. 
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Williams’ Joe Dillon (r) tries to talk some 
sense into WWF wrestling star Bam Bam 
Bigelow (I) with Jim Greene of Williams 
moderating. 








MANUFACTURER 


MEETING 


Williams stepping into 
the ring with new video 


The entrance pass said “wrestling is 
limited to big smelly guys only,” and 
Williams Bally/Midway vice president 
of sales Joe Dillon meant to keep it 
that way. 

Even though he was masquerading 


Avove: WWF wrestler Bret “The Hitman” Hart holding his championship belt. He is 
flanked by (I-r): Josh Tsui, Mark Turmell, and Sal DeVita, all of Williams. Below: Williams 
licensing director Roger Sharpe shows how its done on the new pinball Indianapolis 


500. 





PLAY METER 


as a former World Wrestling Federation 
champion for the promotional gala, 
Dillon was in no mood to tangle when 
WWE stalwart Bam Bam Bigelow 
made a surprise appearance at the com- 
pany’s unveiling of its newest video 
WrestleMania. 

Bigelow had apparently taken 
offense at Dillon’s boast that he could 
“take” the wrestling star and was not to 
be deterred in his quest for satisfaction. 
“Where’s Dillon?” he roared, tromping 
through the aisles of Williams’ distribu- 
tors in search of the company’s top 
salesman. 

So what was the outcome of this 
potential brawl? Bigelow’s attention 
ultimately fell on WrestleMania game 
designers, the same team that devel- 
oped NBA Jam for the coin-op world. 

When the smoke had cleared, a few 
body slams later, Bigelow was then 
ready to take on challengers at the 
controls of WrestleMania. His first taker 
was Joe Cirillo, president of Betson 
Enterprises, who proved to be a worthy 
competitor for the hulking wrestler. 
“Just don’t get upset if I win,” joked 
Cirillo. 

If this sounds like a lot of excitement 
for a distributor preview of new prod- 
uct, it was. But remember the event, 
held at the Fairmont Hotel in Chicago, 
was billed as The Brawl of the Century. 

The show included an extensive 
video on the World Wrestling Federa- 
tion, the game licensor that has a week- 
ly television venue as well as regular 
pay-for-view and magazine exposure 
and 250 live events each year. 

According to Williams, 83 percent 
of teenage WWF fans and 72 percent 
of adult fans play arcade games. WWE 
events have been known to draw up- 
wards of 90,000 fans, and the televi- 
sion show boasts an audience of more 


_than 10 million weekly viewers in 


North America alone. The show is dis- 
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It’s Got 
Brawis! 


With Midway's 
WRESTLEMANIA®, 
players can reach 

for wrestling’s biggest 
stars... and slam 

them to the mat! 
Featuring the World 
Wrestling Federation's 
biggest, baddest 
grapplers, captured on 
video at Midway Studios 
and digitized for real 
wrestling action. 
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One of the WWF's biggest attractions is the 568-pound Yokozu- 
na, shown here with his manager Mr. Fuji by his side and, (I-r): 
Williams’ programmers Jason Skiles and Jamie Rivett, lead pro- 
grammer Mark Turmell, artist Josh Tsui in front, and lead artist 


Sal DeVita. 
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Doink the Clown, one of the characters in WrestleMania, waits 
for action direction during the making of the video that was 
later digitized for the game. 





_ tributed in eight languages and over 70 
countries. World Wrestling Federation 
Magazine, which is published monthly, 
has a reported circulation of 1.25 mil- 
lion and is published in French, Ger- 
man, and Italian as well as English. 

WrestleMamia, Dillon said, is part of 
the special line of exclusive sports 
games to be produced by the company 
and continues Williams’ commitment 
to marrying quality product with excit- 
ing promotional opportunities that is 
already underway with MK3. 

Showcased in the video was “game 
consultant” and world famous wrestler 
Bret Hart, a.k.a. The Hitman, who is 
seen showing Williams’ game designers 
a thing or two about how to produce 
quality video games. His talents range 
from computer wizardry to prowess as 
a sound technician in the comic video. 

“It’s really time for something dif- 
ferent, something with a little slam, a 
little punch,” Hart barks to Dillon dur- 
ing the video. 

The video screening, as well as a 
large screen demonstration of several 
wrestling matches, was punctuated by 
a running commentary on wrestling 
and video games between Dillon and 
Jim Greene, the mind behind the pre- 
sentation. 

“If the game is as good as the pre- 
sentation, it’s sure to be a winner,” 
said Jim Roberts, chief executive of 
James Industries. 


PLAY METER 


WrestleMania offers players the op- 
portunity to choose one of eight WWF 
stars in head-to-head or two-player 
team competition, as well as one-player 
option. Combinations can range from 
one-on-one matches to two-on-eight 
competition against the entire lineup. 
There are two modes, Intercontinental 
or WWE Champion, to get to the final 
belt. Wrestlers include Bigelow, Hart, 
Lex Luger, Shawn Michaels, The Un- 
dertaker, Doink, Razor Ramon, and 
Yokozuna, and their signature moves 
have been incorporated into gameplay. 

In producing the video, the 
wrestlers’ moves were videotaped and 
then digitized at Midway studios to pro- 
duce a realistic and entertaining graph- 
ic look to the game. “We have really 
captured the action of the WWF right 
on the screen,” said Dillon. 

The game’s DCS sound system de- 
livers each wrestler’s theme song, as 
well as live-action sound effects and the 
WWE ringside announcer’s voice. The 
company says the new all-in-one board 
design should also put a “sleeperhold” 
on potential counterfeiters. Another 
unique addition to the game is a grab 
feature on the control panel that will 
take play action to a whole dimension. 

With four times the moves of most 
fighting games, Williams’ designers say 
WrestleMania combines accessible 
game play with considerable depth for 
initiated gamers. And “deep stats” built 
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into the game make it possible for play- 
ers to post their name based on several 
different criteria. The team at Williams 
hope this game, which is available as a 
kit and dedicated game, will combine 
the mass appeal of the WWE license 
with the draw of sophisticated game 
play for video game veterans. 

Along with WrestleMania, Williams 
also previewed two new pinball games, 
Jack-Bot and Indianapolis 500. Jack- 
Bot, which is based on the classic Pin- 
Bot, brings a new set of rules to a time- 
proven playfield. Players get a chance 
to join PinBot and his bride for gam- 
bling excitement at the Mighty Space 
Casino. Cheating is allowed and can 
help increase earnings for competitors, 
who also get a chance to double their 
earnings at keno, roll-the-dice, PinBot 
poker, and the slot machine. 

Indianapolis 500, based on the 
world-recognized auto race, showcases 
several innovative features such as new 
light-up targets with four quadrants that 
keep track of ball hits and an original 
Turbo Lock Unit that holds balls and 
then increases its RPM to release them 
for multiball action. The game’s audio 
features ABC announcers Paul Page 
and Bobby Unser and Indy’s own Tom 
Carnegie with up the second reports on 
track activity. The race car lock offers 
another opportunity for multiball 
thrills, and the pit crew chief provides 
advice to drivers during the race. A 
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Players catch tickets 
as they whirl through the air. 
Unbelievable action!! 





HERE’S HOW IT WORKS: ‘ P. 


; i hits si | TICKET SNATCHER = a 4 


FEATURES: © 


OPTIONS: 
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Locations step up to bat 
with sports attractions 


When you put all the facts together, it’s no wonder that 
batting cages and simulators are a mainstay in family enter- 
tainment centers. 

Little League thrives and neighborhood teams compete 
throughout the spring and summer. A simple game of pitch 
and catch has the ability to bond parents and children. Base- 
ball card collecting is a rediscovered activity among the 
young, and names of famous players still capture headlines 
long after departing the outfield. 

Hollywood continues to immortalize the sport in movies 
such as “Field of Dreams,” “Bull Durham,” “The Natural,” 
“Sandlot,” “Babe,” “Rookie of the Year,” “Major League,” 
“Mr. Baseball,” and “A League of Their Own” in recent 
times. And who can forget the memorable “It Happens 
Every Spring” and “Pride of the Yankees.” 

Despite the strike and the aborted 1994 season, baseball 
remains America’s game, firmly entrenched in our minds 
along with mom and apple pie. 

The staying power of the sport was one of the contribut- 
ing factors in the two-year development of Big Bats of Col- 
orado, a 5,000-square-foot indoor facility near Aurora, 
Colo., outside of Denver. Big Bats opened in May with an 
entertainment mix that includes air hockey, video games, 
and two Power Alley pitching simulators by MIR Corp. 

According to general manager Ed Douglas, “We have a 
strong local clientele, as well as visitors from 
Wyoming, Arizona, and California. We draw a 
lot of Little League players and softball players, 
plus a regular mix of families.” 

The Power Alley has been a big hit, says 
Douglas. “From the teams we’ve had in, to the 
Little League and high school coaches, they say 
it’s the closest thing to real pitching they’ve ever 
seen and they really love it.” 
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Big Bats management chose a simulator in- 
stead of a traditional batting cage system be- 
cause of the interactive element with Major 
League teams. Baseball interest is high in the 
area due to the presence of the Colorado 
Rockies team. 

The owners of Big Bats are in the process of 
placing a Power Alley Classic and Power Alley 
Jr. at Elitch’s Gardens, a famous Denver amuse- 
ment park where traffic this year should exceed 
one million visitors in a 120-day season. 

Douglas likes the simulator because, as he 
says, “It’s different. When you can get simulat- 
ed speeds close to 90 miles an hour, reaction 
time is pretty awesome.” In a city where snow 
is a winter complication, Power Alley’s size best 
suits the confines of an indoor center. 

Another relative newcomer to the batting 
phenomenon is Putt-Putt Golf & Games in 
Mandeville, La. Owner/manager Bryan Hor- 
ridge completed his outdoor five-station Auto- 
mated Batting Cage system in April. The attraction occu- 
pies 8,500 square feet of space on the 2.3 acre site that also 
includes a picnic area, two 18-hole miniature golf courses, a 
big game room, concession stand, and three party rooms. 

“They're doing excellent business for us,” says Horridge, 
who explains that the only other batting cages are about 20 
miles away. At their peak the cages represented 15 to 18 
percent of the center’s total revenue; it’s leveled off to eight 
percent as the summer winds down. Leagues begin again in 
September, and he expects traffic to pick up. 

Horridge says that in his part of southern Louisiana ball 
fields are in great demand and it’s difficult to obtain them 
for practices. Putt-Putt’s batting cages allow coaches to re- 
serve batting cages at a special price for one hour. Time 
saved in pitching and retrieving the balls can be spent in 
teaching kids how to hit. Coaches show instructional 
videos in a party room, then go out to the cages for a 
hands-on session. 

Horridge finds that most of his customers are between 
the ages of eight and 12, mostly boys but also a large num- 
ber of girls from softball teams. 

At the start, Horridge received a lot of advice about bat- 
ting cages. “But you have to go with your community condi- 
tions and your age group,” he remarks. “After we saw which 
cages were most popular we changed our configuration, 


@@ When you can get simulated 
speeds close to 90 miles an 
hour, reaction time is pretty 
awesome. 99 


SEPTEMBER 1995 











adie 7 Oe 
a. 









ee hee 8s edn Fae a oad ote 
PE SESRIES TPT bpm ar: 


ee eemmmeaenee 
Sah is es ; 
Mae et eee ad y= 


ee 





i octets eee cies ok. Peal 
x eT ee 






ik 










F set we 
I Aone Pea Sc 





ass Ieee, SPs 


a ~ - % ka i 4 
PF gpantitin hee ABN 2 


Beg? ny Patent Pending 


The Super Shot automatic prize dispenser _ 
allows Super Shot to dispense a variety of | 
encapsulated prizes directly to players, _ 
including T-shirts, key chains and other iy 
/ novelties! Call today for more information! 
» See us at AMOA Expo 95-Booths #520-521. _ 
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The five-station batting cages at Putt-Putt Golf & Games in Mandeville, La. 





ee i atti Nn g C a g ae a dD pe a i eliminating the very fast cage, and settled upon one slow 


speed baseball cage, two medium speed baseball cages, and 


tO a \ i a g es Tro an eig ht- one fast speed baseball cage. The result was less waiting in 
’ 


line and an increase in revenue. 
ye a f- O i ad S tO a qd U Its . a “The good thing about the cages,” he continues, “is that 

parents bring other children who can also bat, get refresh- 
. ments, play video games or miniature golf, and enjoy them- 
selves. We put six benches behind the batting cages so par- 
ents can watch their kids. Batting cages are another 
dimension to our center and another reason for people to 
come by.” 

At Adventure Island in Henderson, N.C., owner/opera- 
tor David Abbott reports, “We’ve heard nothing but posi- 
tive comments on our five-station setup by Automated Bat- 
ting Cages, which opened in July of ‘94. We strive to keep 
them operating correctly by doing a lot of preventive main- 
tenance. When people pay to play they want the units to 
work properly. At first we didn’t realize how much mainte- 
nance was involved.” 

There is a reward for the vigilant upkeep. Abbott ex- 


IF YOU BUILD IT plains that the batting cages account for 15 to 20 percent 
THEY WILL CO OME of the 2.5 acre FEC’s gross income. Other attractions in- 
aes clude bumper boats, miniature golf, a large game room, 

concessions, and picnic grounds. 

Adds Abbott: “Batting cages appeal to all ages, from 
eight-year-olds to adults. We have quite a few dads and 
sons who come out to play. And we offer a time rental pro- 
gram for practice rounds to accommodate the baseball 
teams in our area. Batting cages bring people to our center 
who wouldn't come otherwise. 


he Monopole Batting Cage is a fully 

automatic system that features an 
enormous hitting area and, as always, 
Master Pitching Machine's exclusive 
‘Iron Mike" style armed pitching 
machines. Your customers will enjoy 


watching their hits fly and you'll enjoy “Un h | , di . 
the increased traffic and profits. nless you have a real captive au lence, such as a re- 
sort area, stand-alone batting cages don’t seem to do that 


: . . well. Put them together with other elements and they are a 
Master Pitching @ Machine solid contributor to your earnings.” 


On the followi f fact f 
4200 N.E. Birmingham « Kansas City, Missouri 64117-9988 n the following pages tour manutacturers of batting 


816-452-0228 « Toll Free: 800-878-8228 * Fax: 816-452-7581 cages lend’ more nsignt into te typeset systems available, 
with a little history thrown in for good measure. A 
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A finished batting cage system from 
Amusement Products. 
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Amusement Products’ Jugs Range-Pro 
Pitching Machine. 
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Amusement Products 
knows batting cage 
ins and outs 


Whether you require indoor or outdoor batting cage systems, Amuse- 
ment Products LLC of Chattanooga, Tenn., has a design to suit your needs. 
The company, which was estab- 
lished in 1960, is celebrating 25 
years of providing realistic batting 
experiences. 

Officials at Amusement Products 
tell us their outlook for the future of 
batting cages is “very strong,” 
adding that “machines are now 
available that are customer-friendly, 
in that customers can choose the 
miles per hour of the pitch at the 
push of a button.” 

Batting cages have grown more so- 
phisticated over the decades, to 
such a degree that Amusement 
Products offers a wide range of de- 
signs to suit any plan. Choices in- 
clude one- to 10-station semicircu- 
lar center pole design cages, flat 
roof rectangular cages, indoor modular cages, Lazerball indoor batting 
cages, and custom indoor designs. 

Typical locations for these units are family fun centers, baseball and soft- 
ball complexes, and city parks that have ball fields. 

What makes batting cages a popular entertainment choice today? Be- 
cause Little League players and adults can both enjoy the challenge, say 
the manufacturer. 

The maximum space required for an outdoor setup for a nine-station 
cage is 135’ x 120’. An indoor setup 
requires 1,000 square feet per sta- 
tion, on the average, at a cost of 
roughly $15,000 per station. 

In addition to batting cages, 
Amusement Products also supplies 
Pacer go karts, Tidalwave bumper 
boats, miniature golf courses, and 
designs for family fun centers. 

Officers include E.K. “Dutch” Mc- 
Grath Jr, Jay Grant, and E.K. 
“Dutch” McGrath III. Bill Wilcox 
and Tony Hunnicut handle sales. 
Company headquarters are at 5954 
Brainerd Road, Chattanooga, TN 
37421, (615) 892-7264 or (800) 
855-0432; fax (615) 855-0432. A 
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The Show That’s 
Got It All for the 
Amusement Industry 


AAPA 
(ith Annual 


> Convention and 
Trade Show 















Workshops: 

November 14-18, 1995 
Exhibits: 

November 15-18, 1995 


New Orleans (Ernest N.Morial) 
Convention Center 
New Orleans, Louisiana USA 


Call or Write Today! 


International Association of Amusement Parks and Attractions 
1448 Duke Street « Alexandria, Virginia 22314 USA 
Phone (703) 836-4800 FAX (703) 836-4801 


The Power Alley Pro Batting Card. 


A player gets ready for the pitch ina 
Power Alley video batting cage. 
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MIR follows the 
power pitch route 


Could you face a fastball delivered by a life-size Dwight Gooden of the 
New York Mets, backed by the roar of excited fans? With MIR Corp.'s 
Power Alley it’s possible, and it won’t be a chance meeting with only one 
famous face. 

Other Major League players such as John Smoltz of the Atlanta Braves or 
Randy Johnson of the Seattle Mariners can stare you down and challenge 
your return of a real baseball in this interactive video batting system. Over 
50 current Major League pitchers can be displayed. 

Power Alley is used by teams such as the Oakland A’s and Montreal Expos, 
according to the company. In addition, it is the chosen video batting system 
of USA Stadium, home of the U.S. Olympic baseball team’s training center. 
The Lilburn, Ga.,-based MIR also offers non-video batting cages. 

The system combines laserdisc technology with computer interface for 
pinpoint hand/ball synchronization. A number of programmable features are 
included: pitch speed, choice of token or time rental, time limit in between 
pitches, and display of custom announcements on the computer's clipboard. 

Besides powerhouse players, generic pitchers are also available, as well as 
the Expos mascot Youppie and the Little League ace Froggy. 

The Classic video model can be designed for a single sport or dual sport 
for both indoor and outdoor applications at a cost ranging from $39,000 up 
to $51,000, depending on several factors. It measures 15’ wide x 55’ long x 
11’ high (about 825 square feet). 

Sport choices include baseball (professional, generic, and Little League 
pitchers); softball (male or female); baseball/softball combination; cricket 
(world famous bowlers); baseball/softball/cricket combination; and conven- 
tional non-video applications. 

Non-video cages for either a single sport or dual sport run in the ballpark 
of $21,000 up to $26,000. There is also a Power Alley Jr. for approximately 
$39,000 which measures 12.5’ wide x 25’ long x 10’ high (about 325 
square feet). 

These systems can be found in fam- 
ily entertainment centers, shopping 
malls, sports bars, bowling centers, 
Major League stadiums, amusement 
parks, and sports museums. Players 
range in age from six to 60. A Pro 
Batting Card (debit card) allows play- 
ers a limited number of pitches at 
participating Power Alley locations. 

Darrell J. Classon is the president of 
MIR Corp.; Mark Stevenson is the 
marketing director. The company, 
which opened in 1991, is located at 
4805 Lawrenceville Hwy., Suite 116, 
Lilburn, GA 30247, (404) 925- 
1018; fax (404) 925-8919. 

It’s understandable, considering the 
progress made in a few short years, 
that the company views the entire in- 
dustry as “migrating to video applica- 
tions.” A 
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Quick air puck action 
Flashy 3D molded volicano 
Addicting game play 
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HEIGHT ° 1-5 coin play. sn 
WIDE e High win frequency | 
DEPTH : as 


e Pick 3 lottery theme | 


WEIGHT 450 Ibs. ae : | 
© Spinning wheel action game — 


me DIMENSIONS: 
HEIGHT 69” 


WIDE 34” 
DEPTH 29” 
WEIGHT 250 Ibs. 





COIN CONCEPTS, INC. 
16 * Brun ick, Ned. Unit 5 


Call Coin Concepts today for the distributor nearest you. 





Acompleted batting cage system from 
ABC. The number of stalls can range 
from four to nine. 





Ready for action: ABC's all-steel pitch- 
ing machines that convert from base- 
ball to softball. 
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ABC understands the market 
and forces that drive it 


Automated Batting Cages Corp. of Salem, Ore., has been around since 1973, a 
pioneer in this specialized market. As range owners and developers of 800 bat- 
ting ranges, ABC has carefully monitored the fast-growing sports industry. 

Informative literature from the company lists several reasons for the increase 
in the number of batting cage operations: 1) There are more younger players as 
baby boomers begin their own boom, 
2) Adult softball players now number 
in the millions, 3) Facilities want to at- 
tract new customers, 4) Over 60 mil- 
lion people play baseball or softball at 
least once a year, 5) Batting cages at- 
tract players early in the year, and 6) 
Batting cages are flexible in size, more 
reliable, and easier to build and oper- 
ate than in the past. 

That past goes back 30 years when, 
according to ABC, “the first cages had 
baseball pitching machines only, as 
no softball machines had yet been de- 
veloped. Early batting cages were 
typically erected using an open field 
approach much like the current day 
golf driving ranges. Cages which 
were enclosed were built using as- 
phalt, telephone poles as vertical posts, and golf-type netting systems. Most 
cages of this era were developed and designed by the owner and no standard 
dimensions were available throughout the industry.” 

In 1978 ABC developed the first automatic retrieval/conveyor system to lift 
and sort baseballs and softballs, which had a major impact on the industry. ABC 
estimates that before 1980 batting cage operations numbered 100 to 200 
ranges. Today estimates are 1,200 to 1,500 and ABC “believes that these figures 
will increase four- or five-fold in the next several years.” 

ABC systems can be found in family entertainment centers, golf driving 
ranges, roller ais rinks, — parks and recreation departments, military 
bases, miniature golf courses, go-kart 
tracks, and stand-alone facilities. 

The average space required for an 
ABC system ranges from 2,000 square 
feet to 15,000 square feet, and a cost 
of from $10,000 per cage to $18,000 
per cage. 

Outdoor (enclosed or open field) de- 
signs are available, as well as indoor 
systems, all completely automatic. Typ- 
ical players can be anywhere from four 
years old to 40 years old. 

Tom Smith is the president of ABC; 
Dick Hall is the vice president. The 
company can be contacted at 8811 
ce a Ba Huff Ave., N.E., Salem, OR 97303: 
wa haere come §=(903) 390-5714 or (800) 578-2243; 
fax (503) 390-4974. & 
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FEC FOCUS 


A master stroke: batting 
cages from Master Pitching 


Master Pitching Machine Inc. founder, president, and chief designer Paul Gio- 

Seiah ibid cidade bel hiatal vagnoli has been been at the forefront of the batting range industry since 1954. The 

Golf ‘N Games in Beaver pieek Ohio. Kansas City, Mo.-based company opened its doors in 1976 to concentrate on the 

production of rugged batting cage assem- 
blies for commercial use. 

Company sales manager Joe Giovagnoli 
sees a promising future for batting cages, 
noting: “There seems to be an increasing 
emphasis on amateur baseball which is 
resulting in more batting cages being 
built. The market is still nowhere near 
being saturated.” 

Master Pitching offers various styles of 
fully automatic cages, including mono- 
pole, rectangular, and radial designs for 
outdoor and indoor use, all featuring the 
Iron Mike armed pitching machines. The 
average space required per stall, or play- 
er station, is 16’ x 58’; the average cost is 
$5,000 for stall equipment or $10,000 
for a stall turnkey installation. 

The company prides itself on being a 
one-stop shopping spot for balls, nets, 
pipes, fittings, and all the basic compo- 
nents of commercial batting cages. Mas- 
ter Pitching also supports the owners and 


operators of its machines by maintaining a large stock of repair parts that can be 
The central hopper distribution system quickly shipped. 


of a Master Pitching Machine system at : 
Putter’s Paice ir Lee's SUITERIE Mo. Family entertainment centers, baseball and softball field complexes, and city 


parks are ideal locations for Master Pitch- 
ing systems. Master Pitching notes that 
teens are regular customers, especially 
those around 16 years old. 

According to the company, nearly 100 
professional baseball players have 
Master Pitching units in their back yards, 
and a number of Major League clubs use 
them in training. 

Standard on every commercial ma- 
chine is the frame-mounted electronic 
control system that provides for on-the- 
spot changing of pitches per coin and 
coins required for play. Machines are 
equipped with a coin box that accepts ei- 
ther tokens or quarters and features sep- 
arate locking coin trays and coin mech 
compartments. All of the company’s 
machines but one can convert from base- 
ball to a fast-pitch softball and a slo-pitch 
softball by switching two parts. 

The factory and business office of 
Master Pitching Machine Inc. is located 
at 4200 N.E. Birmingham Road, Kansas City, MO 64117; (816) 452-0228: fax (816) 
452-7581. & 
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The players agree: 
“We have created the greatest 


Golf game ever!” 
--Peter Jacobsen, Professional Golfer 


One to Four Can Play. 


SY -1[-Tei a @] a1 - me) mm Mal ecys 
Beautifully Designed 


18-Hole Golf Courses. 
Stroke and Skins Play. 
TALCUTithY-m © le) MOreya lire) wali(ey 
for Hooks, Slices, Backspin, 
Long and Short Shots. 
Reverse Angle and Instant 
Replay Camera Views. 


ee 


Varying Tee Zones and 
Pin Positions. ap ue 







Leaderboard and Other aS 
Competitive High S Ore: 
Features. es 


aXe} [Ub f:]0)(-m@re)lat- (0 [= | 5 
and Difficulty Setting 


eu CR 
Compatible Horizontal Kit. 





ee a oe ‘Contact your Local Distributor or Call: 
ees BULLDOG AMUSEMENTS INC. INCREDIBLE TECHNOLOGIES, INC. 
pk (as 18338 Redmond Way, 4010 Winnetka Avenue 





Beet a0 x aan: WA. 98052 Rolling Meadows, IL 60008 | 
2 NG on 869-6400 Fax(206) 869-6401 (708) 870-7027 Fax (708) 870-0120 








ould you rather tee it up at Augusta 
National in search of your own 
green jacket or play a little pickup 
game of Martian football in the 
netherworlds of cyberspace? And will you be having the 
grilled salmon or barbecue chicken with that? 

The company slogan declares, “There’s no place quite 
like it,” and in a world where the public’s expectations are 
ever increasing and the competition for entertainment 
dollars is fierce, Dave & Buster’s has proven that repeat- 
edly with the opening of each new location. 

What the company brings to the market is an array of 
leisure experiences that encompass the tastes of a wide 
cross section of consumers. Moreover, they are pre- 
sented in a lustrous package that blends the high-tech of 
the next century with the rustic feel of this country’s 
entertainment past. 

“With our scale and size, we bring a lot of excitement 
to our markets,” says direc- 
tor of communications Den- 
nis Paine. “We really do gear 
it more upscale for the 
grown crowd.” 

However, the maturity 
impaired may feel like they 
have discovered Ponce de 
Leon’s fountain of youth 
when they trek to Dave & 
Buster’s. The choices are 
endless, ranging from sever- 
al restaurants and bars all 
under one roof to billiards, 
bowling, virtual reality, old- 
style carnival midway 
games, a mystery dinner 
theater, karaoke, and play- 
for-fun blackjack. Those, of 
course, are in addition to all 
the newest in video and 
redemption. 

All of this leaves industry 
insiders grasping for a way 
to describe the phenome- 
non. Atlanta Journal/Constitution writer Dan Hulbert put it 
this way: “It’s a case of the English language lagging be- 
hind a Big Idea in American leisure.” 

The five facilities vary is size from the original 38,000- 
square-foot operation to 70,000 square feet at the largest 
location in Philadelphia. The original Dave & Buster’s 
opened in Dallas in 1982. A second was opened there in 
1988; the other two are situated in Houston and the At- 
lanta area. 

A sixth location is scheduled to open this month in Ad- 
dison, Ill., near Chicago, and a seventh should begin oper- 





replicate a classic 1933 model. 


PLAY METER 





These shuffleboard tables were designed specially for Dave & Buster’s to 
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Steve White 


ations in downtown Chicago later this fall. Other fu- 
ture locations, with openings scheduled in 1996, are 
the Hollywood Beach/Ft. Lauderdale, Fla., and 
Washington, D.C., areas. 

The company went public in late June opening at 
$11-1/2 per share, and stock prices on the NASDAQ 
board were hovering around $17 a month later. 
“This fulfills a spinoff agreement from Edison Broth- 
ers (which had invested in the company’s initial de- 
velopment)...and we’ve had a couple of investment 
firms issue buy recommendations,” said Paine. “It 
sets us in place for real aggressive expansion.” 


A match made in Little Rock 


Dave & Buster’s is the brainchild of two neighboring 
businessmen from Little Rock, Ark., who discovered that 
the whole of lively entertainment and dining is greater 
than the sum of its parts. 

Dave Corriveau operated 
an arcade named _ Slick 
Willie’s World of Entertain- 
ment next door to Buster 
Corley’s elegant eatery and 
watering hole Buster's. 
What they found was an 
overlap of patrons flowing 
between the two establish- 
ments. “They noticed that 
the energy of the traffic 
between the two was more 
exciting than either one 
separately,” said Paine. 

It was several years later 
before the first Dave & 
Buster’s opened its doors in 
Dallas, Texas, in a ware- 
house at the end of restau- 
rant row. What they intro- 
duced to local residents was 
a feast of entertainment for 
the whole family with em- 
phasis, however, on the 
adult members. Minors are 
allowed in Dave & Buster’s until 10 p.m. as long as they 
are accompanied by an adult. 

“When we first came on the scene, and even now, 
people would say they had never seen anything like it,” 
recalls corporate director of amusements Gary Duffey. 
“But they all say, “This would work in my town.” 

“A lot of entertainment attractions just do one or two 
major components,” adds Paine. “It’s damn hard to do 15 
or 20 different components.” ! 

While the facilities vary from location to location some- 
what, each Dave & Buster’s is designed around certain key 
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The Million Dollar Midway 
is all thrills at Dave & 
Buster’s in Houston. 


elements which have a proven track record of success. 
Here’s what the lay of the land looks like at the flag- 
ship location in Philadelphia: 

The D & B Casino—Play-for-fun blackjack gives 
patrons the chance to go for the big bucks, laying 
down $50,000 chips at that crucial moment without 
the real-life high-stakes risk. 

Billiards—With specially built tables that feature 
Italian slate tops and mother of pear! inlay, the setting 
is distinguished and offers full table-side service. 

Shuffleboard—These tables have also been custom 
designed, patterned on a 1933 salesman’s model and 
recreated by Sol Lipkin at American Shuffleboard in New 
Jersey. 

Bridgeside Grill—Overlooking the Ben Franklin 
bridge, the casual eatery offers mainstay fare such as 
burgers and chicken wings. 

The Million Dollar Midway—This is the motherlode 
of fun, offering the latest in video, redemption, and virtual 
reality as well as D & B Downs and many other classic 
midway carnival games. Players use tokens which can be 
purchased at machines throughout the facility. 

The Midway Bar—Game players, taking a break from 
the action, can stop at the 40-foot bar and cool off before 
returning for more fun and adventure. 

D & B Dockside Bar—Located on the fantail of the D 
& B Pier, this fair weather bar is the place to meet with 
friends for a bite and a drink. This hot spot features a full- 
service bar, live entertainment, and an outstanding view 
of the Delaware River. 

The 19th Hole—Using real clubs and balls, this golf 
simulator offers 18 holes of play on courses such as Pine- 
hurst, Augusta, and Pebble Beach, and the best part is you 
can enjoy dinner greenside while you play. But call ahead 
for a tee time, according to those in the know. 

Grand Bar and Dining—Situated at the heart of Dave 
& Buster’s, this historically decorated dining room and bar 
offer an eclectic menu and a casually elegant spot to dine 
and converse. 

The Viewpoint Bar—Patrons are treated to both a liter- 
al and figurative viewpoint from this elevated 21-foot bar. 

The Showroom—This multilevel special events the- 
ater is a natural for those looking to throw a party for their 
closest 200 friends. Dave & Buster’s also hosts unique of- 
ferings in the showroom, including karaoke and a murder 
mystery dinner theater. 


What's for dinner? 


While many amusement facilities have added food 
service to their company menu in recent years, quality 
dining is one of the core tenets on which Dave & Buster's 
was founded. 

Their menu looks like that of an upscale bistro with 
traditional Americana in the form of cheeseburgers and 
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Philly cheesesteak sandwiches mixed in with gourmet 
Thai chicken pizza and chicken and shiitake mushrooms 
with penne pasta. 

“Finding real food at a place dedicated to escape and 
entertainment was a pleasant surprise,” wrote Philadelphia 
Inquirer restaurant critic Elain Tait in her review of the 
newest Dave & Buster's. 

Appetizers get the ball rolling with choices that include 
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The dream is born 
when two neighboring 
businessmen in Little 
Rock, Ark., Dave Cor- 
riveau and Buster Corley, 
come to an entertainment 
epiphany: their respective 
businesses, an arcade and 
a restaurant, create a 
more profitable whole 
than the sum of its parts. 


1982 
The first Dave & 
Buster's opens in a 
3 8,000-square-foot 
warehouse at the end of 
restaurant row in Dallas, 
Texas. 


1988 
The second location 
opens at Walnut Hill and 
Central Expressway in 
Dallas. Another first is the 
introduction of bowling 
on Dave & Buster’s lanes. 


1991 
Houston is the site for 
the first Dave & Buster’s 
to be built entirely from 


the aaa up on Rich- 
mond Avenue at Foun- 
tainview. 
1992 
Dave & Buster’s trav- 
els across interstate lines 
to open a fourth location 
north of Atlanta, Ga., on 
Delk Road at Interstate 
75. Its first year sees a 
million customers pass 
through the door. 


1994 
The flagship location, 
with 70,000 square feet 
of space, opens in Febru- 
ary at Pier 19 North on 
the historic Philadelphia 
waterfront. 


1995 
Two locations are 
scheduled to open, both 
in the Chicago area. 


1996 
Plans are already un- 
derway to launch two 
more Dave & Buster’s lo- 
cations, one in south 
Florida and the other 
near Washington, D.C. 
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The first of its kind, totally self-contained, 
SMART REDEMPTION CENTER: gives 


FT ahvam (olor) i(e)ammtac-mme)e)ecelacelali aan com-> 4el-lale Minicom ial— 
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redemption. 





The SMART TICKET CENTER: is 
a high volume, security, ticket accep- 
tor/shredder that prints out receipts for 
redeeming at the Redemption Counter. 
This unit features a Bar Code reader for 
Tol=Taldia'dlare Mmm ied.(-) am 'c-10(-mme-lale mmc lalele)s 
Coter-)d(e)a mmm el-jlale M-Mm =i: am Oxele(-mmelalal(-lomme)s 
the redemption ticket. 


1626 Delaware Avenue 

Des Moines, lowa 50317 
(515) 265-9900 800-553-2442 
ar: b @ (ol ho) BA lo io) 








The “Attendant Free’ SMART PRIZE CENTER 1 is per- 
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Redemption tickets with “Ticket Credit” to the player. The 
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= ae te | SMART REDEMPTION CENTER 
4 Nol Rs) 04 se) \\F 
31” wide x 36” deep x 78” high 

(96” high with Marquee) 


SMART TICKET CENTER 
27” wide x 27” deep x 60” high 


| | SMART PRIZE CENTER 
. 41” wide x 36” deep x 78” high 


FOR MORE INFORMATION 
CONTACT YOUR AUTHORIZED 
DISTRIBUTOR OR FOR REFERRAL 
CONTACT US. 
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“PLAY TLL L You: AWN’ 


»® Voice Motion Setind System press: prenaer proot OR ae yee RE 
¢ Joystick control" = =2* we “* Microprocessor. sttetouia i 
¢ Double coin mechanism with _, *. Square steel frame tubing 
locking cash box e Photo eye prize counter 


FOR MORE INFORMATION CONTACT 
YOUR AUTHORIZED DISTRIBUTOR OR 


FOR REFERRAL CONTACT US. ILE - 225 Ibs i - Push button control 
24” wide x 24” deep x 66” high - 220 VAC Transformer 
325 Ibs. 
1626 Delaware Avenue 34” wide x 24” deep x 66” high 
Des Moines, lowa 50317 
(515) 265-9900 800-553-2442 - 466 lbs. 





Fax (515) 265-3148 47 1/4” wide x 24 1/8” deep x 69 3/4” high 


FEATURES: 


eGas Plasma Display 
eCoin Shooter 
eMoving Targets 
eMoving Football 
eLarge Coin Box with Separate 
Lock 
eHigh.Security "T-Handle" Lock 
System 
eFull Front Door for Easy 
Access 
eStereo Sound 
eAction Graphics on the 
Display 
eTicket Dispenser 


DIMENSIONS: 


31" wide 
36" deep 
78" high 


SMART INDUSTRIES CORP.,, MFG. 
1626 Delaware Ave. 
Des Moines, IA 50317 USA 
(515) 265-9900 1-800-553-2442 , 
FAX (515) 265-3148 " 





cheese sticks, spinach and ar- 
tichoke dip, quesadillas, 
buffalo wings, mini bar 
burgers, several versions 
of nachos, stuffed 
Jalapenos, and potato skins. 

Chicken, and even steak 
strips, are sprinkled through 
the salad menu, and sand- 
wiches run the gamut from 
clubs and burgers to black- 
ened chicken and turkey and 
avocado. In step with the 
culinary times, Dave & Buster’s also offers individual 
gourmet pizzas that go for around $7. 

Main courses include steaks grilled to order, grilled and 
fried seafood, chicken done in a Tex Mex style as well as a 
down home barbecue version, and innovative pasta dishes 
such as shrimp Orleans and blackened chicken pasta. 

And if all that doesn’t exhaust the appetite, there’s the 
dessert tray which is loaded down with heavenly delights. 
Here’s the lineup: white chocolate raspberry truffle 
cheesecake, white chocolate cheesecake, cheesecake with 
strawberry sauce, Snickers bar cheesecake, mile high 
chocolate cake, and the walnut hill sundae. 


Fun and games 

With all this going on, it’s easy 
to forget that the other essential 
component behind Dave & 
Buster’s finds its roots squarely in 
the coin-op business, leading back 
to the days of Slick Willie’s in 
Little Rock. 

And it’s still one of the primary 
focuses, according to Duffey, who 
heads up amusements for the 


chain. “One of the things we’re _ Patrons can try their hand at Augusta National or Pebble 
able to do is get into the high tech Beach on the 19th Hole golf simulator while *njoying their 


pieces because our crowd has meal. 


more money to spend,” he explained. 

This allows Dave & Buster’s to be on the cutting edge 
in both traditional coin-op and developing technological 
fields. Virtuality games have been a mainstay at Dave & 
Buster’s, which has recently brought in the company’s 
new Series 2000. Another component at each of the loca- 
tions is the Galaxian Theater 6 by Namco, which gives 
players the chance to participate in a space battle 
rendered on a 16-foot screen and 16 stereo sound 
speakers. 

Two of the locations, Atlanta and Houston, have an 
additional high-tech attraction, Virtual World Outpost, a 
free-standing motion based simulator where eight people 
in separate pods can engage in a 21st century joist in two- 
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A nice place for a cool drink. Dave & Buster’s, which is geared to an adult 
audience, allows minors only until 10 p.m. 





legged tanks or explore 
the planet Mars. The sys- 
tem is sold by the Las 
Vegas-based Virtual 
World Entertainment. 

The 30-minute ex- 
perience averages $7 per 
person, depending on 
the time of day, and in- 
cludes pre-flight instruc- 
tion and post-adventure 
debriefing. “Virtual World 
tends to attract the serious 
console jocks who come in every day,” said Paine. 

Duffey said the high exposure of Dave & Buster’s lends 
an advantage in looking for game product, with manufac- 
turers wanting to test pieces in their locations. “A lot of 
times we see things before they come out,” he said. “It’s a 
higher level of exposure than being in an arcade.” 

However, that level of exposure also means that Dave 
& Buster’s has to keep everything running smoothly. That 
equates to an in-house service staff trained to handle 
repairs. “There’s a lot more need for our technical staff to 
be well trained,” said Duffey. “We don’t want to have to 
depend on somebody having to fly in for a repair.” 

As for what’s hot in coin-op at 
Dave & Buster’s, it’s not that 
much different from the rest of 
the market. The current big 
winners are Ace Driver and 
Daytona in video and Cyclone on 
the redemption end, according 
to Duffey. 

Redemption plays a key role in 
the midway operation, and 
prizes range from yo-yos to 
VCRs. “We like to make sure 
that most of our prizes are 
enticing to the customers for 
themselves or as presents for 
their family,” said Duffey. 

Taken together, the different variables that make up a 
Dave & Buster’s produce a groundbreaking entertainment 
equation that has found its niche in the hectic culture 
milieu of the late 20th century. 

Is it a formula that will continue to produce success? 
Yes and no. “I think we’re going to go through the weed- 
ing out process,” says Paine. “It’s fairly difficult to combine 
all of these different attractions. We have to keep paying 
attention to how we can make it better, keep it moving. 
That requires an innate ability to teach and learn and 


” 


grow. 
Anything else? “Insanity and perseverance.” A 
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The age-old question of “What 
came first, the chicken or the egg?” ap- 
plies to Auction Game Sales, the Shel- 
byville, Tenn.-based company that 
yearly hosts 15 auctions and conserva- 
tively processes the sale of over 10,000 
pieces of amusement equipment. 

While deeply involved in auctions, 
owner and auctioneer Rick Parsons 
also maintained a successful game 
route of about 150 units in the late 
‘80s and early ‘90s. 

The operating business was a 
byproduct of conducting amusement 
game auctions, first for Wayne 
Boyce of distributor Boyce Game 
Sales back in the early ‘80s. Parsons, 
an auctioneer since 1977, decided 
to strike out on his own in 1987. 


According to 
SR 


Parsons; at first 
Owner/auction- 


auctions were a ces 
eer Rick Parsons 

way for the dis- ; 
y and his secre- 


tributor to dis- 


tary, Sheila 

perse equipment Lightfoot, by an 
taken in on trade. antique Mills 
Auctions later Sun Chief slot 
machine. 


turned into a con- 
signment business. 

In the salad days of video a Ms. Pac- 
Man could bring $3,000 at an auction. 
Parsons recently sold one for $485 at an 
auction attended by operators and dis- 
tributors. Home buyers might pay as 
much as $500 or $600 for such a game. 

Parsons relates one of the common 
fears associated with auctions. “A lot of 
operators are afraid location owners 
will come to an auction and buy their 
own games,” he said. “The market is so 
tough today that if someone comes to 
an auction to buy equipment and get 
into the business, by golly he’s a better 
man than most of us. 

“The market has changed drastical- 
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Auction Game Sales mirrors 
changes in the marketplace 


ly. At one time anyone could put a Ms. 
Pac-Man out on the street and the cash 
box would always be full. But those 
days are long gone.” 

Parsons explained that older games 
such as Rolling Thunder, POW, and 
Bad Dudes won't bring more than $50 
to $75 apiece at an auction attended 
by operators and distributors, but will 
garner considerably more at an auc- 
tion with home market buyers. “If you 
invite home buyers to that particular 
type of sale, you can get $350 for a 
Crystal Castles,” said Parsons. “In July I 
sold one for $35 at an operator/dis- 
tributor event. 


84 








“Game 
auctions 
require long 
hours and 
dedication. It’s 
more than a 
job; it’s an 
experience.” 


“What we don’t like to see is really 
old equipment. If we could just get 
some of these games out of circulation. 
The truth is, there are warehouses full 
of it.” 

Selling games to the home market is 
one way to reduce the volume of old 
equipment. Parsons recently made a 
big dent in the surplus of old games, 
selling over 1,200 pieces in July and 
1,200 pieces in May. 

Parsons debunks 
the thought that 


A crowd of 

operators and auctions feature 
distributors ata nothing but “kitted 
recent Auction — out videos and old 
Game Sales Donkey Kong 
event. 
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games. That’s not the case. We sell a 
lot of high-dollar equipment. We han- 
dle anything that takes a quarter, also 
trucks with liftgates.” 

The product mix at auctions has 


“We're getting more and more re- __ ing deluxe models), 20 percent pinball, 
demption,” remarks Parsons. “Our 10 percent redemption, and 20 per- 
market used to be 80 percent video, cent a mix of kiddie rides, jukeboxes, 
40 percent pinball, and 10 percent a _ darts, pool tables, and other product. 
mix of other games. The number of deluxe videos has in- 


changed over the years. “Now it’s 50 percent video (includ- _ creased, as well as pool tables. And we 





Howard Cole, Cole Vending, Weaverville, N.C.: 
Auctions have really helped me in my business. If it was- 
n’t for them I don’t know what I would have done with 
my older equipment. I also attend auctions for newer 
used games and cabinets. 

When we first started having auctions for North Car- 
olina Amusement Machine Association fund-raisers not 


Auctions seen as truly beneficial 


many in the organization showed up. Now, close to half : 


the membership supports our annual auction. It has 
made our state association stronger. It raises money for 
our general fund and scholarship fund, plus it’s a chance 
to have a meeting. Everyone brings a piece to sell and 
we talk one-on-one about business and concerns in the 
state. It helps us in more ways than one. 

At first distributors didn’t favor auctions too well but 
they now see that it’s a good way to sell old equipment. 
If an operator sells three or four old games, he can af- 
ford that new piece or a good used piece. A game may 
be outdated, but there might be a small operator at the 
auction who can use that piece. 


Rick Shillinglaw, Rick’s Game Sales, N. Myrtle 
Beach, S.C.: Auctions are a way to liquidate inventory 
you no longer need. I buy and sell used equipment and 
find it very helpful to take some of the games I trade to 
the auction. Big distributors don’t want to trade for the 
older games. 

We're seeing all these high-priced games, and the lo- 
cations keep demanding that operators give them all this 
new equipment. It’s hard when the games don’t gener- 
ate the expected revenue. For every 10 games that come 
out, how many are really winners? 

A lot of times business slows down in an area, such as 
when new laws pass that affect operators and the types 
of games they can place. An auction is the ideal place to 
take your excess equipment. The auction may not bring 
what you desire, but it will generate capital to keep your 
business afloat in tough times. 


Steve Napier, Napier Enterprises, Middlesboro, 
Ky.: I think auctions are the salvation of the operator. 

Here’s the bottom line: operators have no place to go 
with games that don’t make money on their routes. Dis- 
tributors certainly don’t want them. Auctions are the 
only avenue for operators at the present time; it’s been 
that way for the last four or five years. Auctions help 
both distributors and operators. 

You can find everything the industry has to offer right 
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now at an auction. Besides the benefit of selling equip- 
ment, it’s a good opportunity for operators to get togeth- 
er and talk out their problems, pick up some fresh ideas, 
and find out what’s going on in other areas. 

There are two types of crowds at an auction: 1) oper- 
ators and distributors, and 2) home buyers. If you’re 
lucky you get both of them. 

In my 44 years in the business I’ve seen a lot of good 
times and bad times. This crunch time is deja vu for our 
industry. We have not seen anything new and innova- 
tive in a while. 

Les Schneider, counsel for the Georgia Amuse- 
ment and Music Operators Association, Atlanta, 
Ga.: Auctions help the industry on a number of levels. 
They are good for state associations as a way to meet 
others in the industry, as a solid fund-raiser, as a visible 
activity that enhances the image of an association, and 
as an occasion to inform the membership of various laws 
and requirements for their businesses. 

Many games have lost their commercial value but still 


: have a fair market value for home use. State association- 
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sponsored auctions are a way for operators to dispose of 
that old equipment and make a contribution to their as- 
sociation. Home buyers are not in competition with tra- 
ditional coin machine operators. They are willing buyers 
who put games in their homes for the amusement value. 


Bill Rush, Royal Flush Amusement, Elkridge, Md.: 
I go to auctions to buy medium- to high-dollar equip- 
ment and take some of my older games to sell. I attend 
eight to 10 auctions per year; my purchases depend on 
what the needs are at the time for different locations. 

Distributors really don’t want old games. Auctions 
are the best place to turn over that equipment. 

More redemption is showing up at auctions, either be- 
cause some operators are upgrading to newer redemp- 
tion pieces, or some may have gotten into redemption 
without total commitment. Redemption is something 
you either do or don’t do; you can’t do it well with only 
a few pieces. 

You're finding more high-dollar games at auctions. 
For instance, MK3 appeared at the last two auctions | at- 
tended. 

You're also seeing new pinballs still in the box and 
other new games that distributors are still selling. And I 
don’t mean closeouts. This is not a good sign for the 
market. A 
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On the block:50 sell as many CD 


pode hee jukeboxes as vinyl 
balls, 10 percent jukeboxes. These 
redemption, are notable changes 


in the market.” 

A staff of 24 (in- 
cluding two auc- 
tioneers) is re- 
quired to conduct 
an auction the size of a typical Auction 
Game Sales event. Said Parsons, “It’s 
more than a job; it’s an experience.” 

Consider the hours: literally around 
the clock, unloading and checking in 
games (anywhere from 700 to 1,300) 
the day before and a marathon of sell- 
ing from 10 a.m. until 10 p.m. the day 
of the sale. At the July auction in 
Knoxville Parsons’ crew sold an aver- 
aged of 100 pieces per hour. “Nobody 
in the country can do that,” he ex- 
claimed. The Monday following an 
auction he mails out checks to cus- 
tomers who placed their equipment in 
his hands. 

The Knoxville Convention Center is 
the site of most operator/distributor 


and 20 percent 
a mix of other 
product. 
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FINALLY AN AFFORDABLE SHUFFLEBOARD! 


7100 BURNS ST. * RICHLAND HILLS, TX 76118 
Phone (817) 284-3499 * Fax (817) 595-1506 


a on We 


auctions; home buyer sales are usually 
held in Baltimore, Md., or Atlanta, Ga. 
Other auctions have been held in 
North Carolina, South Carolina, Missis- 
sippi, and Virginia. 

The Knoxville location boasts a ho- 
tel and restaurants, which adds to the 
convenience. Geographically, it can 
service many states. Customers come 
from south Florida all the way to New 
York, with some from Texas, Arkansas, 
Missouri, lowa, Minnesota, and Wis- 
consin. Others travel from as far as 
Mexico, Puerto Rico, and Central 
America. 

Upcoming auctions in the fall in- 
clude Knoxville, Tenn., on Sept. 16; 
Winston-Salem, N.C., on Nov. 11; and 
Knoxville, Tenn., on Dec. 2. 

Parsons credits his success to stay- 
ing in touch with the industry, telling 
the truth, and following his credo of 
“treat everyone the same.” 

He understands the _ particular 
needs of the industry, having been a 
manufacturer’s sales representative 
and an operator. 
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In addition, he Everything 
talks to operators ee qeabiie 
and distributors machine to 


on a regular basis. 
Parsons also lo- 


current pinballs 
can be found 


cates equipment ata typical 
for customers. auction. 
I's not uncon a 


mon to see Parsons 

at state association conventions and 
trade shows, lending his auctioneering 
skills to their fund-raising efforts. Geor- 
gia, North Carolina, and Tennessee as- 
sociations have benefited from his ex- 
pertise. 

Parsons compares his job to that of 
a real estate broker. “I’m an agent for 
the seller,” he explains. Auction Game 
Sales charges the seller a 10 percent 
commission on all consignment games, 
with a minimum charge of $10 anda 
maximum of $100 (if a game goes for 
$50 the seller pays $10, if it goes for 
$1,500 he pays only $100). 

Operator buyers do not pay any 
fees, just the price settled on for the 
equipment. Home buyer transactions 
involve a 10 percent premium added 
to the price of the game. 

Auctions fill a definite need for dis- 
tributors who have an abundance of 
used equipment and for operators who 
want to upgrade their routes. Both 
must dispose of inventory. 

After all these years, does Parsons 
ever meet the unexpected? “I get a sur- 
prise at every auction,” he said. “I love 
auctioneering and the people in the 
amusement business. We’ve been 
good for each other.” A 
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The Pennsylvania Amusement and 
Music Machine Association held its an- 
nual convention July 21-22 at the pic- 
turesque Seven Springs Mountain Re- 
sort in Champion, Pa. Operating 
companies in attendance were treated 
to a variety of exhibits, seminars, and 
entertainment; an awards banquet; 
and the first PAMMA golf outing. 

“Legalization on the Horizon” was 
the theme of this year’s gathering. 
PAMMA has spearheaded an effort to 
pass video gaming legislation in the 
state; a bill is scheduled to come up for 
a vote in the fall. 

The most significant convention 
seminar featured Susan Walker, for- 
mer executive director of the South 
Dakota Lottery and one of the fore- 
most experts on video gaming regula- 
tions. Another seminar featured a pan- 
el of representatives from video 
gaming machine manufacturers 
Arachnid, International Game Tech- 
nology, Dynamo, and Video Lottery 
Consultants. 

Larry Leary of B.A.T. Vending, presi- 
dent of PAMMA, said, “Susan’s insight 
into video gaming activity around the 
country was valuable to our group as 
we prepare for what looks like a positive 
response to our legislation in the fall. All 
of the manufacturing companies that 
participated were informative and we 
thank them for their participation.” 

In keeping with the subject, PAM- 
MA executive director John Milliron 
addressed attendees and urged them 
to “get their house in order” for the No- 
vember vote on the gaming issue. He 
said, “Much has happened since 1990 
when most of the country thought we 
didn’t have a chance at legislating 
video gaming in taverns through oper- 
ating companies. Now most people in 
the industry know that 1990 was not 
a fluke. We consider chances very 
good, with the help of our votes in the 
House and Senate, to have a bill on the 
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STATE SHOW 


PAMMA works for positive 
video gaming legislation 
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From left: PAMMA president Larry Leary of B.A.T. Vending, Jim Newlander of Timer 


Warner Interactive, and convention chairman Lou Larson of Betson Pittsburgh 


Distributing. 


governor’s desk this fall.” (Note: in 
1990 the Pennsylvania House and 
Senate voted in favor of legalized 
video gaming; then-Governor Casey 
vetoed the bill). 

During the convention “Gentle- 
man” Jim Newlander of Time Warner 
Interactive was given a special award 
to mark his years of service to Pennsy]l- 
vania operators. Newlander retired in 
August. 

The banquet guest speaker was 
AMOA president Tami Norberg- 
Paulsen of C & N Sales in Mankato, 
Minn. She showed a tape of the Na- 
tional Amusement Network Inc. sys- 
tem currently on test and answered 
questions about the program. 

Also at the banquet, Arnie 
Aronovitz of Apple Vending was 
named “Coinman of the Year.” 
Aronovitz, who is vice president of 
PAMMA and chairman of the group’s 
video gaming committee, is one of the 
most visible and hard working board 
members. 

Lou Larson and Jim Wittler of Bet- 
son Pittsburgh Distributing conducted 
the annual auction with their usual 
flair, even auctioning photos of them in 
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Arnie Aronovitz of Apple Vending was 


named PAMMA “Coinman of the Year.” 





cowboy attire at last year’s convention. 
Happily, over $17,000 was raised for 
the association. 

Leary extended special thanks to 
Larson, trade show committee chair- 
man, for his hard work in putting the 
event together “without a hitch.” A 
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It's Here! 


ELECTRONIC VOUCHER SYSTEM 


A solution to tracking game data and credit data 


Customer Key 


Downloads credits, machine number and 
transaction numbers into player key 








Stores up to 10 transactions (Route Version) 
with 20 years memory (no batteries needed) 


Za > TIC 
DISPLAY READER 












Unlimited transaction for 
Casino Networked Systems 


Display Reader 


Stand alone unit that transfers data from the 
Key to the Reader 


Various keys are available to access 
other features of the system 


he Accumulates four separate totals 
Components for games are easily installed 


without direct connection 
to the main Gaming Computer Board 


Reader shows corresponding totals for each 
type of Key 


Software, Player Tracking, and other versions of 
the system are available. 


Converts credits of any denomination to dollars 
(no wiring or batteries needed) 





Call 618-485-2724 For More Details 


Not for sale in states or municipalities where prohibited by law 


ACTION | i= 
TRACKER 
am!) COMPANY 


426 E. Main, P.O. Box 276 ¢ Ashley, Illinois 62808 
For More Information Call: 618-485-2724 ¢ Fax: 618-485-6618 





Speed Racer. 
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MANUFACTURER 


MEETING 


Distributors get a look at 
Namco's new line-up 


amco distributors were in for a good 
time and some good food when the 
company hosted them for the unveil- 
ing of its two newest offerings, 
Tekken 2 and Speed Racer, at Carluc- 
ci’s Restaurant in Rosemont, IL. 

Sales director Frank Cosentino 
laid out the agenda in simple fash- 
ion: play the games and enjoy the 
meal. And that they did. 





Response to the games was posi- 
tive, particularly in the case of 
Tekken 2, which distributors praised 
as a likely winner in the coming sea- 
son. 

“There is definitely a place for this 
game on the market,” said Bruce 
Sarkisian of Mondial Distributing. 

Tekken 2 features an expanded 
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number of selectable characters. 
They include the seven originals, 
two new characters, and one newly- 
selectable character, Heihachi Mishi- 
ma who was the main boss of the 
game's predecessor. There are also 
two new sub-bosses, bringing the to- 
tal number to 10. 

But that’s not all. The game is de- 
signed with 11, additional characters 
already built into the software. 
These will appear on a time release 
basis, one each week for 10 weeks 
with the last making a total of 21 
characters. “The games will do it au- 
tomatically,” Cosentino explained. 

Each of the new characters also 
comes with an independent fighting 
style and unique moves that have 
not been recycled from the original 
game. Namco says there are several 
other surprises aimed to keep play- 
ers hooked for months, which will be 
published on the Internet. 

A number of advances have also 
been made graphically, according to 
Namco, including a noticeable in- 
crease in the motion speed of the 
game. More than 20 new back- 
grounds, new flat and glow shading, 
and characters with upgraded pro- 
portions and textures are showcased 
in Tekken 2. Enhanced character 
movements also add to the realism. 

“Tekken was a great game and we 
believe this one will be even better,” 
Cosentino told distributors in atten- 
dance. 

Namco also presented the sit- 
down driver Speed Racer to its dis- 
tributors at the Chicago gathering. 
The game is based on the animated 
hit series, released in the United 
States in 1967. Originally produced 
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MANUFACTURER MEETING 





Scott Lipman (I) of Atlas Distributing visits Namco’s Frank Cosentino gives a brief Ken Carlsen (I) of State Sales and Service 
with Joe Cirillo of Betson Enterprises. overview of the company’s new games. and Jon W. Brady of Brady Distributing go 
head-to-head on Tekken 2. 





From left: John Denlinger of Edison Brothers, Namco’s David From left: David Swafford of Namco, Aldo Andreu of James In- 
Swafford, Marc and Lou Singer of Central Distributing, and Bar- dustries South, Namco’s Tom Siemieniec, and Jim Roberts of 
ry Schraier of Warehouse of Vending and Games. James Industries. 
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Namco-America president Kevin Hayes chats with Lou Singer of Talking Tekken, (I-r): Namco’s David Swafford and Frank 


Central Distributing. Cosentino and Marv Galante and Michael Damtew, both of Mu- 
sic-Vend Distributing. 
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Player rotates large 
neon disk with steering 
wheel while directing ball 
towards bullseye. 


Dimensions: 
(single with seat) 
28' W x 60" H x 60" L 
350 Ibs. 


Exciting neon colors 
Attractive headers 
Sturdy cabinet construction 
Exciting sound effects paged | 
High capacity front load es 
ticket dispenser - (6000 tickets) : 
Play and vend programmable 
Bankable for strong visual impact 

Hi-tech movable graphics and scoring 
Digital settings and game/ticket accounting 














627 15th Avenue, East Moline, Il 61244 Local (309) 755-5021 Fax (309) 755-1684 


Call Fun Industries for Nearest Distributor 


MANUFACTURER MEETING 


in Japan, the 52-part series was 
translated into English and became 
a huge success in this country. 

In this new game, players race 
through three different environ- 
ments, each with horrendous obsta- 
cles to overcome. They must either 
steer around or jump over the road- 
blocks using the game’s jump button 
at exactly the right moment. Some 
obstacles require the combination of 
special weapons and exact timing to 
reach the next checkpoint and con- 
tinue the race. Other gameplay fea- 
tures include a river of hot molten 
lava that requires extra jump power 
and a cliffside road that provides the 
opportunity to knock out the compe- 
tition. 

Players choose from five charac- 
ters, each equipped with a unique 
car and special assortment of 
weapons. For instance, Speed Racer's 
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Bruce Sarkisian of Mondial Distributing 
tests out Tekken 2 and is impressed. 


cutter weapon allows players to 
blaze their own trail to the finish 
line, while Ninja’s Spike board will 
cause severe blowouts and Snake’s 
missiles have no mercy. 

The crew at Namco say the car- 
toon-like graphics and the charac- 
ters’ distinctive voices, along with 
the cult status that has grown up 
around the television show, should 
draw a wide player base. “It’s also 
Just a darn fun piece to play,” added 
Cosentino. 

Both Speed Racer and Tekken 2 
are shipping, the latter both as a ded- 
icated game and as a kit. And Nam- 
co says it will have a few more sur- 
prises on the way this month at 
AMOA ‘95. & 
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GIVE THEM A FISTFUL OF 
Fun WITH NATIONAL TICKETS! 


Count on National Ticket Company for machine-issued tickets for all 
of your redemption games. Stock “1 COUPON?” tickets are available 
for immediate shipping. We can also design a ticket just for you with 
your logo and exclusive copy. 





The Ticket Eater”! mei 

Don’t forget to ask about Revie 
Ticket Eater, our ticket Home Office _— 
counter/shredder. Counts and National Ticket Company 


shreds 13 tickets per second. PO. Box 547 | eee ak 
Shamokin, PA 17872 ‘ 
ORDER DEPARTMENT 
1-800-829-0829 
® TOLL-FREE FAX 

National =? 
Other Information 1-717-672-2900 
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Int'l] Fax 1-717-672-2999 
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INTRODUCING AN 
ALL-NEW NSM 


SM-America, in an unprecedented move, is introducing five new products this year as part 
of its company goal of providing operators with the right jukebox for every location. The 
introduction includes two new floor models and three wall-mount units, all of which will be 
displayed at the Amusement and Music Operators Association (AMOA) Expo being held 
this month in New Orleans. 

The new models all have leading-edge technology: the world’s fastest CD changers, NSM’s 
renowned HyperBeam laser sound systems, and ergonomically-correct selection controls. All of the 
models have been designed with component architecture which makes servicing or upgrading easy. 

According to senior vice president John Margold, the NSM product concept is “to provide the very 
best sound system packaged in various box models—floor models and 
wall-mounts; contemporary and nostalgia; glitzy and the more se- 
date—so that NSM operators can have just the right jukebox for every 
type of location.” 
Dave Drouillard, NSM’s sales manager, said jukeboxes “make a 
statement about the establishment and the operator.” Their style, ac- 
cording to Drouillard, tells the location owner that the operator is 
sensitive to the special requirements of each establishment. 

“Jukeboxes also confirm to patrons the kind of experience they ex- 

pect from the establishment, from the music, and from themselves,” 

Drouillard said. 

Judging from the new products, NSM is following through nicely 
on its concept of providing a vari- 
ety of styles. Each of the models 
has its own unique and impres- 
sive appearance. Margold said 


















ror vice president 
senior Vi aid. that these new models “demon- | 
john Marg : 
strate the latest developments ‘oe 
in jukebox aesthetics, designs that have that = 


timeless, classical quality—not trendy or gimmicky styles that will 
become obsolete quickly.” 


A new line 

The first of NSM’s new jukeboxes is the Digital Thunder, a floor 
model with a strong personality. Bold in design and powerful in 
delivery, it has an impressive bank of speakers peering out from 
behind contoured grills and graphics. Its forceful, aggressive ap- 
pearance matches the powerful and clean sound it produces. ‘The sss 
model’s distinctive new look comes complete with color chang- anager Alicia Sadoff 
ing, glowing laser rod animation atop the cabinet and glowing 
bass speaker deflectors in the pedestal. 

Looking a little closer there’s also a visible mechanism sporting an entirely new chang- 
er, one that is so fast there is hardly a perceptible delay between tunes. The changer is more compact 
than before, as are the other electronic components, and its two 50-CD magazines now have locking 
handles for convenient storage. 

Next in the lineup is the Digital Thunder Wall with the same kind of impressive graphics, the same 
NSM HyperBeam sound system, and the same intriguing visible mechanism that has become a hall- 
mark of NSM boxes. Together, the new floor and wall-mount models are referred to as the Digital 


Ow 
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Industry’s worst salesman 


breaks all 


You’d think not making a sale all year long is about 
as low as a guy could go. 


But Keith White — our Training Manager who holds 
NSM jukebox service schools throughout the country — 
just plummeted his sales record to a new low. And all 
because of a single statement. 


“If I can’t find where the problem is in an 
NSM jukebox in under 2 minutes, Ill eat it.”’ 


Keith is good. No question of it. And our HyperBeam™ 
CD system is about the easiest there is to troubleshoot 

and fix. No question of that either. But, still, one should 
watch his words a little closer. Our jukeboxes may be a 
lot of things but nutritious isn’t one of them. 


‘**2 minutes goes by pretty quick.” 


Too quick, we’re sorry to report. Keith didn’t 
find the problem. There were reasons he didn’t, 
not the least of which being that he was set up. 
But Keith, man of his word that he is, 
explained... 


“By ‘eat it’ I meant Ill take the 
jukebox back ... you know, like 
you make a mistake so you 
have to eat it.” 


Sounded a little lame to us, 
too, but Keith did ‘eat it’, 
so to speak, by taking the 
3-year old NSM CD 
jukebox back and 
replacing it with a 
new one. In that 
Keith has never 
sold a jukebox— 
and that taking one 
back is, therefore, 
one sale less than 
zero—he broke i 
his own record. a 


























If I can't 
find the problem 
in under 2 minutes 
I'll eat it! 


time low. 


‘I was goaded into it ... by an operator who claimed he 
could find any problem in our competitor’s jukebox in 
under 5 minutes.” 


Turns out that Keith’s attempt to make a strong sales 
statement and convert a competitive jukebox operator — 
something he’s vowed to leave to our real salesmen after 
this — backfired. We don’t doubt the operator could find 
most any problem in our competitor’s jukebox in under 
5 minutes. After all, and we don’t mean to be unkind to 
our competition, Keith’s opponent has been working on 
basically the same system for nearly 30 years. Our major 
competitor’s system — really, most all of our competi- 
tors’ systems — were originally designed to handle 
45RPM’s, now they handle CDs. 


And that’s the real point. 


Our now ultra high performance HyperBeam 
system -- engineered from the ground up just 
for digital sound reproduction -- may look 
different from what you’re used to. But it’s 
much easier to service. And if you’ll attend 

one of Keith’s training schools in your area, 

he’ll show you just how much easier. He’ ll 

also show you how our component- 

based HyperBeam system is 

designed to accomodate most 
anything rapidly advancing 

digital technology will 
likely bring along. 












Best of all, Keith won’t 
) try to sell you a thing. 


fid 


NSM And, most likely, 


he won’t bet you 
on anything 
either. 









— ut when Keith will be holding 
“a training school in your area, call 
your nearest NSM Distributor. 


NSM M.U.S.1.C. 


NSM-America 

1158 Tower Lane 

Bensenville, IL 60106 

Phone: (708) 860-5100 FAX: 5144 





™HyperBeam is a trademark of NSM - Bingen, Germany ¢ Bensenville, Illinois © Copyright 1995, NSM - Bingen, Germany ¢ Bensenville, Illinois 


But not that much of one. 

See — and hear — our new HyperBeam”™ Powered Digital 
Thunder’ at your nearest NSM Distributor. A combination of now 
micro-second-measured CD change speed, ultra-performance 
technology and a “you’ve-absolutely-got-to-hear-it-yourself” sound. 
There simply isn’t another jukebox that comes even close. 


And that’s no exaggeration. 


aD PY sd cota a 


Digital Thunder Wall’ 


NSM M.U:S.1.C. 


NSM-America 
1158 Tower Lane e Bensenville, IL 60106 
Phone: (708) 860-5100 FAX: 5144 


™ “Digital Thunder,” “Digital Thunder Wall,” and “HyperBeam” are trademarks of NSM - Bingen, Germany ¢ Bensenville, Illinois © © Copyright 1995, NSM - Bingen, Germany ¢ Bensenville, Illinois 
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Thunder series. NSM introduced the wall-mount jukebox to the industry in the late 1980s, and cus- 

tomers around the world have embraced their space-saving benefits without compromising sound 

quality. They are the right answer to locations with tight space re- 

<8 : quirements, and while the size of these units is just a little larger 

: : than that of a pay telephone, there are no limitations to the sound 
quality this jukebox delivers nor to the music inventory capacity 
of approximately 2,000 titles. 

While forging ahead with this innovative new series, NSM has also 
brought back one of its most successful jukebox lines, enhanced 
technologically to meet current expectations. The Performer Grand 
2000 floor model has all the magic of its predecessors, the Per- 
former Grand and the Performer Grand IT. The new box is even 
more beautiful with glowing laser rod animation and color-inten- 
sified display. Additionally, like all NSM jukeboxes, there is a visi- 

ble CD-changing mechanism that attracts patrons. 

Inside features include the new rapid-fire single player 
changer that produces more paid-for plays compressed into 
less time. The Performer Grand 2000 comes with protective 


. aay, 
5 econ gee CD handling and storage components and a modular archi- 
tecture for compo- 






































nents and electronics that accom- 

modates updates and servicing. 

All of the features of the Performer Grand 2000 are 

also available in another of the new products, the Per- 

former Wall 2000. NSM says there are a number of little 
innovations that make its wall-hanging jukebox so in- 
triguing to patrons. These innovations include the NSM 
HyperBeam system, producing the same powertul 
sound that it does in all 


NSM __ jukeboxes, . 
and the sizable li- t 
brary capacity of 
mi . (stan ding) Ma wet > 


From left al 
2000 song titles. gen joct 7; —$ 
St, (sitti tthew Lugo 
Using these tools, Frankowski and Jean hae Cooney Richart 
2 ’ 


NSM has been able 25 
to combine classical 

appearance with regal sound quality and the 
latest in technology in developing the new additions to the Per- 
former series. 
An entirely new direction has been taken in designing Emerald Ice. 
This new jukebox shimmers through facets of silver, aqua marines, 
and greens, providing a visually active and fascinating display on the 
location wall. It has a presence that is impossible to miss and sure to 
draw patrons. Coupling this with the sound quality produced by the 
HyperBeam system makes Emerald Ice truly unforgettable, NSM says. 


The importance of service 

While impressive in their own right, Margold said this host of new 

products is just one aspect of the “all new” NSM-America. 

“There’s no question that our expanded line of models is a very impor- 

Emerald ice tant part of our plan, but still just that, a part,” Margold said. “The en- 

ipa a =P hancements that have been going on behind the scenes are every bit as 
important: a doubling in parts inventory, a new distributor-direct ser- 

vice bulletin program via the Internet, expanded parts and service staff, and the set up of an entirely 


ae 
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Introducing the new Performer Grand ... “Performer Grand 2000".” 


‘A re’ 
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ady’s” appearance yet 
ew accents, new light-transmitting affects, new 
onc -pulsating ETS NatoM 7 Miltccre Mim Tiamer lan |= 
Wiligcealelae -performan 












ce HyperBeam™ sound system — an 
even faster speed of CD change, even more features, an - 
even more powerful sound, even greater technological 









“flexibility.” c > > 
See the new “Performer Grand 2000” at your nearest 
INESY\V I BIE} iglelel (ole 3 
t4 
Look closely. . 


What other jukebox has 
inspired an entire bar design? 


NSM (Vio 8.C 


IN RSIIV Bolan sla (ere! Performer Wall 2000™ 
| 1158 Tower Lane ¢ Bensenville, IL 60106 
Phone: (708) 860-5100 FAX: 5144 


™ “Performer Grand 2000,” “Performer Wall 2000,” and “HyperBeam” are trademarks of NSM - Bingen, Germany ¢ Bensenville, Illinois | © Copyright 1995, NSM - Bingen, Germany ¢ Bensenville, Illinois 
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new manufacturing facility in North Carolina.” 
Margold said the company’s intent is to be “the very best jukebox company an operator 
could align with.” 

















“There’s more,” added Keith White, national training 
manager for NSM. “We’re now putting on a third more 
training schools throughout North America and we have 
more and better training material than ever.” 

White, who is better known to many as the “Industry’s 
Worst Salesman” if you follow NSM’s ads in the trade 
press, explained that he now devotes less and less time 
to actual technical training. “NSM’s jukeboxes are that 
simple to trouble shoot and service these days,” said 
White, explaining that more of his time and energy is 
spent passing on operating tips to increase earnings 
and efficiency. 

And all of that, according to NSM, is just the hard- 
ware side of the ser- 
vice and support 
coin. The “soft 

side” is where the 
company says 
it’s putting an 
equal amount 
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ingm 
— of marketing 
horsepower. 
NSM will shortly be introducing 
a number of entirely new marketing support tools and pro- 
motions to assist distributors and operators. All of these mar- 
keting tools and promotional programs fall under the compa- 


ny’s overall M.U.S.I.C. concept, which stands for Music in 
Cooperation. 


“Building the best juke- 
boxes is only part of our 
mission,” said John Tra- 
cy, NSM’s marketing 

manager. “The other 
part is supporting the 
distributors and op- 
erators with the Sitar Thunder 

services, support, 

and promotional 

tools that give them a marketing 


tei) edge. 











as Sis ; n 
in manager Kerr rieh, MIKE “There will be a whole array of tools and promotions, 
Nation@ ee socor ven Kure. everything from a computerized CD inventory management 
bar! tonyt ntz, system to special jukebox accessories like card readers to 


help a jukebox operator boost his income,” Tracy explained. “And 
we ve been testing everything to confirm just how well the various elements work. 
We view this level of support as key to the partnering relationships we're committed to. 

“There are a number of different kinds of promotions we're working on to help operators boost 
jukebox plays and strengthen the relationships between operators and location owners,” he contin- 
ued. “At the simple extreme, they are something we call Attention Getters.” 

Attention Getters are simply Velcro-attached placards that sit atop NSM jukeboxes. They are 
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Bet you think ,we staged this. 
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Youre right. We did. ~ 


Bigger than life designs. Realistic, 
multi-directional 
movements. 


But eee The sumo wrestler is real. 
The ride is real. And they 
went up & down together + 
for nearly an hour. \ 
For real. 







Authentic looking, yet 
exaggerated to capture 
young imaginations. 

With flashing lights, 
wailing sirens, 
roaring motors, 
radio chatter, and 
rider-activated con- 
trols to keep those 
imaginations involved. 


We staged this simply 
to demonstrate how 
incomparably well our 
rides are built. 


Look underneath. 
You'd think the 
bulldozer was real, too. 


It’s built like one, same as our other 
rides. Cast aluminum gear boxes, hard- 
ened steel gears, two sets of lifetime 
bearings, 110/220 volts continuous- 
duty motors ... all mounted on a 5/64” 
thick-wall tubular steel frame. 





EMT. 


Kiddie Rides 


EMT Kiddie Rides A Division of NSM-America 
1158 Tower Lane * Bensenville, IL 60106 
Phone: (708) 860-5100 /FAX: (708) 860-5144 





© 1994, Elektro-Mobiltechnik, Raubach, Germany & Bensenville, Illinois. 







Dozens of street-proven models to 
choose from. 


All professionally designed, ETL 
(European Testing Laboratory) safety 
tested to UL standards, and kid tested 
for “attraction power.” But the different 
models you simply have to see. 


Why not go to your nearest 
EMT Distributor and see 
them first hand. 
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designed to attract location patrons and entice them to play the jukebox. Sixteen different placards 


are currently being tested and will be available soon. One simply calls attention to the fact that new 
music has been installed in the jukebox. Another, titled Free Music, 


tells patrons that the jukebox goes on free play periodically. (NSM rec- 
ommends one minute on slow nights.) Yet another asks patrons to de- 
scribe their significant other using only song titles from the jukebox 


to win a nominal prize. 


What the future holds 
Looking into her crystal ball, NSM-America sales manager Ali- 
cia Sadoff says the future will bring even more enhancements 
from the company. 
“You're looking at the basics of everything we’ve built to make 
NSM the jukebox manufacturer operators should partner with,” 
Sadoff said. “Most of what operators will see during this period 














of time will be faster 
parts and service, 
more field training 
sessions, and, yes, 
new jukebox 
models to fill out 
our family.” i 
The company, 
according to 


mer wall 2000 
oe ee Margold, is also 
poised for the next round | 
|) South America. 


of technological advances and has been testing mod- || 
ified HyperBeam systems for some time both in the © 
United States and overseas. 

“Of course, we aren't at liberty to be very de- 
scriptive at this point,” Margold cautioned. “But I 
can say that NSM operators can rest assured that 
they’re being well protected with NSM engineers at 
the design helm.” 

While after-the-sale support is hardly a new 
concept, few companies have carried it to the 
point NSM has. Operators 

do marry into 
jukebox com- 
panies, accord- 
ing to NSM, and 
they do so pri- 
marily to simpli- © 
fy the burdens of | 
parts, service, 
ge and training. 
—— “The point is 
Attention this,” Margold 
—— concluded, “do 

take time to in- 

vestigate your 

jukebox options, look closely and deeply at NSM and the others.” A 
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a at NSM-America. 










| Operations. 






rd volved in all coin-o | 
B casouh Ae P Sales with special 
Alicia Sadoff, sales manager. 






| sales. 














a EMT kiddie rides. 


ways to increase profits. 







perform repairs within 48 hours is met. 
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WHO'S WHO AT NSM-AMERICA 


cessibility 


© ae yee service are key ingredients to 
“America's marketing strategy. Here are the 


rt through 


Peter Kuhn, president. Directs all operations 


| John Margold, seni 
: zold, 10r vice _ presid 
Directs marketing and sales efforts Syne a 


ee Jost, chief financial officer. Directs 
ances and administration for all NSM-America 


- }pahidatchiemer yeh, sales manager. National 
e nauonal sales, distributor relat; 
- ; ations, a 

| development of markets in South America. 7 


emphasis 


Oversees 


EMT kiddie ride sales and domestic jukebox 


|} John Tracy, marketi 
s »m ng manager. H 
ny oe efforts, including niiverticiny aa 
| lic relations activities for NSM jukeboxes ae 


Tony Lantz, service m 
| anager. Man - 
| ie ea parts areas to make sure N SMe oreo 
goal of fulfilling stock part orders in 24 hours and 
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HSC-3 ON BASE V-2 “ARCADE” CHANGER VN “ARCADE* CHANGER 


CALL NOW S= 
HARMITON 100-837-7761 


P.O. BOX 963 

1026 HAMILTON DR. 
HOLLAND, OH 43528 
419-867-4858 

FAX: 419-867-4850 
1-800-837-5561 
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Tornado has meant table soccer for 25 
years. 
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COMPANY PROFILE 


That old foosball magic 
casts a new Spell 


or 295 years you could have any kind 
of table game you wanted from Torna- 
do as long as it was called foosball, or 
table soccer. From the expansion of the 
industry in the ‘70s, through the con- 
tractions of the ‘80s, Tornado Table 


wonnanie 
in 





Soccer Inc. has persisted in a volatile 
marketplace that has seen the demise 
of numerous competitors, according to 
company president and owner Ed Mc- 
Cloud. 

“Tf it ain't broke, don’t fix it,” replies 
the colorful McCloud to any question 
of why the company survived and oth- 
ers didn’t. This simple philosophy al- 
lowed him to manufacture a foosball 
table with consistent playing charac- 
teristics and durability that could per- 


108 





sist and even flourish in the market. 

“There are literally thousands of 
Tornado foosball tables still operating 
at locations all over the country today, 
some since the early ‘70s,” continued 
McCloud, “not just because we build a 
trouble-free game, but because 
it has the highest return on in- 
vestment of any table game.” 

Is ‘Tornado ever going to ex- 
pand? Can it translate that 
quality story into other prod- 
uct lines? “You can bet your 
last dollar on it,” McCloud said 
with a smile. “We have created 
a dealer network through tra- 
ditional billiards dealers for a 
separate home products line 
direct to the consumer. Some 
of the bells and whistles have 
been removed, but the quality 
and durability are there. Our 
next target is an air hockey 
table. the Tornado Aire.” 

Before taking that giant leap 
into the new product arena, 
let’s look at Tornado’s history. 
The company was founded in 
1970 by Bob Hays, a Texas 
games operator, and Bob Furr, 
an electronic engineer just 
back from Vietnam. The basic 
table was designed by opera- 
tors for operators. 

In 1977 Hays and Furr en- 
ticed McCloud, fresh from 
managing production at anoth- 
er table game manufacturer, to 
join them as a partner to pro- 
duce their game. By 1978, just as foos- 
ball was slipping off its record high of 
popularity, McCloud bought them out 
with the intention of resurrecting the 
company and the industry. 

“Ed succeeded because he had an 
outstanding table design, business phi- 
losophy, and a real commitment to the 
game, said Dave Courington, vice 
president of marketing. When he first 
met McCloud, Courington was also an 
operator with about 60 tables in the 
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"Foosball 
ust as good as pool? 
We proved it. 


| Tanti Norberg-Paulsen 
C&N Sales Company, Inc./North Mankato, MN 


A year and a half ago C&N Sales bought 2 Tornado Foosball 
tables. Today they have 119. Not bad, huh? "Tornado Foosball 
tables were tested and found to be just as good as pool...they are 
reliable, promotable, low maintenance, with no rotation required, 
and income that far surpassed our expectations,’ said Tam. 


"Tornado realized the plight of the street operator. We couldn't 
afford another high priced, high maintenance game with a 
short life. We selected Tornado because of their unique, 
well-designed game, their commitment to the operator 

and their involvement in promoting leagues and 
tournaments...one of our most important marketing 

tools, the reason for our success 


We'd like to help with your success. Call our 

__ instant fax at 1-800-31-GAMES for immediate 
Be _ information about the best ROI in table games. 

we You'll find out why this has been more 

than a game for the last 

twenty-five years. 










TORNADO 
TABLE SPORTS 


Tornado Table Sports 
4949 Rendon Rd., Fort Worth, Texas 76140 
Phone: 817-483-6646 ¢ Fax: 817-561-2899 


More THM A GAME: 
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President/owner Ed McCloud during ear- 
ly construction of Tornado’s new 50,000- 
square-foot manufacturing facility. 





Houston, Texas, metro area. 

Courington uses the word precision 
to best describe the table design, ex- 
plaining, “Tornado soccer tables have 
41 reasons that helped distinguish 
them from the competition over the 
years. Reasons that boil down to an at- 
titude of precision manufacturing that 
doggedly requires each table to play 
and feel exactly like the one before or 
after it; from the perfect roundness of 
the ball, to a table that guarantees that 
all parts and improvements are retro- 
fitable to tables manufactured back to 
the year 1980.” 

He reports that this retrofit guaran- 
tee has contributed significantly to Tor- 
nado tables actually appreciating in 
the market. 

Consistency of play among tables 
has also contributed to the popularity 
of the Tornado table in tournament 
play. The National Table Soccer Asso- 
ciation stipulates its use exclusively. 
Tornado has demonstrated its commit- 
ment to the operator by fostering tour- 
nament play as a vehicle to involve 
more people in the game. 

The industry has seen a resurgence 
in the popularity of foosball. Whether 
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it’s due to tournament play, or merely 
yuppies reliving their college years, is 
not clear. However, getting people in- 
volved is what tournament play is all 
about. And it is a good deal for the en- 
tire distribution network. 

Distributors get special pricing on 
tables used during the tournament, 
while the operators sponsor warm-up 
tournaments to increase awareness all 
along their routes. Operators say that 
locations realize at least a 50 percent 
increase in coin drop before the event, 
and usually 30 percent after. 

League play is another way to de- 
velop location involvement in the 
game. This play tends to be more of a 
social event where tournaments nur- 
ture far more competitive play. Both 
are good for locations and operators. 

“But neither is necessary to make a 
foosball table successful at the loca- 
tion,” said Courington. “Success is typi- 
cally measured by the ROI. Tornado 
tables provide the highest ROI of any 
table game because the purchase price 


-- 


Staff support 


A core of dedicated employees, 
whose commitment to quality 
control comes first, is a con- 
tributing factor in the success of 
Tornado Table Sports Inc. 

In alphabetical order, those 
hard-working Tornado staff 
members include Kevin Garcia, 
purchasing and shipping coordi- 
nator; Norman Hollenbach, 
production leadman; Lonnie 
Lowell, machine shop foreman; 
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Dave Courington, vice president of 
marketing, looks over another precision 
table from the longtime foosball 
company. 





is lower than other table games, the 
footprint is smaller, the 
maintenance is lower, 
and the coin drop is re- 


This spring, the Torna- 
do staff joined compa- 
ny officers during 
ground-breaking 
ceremonies for their 
new state-of-the-art 
facility. 


Angelique Mc- 

Cloud, reception- 

ist/secretary; 
Brenda McCloud, executive sec- 
retary; Curtis Morrison, con- 
troller; Steve Murray, promotions 
and USTA player representative, 
as well as editor of Tornado Table 
Talk; Terry Pack, manufacturing 
shop foreman; Luciano Ramirez, 
final assembly foreman; Dean 
Stephenson, production manager 
and research and development 
director; and Mick White, sales 
manager and trade show coordi- 
nator. 
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Tornado Aire maintains product design continuity with its brown marble sidewalls and 


green playing field. 





markable.” Some industry census fig- 
ures present an average per table of 
over $60 per week, while many Torna- 
do operators report revenue in excess 
of $98 per week. 

Tornado’s current product line is ex- 
panding from its popular 2000 Series 
of coin-op tables to include a wide va- 
riety of color options. Of course, the 
playing field will remain the same, but 
almost any color is available for the ex- 
terior sidewall covering at a small ad- 
ditional charge, usually less than seven 
percent. This Decorator Series is a rad- 
ical departure from the traditional 
brown marble look of Tornado tables, 
a change developed in response to the 
requests of operators with very defi- 
nite needs. 

The biggest news at Tornado is the 
air hockey game, Jornado Aire, which 
is a much requested addition to the 
line. 

A recent survey of operators identi- 
fied a number of desired characteris- 
tics in an air hockey table: a lower pur- 
chase price, a top that won’t wear out, 
a trouble-free puck acceptor, durabili- 
ty, and interchangeable improvements. 

Tornado Aire will address these fea- 
tures. The game will be offered at a 
lower price than you would expect, 
with a list of operator-friendly features: 
a wear-resistant playing field, the “big 
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gulp” puck acceptor, and guaranteed 
interchangeability/retrofitability of 
feature improvements. 


SPECIAL NOTICE! 


Purchase your used Equipment 
from: 





New Or.LEANS 
SHOVEREN aha 





“lblese price | fulletins o or “eal 
Celie for latest prices. - 


3030 No. Arnoult Road 
Metairie, LA 70002 


(504) 888-3500 
FAX: (504) 888-3506 
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Aesthetically, design continuity is 
maintained with the existing line of 
Tornado tables. The playing field is 
green and sidewalls are brown marble. 
Custom laminate treatments are also 
available to blend or match any decor. 

Like all Tornado products, the Jor- 
nado Aire will offer a player-friendly 
feel. Each table will play like every 
other Tornado table, with consistency 
achieved through quality control on 
the manufacturing level. McCloud’s 
mantra for manufacturing can best be 
summarized in his company mission 
statement, proudly worn by all em- 
ployees: “Tornado quality means oper- 
ator-friendly products that players 
love.” 

The addition of an air hockey table 
to the Tornado lineup begs the final 
question: Is the company name still ap- 
propriate? 

Courington responded, “Tornado 
Table Sports Inc. best indicates the fu- 
ture direction of the company. Table 
soccer Is the basis of our operation and 
will always be the mainstay of our 
business. Developing an air hockey 
table is a response to repeated requests 
from our distribution network. They 
see a real need for a quality table and 
indicate that this is an area for growth 
in their individual markets. The prod- 
uct will naturally complement our 
manufacturing technology, especially 
as we move into our new, state-of-the- 
art facility.” 

Work was recently completed on a 
90,000-square-foot manufacturing fa- 
cility adjacent to the existing plant at 
4959 Rendon Road in Ft. Worth, 
Texas. “The Dallas/Ft.Worth area of- 
fered the most convenient location for 
further manufacturing expansion,” 
said Courington. “We are able to in- 
crease our capabilities by 200 percent 
with only a 50 percent increase in per- 
sonnel. 

“Tornado is more than a foosball 
manufacturer now. For a long time our 
devotion to the game and to our dis- 
tributors and operators has proven 
that this business is more than a game 
to us. It is their future and ours.” A 
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mallet game, “RESCUE THE GUPPY.” With the 
fun underwater theme, players give the hungry 
iO] at(otom- Mm ey- (ale me) am ia(-malcr-(emel-1(e)g-Migi-\ mer lam orale 
iaom y= 10) are16] 0) e)(-\- eam Mallomlal(cie-(eui\mer=taar=: 
encourages repeat game play that makes the 
best redemption games earn so well. Solid 

fe) \YasUelele mer-le)|al=) mere) a\-jid0(e1i(e)ammei0 (om pal Uli (e 

and timed play make “RESCUE THE GUPPY “ 
a standard piece for redemption locations. 
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FEATURES INCLUDE 

Deltronic Ticket Dispenser 

Low Ticket Light 

Cheerful Music & Sounds 

Operator Adjustable Payout 

110 or 220 Volt available 

State - of - the - Art Dot Matrix Display 
with animated graphics 

Appealing Game Graphics 

Popular with both boys and girls 
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PLAY VEGAS STYLE BLACKJACK WITH VEGAS RULES 
CAN BET UP TO $100.00 PER HAND PER STATION 
BLACKJACK CAN SPLIT / DOUBLE DOWN 
INSURANCE PAYS: 2 TO 1 

MULTIPLE DECKS: 1 TO 8 DECKS IN 


“ 


MONITOR CABINET AND HEADER: 


HEIGHT: 84” 
WIDTH: 60” 
DEPTH: 30” 


INDIVIDUAL PLAYER CONSOLES: 


HEIGHT 43” 
WIDTH: 21” 
DEPTH 22” 


(ASSEMBLED) 120” X 76” © Uj Y 


39” COLOR MONITOR 
CABINET COLORS - BLACK OR GREEN WITH CHROME TRIM 
C V U HIGH SECURITY BILL ACCEPTORS W/STACKERS $1, 5, 10, 20, 50, 100 

STAINLESS STEEL PLAYER CONTROL PANELS WITH EASY TOUCH BUTTONS 
ADJUSTABLE CREDIT VALUE FROM .05 TO $1 PER CREDIT 









RECEIPT PRINTER 

DUAL SPEAKERS 
~VOLUME CONTROL - AUDIO PROMPTS Console 
“ADJUSTABLE TIMER SETTINGS __ Now Available 


PROGRAMMABLE DATE, TIME, AND LOCATION 


LOCKED STACKERS ON BILL ACCEPTORS 

INTERNAL BOOKKEEPING - FOR AUDITS ON EACH STATION WITH TOTAL INS AND OUTS. 
BACKUP HARD METERING 

DUPLICATE COPIES OF ALL PRINTOUTS 

BATTERY BACKUP - GAME WILL RUN FOR 10 MINUTES WITH NO POWER - ELIMINATES ALL 
SURGES OR BROWN OUTS. 





This game was built by a family with over 40 years of experience in the coin-op 
business. Now, you can purchase this fine machine for your own. 


2961 Drywall Drive - Myrtle Beach, South Carolina 99577 « (800) 232-6467 


Offered for sale in legal jurisdictions only. 





SCORING 
ALEC 


David Goudeau 
demonstrates 
proper form in 
shooting a 
potato gun. 





Southland Distributing 








is all fun and games 


He may not seem like a serious busi- 
nessman while demonstrating his pota- 
to gun, a local form of amusement con- 
sisting of PVC pipe equipped with a 
sparker and compression chamber that 
can hurl a raw potato hundreds of feet 
in the air. But David Goudeau, who 
heads up a small coin-op empire in 


“People are dazzled by the new 
equipment. But once the shine wears 
off they are hollering for service.” 


PLAY METER 


southwest and central Louisiana, is a 
straight shooter in more ways than one 
who knows his business and is un- 
abashed in speaking his mind. 

“We work hard, but we know how to 
have fun,” says Goudeau, as he loads 
another spud into his Cajun mortar. 
The Lafayette, La., native heads up a 
triumvirate of companies that includes 
the one started by his father, Gerald’s 
Amusements, back in 1948, as well as 
Southland Distributing and the video 
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poker operation Premier Games Inc. 
Goudeau comes by his ability to 
combine shrewd business sense with a 
flair for the adventurous naturally. His 
father Gerald started the business in 
1938 at the age of 18 in between flying 
a small plane to the beaches of Grand 
Isle, La., which sits at the southernmost 
tip of the state, and taking a motorized 
bicycle trip to the panhandle of Florida. 
Although his son now runs the busi- 
nesses, Gerald Goudeau can still be 
found at the office heading up home 
sales and showing lucky customers his 
collection of vintage coin machines, in- 
cluding 1946 models of Rock-Ola, See- 
burg, and Wurlitzer jukeboxes, as well 
as early pinball machines and other 
games. The warehouse is literally a mu- 
seum of classic coin machines, as well 
as the home of an original Model T 
chassis standing as a monument to Ger- 
ald’s other passion in life, antique cars. 
Gerald got started in 1948 operating 
pinball games. He acquired one game 
at a time and worked out of his back- 
yard. “By the late 1960s he had totally 
outgrown his backyard and in 1970 the 
current facility was built,” David 
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THREE REASONS TO MAKE 


COIN CONNEXION YOUR FIRST 
STOP AT AMOA EXPO ‘95... 
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YOUR FIRST STOP... 


JUST INSIDE 
THE ENTRANCE 


DIRECTLY ACROSS FROM 
THE AMOA BOOTH 
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POSITIVELY THE BEST 
ROUTE-MANAGEMENT SYSTEMS...PERIOD! 


That must be the reason why so many operators have switched 
from Silent Partner, Game Trak, Cams, and other systems! 
e’ll prove it to you, too! 


FOR A PERSONAL 
DEMONSTRATION 





AFFORDABLE FIELD DATA 
COLLECTION SYSTEM 


..A NEW CONCEPT IN PORTABLE COLLECTIONS, 
ACROSS TOWN OR 
ACROSS AMERICA! 


THE INDUSTRY’S GREATEST 
INNOVATION OF 1995! 







1821 West 12th Street, Suite 204, Sioux Falls, SD 57104-4025 
Phone (605) 331-5575 
FAX (605) 331-5574 
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Goudeau explained. “But his focus was 
never lost, and that focus is service.” 

Visitors to the 9,000-square-foot 
facility housing the operation will find a 
pleasant mix of bayou charm and thor- 
ough, time-proven professionalism. 
And be sure to stick around if lunch at 
one of the local Cajun eateries is on the 
agenda. 





Goudeau began working in the busi- 
ness in 1971, learning the ropes under 
the direction of his father Gerald. Four 
years later, he moved into a manage- 
ment position and began the process of 
expanding the business and streamlin- 
ing the product lines the company op- 
erated in order to alleviate service 
problems. 
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There's no need to take chances when you have 
a sure winner. In the Gaming Industry, ITHACA™ is the 
undisputed leader in supplying printers for all Gaming 
applications. 

Ithaca's Series 50 Standalone 40 Column Printer 
provides fast, easy receipt printing with journal and vali- 
dation functions for Bingo, Keno and Lottery tickets. 

The Series 50's Integral Cash Drawer Driver saves 
40 to 60 percent on the cost of comparable cash drawers 
that require serial or parallel interfaces. It simplifies 
operations by eliminating complex cables and excess 
power cords and operates both printer and cash 
drawer through a single port. 

Series 50 options include 
Automatic Cut-Off and Turbo Speed, 
which allows receipt printing at 
speeds of 7 lines per second or 
more without compromising 
print quality. ee ° 

ITHACA designed its Series = 
70 Video Lottery Printer for Video 
Gaming applications requiring a 
printer located within a gaming 
unit that offers consistent 
peak performance. 







LOTTERY PRINTER 
MODELS 75 & 76 
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INDUSTRY MANUFACTURERS 
CHOOSE ONE PRINTER FOR 
THEIR GAMING NEEDS. 


THAT PRINTER IS: 





MODELS 51, 52 & 53 







The Ithaca Series 70 not only meets but exceeds 
industry standards, including state regulations concerned 
with down time, with such impressive statistics as a 200 
million character printhead and a minimum of 25,000 
hours before failure. 

The Series 70 is a totally engineered package that 
includes print speeds of up to 6 lines per second with fast 
logic seek, paper cutter, AC power supply, rewind, bar code 
printing and horizontal or vertical mounting capabilities as 
standard equipment (custom configurations available). 

Both the Series 50 and the Series 70 - in 
fact ALL Ithaca printers - are backed by a full 
one year warranty that includes parts AND labor. 
Don't take chances. Remember: 
Top Gaming Industry Manufacturers 
choose one printer: ITHACA. 




















—-. FOIA 
A Subsidiary of Tridex Corporation 
MADE TO ORDER. Built To LAST. 
20 Bomax Drive, Ithaca, NY 14850 






FAX: 607/257-3868 
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Vice president of sales Paula Russell (1) 
and company president David Goudeau 
are the driving force behind Southland 
Distributing, Gerald's Amusements, and 
Premier Games. 





That move coincided with the video 
boom, which brought the double-edged 
sword of prosperity tempered by 
growth pains. “Everybody had growth 
problems but there wasn’t an option,” 
Goudeau explained. “Videos were here 
to stay. In the boom years, you could 
see more than 100 new products in one 
year and it had to go somewhere.” 

Taking the next step 

The next five years brought a level 
of growth that saw the company’s route 
reach close to 350 locations and ullti- 
mately prompted Goudeau to look at 
the prospect of becoming a distributor. 

With a large service organization do- 
ing repairs for other operators as well 
as the company’s in-house work al- 
ready in place, he felt the time was right 
to take the next step. 

“We felt we were generating the 
numbers to support a distributorship 
and in Louisiana at the time if you 
wanted equipment you had to go to ei- 
ther Shreveport or New Orleans,” he 
explained. “It all blossomed at the same 
time. Without the service you really 
don’t have anything. People are dazzled 
by the new equipment. But once the 
shine wears off they are hollering for 
service. We knew we had the service 
and could sell the games.” 

This was a lesson that many new- 
comers to the market, inspired by the 
Pac -Man craze, did not learn, accord- 
ing to Goudeau. “It took three to four 
years to wean all the excess equipment 
off the market.” 


SEPTEMBER 1995 












, =z EE ee ee ee ee ee ee | ee ee 
a eee a eee ee eee eee a ee eee eee eee 


ON fe dd O— ee Oe Oe Td 


Se eee Ce ee (a 














DISTRIBUTING 


e CD Jukeboxes 

¢ Pool Tables 

e Video Pokers 

¢ Complete Line of 
Amusement 
Devices 





Lines Carried: 


¢ Rock-Ola Jukeboxes 

¢ Dynamo Table Games 
e Arachnid Darts 

¢ Tornado Table Soccer 





ill 
ll : Video and Redemption by: 
1] e Taito ¢ I.C.E. « Smart Industries 
q 
I “Fast and Efficient Service” 


all Authorized HOCH OLA Distributor for all of Louisiana 


| | Manufacturing Corporation 





SCORING SUCCESS 





Company founder Gerald Goudeau, along with his wife Mau- 
reen, shows Off the first jukebox he operated, a 1946 Rock-Ola. 


When asked about the difference 
between the role of operator and dis- 
tributor, Goudeau smiles wryly and re- 
calls a conversion he had at the outset 
with Bob Nims of AMA Distributing in 
New Orleans. “He said, ‘You’re much 
better off operating because you know 
where your money is; it’s in the cash 
box,” Goudeau remembered. “That’s a 
common denominator with every dis- 
tributor.” 

Although that may be one of the pit- 
falls of distribution in the world of coin- 
op, it hasn’t slowed Goudeau’s South- 
land down one bit. The company has 
expanded its physical plant several 
times and is looking to do so again. 
“We're bulging at the seams,” said 
Goudeau. 

A look ahead 

One avenue Southland has already 
begun to explore is redemption, and the 
addition of Paula Russell, formerly of 
Master Sales in Corsicana, Texas, as 
vice president of sales has seen that seg- 
ment begin to grow already. 

Gerald’s operates redemption in sev- 
eral pizza parlors, and Russell has been 
on the road over the last 16 months 
helping clients design family entertain- 
ment centers from the ground up. 

“It’s not difficult to get into redemp- 
tion once you make your first move,” 
said Goudeau, who travelled to the 
eastern seaboard five years ago to get a 
look at how veterans run their redemp- 
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tion businesses. “It’s been the industry’s 
best kept secret forever. We've been 
trying to convey that to operators 
around the state via earnings.” 


Bonnie Kibodeawux (1) and Chelsea Dogie keep things running 
smoothly at the office in Lafayette, La. 





“We reached a level where some- 
thing had to be done and Paula was a 
godsend,” he said. “She’s been a 
tremendous shot in the arm for the 


“I think there’s a tremendous obligation 
as a distributor to educate your operators 
on new developments and where the 
industry is going.” 


While getting into redemption re- 
quires an investment of at least $60- 
$100,000, according to Goudeau, it’s 
worth it in the end because there is less 
rotation and reinvestment involved and 
the games have a higher resale value. 
“It costs a lot more but it makes four 
times what a video does,” he added. 

Southland has plans to hold a re- 
demption seminar for its customers be- 
fore the year is out. “I think there’s a 
tremendous obligation as a distributor 
to educate your operators on new de- 
velopments and where the industry is 
going,” Goudeau explained. “In this 
area of the country, there is a tremen- 
dous potential for FECs.” 

The company president praised Rus- 
sell for her work in heading up distribu- 
tion operations as a whole and in par- 
ticular her efforts in promoting 
redemption sales. 
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distributor end.” 

Russell, a 16-year industry veteran, 
said she has spent her year and a half in 
Cajun country building rapport with 
her customers and preaching the gospel 
of redemption. 

“Operators can’t afford to buy a 
mediocre piece; they rely on you to tell 
them and their memories are long,” she 
said. “Persuading them to spend the 
money on redemption is the toughest 
problem and that’s where they need to 
spend the money.” 

She started working with FECs 
while still in Texas and said that experi- 
ence, coupled with more recent work, 
convinces her of the viability of re- 
demption in the current marketplace. 
This is born out even further by the in- 
terest from investors outside the indus- 
try, according to Russell, who points out 
that her last four FEC customers were 
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KONAMI» 





- Based on a Real Classic - 
Roll the Coin and Try to Cross the Road! 


- Cars Move on 3 Separate Belts to Block the Way! 
- Operator Adjustable Payout! 
Se Ni te-Vovthcmeclee[U(-r- mwa ldamercve[U(-laler-rem Mlelaliiirep 


¢ Separate Locked Areas for 
Tickets, Coins, and Service! 
Oe a {=1] f=] 0) (= Ticket Dispenser with 6000 Ticket Capacity 
ee ae 



















‘ Dimensions?47” L x 24” W x 55”H 
Weight: 250 Ibs. 


‘KONAMI (America) te sj 
“4° 900 Deerfield Road PLU APN 
than - Buffalo Grove, IL 60089- 4510 WEL EN Hey. 
‘Phone 708/215-5100: Fax 708/ 215- 5144) pow) 
#, «Telex 6871385 KONAMUW) oe ri 
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Wit eonbrnti is a registered, trademark of Konami (América) Inc. 
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SCORING SUCCESS 


newcomers to the coin-op business. 

“You want something you can do 
with your whole family,” Russell said. “I 
think it’s great for the smaller towns. 
You can do so much more in terms of 
promotions. You can be so much more 
diverse. But the redemption centers will 
only do as well as the prizes. The first 
thing my son does is to go look at the 
prize counter.” 

Another area for Southland to grow 
in the future, according to Russell, is 
foreign sales, particularly the South 
American market. “I don’t think the 
United States is saturated but there are 
only so many pieces you can sell,” she 
said. “This is a whole new market ready 
to open up.” 

A new opportunity 

Facing new opportunity is nothing 
new for Goudeau and his staff. When 
the Louisiana legislature approved 
video gaming in 1991, he formed Pre- 
mier Games Inc. to capitalize on the 
new market. 

Goudeau was heavily involved from 
the beginning in achieving passage of 
legalized video gaming. “It was basical- 
ly a five-year effort to get that legisla- 
tion where it was acceptable to political 
powers in the state,” he said. “To get 
video poker passed you had to make 
illegal poker go away. That put an ex- 
treme amount of pressure on a handful 
of operators who were dedicated to the 
cause of legalized video gaming.” 

That same group of operators also 
struggled with a state regulation ban- 
ning pre-arranged contracts with loca- 
tions that was largely ignored by new- 
comers who rushed to get a piece of the 
gaming pie. Gaming regulators, who 
propagated the rule in the first place, ul- 
timately turned their back on the issue, 
saying it was a civil matter. 

Nevertheless, the end result of legal- 
ized video poker has been a boon for 
Southland and Premier. Employment 
has increased by 60 percent, with new 
jobs created in service, clerical work, 
and management. Goudeau’s distribu- 
torship handles Williams and Dynamo 
poker machines. 

But video poker in Louisiana contin- 
ues to ride the political wheel of for- 
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Rod Hebert is hard at work on a knotty 
service problem. Service is looked upon 
as the main focus at Southland Distribut- 
ing. 





Brother Greg Goudeau caught in what is 
reportedly a characteristic pose. 





Tony Melancon may be camera shy, but 
he’s definitely at the forefront when 
handling repairs. 
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tune. A bill to grant local option votes 
on whether it can remain in place was 
killed in the last moments of the legisla- 
tive session this spring. However, legis- 
lators will be looking to raise revenue 
this coming spring, and their gaze is 
sure to fall on video poker operators. 

“I see more constraints in the fu- 
ture,” Goudeau said. “I don’t see video 
poker staying around forever, although 
I hope I’m wrong.” 

That is why, unlike some operators 
in the state, the focus on amusement 
games remains strong. “We've in- 
creased our amusement end as well as 
our gaming end,” Goudeau explained. 
“There can be harmony on both sides, 
and I think there’s a danger in putting 
all your financial eggs in one basket.” 

Goudeau said he is not a doomsayer 
when it comes to the future of the street 
operator, although he is concerned with 
the rising cost of equipment. 

“In this part of the country there is a 
lot resistance to raising price per play,” 
he said. “I'd rather see a fast quarter 
than a slow 50 cents. Fifty-cent play is 
non-existent in this area. In your local 
store, a quarter is the norm. [| agree 
there should be an increase, but how 
do you make it happen.” 

Renegotiating contracts with long- 
time locations is equally difficult when 
looking at ways to make additional rev- 
enue, according to Goudeau, who says 
that what is needed are good, reason- 
ably priced games for the street. Higher 
volume would make up for the lower 
sale price, he said. 

The argument is not merely acade- 
mic for Goudeau, who sees the street 
operator as the real backbone on which 
the whole industry rests. “The industry 
can't survive on arcades and amuse- 
ment parks alone,” he said. “If street op- 
erators are ever wiped out, the industry 
is in serious trouble.” 

It’s an argument well heeded from 
an industry veteran who has seen the 
ups and downs, knows how to roll up 
his sleeves and do what is necessary, 
and at the end of the day can still smile 
and keep his head in the face of adver- 
sity or success. Pass the potatoes, 
please. A 
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operator We know skill cranes 
want? inside and out™ 


Michael Lewis, president, Mission Crane Service, Inc. 





How About: The Leader In New Accounts Plus we are negotiating new contracts 

@ A Nationwide Support Staff? The Group Operator™ Program gives _ every day, which translates into great 

M@ Profitable Corporate local operators access to regional and = new opportunities for you. 
Accounts? national accounts. We secure the 


If you'd like more consistency in your 
route — and more profits — call us to- 
day for further information about our 
unique Group Operator™ Program. 


M@ 50 to 100% Higher Revenues? contracts, operators provide uniform 
service and merchandising. 


The Leader In Quality = Specific geographic territories 
At Mission Crane Service, Inc. we @ Location testing program 
have taken the skill crane to a , @ Dedicated contact Mission Crane Service, Inc. - 






new level of quality and re- for problem solving =—""jmage-conscious" and profit- 
liability. Our Premier line @ Full monthly conscious. Now, with exciting new 
is designed for "image- accounting service opportunities for operators 
conscious" and "family- The Leader I around the country. 
oriented" clients, like oo See Us At AMOA, Booth #1639 

; b 
major restaurant chains Profits 
and fine hotels. Our skill cranes 
= Solid wood cabinetry typically yield 50 


,| stlission 
Regge) Crane Service, Inc. 


orld Leader in the Skill Crane Industry’ 


to 150 percent 
higher revenues 


@ State-of-the-art 
mechanics 





‘A 


& Stained-glass graphics compared to other 1641 South SunkGck Size 

m ETL Listed a skill cranes, servicing Anaheim, California 92806-5183 

@ Certified by National some of the biggest restau- (714) 456-0550 * Fax: (714) 978-3056 
Games Laboratory rant chains and hotels in the country. Toll Free 1(800) 692-2529 


Group Operator and Built Like Fine Furniture are service marks of Mission Crane Service, Inc. 








Paul Virgadamo 


The face of operating a coin-oper- 
ated amusement route in the last part 
of this decade has to change dramati- 
cally if operators are to succeed. 

It was not too long ago that the pri- 
mary competition operators faced in 
their marketplace was each other. 
This is no longer the case. Competi- 
tion today comes from many places. 
The video game boom of the 1980s 
has come and gone, the price of new 
equipment has risen through the 
stratosphere, and operators still get 
basically the same price per play they 
have been getting for more years 
than they care to remember. 

Some operators continue to prosti- 
tute themselves by refusing to rene- 
gotiate location commissions or, in 
some cases, by offering nonsensical 
revenue splits. Increased competition 
from outside sources of high-tech en- 
tertainment has also cut into the op- 
erator’s slice of the pie. 

There are just so many discre- 
tionary entertainment dollars to be 
had, and more sources are competing 
for them. The implementation of 
state run lotteries and legalized gam- 
bling in many states has reduced the 
operator's take even further. And to 
make matters worse, our politicians, 
in their infinite wisdom, often target 
the coin machine industry for in- 
creased tax revenue so that the gov- 
ernment will have more money to 
spend. Is there any hope for the sur- 
vival of today’s operator? Is there 
hope for the subsequent future of our 
industry? 

I sincerely believe there is. The as- 
tute, progressive operator who is will- 
ing to take whatever measures are 
necessary to survive in today’s 
volatile business climate will succeed. 
But the message cannot be any clear- 


PLAY METER 


DOLLARS 
& SENSE 


Operating alternatives: 
Mission Crane Service 


er: the days of simply emptying cash- 
boxes are over! 

Over the past few years I have 
spent time literally criss-crossing the 
country as a consultant to many in- 
dustries. I have acted as a liaison be- 
tween the coin-op amusement indus- 
try and the industry I am serving at 
the time (hotel/motel/resort, truck 
stop, bowling, restaurant, amusement 
park, etc.). During my travels, writing, 
and lectures, I have been fortunate to 
spend many hours with some of the 
finest professionals in the coin-oper- 
ated amusement industry. 


I have been able to learn some- 
thing from every one of them about 
survival, fighting, and winning to- 
day’s business war. I have been able 
to assimilate some of this knowledge 
into my own company’s arsenal, 
which has enabled Southeast Amuse- 
ment & Vending to operate more effi- 
ciently and profitably so we might 
survive the challenging times ahead. 

My intent in my next few articles 
is to share with my readers some of 
the things I’ve learned over my 15- 
year career as an operator. I hope to 
provide you with some operating al- 
ternatives for changing times. Please 
take what you would like and leave 
the rest. Should you have any topics, 
issues, comments, or questions you’d 
like to share or see discussed in this 
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column, give me a call at (800) 393- 
8363. 

This time I'd like to feature an op- 
erator who has taken innovation and 
creativity to the next level. I’m sure 
we ll be hearing many success stories 
about his company in the future. The 
operator is Michael Lewis of Ana- 
heim, Calif., and his company is Mis- 
sion Crane Service. It specializes in 
placing skill cranes in national chain 
accounts. The plum account present- 
ly is the Denny’s restaurant chain, but 
MCSI has several more accounts of 
this stature on the drawing board. 


The company now is looking for ex- 
perienced, qualified, and reputable 
operators to place its cranes in select 
assigned territories nationally. 

This past January, at the sugges- 
tion and invitation of Joe Bates of 
Plush-4-Play (another success story), 
I visited MCSI and learned about its 
program for operators. Since I had 
been operating cranes for the past 10 
years, even discussing them in some 
of my recent articles, I did not expect 
to learn much more about cranes. I 
could not have been more wrong! 

For three days I was impressed 
with the professionalism, caliber of 
Mission Crane Service’s staff, quality 
of equipment, and knowledge of the 
crane and merchandise business. | 
felt like a fledgling in an area of our 
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King Plush 





he best 
plush. 
The best 
prices. 


What more 
could an 

operator ' Lie 5 
need? ) 


‘We know our plush” 


Patrick Klasno, president, King Plush 


How About: quality. A 144-piece prepack might 
. yield 50 good pieces and 94 losers. 
M@ The Best Mixes? King Plush prepacks are quality all 
—@ Location-Specific Items? the way through. No losers. Plus 
— Consistent Quality? we'll help you customize 
_, » mixes to fit your 
Solid Experience {i eee) lientele. 
We have years of experi- L Font 
ence as operators, 
learned mostly by trial 
and error. We can take 
the error part out of 
your business. King 
Plush knows how to 
plush! 








Best Prices 
We know that the price 
of plush can make or 
break your business. 
We want to sell 
more plush and we 
want our customers 
to make more pro- 
fits. That's good 
business. 


= Bigger percentages 
= Bigger profits 
= Increased traffic 





= Great prepack prices 
= Low mark-ups 
m Expert advice 


Consistant Quality 
Many prepacks are not consistent in 
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If you have a small route, we can help 
you make more money. If you have 
a large route, your profits could go up 
substantially. And if you are new to 
the industry, we can help you estab- 
lish a route anywhere in the country. 


In an industry that thrives on "small 
change," isn't it time you made the 
right change? Call King Plush at 
1-800-473-3402 today and start 
making more money tomorrow. 

See Us At AMOA, Booth #1051/1055 


i 
Where Fun & Merchandising Go Together! 





24412 South Main Street * #103 
Carson, California 90745-6323 
(310) 834-0499 ¢ Fax: (310) 834-7905 


Toll Free 1(800) 473-3402 





DOLLARS & SENSE 


industry I had been servicing 
for over a decade; one I 
thought I knew so well. 

This is an example of being 
able to bring back to my staff 
in Florida the knowledge I 
learned from a fellow opera- 
tor. But even more exciting 
was that I had found a new, 
profitable way to diversify to 
operate in the mid-’90s. 

MCSI essentially has de- 
signed a “turn-key” program 
for both the operator and the 
location. MCSI targets high 
traffic, high profile locations 
that are open extended hours 
during the week for large 
blocks of exposure. MCSI 
then secures the necessary 
contracts. MCSI manufactures 
the cranes that are custom de- 
signed for the location’s aes- 
thetic needs. Cabinets are 
made of solid oak, mahogany, 
and cherry woods. with 
stained glass graphics and 
specialized corporate logos. 

Glenn Kassel, head of sales and 
marketing, explains that the goal of 
the company is to develop and main- 
tain a network of professional opera- 


tors nationally, servicing accounts ne- 
gotiated and secured by Mission 
Crane Service. Once chosen, opera- 
tors are trained (or in my case, re- 


For All Your Kiddie Ride Needs 


All Parts Are Made and Manufactured In The U.S.A. 
We Offer A One Year Warranty On All Parts 





Search & Rescue Heli- 
copter--The kids like the feel 
of flying for 
themselves. Great 
Income Producer 


Wal-Mart Semi Truck-- 
Here it is. The Managers_ 
favorite kiddie ride. 
Internal cashbox and dle. 
lots of potential. 


Lucky Star Horse--Lifelike 
with a real leather saddle or 
an authentic fiberglass sad- 
One of the best money 
producers of all times. 


Kiddie World, Inc. 


800-535-4279 


Route 2, California, MO65108 314-796-4232 


Rides Can Be Customized With Special Image Promotive Decals For Brand Advertising, 
by Color, and Sound Effects (voice messages) 
Other Rides We Manufacture: Carousel, Trans Am Car, Shuttle, Bigfoot Truck, 
Brush Buggy and 4-Wheel Quad Runner 
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trained) by Candy Klimes, who over- 
sees the group operator program. To 
ensure uniformity group operators 
purchase the equipment from MCSI, 
service the accounts as directed by 
MCSI, purchase all plush from Plush- 
4-Play (MCSI selects all plush for 
group operators), and maintain spe- 
cific insurance limits and standards 
set and monitored by MCSI. 

My company was selected as the 
group operator servicing a major por- 
tion of the Florida market. We have 
been involved since February, and 
the program has exceeded our expec- 
tations. Now, along with MCSI, we 


are in the process of rapid expansion. 


Thank you Mike Lewis and all the 
folks at MCSI for providing an innov- 
ative way to operate in these chaotic 
and unstable economic times. 

If you'd like more information on 
this program, contact Candy Klimes 
at (714) 456-0550. A 
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Mission Crane art 


Service, Inc. 
King Plush 






he finest 
equipment. 
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Now that's 
what an 
operator 
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®@ National Corporate Patrick Klasno, 
Accounts president of 
King Plush, has 


to plush for 
profit. You'll 
@ Group Operator™ benefit from 


plushed every his enormous 





Program wae : —— 
kind of location inventories of 
@ High-Quality Plush from the street high-quality 
M@ Years of Industry to the arcade. mixes and 
Experience He knows how great prices. 
Do you want to make more money? Call today and work with 
Michael Lewis, president of The Redemption ‘Dream Team.” 
Mission Crane Service, Inc.. has It’Il do wonders for your bottom line. 


opened up the profitable restaurant 
and hotel markets with his Premier HU S sion 


line of skill cranes that are "Built 





; ; oes Yee) Crane Service, Inc. RE. wa 
Like Fine Fu rniture™. And his ss Whascae heauies insta Siok Graheclnduiearg? Where Fun & Merchandising Go Together! 
Group Operator™ Program has 1641 South Sunkist Street 24412 South Main Street * #103 
a: ty — Anaheim, California 92806-5183 Carson, California 90745-6323 
resulted in increased profits for (714) 456-0550 * Fax: (714) 978-3056 (310) 834-0499 « Fax: (310) 834-7905 
operators. Toll Free 1(800) 692-2529 Toll Free 1(800) 473-3402 


Group Operator and Built Like Fine Furniture are service marks of Mission Crane Service, Inc. 


PUTTING YOUR FOOT DOWN 


MEANS PROFITS FOR YOU! 
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Players try to stomp on seven “spiders” as 
they light up on a special, non-skid floor 
platform. The result is high - speed, SPIDER 
STOMPIN’ tun. 


SPIDER STOMPIN’ features 3 difficulty levels 
and 2 different types of score displays (numeric 
and pictured) , so even very young children can 
play. Ticket payout is completely adjustable, 
and the game is durable enough to withstand 
the thousands of feet that are sure to stomp on 
it every week! 


DIMENSIONS 
57” DEEP 41” WIDE 66” TALL 


SPECIA Ve 
NON 
‘SKID 
SURFACE 
485 Chaddick Drive Wheeling Il. 60090, U.S.A 
SP IDERITA RGE is) Tel- 708-215-1811 Fax 708-215-2642 
Ui JALECO EUROPE 


188 Brent Crescent London, NW 10 OQT England 
Tel-4481 838 4600 Fax- 44 81 838 4515 


JALECO LTD. 
2-19 Yohga, Setagaya-ku Tokyo 158, Japan 
Tel- 03-3708-4830 Fax 03-3708-4822 Telex J 27891 
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CORPORATION _— 20603 EARL STREET, TORRANCE, CA 90503 U.S.A. 
@) Vay) ot dy eN TEL: 310-371-7100 FAX: 310-371-0969 
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SNK CORP OF AMERICA 
20603 EARL STREET 
TORRANCE, CA 90503-9964 


Attn: Customer Service Dept. 
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NEO’ 


ADVANCED ENTERTAINMENT SYSTEM 


GEO 


Customer Survey Card 


Customer Name: 


IMPORTANT!!! 
Company Name: ESOT E NS AOL NSN MME TS Sg 
' RETURN!!! 
City: State: Zip: as og Cia aia 
ae ei P To Ensure 
Phone Number ( ) Warranty Coverage 


FAX Number ( ) 


1. Are you familiar with SNK's NEO GEO Multi-Video Systerm? (circle one) YES NO 


(If you answered No, proceed to question #4) 


2. What is the name of the last NEO GEO Cartridge you have bought? 


3. How many NEO GEO SYSTEMS do you own / operate? 


4. Are you a member of AMOA? (circle one) a 3 aes NO 
5. Do you have current NEO GEO product information? (circle one) YES NO 
6. Can we forward you a copy? (circle one) Too. IN 


7. What other videos are you currently buying / have on route? 


8. We appreciate your business and would very much like to hear your comments and/or 
suggestions on how we may better serve you. 


> SN CORPORATION 
OF AMERICA 
20603 Earl Street 
Torrance, CA 90503 





Please mail in or fax (310) 371-0969 Warranty registration / Customer Survey today 
and SNK will send you a FREE GIFT for each “completed” card returned. 
FREE gift offer only avialable in the United States and Canada. 
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GEO 


Customer Survey Card 


Customer Name: 


IMPORTANT!!! 
Company Name: PEDROS eo NRO NEEM 
oe sae RETURN!!! 
City: State: Zip: Se Teas 
Phone Number ( ) Warranty Coverage 


FAX Number ( ) 
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Are you familiar with SNK's NEO GEO Multi-Video Systerm? (circleone) YES NO 


(If you answered No, proceed to question #4) 


. What is the name of the last NEO GEO Cartridge you have bought? 


. How many NEO GEO SYSTEMS do you own / operate? 


. Are you a member of AMOA? (circle one) YES NO 
Do you have current NEO GEO product information? (circle one) YES NO 
Can we forward you a copy? (circle one) ks MQ 


. What other videos are you currently buying / have on route? 


. We appreciate your business and would very much like to hear your comments and/or 


suggestions on how we may better serve you. 


> SN CORPORATION 
OF AMERICA 
20603 Earl Street 
Torrance, CA 90503 





Please mail in or fax (310) 371-0969 Warranty registration / Customer Survey today 
and SNK will send you a FREE GIFT for each “completed” card returned. 
FREE gift offer only avialable in the United States and Canada. 
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his is exciting stuff. The 

AMOA Expo, New Orleans 

and Bourbon St., new prod- 

ucts, new exhibitors, new 

technology, new interna- 
tional attendees, great seminars, and 
Tanya Tucker in concert. Special 
awards for industry stalwarts Chuck 
Milhem and Steve Koenigsberg. All 
with guaranteed great weather (even 
if it is a little on the warm side). 

There is no need for doom and 
gloom in today’s amusement/enter- 
tainment industry. I know as well as 
anyone what a terrible start 1995 got 
off to. However, hopefully you experi- 
enced a definite rebound around May 
as we did. 

The summer has been unusually 
strong. I’m very optimistic going into 
the fall season. 

The industry has some great must- 
have products in redemption (Cyclone) 
and video (MK3, Cruis’n USA, Tourna- 
ment Solitaire Challenge, MegaTouch 3). 
I’ve heard great things about the new 
Street Fighter Alpha video, although 
that was a brave step coming out with 
another game named Street Fighter. 

You will learn more about the Na- 
tional Amusement Network Inc. at 
the show. Hopefully you know about 
the test that is going on in Kansas and 
Ohio as you read this. Williams has 
produced 50 NBA JAM Tournament 
Edition games connected with a data- 
base managed by Electronic Data 
Systems. 

AMOA is a partner in the project. 
Players are competing against each 
other for high scores in locations be- 
tween two states, and playing for nice 
prizes. This is taking a very high-tech 
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approach to what we learned in pool 
leagues and dart leagues: people like 
to compete for prizes. 

NANI has had its problems, some 
not so small but all solvable. The sum- 
mary is this: the games are making 
more money than what an NBA JAM 
Tournament Edition should, in some 
cases double. The exciting part is that 
I can sit at my desk, dial up the net- 
work on my computer, log into NANI, 
and have unprecedented information 
at my fingertips. 

I know what the play is on my ma- 
chines, who is playing them (complete 
with name, address, phone number, 
and how often each one plays), and I 
can change the game characteristics 
by creating new tournaments without 
leaving my desk. 

You always knew it would come to 
this. Well, that time is here. It is a very 
exciting time to be in this industry. Do 
yourself a favor and get on board with 
new technologies. 

The seminar program is by far the 
best I have ever seen. Hats off to 
AMOA director Lee Wesson for his 
hard work. In addition to seminars on 
technology, marketing, and business 
management, a totally new segment of 
seminars is dedicated to family enter- 
tainment centers. FECs are the place 
to be. I’m sure these will be some of 
the best attended seminars. Arrive 
early! 

To complement the seminar pro- 
gram, you will find new faces in the 
exhibitor’s booths this year. Many sup- 
pliers to FECs will display products at 
this show. 


- welcome from the 
incoming president 








The highlight of the spouse pro- 
gram for the ladies—and some men 
who will definitely be in attendance— 
will be the Cajun Cooking School. This 
was kind of a wild idea, but I am as- 
sured it will be a big hit. You talk about 
it, cook it, then eat it. 

As of this writing, international reg- 
istration is at an all-time high. AMOA‘s 
emphasis on the international audi- 
ence, FECs, and NANT is not by acci- 
dent. The direction of the entertain- 
ment industry as a whole is in the 
international arena, diversification, 
and new technologies. 

There will be other new attendees 
at this year’s show. My father, Stan 
Chilton, who celebrates 50 years in 
the business next year, will attend his 
first trade show since the early ‘80s. 
My mother will also be there. 

Come to New Orleans. It’s always 
great to see your friends and suppli- 
ers, meet new people, and learn how 
to operate your business more suc- 
cessfully. 

The “O” in AMOA stands for oper- 
ator. That means street operator, ar- 
cade operator, FEC operator, or any- 
one who operates in_ the 
entertainment environment, domesti- 
cally or internationally. This is not to 
be confused with the “smooth opera- 
tor” who is not on the invitation list. 

The entire AMOA show, from be- 
ginning to end, is designed for the op- 
erator. You are the guest of honor. 
Everyone there is coming to see you. 
Don’t miss it. It would be like missing 
your own birthday party. & 


Randy Chilton 
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St. Louis Cathedral (c), The Cabildo (I), 
The Presbytere (r). 





The Creole Queen visits historic Chal- 
mette Battlefield. 





French Quarter horse and buggy tours 
recall — —— ny. 
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and sounds of 
The Big Easy 


New Orleans has a rich French and Spanish 
heritage that influenced its development over the last 
three centuries. History buffs will marvel at the archi- 
tecture, art connoisseurs will gravitate to the gal- 
leries, and adventurous souls will seek out the 
voodoo tour. While it is impossible to mention every 
point of interest, highlights of major attractions are 
listed below. 

French Quarter: Known as the Vieux Carre (Old 
Square), this area includes the 70 city blocks that 
comprised the original settlement in the 1700s. 
Quaint narrow streets are filled with shops, restau- 
rants, small and large hotels, night clubs, and resi- 
dences built around courtyards. Walking tours led by 
Park Rangers depart daily (except Monday) from The 
Presbytere. 

Louisiana State Museum: Includes two 
museums next to St. Louis Cathedral—1) The Pres- 
bytere, first constructed by a Spaniard and later com- 
pleted in 1803 by Americans who took over the 
territory, it now houses cultural artifacts; 2) The 
Cabildo, home of past governing councils (Spanish, 
French, American, Confederate), is now a repository 
of the city’s historical artifacts. 

St. Louis Cathedral: The predominantly Catholic 
city is home to many exceptional churches, none 
more visible than this basilica completed in 1794 
and remodeled in 1851. Behind the church is St. An- 
thony’s Garden, previously a dueling ground. 

Jackson Square: A former parade ground trans- 
formed into a park in the heart of the French Quar- 
ter. The focal point is a statue of Andrew Jackson, the 
hero of the Battle of New Orleans. Local artists line 
the perimeter and create original paintings while you 
watch. Guided French Quarter tours via horse and 
buggy depart from this spot. 

French Market: For over 200 years this open- 
air market has thrived along the riverfront on De- 
catur St. in the French Quarter. Once a wholesale 
food distribution center and butcher’s market, it 
now houses a farmer’s market, flea market, shops, 
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FEATURES: 1 or 2 Player ¢ Vertical * Continuation 


For Your Adult & Bar Locations 


> Excellent Earnings > Male Models Too, Appeals to Female Players 
> Low Cost=Excellent R.O.L. > Super-Sharp Graphics 
> Beautiful Models > Distributor Inquiries Welcome 


ereliirelam Coltl an Refee] MPLESialelti coy me) am @el| 


$3 Hi-mayr 


BULLDOG AMUSEMENTS INC. 
18338 Redmond Way, Redmond, WA 98052 
Tel. (206) 869-6400 « Fax (206) 869-6401 


TECHNOLOGY, INC. 
821 S. Vermont Ave., Los Angeles, CA 90005 
Tel. (213) 427-6700 ¢ Fax (213) 427-6705 








and outdoor cafes. 

Cafe du Monde: The place to 
find “beignets” (square doughnuts) 
generously doused with powdered 
sugar, accompanied by cafe au lait 
(strong chicory coffee tempered 
with half hot milk); located directly 
across from Jackson Square. 

Audubon Park and Zoological 
Garden: The park is located on the 
site of the World’s Industrial and 
Cotton Exposition of 1884-85; the 
adjacent 58-acre zoo is one of the 
premier zoos in the country, famous 
for the Louisiana Swamp Exhibit. 

New Orleans Museum of Art 
and City Park: A Greek Revival 
building in the 1,500-acre park, it 
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BED & BREAKFAST 


1748 Prytania Street 
New Orleans, LA 70130 
(504) 523-6556 


-Simple, Cozy, Affordable 

_ *In Historic Lower Garden District 

¢ On streetcar line, 10 minutes to 
French Quarter, CBD, Zoo, parks 


-Complimentary Bakery Breakfast 
Served in Poolside Breakfast Room 


-Swimming Pool, Patio, Decks 
enjoyable year around. 


«In Guide Books Worldwide 


* Favored by writers, performers, 
academics, seasoned travellers. 


) ; 
NON-EVENT RATES: Roomswithsharedbaths | 
from $40 - $55, private baths from $65 - $85. [Id 
Non-refundable deposit required; some dates also 
7 require full pre payment and minimum days stay, 


Top right: Local 
artists at work 
along the 
perimeter of 
Jackson Square. 
Bottom left: The 
Aquarium of 


the Americas. 


displays permanent exhibits of 
sculpture, paintings, and decorative 
arts, as well as traveling collections. 
Nearby are lagoons, two miniature 
trains, a children’s Storyland, four 
golf courses, and one of the oldest 
carousels in the country. 

Garden District: The next ex- 
pansion after the city outgrew the 
confines of the French Quarter ex- 
tended along St. Charles Ave. State- 
ly homes date from pre-Civil War 
time up to the Victorian era. Acces- 
sible by streetcar, or as part of a 
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larger citywide tour. 
Aquarium of the Americas: 


Tiger sharks and moray eels are 
among the underwater residents 
who greet you in this two-story 
educational facility that boasts 
7,900 specimens of marine life. 
This is the only place in New Or- 
leans where you will see pen- 
guins or poison dart frogs. Look 
for the new Amazon exhibit and 
Wetland Wonders magic show. 
The Aquarium faces the Missis- 
sippi River at Canal St., next to 
Woldenberg Riverfront Park. 
Longue Vue Gardens: A 
Greek Revival mansion nestled 
among impeccably manicured 
lawns and gardens at 7 Bamboo 
Road off I-10. It houses English 
and American antiques from the 
18th and 19th centuries. 
Louisiana Children’s Muse- 
um: Youngsters between the ages 
of two and 12 can get involved in 
hands-on exhibits at this down- 
town facility at 428 Julia St. 
Riverboat cruises: Choose 
from several, each offering some- 
thing different. Natchez: A gen- 
uine sternwheel steamboat with 
two daytime two-hour harbor/ 
Jazz cruises that depart from the 
Toulouse St. wharf by the Jax 
Brewery, also a nightly moon- 
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light dance cruise; Cajun Queen: 
three daytime 90-minute cruises 
with no stops, departs from the 
Aquarium; 

Creole Queen: two daytime 
cruises that depart from the 
Spanish Plaza by the Riverwalk 
and stop at the Chalmette Battle- 
field, and one nightly jazz dinner 
cruise; and John James Audubon: 
daily one-hour cruises that start 
at the Aquarium and journey to 
the Audubon Zoo. 

Shopping: The Riverwalk, ad- 
jacent to the convention center 
and the Hilton Hotel, features 
The Banana Republic and Aber- 
crombie & Fitch stores, plus an 
extensive food court; Canal Place 
at 365 Canal St. offers such 
stores as Brooks Brothers and 
Saks Fifth Avenue; New Orleans 
Center at 1400 Poydras St. next 
to the Hyatt Hotel has Lord & 
Taylor and Macy’s; the Jackson 
Brewery at 600 Decatur St. 
across from Jackson Square has a 
variety of small shops. 

Casinos: The Flamingo Casi- 
no New Orleans riverboat casino 
is the closest to the Convention 
Center, docked next to the Hilton 
Hotel and accessible from both 
the hotel and the Riverwalk 
shopping area. 
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Top left: 
Longue Vue 
Gardens. 


Bottom right: 


Pangolin 
reside at the 


Audubon Zoo. 


Harrah’s New Orleans Casino 1s 


temporarily housed in the 
former Municipal Audito- 
rium at 1201 St. Peter St. 
until the permanent casino 
is completed at the foot of 
Canal St. next year. Har- 
rah’s is accessible by cab. 
Do not attempt to walk to 
the casino as it is outside of 
the central business district 
and far from the French 
Quarter and convention 
center. 


The 


Exotic creatures 


like the Chinese 


A bit further away: three more 
riverboat casinos—Boomtown 
Casino on the West Bank of the 
Mississippi River at 4132 Peters 
Road in Harvey; Bally’s Casino 
on Stars and Stripes Blvd. at 
Southshore Harbor in east New 
Orleans; and Treasure Chest 
Casino at 5050 Williams Blvd. in 
Kenner. A 

A note of caution: New Orleans 
is a port city of over one million 
residents. As in any city of this size, 
be watchful when venturing out 
and take a companion along on 
your travels. Expect unmerciful hu- 
midity, warm temperatures (really 
hot just like the food), and friendly 


citizens. 





World’s Best 


Unique presents for children of all ages. 


ONE CANAL PLACE 

333 Canal Street - Suite 223 

New Orleans - Louisiana - 70130 

phone 504.558.0400 fax 504.558.0428 


155 





SEPTEMBER 1995 





An inside look at 





New Orleans food 


The writer Alex Haley once said 
that New Orleans was the only place 
he had ever been where people could 
have a long, detailed conversation 
about a meal they were going to have 
six months in the future. 

In that same cultural vein, an army 
of critics have written volumes on lo- 
cal fare and the restaurants that create 
these delicacies. Look no farther than 
your hotel lobby for more profession- 
al advice on dining than you will ever 
need. 

But in our infinite local wisdom, we 
at Play Meter decided to go one-on- 
one with the hometown gourmets. 
Hey, we go out to eat too! So these are 
our picks for the best dining experi- 
ences in the area. They range in char- 
acter from the serene to the surreal. 

Publisher Carol Lally says the trip 
to Central Grocery (923 Decatur) for 
the original muffuletta, an Italian 
sandwich loaded with a unique olive 
salad, is well worth the time. She also 
recommends Sunday brunch at the 
House of Blues (225 Decatur) with a 
buffet and great gospel music. For 
lunch, don’t miss the G & E Court- 
yard Grill (1113 Decatur), says our 
fearless leader, whose only caution is 
to stay away from Bourbon Street 
restaurants. 

President Carol Ann Longacre 
likes to dine at Clancy’s (6100 
Annunciation), a high-end restaurant 
uptown, and Brigtsen’s (723 Dante) 
in the riverbend, an intimate spot 
located in a former home. For the 
best view of the Mississippi, Carol 
Ann suggests Bella Luna (914 N. 
Peters). Her new hubby Barnes ad- 
vises visitors to seek out the Bayou 
St. John area, where you will find 
Gabrielle (3201 Esplanade), Cafe 
Degas (3127 Esplanade), and the 
Louisiana Pizza Kitchen (2800 
Esplanade and 95 French Market 
Place). Check out the roasted garlic 
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pizza at the the last, Barnes says. 
Our editor Valerie Cognevich had 
no problem coming up with an exten- 
sive list of dining delights so we had to 
do a little editing of our own. Here’s 
what survived. For carnivores it’s 
Ruth’s Chris Steak House (711 N. 
Broad and 3633 Veterans) and Char- 


Play Meter Picks 


Best Overall Restaurant: 
Commander’s Palace 
Best Steaks: 
Ruth’s Chris Steakhouse 
Best Po’boys: 
Mother’s 
Best Gospel Brunch: 


House of Blues 
Best Drink: 


Hurricane 

Best Beer: 
Crescent City Brewhouse 

Best Bar: 

The Columns Hotel 
Best Alternative to 
AMOA Banquet: 
Mid-City Lanes Rock ‘N’ Bowl. 





lie’s Steak House (4510 Dryades). 
The first is for meat lovers who might 
feel like a fish out of water in this 
seafood Mecca. As for Charlie’s, Val 
says if you were paying for atmos- 
phere they would owe you money, but 
the steaks are out of this world. But 
the don’t-miss spot on her list is Com- 
mander’s Palace (1403 Washington 
Ave.). “If you haven’t been there on 
any of your trips to New Orleans, 
you ve missed a dining experience,” 
Val said. “You might as well resign 
yourself to the fact that no matter how 
much you stuff yourself on the fabu- 
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lous food, you will not be able to turn 
down desert. There’s bread pudding 
souffle to die for.” 

Some of Val’s other picks, along 
with comments, were: Ralph & Ka- 
coo’s (519 Toulouse)—"In the French 
Quarter and very casual; I think 
clothes are simply required.” Bay- 
ona’s (430 Dauphine)—’Very elegant. 
This is the place were you take your 
best customer, hot date, or your boss.” 
Windsor Court (300 Gravier)—”Lav- 
ish surroundings and the food is excel- 
lent but try to refrain from licking the 
plate.” 

Managing editor Bonnie Theard re- 
strained herself to one pick, Delmoni- 
co (1300 St. Charles Ave.), a family- 
owned Creole restaurant established 
in 1895 and located in an old home 
“on the avenue” close to downtown. 
Turtle soup, stuffed eggplant, and 
coconut cream pie are highly recom- 
mended, along with reservations. 

Associate editor Steve White, 
whose tastes run more toward beer 
joints than bon vivants, suggests John- 
ny’s Po-Boys (511 St. Louis) because 
its crowded, noisy, and you'll get a 
great sandwich in a hurry; Parasol’s 
(2533 Constance), where the po’boys 
are outclassed only by the decor in the 
sloppy category, and Cooter Brown’s 
(509 S. Carrollton) uptown for the 
cheese fries, which are a local exercise 
in speeding up the onset of heart dis- 
ease, and oysters on the half shell. 

Italian food ranks numero uno in 
art director Jane Nisbet’s choice of cui- 
sine, and she picked two good ones: 
Carmelo Ristorante (541 Decatur) 
and Rigatoni (3442 St. Charles Ave.). 
The first, she said, is a great old two 
story building with a balcony over- 
looking the French Quarter. “Fre- 
quently they have operas playing in 
the background and while normally 
that wouldn’t be a recommendation, 
in this case it adds to the atmosphere 
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and allows you to believe that you’re 
in Italy,” she said. The spinach gnocci 
gets high marks. Rigatoni is also a top 
notch Italian eatery with unusual 
sauces and salads. Jane also made 
note of the ambience at this spot, 
which is located in an odd wedge 
shaped building with Michalopoulos 
prints on the walls. 

If New York-style pizza is what you 
are craving, visit production assistant 
Mary Henderson’s favorite pizza 
parlor, Ditali’s. Located at the foot of 
the Mississippi river bridge in the 
Oakwood Shopping Center on the 
westbank, it is a hop, skip, and a jump 
from downtown New Orleans. Fea- 
tured are daily specials to satisfy any 
appetite ranging from homemade 
lasagna and spaghetti and meatballs 
to pasta primavera and shrimp fet- 
tucine served with hot garlic bread. 
There is also pizza by the slice (you 
can even get anchovies), calzones, 
pizza turnovers stuffed with your 
choice of ingredients, salads, and even 
cheesecake. 

“This is New Orleans living at its 
best!” That was the way director of ad- 
vertising Ron Kogos described his 
pick, Mother’s Restaurant (401 Poy- 
dras), just around the corner from the 
convention center. No one will mis- 
take Mother’s for Arnaud’s or Com- 
mander’s Palace in menu selection or 
decor. What Mother’s has going for it 
is simple New Orleans-style food done 
to absolute perfection, according to 
Ron. New Orleans red beans and rice, 
and many other local favorites, all at 
the top of the caloric and cholesterol 
scale, are on the chalkboard menu. 
But the real story at Mother’s is the 
po’boy. Mother’s bakes its own hams 
and roasts its own beef with the won- 
derful aroma covering Poydras down 
to the river. The house special is the 
“Ferddie”, a combination of roast beef 
and ham. The “Ralph” adds Swiss 
cheese to the above. Long lines out 
the door have many first-time visitors 
groaning, but they always go fast and 
somehow the cramped dinning area 
always has a seat available when you 
pay up after getting your food. 

Classified advertising director Car- 
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ol Lea LeBell suggests the Crescent 
City Brewhouse (527 Decatur) for 
good New Orleans food, live jazz, and 
its own beer brewed in-house. It’s cen- 
trally located by all the traditional and 
non-traditional attractions. She also 
recommends a visit to the Marigny 
area for a hamburger at Snug Harbor 
(626 Frenchmen) and the Praline 
Connection (542 Frenchmen) for the 
best homestyle Southern cooking. 


Bringing up the rear for restaurant 
picks was office manager Renee Pier- 
son, and she wasn’t having much of 
the foolishness. Go to Taco Bell be- 
cause its good, cheap, and fast, ad- 
vised Renee, who also threw out the 
buffet at the Bally’s Casino on the 
lakefront as a suggestion. There’s a 
two-for-one coupon when you valet 
park, and the food is actually quite 
good, Renee said. A 


The happiest hour 


At the opening of the 1984 World’s Fair in New Orleans, then and current 
Louisiana governor Edwin Edwards declared, “Laissez le bon temps roule.” 
The translation for those of us non-French speaking natives: let the good times 
roll. 

Is it any wonder then that happy hour is taken very seriously by many in 
the Crescent City, and while there is no shortage of places to enjoy a libation, 
some are uniquely local. 

Pat O’Brien’s (718 St. Peter): Long a symbol of French Quarter decadence, 
its famous Hurricanes have become a tourism mainstay usually seen affixed 
to the hand of weaving visitors making their way through the crowded narrow 
streets. But beware of this wolf in sheep’s clothing. The witches brew of 
liquors served up in fruity punch form is potent! For a variation on the theme, 
which some locals say is an improvement, try the version served at the House 
of Blues. 

Napoleon House (500 Chartres): Established in the 19th century as a 
home away from home for the exiled French emperor, the interior decor of 
this atmosphere-soaked watering hole appears little changed from that period. 
The signature drink is a Pimm’s Cup, although detractors say it tastes like a 
liquid cucumber. The mood is always set by classical music and opera. 

Port of Call (838 Esplanade): The drink of choice at this popular burger 
stop is called a Monsoon. And you may feel like you’ve been through one af- 
ter finishing it. They are also available at Snug Harbor on Frenchman St,, a 
sister establishment which features live jazz. 

Crescent City Brewhouse (527 Decatur): Beer aficionados should not 
miss this microbrewery/bar, which also doubles as a restaurant. They serve 
several different varieties of their own homemade hooch. Brew lovers should 
also check out two other local products while in town, Abita beer which is 
brewed north of Lake Pontchartrain in Abita Springs and Dixie beer, some- 
times considered long on character and short on taste but still a local favorite. 

Tropical Isle (738 Toulouse and 721 Bourbon): Avoid either location like 
the plague on weekend nights when they are usually crowded with college 
students. However, the truly adventurous may want to try their Handgrenade, 
a lemon/lime tasting concoction deserving as much respect as its namesake. 

Phillips Bar (733 Cherokee): For anyone venturing uptown, this sleepy 
university district bar has taken Bill Cosby and turned him on his ear. Patrons 
slurping on paper cups of red and green gelatin may seem unusually pleased 
with their treat. And there’s a reason! These Jello shots, which have been in- 
jected with clear grain alcohol, are a favorite among law students taking a 
break from the library. 
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Users’ Reports 


“We really liked our first Token Tech, 
which is why we ordered our second. 
I’m calling now to order our third.” 


“The Token Tech eliminates the need to 
spend hours making up rolls of 20 and 
40 Tokens. We are saving enough 
labor cost to more than pay for it in 
less than two months.” 


“The best investment since we bought 
our fax machine. | can’t ever imagine 
doing business without either one.” 


“We have good employees... The 
Token Tech removes the temptation 
for them to become “silent partners” by 
skimming the till.” 


“It’s great! You should have come out 
with it 10 years ago.” 


“After using our Token Tech for 
Quarters, we are switching over to 
Tokens. Thanks to the dispenser, we 
got acquainted with your Token 
Systems.” 


“The Token Tech eliminates long lines at 
our cashier’s cage. Our customers like 
it, too!” 


“Our Batting Cage Tokens are valued at 
$1 each. Anyone with a high-value 
Token should be using a Token Tech.” 


“We use a larger size Token for our 
Carwash. All Tokens are sold through 
the Token Tech. It’s accurate, and 
much faster, and it keeps our people 
honest.” 


“The first two Token Techs are excellent. 
We are sending our purchase order for 
six additional units.” 


“It’s working just perfect. We love it!” 


“For a $3 Cigarette Token, it’s the only 
way to do business.” 


“We were using a system which had the 
“illusion of control”... The first shift 
manager counted all our Tokens. The 
third shift manager emptied all the 
cashboxes, and did a day-end count.” 


“The Token Tech has simplified our 
whole operation, and we know exactly 
where we stand every hour.” 


“We bought a similar item, made in 
Europe. It cost a lot more, but it never 
worked right, so we sent it back. Your 
Token Tech is far superior.” 
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Local scene is 





music to your ears 


While New Orleans may be 
known first and foremost for its dis- 
tinctive cuisine, the birthplace of 
jazz is also a wellspring for a variety 
of thriving musical sounds. 

For the purist, Preservation Hall 
on St. Peter in the French 
Quarter (next door to Pat 
O’Brien’s) features living leg- 
ends of Dixieland nightly. 
Also located in the French 
Quarter is the Palm Court 
Jazz Cafe (1204 Decatur), 
where traditional jazz is also 
the predominant form. 

Rhythm and blues enthu- 
siasts have a number of 
venues in the city to choose 
from starting with the House 
of Blues (225 Decatur), 
which opened last year and 
features big name acts in a 
folk-decorated roadhouse- 
like setting. There’s also Mid- 
City Lanes Rock ‘N’ Bowl, yes 
a bowling alley that features 
some of the best live music in 
the city; Carrollton Station 
(8140 Willow), a rustic haunt 
across from the _ streetcar 
barn; and the Hog’s Breath 
Saloon (339 Chartres), a 
rocking spot in the central 
French Quarter. One _ last 
place to mention is Le Bon 
Temps Roule (4801 Magazine), the 
quintessential local hangout where 
area R & B bands gig on a sporadic 
basis. 

Visitors searching for an eclectic 
menu of regional music can look to 
two famous New Orleans spots: Tip- 
itina’s (501 Napoleon) and the 
Maple Leaf Bar (8316 Oak). Tips, as 
the first is referred to in local ver- 
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leans. 


nacular, has helped spawn the ca- 
reer of several nationally known 
bands such as the Neville Brothers 
and the Radiators and continues to 
feature cutting edge artists. A note 
of warning, at press time the local 





ie 
Pee 


Local bluesman Earl King, displaying some guitar wizardry, is 
just one of many local acts that play regularly in New Or- 


landmark was up for sale and in 
danger of closing. The Maple Leaf 
serves up a varied mix of indigenous 
sounds ranging from Cajun zydeco 
to the new generation of brass band 
wizards such as the Rebirth Brass 
Band. 

Contemporary jazz fans have sev- 
eral options to choose from, but 
Snug Harbor (626 Frenchmen) in 
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the Marigny district continues to 
feature the best of the best in local 
jazz. Another jazz outlet worth 
catching is the Columns Hotel (3811 
St. Charles Ave.), an elegant, Victori- 
an home-turned-hotel on the street- 
car line where well-heeled 
patrons sit on the wide ve- 
randa sipping drinks. Con- 
certs are held on week- 
nights, and a jazz brunch is 
served every Sunday. 

If you are looking for the 
exotic, the Marigny area 
also holds the answer. 
Three clubs, Cafe Istanbul 
(534 Frenchmen), Cafe 
Brasil (2100 Chartres), and 
the Dragon’s Den (435 Es- 
planade), all showcase 
sounds from around the 
globe several nights a 
week. They are a must for 
anyone looking to take in 
the city’s new bohemian 
district. 

And last, but definitely 
not least, you fans of good, 
grass roots rock ‘n’ roll 
need not fear. There’s plen- 
ty of that here as well. The 
two best spots are the 
Howlin’ Wolf (828 S. Pe- 
ters), located in the ware- 
house district a_ stone’s 
throw from the convention center, 
and Jimmy’s (8200 Willow) uptown 
where you can catch come of the 
city’s emerging talent. 

Needless to say, this offering con- 
stitutes only a few notes in the city’s 
symphony of musical activity. If you 
want to know more, just ask. New 
Orleanians are rarely at a loss for 
musical suggestions. & 
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COINMAN INTERVIEW 


Tami Norberg-Paulsen 
Outgoing AMOA president 





ami Norberg-Paulsen, outgoing AMOA president, is the third generation own- 
er/operator of her family’s business, C&N Sales in Mankato, Minn. The company 
was started by her grandfather in 1928 and passed down to her father Harlow 
and his brother Clayton. 

Tami joined the family firm in 1981 immediately after graduating from the 
University of Minnesota. At that time Harlow was in the process of buying the 
business from his brother, who wanted to retire. While Harlow had always been 
involved in the sales management of C&N Sales, the administrative side of the 
business was left to Clayton. Armed with a degree in business manage- 

ment and marketing, Tami was able to take over Clayton’s responsi- 

bilities. ‘Tami’s first priority upon entering the business was to com- 
puterize C&N Sales. 

Tami’s had a whirlwind year with AMOA. Id also like to extend 
my sympathy to Tami’s husband Brian on the loss of his father dur- 
ing this hectic year. Brian has been very supportive of Tami and is 
getting about as well-known in the industry! We were pleased to be 
able to talk with Tami about her year. 

Let’s start at the beginning. How did you get involved in the 
AMOA? 

My family has always been very active in the state association. In 
fact, my uncle Clayton was the first president of the Minnesota Op- 
erators of Music and Amusements. My father was the first MOMA 
president ever to be elected to two terms. 

I was first asked to be involved at the state level in 1982 when I 
was nominated to the MOMA board of directors. After three years 
on the state board the MOMA board submitted my nomination to 
the AMOA board. That is how I became involved at the national 
level. 

It’s inevitable that you will get asked questions about being a 
woman in an industry that for many years has been dominated 
by men. Do you see other women coming up through the 
ranks? 

I hope there will be. Today, women are much more accepted in all 
aspects of business—our industry is no exception. Unfortunately, 
there still are not a lot of women involved in our industry. Why that 

is, I'm not certain. But compared to when I first entered the industry there are 
definitely more women involved, particularly at the manufacturing level. At 
many of the state shows I’ve attended this past year I’ve met some very sharp 
women, mostly wives of operators, who are extremely involved with helping their 
husbands run their businesses. 

I hope that with the increasing number of women involved in our industry 
some of them will become more active in their state associations and continue to 
rise in the ranks at both the state and national levels. 

Valerie, you are correct when you said that I’m frequently asked about the 
role of women in our industry. What I can honestly tell you is that although our 
industry is very male-dominated, I don’t feel that I’ve been treated differently be- 
cause I’m a woman. I’ve always been treated with respect and as a “peer,” espe- 
cially in my leadership role with AMOA. I’ve been treated as a person who has a 
Job to accomplish. It hasn’t been a woman vs. man issue. 

Valerie Cognevich When you first took over as president, one of your missions was to es- 
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COINMAN INTERVIEW 


tablish an image for the industry. 
Did you accomplish that goal? 

We have not fully accomplished 
that yet, but we’re started on the way. 
In my acceptance speech when I took 
over as president, I said I really wanted 
to help AMOA set a course to define 
our image. From that standpoint I feel 
we have begun to accomplish what we 
wanted to do. 

Right after I took office, we formed 
a marketing committee to review ex- 
actly this issue. We held our first mar- 
keting committee meeting in late De- 
cember to brainstorm this whole 
image issue. Our committee is made 
up of a very bright but diverse group 
of operators. From this group we cer- 
tainly had a wide variety of images of 
who we are as an industry and what 
we do as business people. It became 
very clear that there was no consensus, 
even within our own group about what 
our image currently is. 

What would you like for the im- 
age to be? 

Our marketing committee tackled 
this very same question. When we dis- 
cussed this issue it was clear that not 
only did our industry have a lack of a 
consistent image but that AMOA did 
as well. That then became the main fo- 
cus of our committee, our priority. As 
a committee and a board we had an 
obligation to help better market 
AMOA and get out the message as to 
who AMOA represents as members, 
what businesses those members are 
engaged in, and what services AMOA 
provides those members. 

The conclusion of our marketing 
committee was that as an industry and 
trade association we wanted to project 
an image of professional business peo- 
ple who provide for-pay amusement 
entertainment in a wide variety of 
forms. 

If you are going to initiate a massive 
public relations program, the first thing 
you must have is a clear definition of 
what you are and where you are head- 
ed. 

And we as an industry and AMOA 
can’t restrict our definition to just 
“coin-op” per se because it is not total- 
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ly representative of what we do. 
AMOA and our industry truly do rep- 
resent the broader definition of “op- 
erators” as business people who pro- 
vide entertainment. Although the 
traditional street operator is a very 
important part of our industry and 
AMOA, our industry is so much more 
than that today. AMOA really does 
represent and serve all that our indus- 
try encompasses. 


People who attend this year’s semi- 
nars will become better educated on 
business management and marketing 
issues, they will be informed of new 
and improved technologies, and they 
will be better prepared to be on the 
cutting edge of advances and opportu- 
nities in our industry. 

AMOA as an organization should 
not be educating our members only in 
a reactive way. AMOA is now taking a 


“It became very clear that there was no 
consensus, even within our own group 


about what our image currently is.” 


One thing I’ve learned in my tenure 
on the AMOA board is that as AMOA 
president you may not be able to fully 
accomplish your goals during your 
presidential year. There just is not 
enough time because of all the other 
pressing industry issues that must be 
dealt with. However, you hope to get 
projects far enough along so that the 
ball will keep rolling when your term 
in office is finished. That is where I am 
with the marketing project. As far as 
I’m concerned we have only just be- 
gun this vitally important program. 
During my next several years on the 
board I hope to continue working on 
this project. 

What were some other things 
you worked on this past year? 

The Expo seminar program was an- 
other project that has been evaluated, 
fine-tuned, and improved. Last year 
Bill Stone did a lot of work to improve 
the seminar program. This year Lee 
Wesson and his committee have built 
on what Bill accomplished and have 
done a great job! I’m very proud of this 
year’s program. We’ve tried to broad- 
en the base of subjects and improve 
the quality of presenters. The educa- 
tion committee now sees its mission as 
being the educators and informers to 
the industry—to the broader spectrum 
of operators. 
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proactive role to help educate our 
members to be better prepared for the 
future. We want to help our members 
continue to be successful and thrive in 
the changing for-pay entertainment 
field. 

Other important projects that have 
been worked on this past year include 
NANT, the hiring of a new executive di- 
rector for the National Dart Associa- 
tion; government relations issues such 
as dollar coin, cigarette vending, video 
content, and jukebox licensing; 1m- 
provements in Expo; industry rela- 
tions; etc. Long-term strategic planning 
for AMOA was also a priority for me 
this past year. 

Does AMOA have a package of 
information that can be sent to 
people looking to find out more 
about the industry? 

We are continuing to work on that. 
A year ago we did an annual report 
that we think is really important. It 
gives facts about the industry and 
about AMOA. Then we have the fax 
materials, the jukebox promotion ma- 
terials, background sheets, and all that 
compiled together is a resource we can 
send to individuals interested in our in- 
dustry. 

What is NANI and what’s the sta- 
tus? 

NANI is the National Amusement 
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Network Inc. project. The NANI pro- 
ject is intended to make certain that 
operators have a place in the interac- 
tive technology that is being thrust 
upon us everywhere in games and the 
amusement business. NANI was con- 
ceived to protect operators and make 
sure that they have a place in this im- 
portant future technology. Because of 
NANI, operators will be able to offer to 
their locations the same type of inter- 
active entertainment that everyone is 
looking toward and that our customers 
will want to participate in. 

You must have heard the specu- 
lation that it’s really a way for oper- 
ators to simply download games. 

I've heard that, but I assure you that 
NANI was not set up to eliminate man- 
ufacturers or distributors. As I said ear- 
lier NANI was established to help pro- 
tect the future of AMOA members. 
What’s interesting is that the down- 
loading technology is already taking 
place. Just look at what’s happening 
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with the NTN network being broadcast 
into many of our locations. Every day 
an item appears in the Wall Street Jour- 
nal or other major newspaper about 
new companies and alliances entering 
the interactive entertainment business. 
For instance, right here in my own 
hometown of Mankato, my son 
Jonathan can subscribe to the Sega 
channel and have access to an unlimit- 
ed number of video games per month 
that he can play right in our home. 

Has the long-awaited NANI test 
begun yet? 

The test is up and running in Ohio 
and Kansas. The purpose of the test, 
and I always try to emphasize this, is to 
identify the bugs in the system. We’re 
trying to find out where any problems 
are within the system like within the 
communications, technology, or mar- 
keting the product to the players. We 
want to address concerns of operators 
and players alike. 

From that standpoint the test is do- 





ing everything we had hoped. Addi- 
tionally, I’ve heard from operators who 
are in the program that the numbers 
are encouraging. With the limited 
number of machines we have out, the 
response so far is positive. We don’t 
see a negative outcome to the test be- 
cause we knew we would have glitches 
to work out. Anyone who undertakes 
a program of this magnitude expects 
them. My own company had problems 
getting up and going with our dart 
league network. Technological 
changes are not going to happen with- 
out a hitch. 

What happened to the Interna- 
tional International Flipper Pinball 
Association (IFPA)? 

The demise of IFPA happened be- 
fore I took office. It is my understand- 
ing that the sponsoring manufacturers 
made a decision not to continue to fi- 
nancially support IFPA. Many of the 
individuals who were deeply involved 
with IFPA were disappointed with that 
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decision, but I believe everyone in- 
volved understood that manufacturers 
have tough business decisions to make 
and this was one such decision. Al- 
though AMOA was a supporting mem- 
ber just like the manufacturers, with- 
out the manufacturers financial 
support AMOA could not carry the fi- 
nancial burden alone. 

I know your company has been 
active in darts and pool and I un- 
derstand you’re now doing foos- 
ball. Tell us a little about it. 

Foosball is going great for our com- 
pany. We started about a year-and-a- 
half ago with just a few foosball pro- 
motions and found the response to be 
very positive. We developed our own 
type of league format, similar to pool 
and darts. This past year we've pur- 
chased a lot of foosball product and 
found that the return on investment is 
very good. 

I read one of the editorials you 
did in AMOA’s newsletter where 
you were urging operators to ex- 
pand their businesses. What are 
some of the ideas? 

As a company we have been doing 
a number of things. The foosball pro- 
gram is only one example. Because we 
are heavily promotion minded, that 
was a natural; we found foosball an 
easy product to promote. We also have 
explored other opportunities like bulk 
vending, impulse vending, and other 
vending items. In the past we were not 
heavily involved in vending, but we 
are definitely getting more into it. 

Additionally, my company has di- 
versified into the home retail market. 
That has been a very successful ven- 
ture for us. Through our mall retail 
stores we sell a wide variety of home 
recreation equipment such as home 
pool tables, bar stools, game tables and 
chairs, board games, puzzles, and nov- 
elty gifts, as well as many billiard and 
dart accessory items. 

Another thing we’ve done through 
the state association (MOMA) is put to- 
gether a program where operators in 
our state invested into an independent 
company. That company is entering 
the market as a distributor of charita- 
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ble gaming pull tabs and vending 
equipment. Pull tabs are sold in most 
liquor establishments in our state 
through various charitable entities. 
The charity gets the profits with the 
bar getting a percentage, and the state 
gets a gambling tax. It’s a huge busi- 
ness in Minnesota. 


new company. There are other things 
we can supply, not just gaming prod- 
ucts. 

What is AMOA’s position on 
gambling? 

I believe that the gaming commit- 
tee’s mission has changed in the past 
couple of years. Its present goal is to 


“Although the traditional street 
operator is a very important part of 


our industry and AMOA, our industry 
is so much more than that today.” 





The main interest in this venture 
came because pull tab vending ma- 
chines were made legal in Minnesota 
as of August. If we have a location that 
would like the pull tab machines, that 
location would have to align itself with 
a charity, we would then be able to 
supply the equipment and the pull tabs 
to the charity, and the machine would 
be installed in the location. 

Do you see Minnesota expanding 
into other forms of gambling? 

The gambling issue will continue to 
expand and explode everywhere. In 
Minnesota, and probably other states 
that already have charitable gambling, 
we see charities as an entity that will 
be involved in future types of gam- 
bling. Washington state is an example 
where the paper pull tab business is 
big as well as the machines that vend 
them. 

The charitable gambling industry is 
a multi billion dollar industry here in 
Minnesota. Instead of trying to cam- 
paign for something new, the opera- 
tors here decided to try and fit into 
what’s already in place. That way 
when and if some new opportunity 
comes along, we'll be in a better posi- 
tion to take part. 

Everyone in our industry continues 
to talk about video poker but there are 
other facets of the gaming industry 
that we can take part in. We're looking 
at doing lots of exciting things with this 
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identify and review opportunities out 
there and make operators aware of 
them, and not strictly in video any- 
more. Look at Minnesota where there 
was an opportunity with charitable 
gaming pull tabs. If we had our minds 
focused strictly on video, a great op- 
portunity would have passed us by. 
There might be potential in other 
states as well. 

We want to let our members know 
what opportunities are out there, but 
we can't do it for them. We can’t write 
laws or change laws state by state but 
we can make them aware of what they 
can be doing. The video gaming com- 
mittee also exists as an information re- 
source for AMOA members. The com- 
mittee publishes a monthly fax report 
which is an excellent communications 
vehicle for our membership and lets 
them know state by state gaming laws 
which may affect our members. 

AMOA was formed nearly 50 
years ago primarily as an associa- 
tion for street operators. How 
would you describe the street oper- 
ators’ position in the industry to- 
day? 

I view it as being strong, thank 
goodness, because that’s primarily 
what my company does. My company 
has continued to expand and grow and 
have good revenue streams. Best of all, 
we've been profitable. I read in the 
trade magazines about all the hard 
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times street operators are having. Ob- 
viously, if this is true, I feel for them, 
but we haven’t found that to be true 
here at C&N. 

Because we don’t have any form of 
gray area gambling in Minnesota, it’s 
forced us to be very resourceful and 
look at other ways to increase our busi- 
ness. I believe that is what every oper- 
ator has to do. Street operators have a 
very bright future if they are willing to 
diversity and seek out sources of op- 
portunities. NANI is really one such 
opportunity for street operators. 

It’s easy to sit around and complain 
about the big interactive companies 
and how they may put operators out of 
business. But that’s not how successful 
businesses look at things. You have to 
embrace what's happening in new 
technology and figure out a way to uti- 
lize it within your own businesses. Op- 
erators have to ask themselves where 
their place is within the expansive en- 
tertainment arena. Those who con- 
front this issue and determine solu- 
tions will have a bright future. 

Tami, you and I had a conversa- 
tion about comparing AMOA to 
some of the other shows targeting 
FECs. Could you explain why it’s 
not fair to compare. 

You can’t compare AMOA to other 
shows like Fun Expo and Leisurexpo 
because operators can’t directly buy 
equipment at AMOA, the distributors 
buy. My company bought over 150 
foosballs in the last year. But you don’t 
hear about that at AMOA Expo be- 
cause I don’t buy them direct from Dy- 
namo or Tornado. | purchase them 
through my distributor because that’s 
the chain of distribution in our indus- 
try. I can’t place orders on the AMOA 
floor, but at other shows such as Fun 
Expo, exhibitors are taking orders 
from their customers. The focus is very 
different. 

AMOA Expo’s focus is to present 
the newest products and technologies 
to a wide spectrum of operators and 
distributors. Expo offers excellent edu- 
cation programs to keep members in- 
formed on changes, better business 
practices, and opportunities. That’s 
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what AMOA is all about; it’s truly a 
show for operators, distributors, and 
manufacturers of all sorts. At this 
year’s AMOA if you’re strictly an FEC 
operator you can still glean a lot from 
the seminars like the management and 
marketing tracks or the seminars deal- 
ing with new technologies. 

No matter what type of operator 
you are, there are seminars you won't 
want to miss. At AMOA Expo ‘95 
you'll find new products and ideas to 
help you successfully survive our 
changing industry. 

For a long time it was a sore 
point with foreign visitors to AMOA 
that they were forced to pay the 
same registration as non-members 
although there was no benefit for 
them to join. When I saw you in 
England at ATEI you mentioned 
some changes were in the works for 
foreign guests. What are they? 

For the first time, foreign attendees 
will not have to pay a pre-registration 


Don’t Get 
Stressed 


Out! 


AtNECO 
We Can Do 


° Equipment Sales 
e Service 


fee. That’s because foreign visitors re- 
ally don’t have a benefit to joining 
AMOA in respect to government pro- 
grams, NDA, NANI, etc. It’s something 
we should have done long ago, but I’m 
happy it’s finally in place. 

We want AMOA to be a truly inter- 
national-friendly show. We will have 
an international lounge with inter- 
preters, and we have placed informa- 
tion in some of the international maga- 
zines. 

Tami, I think you'll hear compli- 
ments on this! Now on to the dollar 
coin. What is the status? 

We continue to put full court press 
on that issue. To date the coin has been 
included in the House budget package, 
but we are still working on the Senate. 
I understand recent hearings on the 
Senate side were positive. AMOA is 
going to continue to push for this im- 
portant legislation. 

While I still maintain that the dollar 
coin is necessary and needed, and it 
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will be great if it happens, I firmly be- 
lieve that we as an industry can’t sit 
back and wait for it. We can no longer 
think of ourselves as simply coin-op or 
just using dollar bill validators. Our in- 
dustry in the future may be cashless, 
utilizing credit and debit cards. We 
need to be prepared for that. It’s al- 
ready happening in other industries. 

For example, if you go to the super 
gas stations today, how do you pay? 
You use a credit card. You don’t even 
have to go inside, you pay for your gas 
right there at the pump. You buy 
phone cards to use in pay telephones. 
All this is happening and pretty soon 
this will be a cashless society. Our in- 
dustry had better prepare itself for 
that. 

A lot of people in our industry are 
sitting around waiting for the dollar 
coin, but they need to be identifying 
the other opportunities coming along. 
Our industry cannot be reactive. I’m 
seriously looking into dealing with 
debit cards and some other operators 
are already using a debit card system. I 
think that one day universities are go- 
ing to require it. At some universities, 
students check in and buy debit cards 
that they use to buy books, meals, and 
use in the vending machines. Our ma- 
chines will probably be the next to re- 
quire some sort of debit card. 

It’s true that we soon will be a soci- 
ety of plastic. I often wonder why more 
of our industry manufacturers aren't 
embracing this concept. There is so 
much that technology can do for us if 
we aren't afraid of it. 

But that’s the problem, we are 
afraid of it. What’s the solution? 

The solution is that you can’t be 
afraid of it if your company is going to 
survive the dramatic changes facing 
our industry. If you as an owner are 
afraid of the technology, then please 
hire someone who isn’t. Young people 
today deal with computers and excit- 
ing technological advances in their 
everyday life. My son Jonathan, for in- 
stance, is only four. But already he can 
turn on our home computer, load up a 
disc, and use a computer mouse to 
play all of his favorite games. He does 
all this completely by himself and all of 
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his little friends can do the same. They 
are not intimidated at all by technolo- 
gy. They’ve grown up with it! 

How would you describe the re- 
lationships between AAMA, JAM- 
MA, and AMOA? 

Very positive at this time. Of course, 
I worked very closely with Steve 
Koenigsberg who was a fabulous presi- 
dent for AAMA. Our relationship has 
been open, friendly, and cooperative. 
We've had several joint meetings that 
have been very healthy. The relation- 
ship with JAMMA is good, too. I’ve 
worked with Mr. Nakamura and I'll be 
going to Tokyo for the JAMMA show. 
I’m looking forward to that. 


ban on cigarette vending machines. 

Although this is more of a vending 
issue, it affects so many of our mem- 
bers we wanted to step up to the plate 
to help them find a solution. We 
formed a committee that has put to- 
gether a plan that includes sending let- 
ters to the tobacco companies, putting 
them on notice that they can’t make 
promises that affect our industry. 
Through the plan we've sent letters to 
the White House and key members of 
Congress emphasizing that we are an 
industry that has representation and 
we would like to be included in discus- 
sions that affect our livelihoods. 

We have also stressed certain facts. 


“The conclusion of our marketing 
committee was that as an industry and 
trade association we wanted to project 


an image of professional business people 
who provide for-pay amusement 
entertainment in a wide variety of forms.” 


I’ve had people ask how the Japan- 
ese men have reacted since [m a 
woman. My answer is that they have 
been absolutely wonderful. Mr. Naka- 
mura has been an outstanding repre- 
sentative for JAMMA, in the World 
Summit organization, and he has been 
wonderful for me to deal with. Mr. 
Nakamura is truly one of the remark- 
able individuals in our industry. 

You have spent many hours 
working on the tobacco industry is- 
sue. Can you explain what’s going 
on? 

What’s happening is that the 
White House has had conversations 
about regulating the tobacco industry 
under the Food and Drug Administra- 
tion. The tobacco industry does not 
want this to happen and is trying to 
offer concessions to keep it from hap- 
pening. Three things that have been 
put on the table are a ban on all to- 
bacco advertising, a ban on free sam- 
ples of tobacco products, and a total 
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For instance, many cigarette vending 
operators use lock-out devices and 
only have the machines in age-con- 
trolled locations. Also there was a sur- 
vey recently that indicated a very 
small percent (about five percent) of 
teenagers buy cigarettes from vending 
machines. 

AMOA 1s also engaging in a letter to 
the editor campaign to major newspa- 
pers, summarizing the vending indus- 
try’s points, and we're involved in tak- 
ing out ads in the Washington beltway 
newspaper, oll Call. We are trying to 
deal with this issue up front and pro- 
tect our members. 

Any last words? 

It’s been a wonderful experience 
and an honor to have been president 
of AMOA. It’s one of the highlights of 
my career. | appreciate all of the sup- 
port I’ve received. I look forward to 
working on many worthwhile projects 
for the industry on the past president’s 
council. A 
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In The Dark? 


New Price Structure! Prices Now Starting at $1195* 





*ask us about our new five-year payment plan, too! 


There are lots of different ways software manufacturers can keep you in 
the dark about their products. So make sure they’re not comparing apples to 
oranges when they call on you. 

With more than 1100 programs in use throughout the United States, 
Canada and the world (including Mexico, Australia, Argentina, Venezu- 
ela and New Zealand), Silent Partner offers the best route-management 
software in the business. We have more clients than all our competitors 
combined. And we’ve continued to update our product by listening to our 
customer, refining Silent 
Partner to fit the changing 


needs of the industry. We’re Silent Partner, Inc. 
TES aa ener | SRS 


here today and will be to- 

MOrrow. 2509 Country Club Drive ¢ Springfield, Illinois 62704 
No other route-manage- > 17-797 87 - 42 3°29 

ment software can make 

these same claims. Isn’t the FAX 217-787-4293 

choice obvious? 


Visit us at booth 925 during the AMOA convention! 
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EXHIBITOR LIST 


A&A Co./Parkway .......... 1202 
(410) 252-1020 

jl ip i eee ror reece eer nee 764 
(800) 849-7763 

ABC COM. 2scccceasetiensanees 1227 
(214) 377-7100 

Ace/AGHE 3426 90iesdsan vanes 947 
(800) 926-2223 

Action Lighting .............. 1228 


(406) 586-5105 
Advanced Games 


& Engineering ............... 1229 
(305) 527-0907 

American Changer Corp. 1406 
(800) 741-9840 

American Laser Games ....... 337 
(505) 880-1718 

American Sammy ............. 119 


(708) 364-9787 
American Shuffleboard ...... 1039 
(201) 488-2889 
AMOA-Education Foundation .802 
(800) 937-2662 


AMOA-National Dart Assn. ...802 
(800) 808-9884 

Amusement Emporium ........ 936 
(303) 790-0885 

Anchor Audio ............... 1367 
(310) 533-5984 

Arachnidd 2c .iseiiseccsccsseies 747 
(815) 654-0212 

Axymas PME. -95.2icocedeaes cass 1354 
(908) 262-9776 

Asahi Seiko USA .............. 567 
(702) 794-2920 

RSOCAP Giencuesbbdueksatnesces 805 
(212) 621-6403 

ATM Distributing .............. 761 
(216) 528-0405 

Automatic Products ......... 2004 
(612) 224-4391 

Baton Lock . ..6..05c000csce50 1709 
(714) 265-3636 

Bay LOK cceseeyouseoutyos wens ba 813 
(414) 822-3951 

Benchmark Entertainment .... 910 
(305) 781-8080 

Best Amusement Inc. ......... 135 


(803) 422-0250 
Bob’s Space Racers .......... 1047 
(904) 677-0761 
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Bonita Marie Intl. ............. 724 
(908) 349-1994 

Bottelsen Dart Co. ........... 1006 
(805) 922-9567 

Bromley Inc. ................. 1703 
(708) 509-0240 

BWB Newark Ltd. ........... 1905 
4416-3670700 

California Games .............. 157 


(909) 930-5828 
Canadian Coin 


Box Magazine ................ 1729 
(519) 582-2513 

CARGO: 6025 jaeedecawenenntyxe 1247 
(708) 797-6100 

Carousel Intl. i.65ccscecand ses 1563 
(314) 392-7122 

Century Computer Co. ....... 1152 
(504) 245-0369 

CGI Ent. Group ............5.- 157 
(909) 930-5828 

Chicago LOCK xic06ss9see10e8es 904 
(312). 282-7177 

Circuit Board Sales .......... 1059 


(615) 256-7748 


Classic lic. «<..éi3 jie sec0edsises 913 
(908) 286-1120 

Coastal Amusements ........ 1434 
(908) 905-6662 

Coin Acceptors .............. 1206 
(314) 725-0100 

Coin Concepts Inc. ........... 637 
(908) 390-9009 

Coin ConneXion ............. 807 


(605) 331-5575 
Coin Controls Intl. ........... 1320 
(708) 228-1810 


Coin Mechanisms ............ 455 
(708) 924-7070 

Competitive Products ........ 1603 
(800) 562-7283 

Creative Products ........... 1369 
(602) 925-6689 

D & R Industries .............. 902 
(708) 677-3200 

Dart Mart «icc acancssocrevsads 621 
(215) 830-0501 

Dart WOrlG: 2.6 46i0reieddeecec es 667 
(617) 581-6035 

Data BASE. is isssssns eeeiedes 1355 


(405) 286-7080 
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Dala-EVG 4scccceseianesencsee 1010 
(800) 395-6912 

Deltronic Labs ................ 421 
(215) 997-8616 

Design Plus Ind. ............. 1362 
(309) 682-9359 

Designs Intl. Inc. ............. 1727 
(214) 634-2900 

Dillon Importing ............. 627 


(405) 948-1234 


Dixie-Narco ................. 1221 
(216) 946-3000 

Duzall: TOYS «cisucsesenaos vanes 959 
(619) 452-8697 

Dynamo Corp. ............... 1003 
(817) 284-0114 

FACIE TMD 5 ¢pscacseesaseewsvin 929 
(712) 322-1111 

Bag CO: 440 ciscencsenes cede 1035 
8862 73687851 

EMT America................ 1147 
(708) 860-5100 

BO Liccugaesscerievastecans 1024 
(800) 523-1510 

Euroslot <.séac.0csa<edsoaneves 1707 
061 624 3687 

Expemocar-Laiv Group ...... 960 
5 2-243-905 

BYGOLCK: ¢cusvasncesayene Siewen 655 
(214) 918-9229 

Fable Toy Corp. ............... 118 
(718) 456-8500 

Fabtek Inc. 2... sssscossseceses« 903 
(206) 881-0900 

Frieder-The Source ........... 150 
(216) 487-5550 

Fun Center Software ......... 760 
(914) 896-5020 

Frum IG: cisicnws cave stccesus 1329 
(309) 755-5021 

Game Time Intl. (Taiwan 

SIGH sancsrsdoavieddkewsucuswes 1725 
2760 7407 

Games of Tennessee ......... 1719 
(615) 684-0100 

Gametime ................... 1713 
(817) 284-3499 

Gemini Technologies .......... Sil 
(517) 423-3133 

Global Billiard Mfg. ........... 613 


(310) 327-0562 
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Good Stuff Corp. ............. 429 
(718) 937-3333 

Grandview Products ......... 765 
(914) 268-1817 

Grayhound Electronics ....... 729 
(908) 370-8500 

Great American Billiards .... 1429 
(401) 463-5587 

Great American Toy Co ..... 1335 
(516) 621-1919 

Great Lakes Dart Dist. ........ 907 
(414) 679-8730 

Greenwald Ind. .............. 1723 
(800) 221-0980 

H. BettiInd. ................. 1128 


(201) 438-1300 
Haas & Wilkerson Insurance . 562 
(913) 438-1300 


Hamilton Mfg. ............... 625 
(419) 867-4858 

Happ Controls ............... 347 
(708) 593-6130 

Harvey’s Music Co. ........... 461 
(800) 362-3518 

HMS Monaco ............... 1029 
(212) 691-9000 

HOU FINS: seecaccewnvoantesckuad 721 
(615) 259-3234 

Huebler Ind. ..64.0.6s020800004 1212 
(314) 897-3692 

Mug nth: oo. dasdvesegeedses 821 
(213) 231-1698 

DRAPE ine isda seul etn sans 1609 
(703) 836-4800 

Imagination Leisure .......... 554 
(516) 842-4242 

MIMONEX, sce cieciintaenddasnes 1734 
(713) 391-4704 

Incredible Technologies ...... 558 
(708) 870-7006 

Innovative Concepts in Ent. ....924 
(716) 833-0481 

Intemn@all is cscs scanscarivesss 1459 
(214) 416-0022 

Intersphere U.S.A. ............ 955 
(515) 255-4944 

IMMEr SAMC 65d sd cde haruean 427 
44-616330100 

Jaleco USA ................... 219 
(708) 215-1811 

James Ind. ................... 1328 
(708) 358-8000 

JCM American .............. 1154 
(702) 651-0000 

TS SAIS 6 id ossesusaseeueaaek 1203 
(914) 668-8051 
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Just Kiddie Rides ........... 1803 
(516) 293-8129 

JVL/Cash Code ............. 1455 
(9050 669-2274 

KOEMBC 56555208 6b 0 esa Seas Gee 1051 


(908) 240-4612 
Kevin Sharp Enterprises Inc. .1261 
(615) 895-9099 


Kiddie Rides USA ........... 1103 
(303) 399-7191 

King PIS. 5 ¢.<s9¢¢evedecdni ed 1051 
(310) 834-0499 

Klopp Coin Counters ......... 818 
(813) 855-6789 

KonamilInc. .................. 235 
(708) 215-5100 

LA: BOSE 6aidess 6. os48o pknwdwe cen 462 
(215) 362-2890 

LALGIOUD sss3040% vawexven des 628 
(714) 373-2993 

Laramie Interests ........... 1536 
(800) 237-5874 

LASEFIPON 6 ook sks esescvecwws 1210 
(800) 488-8766 

Lazer-Tron .................. 1418 
(510) 460-0873 

Leisure Ent. .................. 1847 
(516) 593-5050 

Machine-O-Matic ............ 961 
(905) 836-4700 

Mars Electronics ............. 620 
(610) 430-2500 

Mayoni Enterprises .......... 1412 
(818) 899-2488 

MAZZI 4205 <oenc wk varesa th saws 863 
(800) 292-4491 

Medalist Marketing Corp. ..... 555 
(206) 939-2900 

DICNCO. cu cacsbencwauvcnxesescx 754 
(503) 643-8312 

Merit Ind. ..................... 321 
(215) 639-4700 

MEX: 5 oi.c546sdasncedenn Kawase 860 
(523) 663-7777 

Nicro DG. ssis aesadsoaks%s 1935 
(615) 793-5510 

MicroTouch Systems ......... 1332 
(5080 659-9000 

Mission Crane Service ...... 1639 
(7140 456-0550 

Monarch Tool ................ 661 
(6060 261-4421 

Mondial Intl. ................. 1631 
(914) 738-7521 

DEUX. ccecdacaednwnsexweceeue yx 914 
(602) 438-4545 
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Muncie Novelty Co. .......... 1057 
(317) 288-8301 


Music Operators Service ..... 820 
(800) 354-5853 

Nadel & Sons ................ 1211 
(212) 254-1677 

Namco-America .............. 147 
(408) 383-3900 

Nancy Sales .................. 918 


(617) 884-1700 
National Amusement Network 624 
(801) 977-0065 


National Cabinet Lock ........ 927 
(803) 297-6655 

National Ticket .............. 739 
(717) 672-2900 

INGGHCUICS: 300560104 aewhuween’ 922 
(410) 521-1962 

Neotec Graphic Intl. Inc ....... 766 
(909) 595-0509 

New Orleans Plush ........... 1562 
(504) 488-3505 

NOGMING). savin rasanntenkes 1255 
(813) 785-7630 

Novelty Liquidators .......... 859 
(317) 462-3773 

NSM America ............... 1147 
(708) 860-5100 

Omni/Decor Concepts ...... 1747 
(818) 443-1877 

On Scene Vending ........... 1611 
(310) 421-4752 

Oriental Trading Co. ......... 937 
(800) 228-8884 

POCO: she visseaenedsass 1259 
(305) 946-0420 

PAMRINGOK 656540555. xcedss pees: 1058 
(800) 472-5555 

Peninsula Vending .......... 1518 
(800) 266-3589 

PEMITANIC. sauvciadscsoesiiies 1706 
(317) 322-2345 

Planet Earth Enter. .......... 1619 
(818) 295-2857 

Play Ball! Cards 

& NOVENICS” sicdecteseadvccias 1037 
(612) 551-2565 

Play Meter Magazine .......... 719 
(504) 488-7003 

Play-By-Play Toys ............ 1237 
(210) 829-4666 

Plush 4 Play ss0eisccsidusiaves 647 
(714) 893-8099 

Plush Appeal \ici..ch50460455 1061 
(504) 945-1242 

Premier Data Corp. ........... 157 
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(217) 528-9000 


Premier Technology ......... 1403 
(708) 350-0400 

PRIZES). ccciarscenpeasosiacess: 725 
(714) 891-1710 

Pulse Marketing ............. 803 
(718) 539-1500 

Quartermaster ............... 767 
(615) 793-4865 

BEL. Belam. 4.502006 esaseeweas 921 
(516) 292-2670 

Rainbow Crane .............. 1702 
(619) 748-7157 

REDECCAS: xiabndtinessvesicss 1635 
(800) 777-2235 

Red Baron Dist. ............. 1534 
(419) 841-2596 

Repeat the Beat ............. 1520 
(313) 562-6360 

RePlay Magazine ............. 619 
(818) 347-3820 

Rhode Island Novelty ........ 906 
(401) 274-1818 

RMK Sales vc.0csc 000d ndeseecies 1607 


(516) 887-0600 
Rock-Ola/Antique Apparatus 1232 
(708) 928-2121 


Roger Williams Mint .......... 718 
(508) 226-3310 

Rosemary Coin Machines Inc. ...824 
(803) 448-7251 

Rowe nth. vcicsecisisieisadeas 825 
(616) 243-3633 

Sean COM vs40.4604 eaveenses 1739 
(800) 336-3311 

Seen Enter. .54.c0cssceessanss 1521 
(415) 802-3100 

Selectra Intl. Design ........ 1208 
(718) 931-4800 

Silent Partner 2... 0.6.66 0086. 925 
(217) 787-4232 

Skee-Ball Inc. ................ 520 
(215) 997-8900 

Smart Wid. 260s sacssavees 1302 
(515) 265-9900 

SNK COPD:. csswesnkeusoiien sues 355 
(310) 371-7100 

Spotlight on Hits .............. 122 
(412) 322-4555 

Standard Change-Makers . 720 
(317) 899-6966 

Sar TAG ‘sxcehvxeseuaniaeds 1461 
(5160 293-6654 

Street Beat ................... 459 
(718) 388-4370 

Taito America .............. 1503 
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(708) 520-9280 


NOGMO.. 6ic40sciocsccasesuasess 154 
(310) 787-2900 

Tekbilt ING) i.icsicsestessxs 2003 
(215) 322-3232 

Theisen Vending ............ 1026 
(612) 827-5588 

Time Warner 

Interactive/Atari ............. 847 
(408) 434-3700 

Tommy Gate Co. .............. 819 
(712) 647-2050 

Tornado Table Soccer ........ 136 
(817) 483-6646 

WS. GaMeS: os 0stcscessecssaas 631 
(404) 441-2910 

United Plush ................ 1712 
(510) 632-9673 

Valley Recreational 

PHROQUEUS = 3456-40367 iwieinka Ses 1019 
(517) 892-4536 

Van Brook of Lexington ..... 1150 
(606) 231-7100 

Vending Times ............... 822 


(212) 302-4700 






Southgate 


BEST! 


Yo} (eo Met=) ald (e1-Cm Ov ale) (er- Mi lal et 


Vendors Exchange ........... 626 
(216) 432-1800 

Video Lottery Consultants ....931 
(406) 585-6600 

Virtuality Ent. ij.scicssseeeess 257 
(214) 556-1800 

Wells Gardner Electronics .. 1324 
(312) 252-8220 

What’s New for 

Family Fun Centers ........... 864 
(612) 342-2121 

Wico Corp. i «i406 c2cseisdaess 1319 
(800) 323-4258 

WIGGWAY 62 vessweiiceundanees 958 
(310) 634-9488 

Williams Bally/Midway ...... 435 
(312) 961-1000 

Wurlitzer Jukebox Co. ........ 124 
(201) 807-2616 

RCP ING: cc ccseseuvaswiaenseny 1410 
(813) 841-6630 

MICO ING: .<dnicdd ceecesicn mans 1838 
(818) 709-4403 

FAMBONG is snincessixedecdes 1402 


(201) 334-8133 A 


a 
a». + — = - © 


Friendly Salespeople 









SAN ANTONIO 
1811 South Alamo 
San Antonio, TX 78204 


Phone: 210-225-3844 
Fax: 210-228-0423 



















Southgate Amusement & Vending 









HOUSTON 
4555 Airline Dr. 


Suite 110 
Houston, TX 77022 


Phone: 713-691-7335 





TOLL FREE 1-800-695-5917 
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Enough equipment to fill 


just about every need 


If you are coming to New Orleans 
for AMOA and expect to have fun, 
you won't be disappointed. If you 
want great food, the Big Easy is the 


€ ‘ Por to tel - 
ede oe ee et eS hte ge 


+ 
Sandie eS 


Capcom's Street Fighter Alpha 


town. If you’re seeking new equip- 
ment to give a spark to your business, 
once again, New Orleans is the place 
to be. 

From redemption and cranes to 
video and pins, the exhibit floor will 
be chock full of what you want and 
what you need. Although the games 
we will talk about here are only the 
tip of the iceberg of what will be fea- 
tured, you'll see what’s in store for 
you. 

Many shows in the past revolved 
around video games. Those who have 
been in the industry awhile remem- 
ber the days when the only question 
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operators had going onto the show 
floor was “what is the hot video?” Al- 
though that’s not so true anymore, we 
still are fascinated by the video offer- 
ings. Here’s a sampling of what 
you ll see: 

SNK continues to offer dyna- 
mite games for its Neo-Geo sys- 
tem. This time the company 
says it will show a melange of ti- 
tles from fighting, puzzle, shoot- 
ers, and tavern genres. 

In addition to Mortal Kombat 
3, Midway will be highlighting 
WWF WrestleMania, debuted 
at a distributor presentation in 
July. Midway’s research shows 
that over 10 million viewers are 
tuned in to wrestling weekly 
and over a million read World 
Wrestling Federation magazine. 
This game offers eight wrestling 
stars digitized for realistic 
graphics, superstar finishing 
moves, authentic federation 
music and announcers, and re- 
alistic wrestling entertainment. 

Sister companies Bally and 
Williams will show their latest 
pinballs Indianapolis 500 and 
Jack-Bot respectively. 

Bally says of Indianapolis 500, 
“We built this one to move fast!” and 
players won't be disappointed. They'll 
hear roaring engines and flashing 
lights from the drop of the green flag 
to the wave of the checkered one. 
Along the way players face challenges 
inspired by the greatest spectacle in 
auto racing. 

Williams’ /ack-Bot features a com- 
bination of two classic pinball charac- 
ters, Pinbot and his bride. Players join 
the two for gambling excitement at 
the Mighty Space Casino. 

As players converge on the Cap- 
com booth to see the latest in the 
Street Fighter series, this time Street 
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Fighter Alpha, they will be pleasantly 
surprised to see a pinball. Yes, the 
company famous for producing video 
games has launched itself into the 
pinball arena with Pinball Magic. It 
was previewed in July to distributors, 
who offered positive comments. 

In addition to the new Street Fight- 
er Alpha, Capcom will show three oth- 
er video games, Cyberbots, Marvel He- 
roes, and Night Warriors. Marvel 
Heroes features your favorite super 
heroes from the famous Marvel comic 
books. Details are sketchy now but by 
the time AMOA rolls around, it’ll be 
ready for inspection. 

Konami will delight AMOA atten- 
dees with its video called Crypt Killer. 
It utilizes high-resolution texture- 
mapped polygon technology. Players 
use pump action shotguns to blast 
their way past sphinxes and seven- 
headed hydras on a death hunting ad- 
venture through catacombs of doom. 

Dynamo found unprecedented 
success with its Solitaire Challenge, 
which is still earning in locations all 
across the country and appearing on 
Play Meter’s equipment poll after 
more than a year. At AMOA the com- 
pany will highlight Journament Soli- 
taire. It has a tournament mode built 
in that the company claims is the first 
of its kind in a video game. The play- 
er chooses between the single game 
format from the original game and 
the new tournament mode. For the 
latter, the competitors play off five 
credits and the total score is entered 
automatically by the game’s software 
for the current week’s location tour- 
nament. The top three tournament 
scores registered are winners and will 
split a prize as predetermined by the 
operator and location. 

American Sammy _ welcomes 
AMOA goers to Zombie Raid, a two- 
player, dedicated video gun game. 
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Rowe International and Rowe's 
Participating Distnbutors 
Announce 
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Players use specially designed sawed- 
off shotguns with pump action reload 
to fight their way through the grave- 
yard, through castles and dungeons, 
and through the mad scientist’s labo- 
ratory. Players will feel like they’re 
lost in a horror movie with all the 
ghastly creatures, zombies, and other 
dastardly demons. 

Incredible Technologies has 
teamed up with Peter Jacobsen, a 
leading contender in the world of pro- 
fessional golf, to present Peter Jacob- 
sen’s Golden Tee 3D Golf One to four 
players can select from three beauti- 
fully designed 18-hole courses, stored 
as a 3-D environment that allows for 
virtually unlimited ball placement. 
Multiple tee and pin placements allow 
for variation and challenge on each 
hole. 

If you’re interested in video games, 
Namco is one booth you shouldn't 
miss. You'll see Alpine Racer, Air Com- 
bat 22, Cyber Cycles, Speed Racer, and 





Sega's Batman Forever 


Tekken 2. 

Alpine Racer, a skiing simulator, 
brings the mountain to you. Featuring 
Namco’s Super System 22 hardware, 
it delivers realistic 3-D polygon 
graphics that appeal to skiers and 
non-skiers alike. It has a 50-inch 
monitor, sophisticated set of controls, 
and a choice of three courses. Players 
place their feet in two ski steps and 
hold two stationary ski poles for bal- 
ance. The skier on the screen mimics 
the movement of the ski steps as the 
player swings the ski steps left and 
right. 

Tekken 2 has already received 
raves from operators and distributors. 
Features include new selectable char- 
acters, sub-bosses and hidden charac- 
ters with different fighting styles and 
unique moves. An interesting innova- 
tion is the character time release ele- 
ment. One month after Tekken 2 is in- 
stalled in a location, the game will 
start introducing new selectable sub- 


KAKA AAAAAAKK KKK RRARAK KEE KIKKIIKRIIKIA RIAA I 


* + STAR TRaECK INC. 148 ALLEN BLVD., FARMINGDALE, NY 11735 *® 


FOR A FREE CATALOG CALL 1-800-733-5013 A 
in + Name Brand Redem mption Prizes «over 2000 ITEMS * & 





- Looney Tune Clocks 
* TV’s, Camera’s, Watches 

* Stereo Radio, Alarm Clocks 
* Walkman Radios, Speakers 
* Sport Clocks, Phones 
* = nectar Flashlights 


Super Balls % Whistles 
Compass * Die Cast Cars 
Stickers * Tattoo’s * Pinballs 
Bubbles * Key Chains * Candy 


* Bottle Caps 
ePoison eDC Comics 
eSports *Foils eDisney 
eRipper eOdd Cuts 

* Slammers 
eMetal eBig Foot 
eTorpedo’s eSpinners 









i 3-D Watches a 








Hologram eLasers pasa aan : ae eid 
* Containers oodles, Lions, Cubs usn Toys 

° 1, 4,6, 12 oz. Sizes * Bears, Monkeys, Cats , * Photo Buttons © 
* Rotary Dish Kits * Elephants, Dogs, Tigers Up A * Alarm Clocks © 
* Bottle Cap & * Looney Tunes, Gorilla’s a @) * Hackey Sak Balls 





Slammer Crane Kits 
* Slam-lt T-Shirts 
* Playing Boards 





* Plush Pak’s 80¢ to $3 average 
* Sport Pak’s $1.25 average 

* Candy Crane Kits 3¢ & up 

'*& Novelty Crane Kits 3¢ & up 

* Bottle Cap & Slammer Kits 

* X-Rated Adult Novelty Kits 

* Toy ¢ Sunglasses «¢ Electronic Kits 


* Looney Tunes Puzzles 

* Board Games 

* Robots, Trucks, Vans 

* Pa Doll * Books, Dolls 


Bye ies 





re PoEshoHis & Batman 
Return’s 





AMOA BOOTH # 1461 
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boss characters once a week. Three 
weeks after the last sub-boss is re- 
leased, the main boss, Kazuya, will 
become selectable. 

Go Speed Racer, go Speed Racer. 
Yes, the hit television series 1s now 
available as a video game. Players can 
enjoy the sounds and action of the 
show using Namco’s award winning 
driving game technology. Cyber Cy- 
cles, Namco’s motorcycle racing at 
the extreme, uses the Super System 
22 and features 3-D texture-mapped 
graphics. 

Buckle up and prepare for the 
flight of your life in Air Combat 22, a 
realistic flight simulator. The air war- 
fare is created utilizing texture 
mapped polygon graphics on a 45- 





sae 
eat 


Kiddie Rides USA's Old Time Renault 


inch rear projection television. The 
authentic cockpit has a back-lit instru- 
mentation panel, throttle, and control 
stick. (Parachute not included!) 

For those tantalized by virtual real- 
ity, you'll see Virtuality strutting its 
stuff. It’s Series 2000 will be shown 
with two games, Zone Hunter and 
Buggy Ball. Zone Hunter takes you 
into the role of a 21st century urban 
warrior in a deadly search-and-de- 
stroy mission. Time 1s against you as 
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you attempt to master state-of-the-art 
fire power to survive mean city 
streets, alien infested sewers, and oth- 
er hazardous zones in this life or 
death mission. 

Buggy Ball is a fast moving, high 
speed game that puts you in the dri- 
ver’s seat to test your nerves as you 
get revved up and ready in your cho- 
sen wheels to score goals by hitting a 
giant beach ball and knocking it out 
of the arena. There are four levels: 
easy, medium, hard, and, I love this 
one—crazy. 

Just wait until you venture into 
American Laser Games’ booth. The 
company never ceases to offer some- 
thing that’s unique. We've loved the 
company’s products from the first to 
the latest, Or- 
batak. The 
company de- 
scribes this one 
as new, differ- 
ent, a game for 
everyone. The 
company eX- 
plains that al- 
though today’s 
video games 
are technologi- 
cally advanced, 
most are SO 
complicated 
only hard core 
gamers enjoy 
them. Orbatak 
is designed to 
bring the play- 
ers back. The 
player uses a 
trackball for 
ball-slammin’ 
action in multiple arenas with six se- 
lectable characters. 

And of course, everyone’s wonder- 
ing what Sega will have in store for 
us. Get arundown and some other in- 
sights into the industry in general in 
Ken Anderson’s interview in this 1s- 
sue. 

There’s sure to be lots more games 
but most companies hadn't finalized 
their game lists. For example, Jaleco 
said it will be showing a new shoot- 
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ing, war-themed video game but it 
was yet unnamed at press time. 
Redemption 

Can we talk? About redemption 
that is. There will be redemption like 
you've never seen before. Take time 
to look carefully in each booth be- 
cause the best surprises can easily be 
overlooked when there’s this many 
new pieces. 

Namco will show its new Dino 
Bonk, which invites players to grab a 
club and give ‘em a whack! Players 
take the club, wait for the sneaky Di- 
nos to peek out of their cave, and 
bonk them over the head. The object 
is to bonk as many dinosaurs as possi- 
ble in the time allowed. The cabinet 
is a knock out with colorful back-lit 
marquee and rich side panel graphics. 

Feast your eyes on Hoop it Up from 
Time Warner Interactive. It’s a bas- 
ketball redemption game designed 
for two-player competition based on 
the successful “three on three” bas- 
ketball tournament event that tours 
50 US. cities and 24 European of the 
same name. Using a real basketball 
control to shoot air activated balls, 
players try to score with single, dou- 
ble, or triple baskets. There's also a 
one-player mode. 

If you passed by Jaleco's Spider 
Stompin’ at the last show, stop and 
take a look this time. According to the 
company, it’s in its fourth run and the 
collections have been outstanding. 
You stand on a pad and stomp your 
feet as the “spiders” light up. Great 
fun! 

Bromley has made quite a name 
for itself in the redemption market. 
The company now has nine games in 
its product line and will be introduc- 
ing three new ones at AMOA. Derby 
Dash was shown at the last show but 
it’s just now being shipped. It’s a four- 
player electromechanical horse race 
themed game. Players compete 
against each other by flipping a ball 
into one of four lanes to move the 
horses down the track. 

Colorama is a four-position 
roulette-themed game where players 
insert one to five coins then select the 
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lane where the ball may land to win 
big tickets. It’s another nostalgic game 
from Bromley. 

Prize Tree is a self-contained, prize 
dispensing game where players must 
skillfully time their coin to hit the 
prize target. When hit, the game au- 
tomatically dispenses prizes and tick- 
ets. 

Are you ready to bash a few bugs? 
If you are just step right up to Bay 
Tek’s Bug Bash. Players get nine balls 
and are challenged to knock down 
the bugs to win tickets. The more you 
hit, the more you get. 

Bay Tek will also show Starshooter, 
where the sky’s the limit. Players will 
love the challenge of shooting a ball 
through the stars and winning tickets 
every time. The tougher the shot the 
more tickets won. 

Bay Tek will also show its new and 
improved roll downs, it’s specialty, 
with a number of new and improved 
features. There’s a removable rollbed 






CANADA a. 


for easier access, a new digit display, 
and a jumbo winnings progressive 
sion. 

Who hasn't been impressed with 
the line-up at the Coastal booth? 
Once again, it will be featuring some 
new products along with some of its 
successful staple ones. Dash was 
shown in prototype form as 100-Yard 
Dash at ACME. It’s been renamed, 
but it’s still exciting and challenging 
fun. This two-player ball toss, race 
game for children is based on the chil- 
dren’s tale, “Tortoise and Hare.” Play- 
ers toss soft plastic balls into two sets 
of three brightly colored numbered 
buckets, rotating on two platters to 
move the characters along. 

Bouncing Buggy is designed for one 
or two player competition. In this ball 
toss game, players throw balls to 
move animated car characters. 

Coastal’s Carnival Toss is a com- 
pletely new ball toss game with differ- 
ent target zones. Players — at the 
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targets (some are moving) as they 
race against time to score. 
Coastal also hinted at a new roll 


down but could not reveal the name 
or details at press time. It will show- 
case a new Ssix-player Jungle Jive. So 
just get over to the booth and take a 
look when you get to the show. 

Coin Concepts has a full slate of 
product it will be bringing to the 
show. New for 1995 is Airruption, a 
prize vendor/redemption game. It’s a 
single player air hockey-style game 
that has players striking at multitar- 
gets to score points and erupt the vol- 
cano. According to the company, it’s 
a “must have.” 

Coin Concepts’ Home Run Hitter 
has been improved for 1995 with UL 
listing and a self clearing playfield. 
The Dealer, a sit-down, casino styled 
poker game has a new progressive 
sign and multiunit link option. 

Coin Concepts will also be showing 
these games from its vast product 
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line: Dream Boat, Gold Rush, Flamin- 
go, Over the Rainbow, Triple Play, 
Lucky Lady Fortune, Bouncing Bandit, 
and Double Cross. Sounds like it'll be 
a one-company show within a show! 

Skee-Ball, the granddaddy of all re- 
demption, will feature three new 
games, SkeeBall Too!; Super Shot, 
prize vending; and Skee-Daddle, a 
new version of Skee-Toss. The compa- 
ny also promises a surprise described 
as “a completely brand new game to 
be introduced at the show.” In addi- 
tion you'll see SkeeBall Classic with a 
progressive jackpot, Circus High Rise, 
Super Shot Deluxe with progressive 
jackpot, UB QB, and Hightops kiddie 
basketball. 

Innovative Concepts in Engineer- 
ing is one booth that always has 
something neat. The company will be 
showing its impressive line up of re- 
demption games that include the fa- 
mous Hungry Hungry Hippos, Super 
Kixx, Super Chexx, Mint Dunxx, and 
Full Court Fever. In addition you'll see 
our favorite prehistoric family in The 
Flintstones, a pinball-like novelty 
game first shown last year; Ice Ball, a 
colorful alley roller; and Cyclone, a 
one- to three-player skill game that 
tests hand-to-eye coordination. 

Benchmark is so excited about its 
new products a few clues slipped out, 
although they could not reveal the 
name or a full description. What we 
could find out is that there may be 
more than one brand new product, 
there’s lots of lights and color on one 
of them, there’s skill involved, and an- 
other is simply too secret to discuss! 

Although we don’t know what the 
new things will be, we do know that 
you'll see Super Roll for Gold with 
new graphics and a fire engine red 
cabinet; and Golden Goose 2, that’s 
had some exciting new features 
added. 

Showgoers will see a revamped 
Eureka from Capcom. “It’s got much 
more pizzazz,’ said the company. The 
new, improved version has track 
lighting and a sound track to attract 
players. 

If you already visited Konami's 
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booth to see its newest video game, 
then you saw its latest redemption 
piece, Chicken Dash. It’s a coin roll 
down game with the simple concept 
of the chicken trying to cross the road 
while avoiding oncoming cars. The 
company says it’s fun and challenging 
with the potential of becoming a clas- 
sic redemption piece. 

Lazer-Tron has found a niche with 
some fantastic redemption products, 
and its product line will be out in 
force at AMOA: Ring Toss, Spin To 
Win, Ribbit Racin Pirates Gold, Jungle 
Rama, The Wave, Super Bank It 2, 
Swamp Stomp, Wheelin N Dealin, Pog- 
ger, Flintstones Bedrock Games, Spin A 
21, and Aftershock. 

The company will also debut a 


new redemption piece called Rollin’ 


For Riches. Players try their luck at 
this ball roll down game featuring five 
spinning dice. The player tries to ob- 
tain the best hand he can with five 
balls or less; each ball controls one 





die. The player can even land all five 
dice on jokers for the progressive 
jackpot. 

American Sammy has licensed the 
character Keroppi from Sanrio Co. to 
feature in a brand new video redemp- 
tion game. It’s housed in a small cabi- 
net, ideal for small children and 
makes placement easy. The game Is 
played with one great big button for 
easy play. Even two-year-olds will be 
able to give it a shot. A capsule dis- 
penser will be available as an option. 

Bob’s Space Racers will out in 
force with its product line: Vertical 
Water Game, Kid Can Alley, Kid's 
Whac-A-Mole, Kid’s Bowler Roller, 
Monkey Drop Games, Barrel of Fun, 
Rising Water, Pinball Race, and Speed 
Shifter. Bob’s is the ultimate example 
of the lasting power of redemption. | 
remember Whac-A-Mole from one of 
the first AMOA shows I went to in the 
‘70s! 

When you get to the Meltec booth 
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you'll see serious redemption. Noting 
the company’s claim that nearly 90 
percent of all games ever produced 
are still operating, it’s a sure bet you'll 
find something here. The latest and 
greatest, according to Meltec, is Cave- 
mania. It’s a family roll game set to a 
prehistoric cartoon theme. It has 
three rotating wheels in the score- 
board and three caves just under it. 
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The game is played by rolling each of 
the three balls into each cave. When 
the ball enters the cave its stops the 
rotating wheel. The goal is to stop 
each wheel on the same character. 
Meltec will also feature Pot O’ 
Gold, its first roll down game. It’s an 
Irish theme with a U-turn alley. Play- 
ers roll a ball up the right side of the 
alley, through the U-turn and into the 
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16-hole scoring grid. The object is to 
land in the triple score cup, which 
propels the ball to the scoring grip for 
triple the score. 

Other titles to feast your eyes on in 
the Meltec booth are classic favorites 
Knock Down (shoot the cannon at 
screaming cats); Shoot Out (western 
theme rapid fire cannon); Boom Ball 
(original shooting game); and Big 
Mouth (Meltec’s most popular game). 

Smart will feature its growing line 
of redemption games: Shoot to Win, 
Chuckles the Clown, Smartball, Smart 
Toss Em, Buddy Bear, Big Bertha, and 
Killer T-Rex. It'll also show the Smart 
Redemption Center, Smart Ticket Re- 
demption, and the new Smart Prize 
Center. 

Cranes 

Smart Industries has perhaps the 
most comprehensive crane line-up 
with Clean Sweep (regular and dou- 
ble), Clean Sweep Candy (single, super 
single, double), Candy Crane Double, 
Classic Jumbo, and Classic Jumbo 
Watch cranes (single and double). 

Betson told us about a new crane 
product from Belgium, Jop Choice 
with a new size cabinet. It’s an attrac- 
tive black with stunning gold trim 
with full running lights. It’s made by 
Elaut, makers of the famous Big 
Choice. It’s larger, has more capacity, 
and has a claw option (four, six, or 
eight inches). “We’ve really done our 
homework on this,” said a Betson rep- 
resentative. “It’s what everybody 
wants. There’s been a resurgence of 
the crane business. 

Betson will also feature its Candy 
Man crane and the Watchbox crane 
with an electromechanical claw as- 
sembly, renamed the Giftbox crane. 

Grayhound is sure to please crane 
buyers with two new offerings, the 
Jumbo Junior Skill crane and the 
Watch/Jewelry crane. The Jumbo Ju- 
nor is for locations requiring a crane 
larger than a single but smaller than a 
Jumbo. 

The Watch/Jewelry crane is de- 
signed for operators who need a new 
look for their crane locations. It has a 
cushioned drop area, unobstructed 
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view of merchandise, chas- 
er lights, sound effects, and 
a stylish cabinet. 

Advanced Games and 
Engineering will show its 
original winner-every-time 
Snack Attacker crane in ad- 
dition to two new cranes. 
The Prospector is all steel 
construction for watches 
and jewelry. The Tele-Card 
Martis a state-of-the-art fu- 
turistic-appearing pre-paid 
long distance telephone 
calling card or collectible 
card dispensing machine. 

For stickers visit Penin- 
sula Vending where you'll 
find Prismatic, Chromium, 
and Holographic stickers. 
The company also will 
show a large line of li- 
censed milkcaps and “ab- 
solutely the best sticker 
vending machines in the in- 
dustry,” it said. How can 
you resist? 

Konami will also show 
Dynamite Boxer, a head-to- 
head boxing game that fea- 
tures two mechanical robot 
boxers in a bubble enclosed 
challenge bout. Each player 
tries to score a knockout by punching 
the target zones on their opponent’s 
robot. | 

While we're on the subject of re- 
demption, naturally you'll want to 
know what merchandise is going to be 
hot in the coming months. Ace/Acme 
said that they can’t keep the Looney 
Tunes items in stock. There are 
Looney Tune tattoos and the lovable 
‘Tazmania is the number one item. Also 
expect Animaniacs to be on your list of 
must-have items. Just who are they? 
Glad you asked: they are characters 
created in the ‘50s by the Warner 
Brothers. The characters are Yakko, 
Wakko, and their sister Dot. The com- 
pany will also have its array of product 
including erasers, pencils, yo-yos, pad- 
dle balls, cards, and super balls. 

In addition to its line of popular 
merchandise, Nancy Sales will be fea- 
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Bay Tek’s Bug Bash 


turing a new NBA Plush Bounceable. 
It’s an inflatable ball around a seven- 
and-a-half or 18-inch plush item. 
There’s also licensed NASCAR stuffed 
vinyl cars and Indy style cars with the 
famous drivers’ names in the drivers 
seat. 

Oriental Trading is going gang- 
busters with its Party Sacks, an assort- 
ment of toys and novelties in a bright 
bag, perfect for the growing birthday 
party business in FECs. The company 
also will be featuring a quality assort- 
ment of candy for the popular candy 
cranes; sports plaques of today’s 
biggest stars; Animaniac items; Tiny 
Toon items; and the Mighty Morphin 
Power Rangers. 

Now that you’ve purchased your re- 
demption games and have lots of mer- 
chandise to display and offer your 
clients, Muncie Novelty has the tickets 
youll need. Here’s what the company 
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has to say, “Although 
there’s nothing new to re- 
port, all we know is that 
redemption is a monster 
right now. Operators hate 
it until they go to the 
bank. Kids love it and 
that’s what really counts.” 


Other Equipment 

There promises to be a 
myriad of other types of 
equipment on display. 
For instance, Konami will 
introduce a new line of 
sports games. The series 
of Ultra Sports games in- 
cludes soccer and hockey 
as the debut pieces. The 
series will come in a table 
top-style cabinet with 
track balls controlling the 
action of the players. 

If music is what you are 
after, check out the Emer- 
ald Ice at the NSM booth. 
It’s a designer model wall 
mounted jukebox. Its sil- 
ver, aqua marine, and 
green shimmer in varying 
intensities create a dis- 

play of emerald faces. The 
company will also be fea- 
turing the Performer Grand 2000 se- 
ries and the Digital Thunder series, 
both in wall and floor models. 

Dynamo will launch a new model 
pool table, one that the company says 
they have been successfully testing 
for the past six months. Also check 
out the 7op Brass, which has sur- 
passed all expectations. Dynamo will 
be showing Hot Flash, its four-player 
hockey table; Striker soccer tables, 
and its stable line of pool tables. 

In the kiddie ride realm of equip- 
ment see Kiddie Rides USA’s two new 
cars: The Old Time Renault and the 
Super Rally Star. 

Remember that this is just a sam- 
pling of what you'll be able to see at 
AMOA. It’s amazing what you can 
find when you travel the aisles of the 
show. Hope you find what you're 
looking for! A 
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“We are very concerned 
about the street operator 
being a viable entity as 
far as video games are 
concerned.” 


We called Sega’s Ken Anderson ba- 
sically to ask what new games the 
company would be showing at AMOA. 
Little did we know at the time that it 
would be a lengthy conversation cov- 
ering not only the list of games Sega 
will be showing but some keen insights 
on the future of the industry. 

Ken has been in this industry a 
quarter of a century and anyone who 
knows him is well aware of the fact 
that he doesn’t mince words. He tells it 
like it is, which may not always sit well, 
but he’s usually right. 

Although we did get a little off of 
the original subject we called for, what 
Ken had to say in his no nonsense style 
will be interesting reading for the in- 
dustry. It will give us all perhaps a little 
different insight into where we could 
be headed if we don’t change our trav- 
el plans. 


The purpose of our call, Ken, is to 
ask what products Sega will be show- 
Ing at AMOA. Could you give us a run- 
down? 

We are going to show Indy 500 
Deluxe, Indy 500 Twin, Virtua Cop 
Deluxe, Virtua Cop 2 upright, Rail 
Chase 2, Sports Fishing 2, Print Club, 
and Speed Attack. 


Which ones are going to be brand 
new at the show? 
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Ken Anderson Vice president of 
sales and marketing Sega USA 


Rail Chase 2, Print Club, Speed At- 
tack, Virtua Cop 2, and Indy 500 are all 
brand new. /ndy 500, endorsed by the 
Indy 500 people, has three tracks— 
one is the Indy 500 speedway itself. It 
is competitive and linkable up to eight 
players. It gives you the actual real ex- 
perience of driving 250 miles per 
hour. There’s a zoom lens in the cock- 
pit, so youre right there getting a 
unique experience. It’s terrific. 

Virtua Cop 2 is the best shooting 
game I’ve ever seen in my life. It’s a 
game that is extremely deep in versa- 
tility and challenges. At certain points 
within the game when you achieve a 
certain skill level, you get the use of a 
machine gun and the experience of be- 
ing not only on the street but in a car 
shooting. There are three levels, using 
the blue and pink guns that we used on 
Virtua Cop. 

Print Club is a unique machine de- 
veloped by another company; we’re 
doing a joint venture. You stand in 
front of the machine and have your 
picture taken. About a minute later 
you get about a dozen stickers with 
your picture on them. 

Rail Chase 2 is an extension of 
Jurassic Park, utilizing the advanced 
technology system we're using on Sega 
Rally. It’s a tremendous experience for 
players. It’s a simulator so it’s a little 
more expensive. 

The other new one is Speed Attack, 
but I don’t have any details right now. 


Could you explain some of the new 
technology that Sega is using? 

We're doing a very independent, 
unique polygon system utilizing tex- 
ture mapping. We are developing that 
beyond any point anyone in the coin 
machine industry has ever done. You 
are going to see games pretty soon that 
have tremendous visual capability. For 
example, you'll be able to blow leaves 
off of a tree as you go by. You'll be able 
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to put things in the sky and bounding 
environment that are unique to a 
game. This technology is being devel- 
oped now. 

Then with the same system, using 
more polygons and more frames per 
second, we'll be able to give you mo- 
tion picture quality graphics. We saw it 
on tape about six weeks ago and it’s 
just amazing. It takes your breath 
away. 

Where we are going with technolo- 
gy from a coin-op standpoint is the 
polygon system environment. We are 
ahead of anyone else. If someone tried 
to catch up with us now, it would take 
them three years. If someone has been 
involved with it awhile they may be 
able to catch up in a year; that’s the 
closest anyone is. 

If you are talking about where Sega 
is going in terms of theme park experi- 
ences, we have about five, but it’s a to- 
tally different technology. You're talk- 
ing about huge theme park rides that 
speak for themselves. We’re trying to 
do ones that are different. We’re con- 
tinually upgrading the system and de- 
veloping new experiences as we go 
along. 

Does this polygon technology in- 
Clude things you won’t see in the 
home? 

The home systems could not gener- 
ate this type of graphics. However, we 
are involved in a Saturn system that 
will give probably 75 percent of the 
graphic experience. 

We are also developing a Titan sys- 
tem, utilizing our Saturn technology. 
It’s a low-end, low-cost system, but you 
can't get the type of graphics I’ve been 
talking about. 

Is this specifically for street opera- 
tors? 

Yes, the Titan system is for street 
operators. On the Titan system we 
could put most of the Sega games you 
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INTERVIEW 


see out there. 


So if a street operator accused you 
of overlooking them, you could talk 
about the Titan system that’s specifical- 
ly for them. 

Yes, we could. But we're leery about 
street operators and you'll be surprised 
when I tell you why. We are very con- 
cerned about the street operator being 
a viable entity as far as video games 
are concerned. 


Why do you think that is? 

The return on investment does not 
pencil out. The street operator has not 
been prudent enough to raise his price 
per play and raise the percentage of his 
income from the location. If he does 
not do that he is not a buyer of coin-op 
video games. 


What is he making his money on 
then? 

Jukeboxes, dart games, pool tables. 
He’s back at the basics. We are trying 
to get the price of video games down 
so he can start buying them. But 
there’s a big problem besides just the 
price. In fact, the problem is three-fold. 
First, the operator is not getting a large 
enough percentage of the collections. 
Second, the street operator is not rais- 
ing his price per play. And until they all 
agree that’s what they have to do it 
won't happen. 

The third problem is that they do 
not have games that are made for 
longevity. They are buying games that 
only earn in a location for eight to 10 
weeks. It’s not enough for ROI, it does- 
n't pay out. You get a game in a top lo- 
cation that makes $300 a week, the 
operator gets $150 of that. If he gets 
that for 10 weeks that’s $1,500. It just 
doesn’t work. So they want something 
like a dart game that they can pro- 
mote, put in the street location, and it'll 
be worth something at the end. 

Sega is addressing that market to 
see if we can restimulate it through 
great longevity games. We want to get 
something back in the locations with 
competition. Until they do that the 
street operator and the video game 
purchases will be aliens. They won’t be 
in sync. The synergy isn’t there. We 
are trying to tell operators that they 
can buy great video games. The catch 
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is that they have to raise their prices. If 
they don’t, they’re dead. 


Why are operators so reluctant to do 
something that you are saying their 
very existence hinges on? 

By design they are afraid to appear 
vulnerable to their competition. They 
make deals that are not money-making 
deals just to get locations. They may 
have cash flow, but soon they’re broke. 
What's going to happen if they don’t 
straighten up? We'll be looking to gen- 
erate distributor salesmen to sell direct 
to locations. We'll get all the activity 
and the distributor can sell the opera- 
tor a service contract. 


Do you really believe that street op- 
erators as we Know them today could 
be out of the picture in the not so distant 
future? 

It’s just around the corner. They 
could always hold it over the location 
that they had their jukebox and that’s 
what brings people in. But pretty soon 
the information highway will dump 
right into the locations, enabling them 
to get any music they want. 

Also younger people are not hang- 
ing around bars like they used to. 


What are they doing? 

Many young people are living to- 
gether so they spend more time at 
home. They rent movies or they go to 
concerts if they go out. Young people 
used to go to bars to find someone, but 
they don’t to do that anymore. Besides 
with the DWI laws people don’t drink 
as much. 

When we were young, we didn’t 
have much money. We looked to do 
things that didn’t cost much. We could 
go into a bar and spend the evening so- 
clalizing. Now kids have money. 
They'll take their girl to an expensive 
dinner. They aren't looking to hang out 
in bars anymore. They can afford nice 
cars and great vacations. We couldn’t 
afford any of that. But also we weren’t 
afraid of getting diseases or getting 
killed. All we were afraid of is leaving 
without a girl! 

But don’t young people still hang 
around bars for dart and pool leagues? 

I'd have to agree that they will go 
into bars for a specific purpose like 
those you mentioned. You have a per- 
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centage between zero and 100 of peo- 
ple that don’t go in bars anymore and 
that percentage is hurting the business. 
That percentage is the same age group 
as those who play our games. 


That is an interesting perspective on 
the future of street operators. What can 
be done? 

What we need right now are lead- 
ers in the industry; we hope we are 
one. We need to take this challenge 
and turn it into a positive way to do 
business. We can find it if we do things 
a little differently. One way to get peo- 
ple into bars is what we generate from 
the coin-op business. That’s why I 
don’t believe the location deserves 50 
percent. We can bring more people 
into the locations and that location will 
generate more business. In fact, we 
contribute a hell of a lot more to his 
business than he does to ours. If we 
give him 50 percent of the activity we 
have generated, we will not be able to 
afford new games, and everyone will 
go broke trying. 

We had better get off of our butts 
and figure it out or distributors and op- 
erators will be a thing of the past. 


You're saying that manufacturers 
will be able to do it all. 

We'll still need service people. It’s 
the same thing the consumer industry 
does. If you have your Genesis down, 
you take it into the service center and 
have it fixed. 

However, this will be a little differ- 
ent because we'll sell service con- 
tracts with our sales. OK, $100 per 
game per month and we'll service it 
for you. It’s going to happen if we 
don’t increase the income available to 
the operator at the location level. 


What about redemption? 

We are doing quite a bit of redemp- 
tion. We have four pieces we are doing 
with Quick Silver and one we are do- 
ing with Exidy. However, we find the 
redemption market is turning into it- 
self. Now what does that mean? It 
means that the redemption market has 
stopped growing and has turned into a 
replacement business. No more can 
you have just any piece out there and 
expect it to sell as you could in the 
past. It has to be a high income produc- 
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You've got lots of 
amusement machines. 


You've got a great 
looking operation. 


You've got plenty 
of employees. 


You've got a problem. 


Introducing DATAEYE™, the tamper-proof accounting system that 
monitors your operation 24 hours-a-day whether on site or remotely. 
No more lost profits due to employee error, theft or machine 
malfunction. The DATAEYE™ acquisition system is simple to operate, 
accurate and totally reliable. Your record keeping will be organized 
and complete with our user-friendly software. Available in PC or Macin- 


tosh: Call our toll-free number for a free brochure or a demonstration. 








© DATAEYE™ 
si DIGITAL ACCOUNTING TRANSFERAL APPARATUS 
(800)395-6912 


DATAEYE™ is a product of DATAEYE™INC., 2751 Highway 17 South, Suite A, Garden City, SC 29576 FAX (803)238-5559 
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er or it won't sell in a replacement 
market. 


That sounds exactly like what hap- 
pened with the video game market 
back in the early ‘80s. 

Precisely. But redemption has a side 
effect that nobody really looked at. 
Everyone thought it was a positive as- 
pect, but it’s turned out to be negative. 
The positive part is that redemption 
games earn a hell of a long time; the 
negative is that you don’t have to buy 
new ones! Consequently, all operators 
want to do is get incremental income. 
They don’t’ care if a new machine 
makes $500 a week if it’s not $300 or 
$400 a week more than what they 
have. That’s what they are looking at. 

Computers are changing the 
method of operation. Operators know 
every piece, what it yields, what value 
it has at the end, how long it earns, and 
what the ROI needs to be. I know one 
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ENTERTAINMENT 


operator who would pay $5 million for 
a piece of equipment if it earns out in 
10 weeks what he paid for it. Then 
he'll keep it another 10 weeks, and 
then another. He doesn’t care what it 
cost, he cares what it earns. That’s 
where redemption games are right 
now. They don’t, or shouldn’t, care as 
much about the cost as what it earns. 
Of course, there’s the merchandise so 
that has to be considered, but they 
have the cash to play with. 

Redemption is a much smaller mar- 
ket than video. Many think the growth 
market is in Southeast Asia and it is 
right now. But soon that growth will 
stop. 

What else do you find interesting 
about the industry right now? 

I believe that what we need to do is 
reassess the industry on the value of 
the industry itself and not where it 
used to be. Here’s why. The distributor 
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has it much tougher than in the past. 
He has maybe three companies in the 
video market to sell. He used to look at 
some company to have a hit and he 
could sell thousands of games. That 
doesn’t happen anymore. 

Take a pyramid that represents the 
total market and draw a line about a 
third of the way down. The bottom 
two-thirds was the market in the past. 
Now we are only selling to that top 
third. The bottom two-thirds can’t af- 
ford to buy our equipment and can’t 
put it in the places they need. Then 
you go down another 25 percent and 
that was the maybe-you-could-sell 
market. Now even he can’t afford it. 

That market is gone. Now we’ve got 
to figure out what we have to do to sell 
product. And one answer is financing. 
Right now if I was hiring a salesman, 
I'd hire a finance guy that could get me 
a creative finance program. You don’t 
sell product today, you sell finance. 

Let me give you an example. By 
your own equipment poll you'll see 
that we have the number two video 
game out there, Virtua Fighter 2. Sure 
it costs a little more than some video 
games, but you have to pay for the 
technology. We initially sold 650 units. 
We told our distributors to give us a fi- 
nance program. Well, they couldn’t so 
we went to Firestone for a one-year fi- 
nance plan. The distributors didn’t 
want it. Then we said we could take 
the top locations’ revenue sharing and 
you know what the 650 units became? 
There were 2,100 units that these guys 
wanted from us. 

We did this through the distribu- 
tors. In effect, we were paying the dis- 
tributor to do this. What does it tell 
you? There are places for these games. 
But, as I said before, operators need 
more than 50 percent from the loca- 
tion to be able to afford them. If these 
guys got 70 percent of the income, 
they could afford a good game over a 
flash in the pan. I’ve got guys who 
bought two Daytonas and linked them 
together and are making $1,200 ina 
street location. Why is that? Competi- 
tion. They got 75 cents a play. That 
speaks for itself. 


So Sega works with the distributors 
to do financing? 
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AMERICAN VENDING SALES 
WILL HELP YOU ATTRACT MORE 
GUYS LIKE THIS. 
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American Vending Sales delivers the names, the service and maximum profitability your operation needs. 
Representing the top names in coin-op equipment: Arachnid - Automatic Products : Bally : Betson Redemption 
Capcom : Coastal - Coffee Mat : Coin Concepts - Coinco - Design Plus - Dixie Narco - Doyle - Dynamo - Fabtek 
Grand Products : Irem : Jaleco - Kaneko - Mars - Menumaster - Merit - Midway : RMI - Rock-Ola Vending 
Romstar - Rowe Music & Vending : Royal - SNK - Strata - Tecmo and Williams. 

COHSSHSSSHHSHOSHHSOHOOOH OOOO 
Our complete service department will handle all your logic board problems. Our computerized parts depart- 
ment insures that if problems arise, you’ll be back on-line and earning profits quickly. American Vending 
Sales also offers full planning services including training, technical assistance and after the sales support. 
When you’re looking for the names in coin-op, look no further than American Vending Sales. 


OPEN HOUSE 
CHSSHHHSHSHHSHSHHSHHSHOOHVGOY 
Sept. 29th - Noon to 6 pm 


AMERICAN VENDING SALES, INC. 
750 MORSE AVE., ELK GROVE VILLAGE, IL 60007 


(708) 439-9400 * FAX: (708) 439-9405 








INTERVIEW 


We are looking for creative pro- 
grams all the time. We don’t know ex- 
actly how to generate realistic, mean- 
ingful programs for the industry, but 
we wont stop trying. We wanted to 
lease product. We offered operators a 
way to get into a positive cash position. 
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Once again, distributors did not like 
the idea. They aren’t visionaries and 
never realized that we were offering 
them more than they would get just 
selling the product. They can’t see that 
this lease paid for itself. For example, 
in the worst case scenario a distributor 
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would make $3,900! And that’s the 
worst scenario! 


You said that operators needed to get 
higher price per play and a higher per- 
centage from the location. What would 
you say distributors need to do? 

They need to become more cre- 
ative. They need to create markets, not 
simply respond to them. They have 
been responding to markets that some- 
one else created because of one major 
problem. They can’t finance the activi- 
ty they want to generate within their 
establishment today because the oper- 
ators can’t pay them. 

Even when we offer a finance pro- 
gram, they'll argue that they’d rather 
have a better price. Look what hap- 
pens: if I sell a game to the distributor 
for $4,000 he’ll sell it for $4,500: if I 
sell it to him for $20,000, he’ll sell it 
for $20,500. How can I help him? 

Distributors today have to become 
more creative and find out what the 
market really needs. Is the street loca- 
tion really there? If it is, what do they 
need? As an industry we need to do a 
total market research within the indus- 
try to see what’s available for the sale 
of video games. Let me tell you what I 
find all over the country: the good op- 
erators love this business and are get- 
ting better. The bad operators hate this 
business and are getting worse. 

The industry needs a face lift. It 
needs research and it needs studying. 
We are going on old facts and figures 
from years ago. We need to get into 
the ‘90s. What I’m saying is you have 
$1 that goes into that game. You have 
to split it up between operator, loca- 
tion, and manufacturer. The best way 
to do it is revenue sharing. But you 
can't get an honest enough count to 
make it sensible. So you have to find 
out a way to lease it, the lease program 
being the part you want. 

Then the operator does what he has 
to do to operate within a profitable en- 
vironment. Then you have to get the 
price per play up so the lease pay- 
ments make sense. But you only have 
a dollar you’re splitting up. What it 
should be is 40/40/20: the location 
should get 20 and the operator and 
manufacturer should get 40 each. If 
you put the right product in a location, 
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INTERVIEW 


he'll make more with 20 percent than 
he’s now making at 50 percent. 

That’s what people can’t envision. 
They don’t want to lose locations. The 
locations insist on 50 or even 60 per- 
cent and operators give it to them. 

But what will happen is the business 
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will go away. You'll see distributors 
who are going to form sales centers. 
They come to me and say, “Ken, we 
want to sell all the games to the loca- 
tions and this is my sales program, 
what do you think?” And I'll tell them 
it’s great. Now we are raising the per- 
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07 ¢ Seattle, WA * 98124 





(206) 682-5700 + 1-800-248-7789 


Fax: 206-682-3522 
Eastern Washington Sales: phone of fax: 1-800-248-7789 


dunis distributing 
EEE 
company 


1140 S.E. 7th Ave. * Portland, OR * 97214 


(503) 234-5491 © 1-800-233-5198 
Fax: 503-223-3816 


Representing: 

American Sammy ¢ Arachnid ¢ Atari (Time Warner) ¢ Bally/Midway ¢ Bay-Tek * Fun 
Merchants * Bromley * Capcom ¢ Coastal * Coinco * Coin Concepts * Data East * Doyle 
Dynamo ¢ Exidy * Fabtek * ICE * Jaleco * Konami * Lazer-Tron * Leprechaun * Mars 
Medalist * Meltec * Merit * Planet Earth * Rowe Music & Vending * SNK ¢ Sega * Skee 
Ball * Smart * Taito * U.S. Games ¢ Valley * Williams 
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centage within the location and they 
don’t even know it. The location will 
be getting 100 percent of the revenue, 
but they have to pay 50 percent more 
for the product. The location will have 
no more than he would have if he had 
negotiated a deal with his operator. 


It seems so simple but it’s really 
very complicated. 

The reason it’s hard is we do not get 
enough of the dollar as an industry; 
too much goes to the bar business. Un- 
til operators get more of that dollar 
we're stagnant. The operator and the 
distributor are in trouble. Why? The 
operator is not making enough from 
his locations to make any sense for 
buying product. He’s not growing. He’s 
getting smaller. 

What he'll do is buy an old piece of 
equipment and make $60 per week. 
His $30 share is OK on a $500 game. 
But the new technology and good 
games are going to win over and that 
operator will go away. 

The operator has not moved into 
the ‘90s. We're in the computer age 
and unless they come up to date they 
will be pushed aside. Consequently 
they are not getting the message soon 
enough and won’t until they are broke. 

Sega is going straight forward. 
We're going to give them technologi- 
cally advanced games. It’s what they 
need. But we are going to be realistic 
about it. We are going to generate the 
type of programs which pump new 
money into the business. We under- 
stand that the distributors did not like 
what we offered with the lease pro- 
gram, but the industry needs some 
programs like that. Firestone has al- 
ready put money in this business. Now 
we have new people putting money in 
the industry and that’s good. 

When we ended up with 650 
games we had three choices: we could 
have blown them out into the industry 
and ruined the resale value of Virtua 
Fighters, we could have eaten them 
and done nothing; or we could do 
what we did and get them into the in- 
dustry making money for those active 
in the business. That’s what we chose 
to do. We didn’t cut the price, we 
raised the price. And people are still 
making money on that game. A 
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Since MS Windows™ is the premier operating system, 
shouldn't there be a route management software to take 
advantage of its benefits? There is....... 





Save thousands in costly training time by taking 
advantage of the many benefits provided by 
Super Route Manager" and MS Windows” . 


Call Premier Data Corporation 


Sales 800-720-DATA International 217-528-9000 Fax 217-753-1771 


Come see us at booth #757 in New Orleans for the unveiling of version 2.0 





Schedule of Events 


(All events will be held at the New Orleans Convention Center unless otherwise noted) 
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3:00 p.m.-8:00 p.m. 
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8:00 a.m.-5:00 p.m. 
9:00 a.m.-10:00 a.m. 
9:00 a.m.-Noon 


10:00 a.m.-Noon 


10:00 a.m.-5:00 p.m. 
10:30 a.m.-3:00 p.m. 


10:30 a.m.-2:00 p.m. 


11:00 a.m.-Noon 


Noon-2:00 p.m 
1:00 p.m.-4:00 p.m. 


2:00 p.m.-3:00 p.m. 


2:00 p.m.-4:00 p.m. 


3:00 p.m. 
6:00-8:00 p.m. 
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Wednesday, September 20 
Registration 


Thursday, September 21 
Registration 

Distributor Hour 

Management Seminar: “Manage- 
ment and Leadership Skills” 
(Cheri Cross) 

Technology Seminar: “Put a PC 
in Your Business” (Len Smikun 
and Rhonda Fletcher) 

Exhibits Open 

Optional: French Quarter 
Stroll/Cajun Cooking School, 
depart from Convention 

Center Hall B 

FEC Seminar: “FEC Tour- 
Celebration Station” (transportation 
fee, sign up under Optional 
Activities) 

Management Seminar: “Banking 
and Finance in the ‘90s” (Russ 
Mawdsley and Don Van Brackel) 
Management Seminar: 
“Alternative Financing” (Ed Yaffe) 
State Association Luncheon 
Management Seminar: “How to 
Delegate Work and Ensure it’s 
Done Right” (Cheri Cross) 
Technology Seminar: “Jukebox 
Technology: What is the Future?” 
(Joel Friedman, John Margold, Joe 
Pankus, Mike Jablonski) 
Marketing Seminar: “How to 
Work With Media” 

(Gayle Guattlebaum) 

Hesch Drawing 

AMOA Member Welcome 
Reception (free) at the 

New Orleans Hilton Riverside 


Friday, September 22 
Registration 
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8:00 a.m.-10:00 a.m. 


9:00 a.m.-11:00 a.m. 


9:00 a.m.-10:00 a.m. 
10:00 a.m.-Noon 


10:00 a.m.-Noon 


10:00 a.m.-1:00 p.m. 


10:00 a.m.-5:00 p.m. 
10:00 a.m.-2:00 p.m. 


10:30 a.m.-3:00 p.m. 


Noon-3:00 p.m. 


11:00 a.m.-5:00 p.m. 


1:00 p.m.-4:00 p.m. 


3:00 p.m. 
6:00 p.m.-11:30 p.m. 


AMOA Annual Business Meeting 
and Breakfast (Keynote speaker: 
Pat Williams of the NBA 
Orlando Magic) 


FEC Seminar: “FEC Research, 
Development, Business Plan, and 
Location” (Pat Esgate, Benjamin 
Jones, Randy White, Tom Long) 
Management Seminar: 

“Total Quality Management” 
(John Delves) 

Distributor Hour 


Marketing Seminar: “Operators’ 
Roundtable: Small to Medium 
Operators” (Steve Bodenstein) 


Marketing Seminar: “Operators’ 
Roundtable: Large Route 
Operators” (Rich Holley) 
Technology Seminar: “NANI” 
(Craig Johnson, Gene Urso, Frank 
Seninsky, John Klayb) 
Management Seminar: “Business 
and ‘Tax Laws Impacting the 
Commercial Amusement Industry” 
(Richard Hunter) 

Exhibits Open 

Optional: Garden District Tour, 
departs from Convention 

Center Hall B 

Optional: French Quarter Stroll/ 
Cajun Cooking School, depart from 
Convention Center Hall B 
Marketing Seminar: 

“Leagues: Pool, Darts, and Beyond” 
(Mike Smythe) 

FEC Seminar: “FEC Selection and 
Site Setup” (Steve Hicks, John 
Tracy, Michael Getlan, and other 
panelists) 

Management Seminar: “Tom Peters’ 
Liberation Management” 

(John Delves) 

Hesch Drawing 

AMOA Awards Show & Banquet, 
Convention Center Hall B, featur- 
ing Tanya Tucker (by ticket only) 
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=> saturday, September 23 


8:00 a.m.-4:00 p.m. Registration 10:00 a.m.-Noon = Technology Seminar: “Cyberspace: 
9:00 a.m.-10:00 a.m. ©=FEC Seminar: “FEC Daily On- Line Life and What it Means 
Operating Procedures” to the Coin Machine Industry” 
(Benjamin Jones) (Jim Trucano) 
9:00 a.m.-Noon Management Seminar: “The Game 10:00 a.m.-4:00 p.m. = Exhibits Open 
of Work: Profitability Through Noon-2:00 p.m. Management Seminar: “Location 
Productivity” (Richard Williams) Contract Negotiations” 
9:00 a.m.-2:00 p.m. Optional: Honey Island Tour, (Dick Hawkins) 
depart from Convention 1:00 p.m.-4:00 p.m. © FEC Seminar: “How Operators Can 
Center Hall B Do Business with FECs” 
10:00 a.m.-Noon = =Marketing Seminar: “How to (Frank Seninsky and Randy White) 
Increase Your Visibility With 2:00 p.m.-4:00 p.m. Technology Seminar: “Debit Cards 
Elected Officials” (Laura Olson) and the Commercial Amusement 
10:00 a.m.-Noon = =FEC Seminar: “Budgeting and Industry” (David Swan, Joseph 
Equipment Options for a High-Tech Sheppard, Victoria Holmes) 
FEC” (Al Stone, George McAuliffe, 3:30 p.m. Hesch Drawing 


Chris Yewdall, and other panelists) 
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Dan Highcove 
Mark Jakubiak 
1-800-435-3456 or 
Fax: 1-800-448-1775 
We supply toys / novelties to family entertainment centers, amusement parks, 
19 Industrial Lane, Johnston, RI 02919 bowling centers, roller skating centers and arcades. 
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New Orleans is a unique city. Peo- 
ple talk of voodoo and visit the 
gravesite of one of the most famous 
voodoo queens, Marie LaVeaux. Pol- 
itics is discussed with reckless aban- 
don, and just about anything goes. 

But the favorite subject in New 
Orleans is food, food, and food. You 
don't simply go to the grocery store 
for your food supply, you tell 
your family you're going to 
make groceries. 

Only in New Orleans will 
you come to believe that pur- 
ple, gold, and green not only 
look good together but you'll 
eat something decorated with 
those colors. Most likely it'll 
be a king cake if you're in 
town around Mardi Gras time. 
But don’t bite down too hard 
on your green, purple, or gold 
hunk of this delightful coffee 
cake, you might have the 
baby. And by all means don’t 
swallow it! 

Are we talking about col- 
ors? Well, if you are in New 
Orleans trying to describe 
one of the colors mentioned 
above, you may resort to calling it 
K&B Purple. It’s that special color on 
New Orleans’ own drug stores that 
adorn corners all over town. 

About food again; don’t be 
shocked if someone asks you to suck 
heads and pinch tails. It’s only an in- 
vitation to eat succulent crawfish. 
Unhappily, they aren’t in season 
right now but you could “shuck, 
suck, and eat them raw” with a few 
oysters! 

After you wash the dishes you 
don't put them away. You save 
them, as in “Honey, I washed and 
dried the dishes; could you save 
them!” Can’t you just picture throw- 
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ing a little life saver to the sink? 

Seldom will someone greet you 
with the typical “How are you to- 
day?” What they say is “Where yat?” 
(I’m not sure if there’s really a ques- 
tion mark behind it even though it 
“technically” is a question. It’s just 
that no one really expects an an- 
swer!) 





Visit someone’s home and his 


mother will inevitably want to know: 
“Did jeet jet?” Of course, she wants 
to know if you've eaten yet. If you 
haven’t (which is highly unlikely in 
New Orleans) she may Zapp you. 
That is, she’ll pass you a bag of 
Zapp’s potato chips. (Ask NSM’s 
John Margold about his favorite 
chip; he'll probably have a few bags 
in his booth!) But if you want to try 
them, don’t start with the Cajan 
Crawtators unless you have a big 
Barq’s root beer handy. They’re 
HOT! 

You gentlemen will be delighted 
to know that NOT stopping to ask 
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How to know you’re in New Orleans 


for directions in New Orleans might 
be the best approach. If you do, 
you're liable to be more confused 
than when you stopped. For exam- 
ple, there’s no east, west, north, and 
south. Instead, we talk of lakebound, 
riverbound, westbank (which is real- 
ly east of the city), and the eastbank 
(just the opposite). Here’s what you'll 
hear on the traffic report in 
the afternoon on the radio: 
“The traffic riverbound is 
back to Broad St. If you’re 
heading lakebound, it’s a 
clear shot.” Most streets are 
one-way but eventually you'll 
figure it out. Even more 
streets are divided by a neu- 
tral ground—that’s a median 
to most of you. Make sure to 
notice this because there’s 
many a tourist that turned 
and ended up on the wrong 
side of the street. Some neu- 
tral grounds are wider than 
you'd expect. 

And even if you manage to 
get your bearings, don’t look 
for streets that are spelled 
like they sound. For example, 
Tchoupitoulas is pronounced 
CHOP’-A-TOO-LUS. Then there’s 
Calliope (KALLY’-OPE) and Herbert 
(A’-BEAR). If you opt to take the bus, 
don’t panic when the bus marked 
“Cemeteries” stops for you. It’s only 
a perfectly earthbound direction 
away from the middle of town. 

While New Orleanians enjoy 
their food and brag about the best 
restaurants in the world, drinking is 
a serious subject, too. They drink 
Dixie, not sing it, a Hurricane may 
blow you away but only if you drink 
too many of them, and go-cups are a 
must when you leave a restaurant or 
bar with a drink you'd like to finish 
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CALL US FOR THESE & OTHER GREAT 


KIDDIE RIDES by BELITA 


e All rides come in bright 
beautiful colors 


«(All rides equipped with 
eee jobeautiful music 


e Designed to go where 
kids’ rides have never 
gone before 
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RAR A LAT I 


e Built to withstand 


Coin-Operated EXPRESS TRAIN thousands of kids! 





DOZER 4x4 


Call, fax or write for catalog, prices and details! 





on the way. But don’t expect to buy 


a beer at Jax Brewery; it’s a 
shopping complex! 

You know you're in New , 
Orleans when you consider it / 
an honor to catch cabbages 
or coconuts thrown at 
you—on certain occa- 
sions. You also won't * 
ever be able to share the 
experience of Mardi Gras oe 
with those back home. “The 
women did WHAT for a string 
of cheap plastic beads,” your 
friends will howl. After that you'll 
simply tell them they would have 
had to be there. 

A second-line is not the one you 
wait in for your drink at the fast 
food place. In New Orleans, that is, 
it’s a dance, it’s a parade, it’s a 
group of stragglers that follow a 
parade dancing to their own local 





Don't take chances! Dependable 


10 years. 


effort that you have put forth to 
meet our unscheduled needs.” 


John S. Mc Ewan, MELTEC Inc. 


Joseph W. Sladek, SKEE BALL Inc. 






Deltronic 
Labs inc. 


ill 
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performance, on time delivery, and 
outstanding service have made us the 
preferred choice of manufacturers, 
operators and distributors for over 


“We very much appreciate all the 


Jack Mendes, Jr. Bob’s Space Racers, Inc. 


“You certainly deserve your status as 
the leader. Keep up the good work.” 


“The quality of your product is excellent. 
It has traly withstood the test of time.” 


“In our business where service is the key 
.. everyone in your organization excels.” 
Gene Cramm, ShowBiz Pizza Time, Inc. 












beat. 


Just a note: the world famous 
Mardi Gras Indians are not really 
Indians, they’re social clubs that 
have prepared all year to look like 
Indians. 

You'll really know you're in New 
Orleans when everyone complains 
about the heat but NO ONE says 
“but it’s a dry heat!” 


Choose the “industry standard” for ticket dispensers 


Redemption Machine 


Ticket Dispenser 


¢ Push button loading 

¢ Validation 

¢ Quick release ticket 
Suide for easy 
servicing 








U.S. Pat. # 4272001 





120 Liberty Lane, Chalfont, PA 18914 ¢ 215 997-8616 e FAX# 215-997-9506 
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The bumper stickers are 
uniquely New Orleans. 
Where else would you see fans 
supporting their favorite 
team with “Geaux 
Tigers!” plastered on 
their bumpers. And 
how about “Vote for the 
Crook, It’s Important!” Re- 
member we said that 
New Orleans politics are 
unique! 
We have to leave you with 
one last thought, and what other 
thought will you be having in New 
Orleans but FOOD! Here’s a few 
things not to miss: a po-boy, a muf- 
faletta, and beignets (don’t forget the 
coffee when you order these de- 
lights!) Have fun and remember 
these parting words: You can always 
start a diet when you get home! A 

























e Counts and destroys 
redeemed tickets 
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ChicagotocKk 


celebrates its 75th anniversary 


bine Z 


Steering Chicago Lock into the 21st cen- 
tury are, (standing, I-r): Jack McCook, 
Kenneth Grubich, William Shinn, Alice 
Sander, and Jack Stritt; (sitting, I-r): Chair- 
man Lawrence Traeger and president 
Bud Shinn. 
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emphasis on quality, focus on market ex- 


ounded by William C. Shinn and associ- 
ates in 1920 with the purchase of a one- 
year-old cabinet lock business, Chicago 
Lock Company is celebrating its 75th 
year as a leading security lock manufac- 
turer. The success story of this remark- 
able company is highlighted by continu- 
ous product innovation and creativity, 





=a 
bate 2 
ee 


pansion, and the fostering of long-term 
employee and customer loyalty. 
“Although the original ACE tubular 
lock we patented in 1934 was our niche 
product and established us in the indus- 
try, we’ve never rested on our laurels. 
We’ve always rejuvenated ourselves by 
addressing the challenges of new tech- 
nology and the specific needs of our cus- 
tomers,” said Lyle B. (Bud) Shinn Jr., 
grandson of the founder and currently 
marking his 25th year as president of 
CLC. “Long before a lock becomes ob- 
solete, we always have something in the 
works to take its place,” he added. 
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The variety and scope of products 
developed by CLC also have influenced 
the upward spiral of the company’s 
growth. Specialty items like locks for gun 
cabinets, change machines, bicycles, of- 
fice furniture, can/bulk vending ma- 
chines, government stamp machines, 
and tool boxes, as well as continued in- 
volvement with the amusement and 
gaming industry have kept the mix both 
dynamic and interesting. 

Furthermore, Chicago Lock has re- 
sponded to the demand for different lev- 
els of security and pricing by offering a 
continuous flow of new products plus 
significant expansion of its geographic 
distribution. In 1987 TuBAR Security 
Products became a subsidiary of CLC to 
design and manufacture an independent 
line of maximum-security locks. In 1993 
CLC formed a strategic alliance with 
CamLock Systems, a British firm that 
manufactures value-priced medium-se- 
curity locks in Asia. 

Chicago Lock Company’s 75th an- 
niversary year is a double milestone. Af- 
ter 31 yeas at its present Belmont Ave. 
location, ground breaking ceremonies 
were held this past February for a new 
plant and company at a site in Pleasant 
Prairie, Wisc.; completion is targeted for 
the fall 1995. 

Dale N. Padjen, sales manager and 
21-year company veteran talks about 
the move. “The new facility will provide 
a faster, more efficient manufacturing 
process, while permitting us to exercise 
greater control over the entire system. 
With our new plant layout, the purchase 
of the IBM AS/400 computer system, 
and the latest CAD-CAM software, we 
are prepared to meet our customers’ re- 
quirements,” Padjen explained. 

He added, “Another advantage to this 
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eter, dvan and ee perpenes of he mes ot te Sead 
A LOCK ig poet what ity menvtectwrer wan be be 


Yoors of iweh engiveerng -=/ memuvtectwe by fhe aides! 
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Left: Pictured in the first company catalog are William C. Shinn and Lyle 
B. Shinn, grandfather and father of current president Bud Shinn. 

Right: Chicago Lock played an important role in the production of pad- 
locks and machine gun and airplane parts during World War Il. This fac- 
tory photo was made in 1943 at the company’s original plant. 





move Is the plant’s excellent location just _pedite distribution. Lastly, the new facil- _ tensive research and development for 
off the interstate highway which will ex- _ ity is specifically designed to advance ex- _ the next 75 years!” 

Chicago Lock’s 75th anniversary is a 
stellar year for new product with the in- 
troduction of the sophisticated System 
64 for the vending market. With this 
new cylinder lock the second generation 
of the patented ACE II impacts the in- 
dustry with the most significant advance 
in changeable lock technology in more 
than 25 years. In 30 seconds a route 
manager can reprogram a lock to fit any 
one of 64 operating keying alternatives 
by using only two keys. All that is need- 


With ACE® ) 
Change-Matic, - ed is a group key, a reset key, and a Sys- 
there’s no need to fe tem 64 lock. “We've addressed the need 
| eee ae if to streamline the constant process of 
? keys are lost or ~ ; 
stolen. With the i changing locks and keys often involved 
turn of a special in managing large vending operations, 
key, you can noted Padjen. “The System 64 is de- 
easily change signed to save time, money, and stress.” 
combinations in 
seconds. Then No company can truly claim success 
you're ready to without considering the human quo- 
Hse 2 dierent tient. Chicago Lock’s entire organization, 


operating key to 
open your lock. 


from assembly line to sales, functions as 
a well-tuned team and views itself as an 


_ extended family with everyone on a 

< O » first-name basis. Employee turnover is 

: 4 extremely low; many have been with the 
Chicago LOCK. company for 25-30 years. 

coo M PAN Y¥ President Bud Shinn follows in the 

4311 W. Belmont Chicago, IL 60641 family footsteps of leadership. His fa- 

(312)282-7177 © Fax (312)282-8199 ther, Lyle B. Shinn, who was considered 
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Tony Kozlowski, celebrating 50 years 
with the company. 


the driving force behind the company’s 
success, served the company for more 
than 50 years until his death in 1970. 
Known as_ the shirt- 
sleeved president, he 
worked in the shop 
alongside of his entire 
management team and 
was able to supervise the 
company’s manufactur- 
ing methods to ensure 
safety and_ efficiency. 
Outside the office he 
made his indelible mark 
as a one-man sales force. 

Bud Shinn also 
worked his way up 
through the ranks along 
with his associates, ac- 
quiring hands-on experi- 
ence in virtually every 
department of company 
operation. 

Under Bud’s influence 
since becoming president upon his fa- 
ther’s death, CLC has enjoyed a quarter 
of a century of continuous progress. “All 
in the family” continues into the fourth 
generation with Bud’s son, William (Bill) 
Shinn, serving with the company. 

Next year two of Chicago Lock’s top 
people will celebrate their 50th year 
with the company. Anton (Tony) Ko- 
zlowski, who has been a mainstay of the 
tool room, also worked as a punch press 
operator and had a short stint as fore- 
man. He said, “I’m most amazed that in 
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Sales manager Dale Padjen. 





One of the company's earliest locks (circa 1924) prior to the name change 
from Chicago Cabinet Lock Co. 


almost 50 years I’ve never been laid off 
and have received a paycheck every 
year, even during major recessions. 
Above all, you couldn’t find a better 
company or owner to work for. Bud al- 
ways listens to everything.” Kozlowski 
noted Bud’s generous support of worthy 
causes including the Shriners. “Bud 
would buy 100 circus tickets and give to 
company employees and their families.” 
Another Golden Anniversary em- 
ployee is Jack Delaney, a jack-of-all- 
trades. He worked a variety of jobs be- 
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Jack Delaney has been with Chicago Lock 
50 years. 


fore becoming general foreman in 
1988. “I’ve raised and educated eight 
kids while working here and this has got 
to be the best place to 
work through the ups and 
downs,” he said. Delaney 
echoed Kozlowski's senti- 
ments about how wonder- 
ful the Shinn family has 
been as employer. “I am 
always backed 100 per- 
cent by management. Peo- 
ple who don’t understand 
the dollars and cents of 
employee safety don’t stay 
in business for 75 years.” 

Chicago Lock’s new logo 
is both a culmination of 
75 years and a new be- 
ginning. It symbolizes the 
company’s commitment 
to history—past, present, 
and future. 

But one thing that has 
not changed is the company’s original 
mission statement as it appeared in the 
first Chicago Lock catalog sometime in 
the mid-’3 Os: 

Dependable Security 
Locks for Every Purpose 
Utmost Security—Lowest Cost 

The message still rings true in 1995. 
The Shinn family can point with pride to 
a company that continues to maintain 
the highest standards for its people and 
products. & 
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Group similar games like this bank of redemption pieces. 


Whether you're building a new 
store from scratch or revamping your 
existing operation, it is important to 
take into consideration that today’s 
young people are much more sophisti- 
cated than they were a mere few years 
ago. 
Instead of playing with GI Joe, 
youngsters are tapped into the most 
powerful computers available. They 
are accessing information and services 
that were unheard of only a few years 
ago. It is more of a challenge but vital 
to strategically place your game equip- 
ment, redemption center, and mer- 
chandise in such a way that will entice 
these young customers into the store 
and hold their attention. How do we 
do that? 

First, let’s consider store placement 
and size. The ideal location for most 
FECs is not next to the local steel mill 
or produce warehouse! Generally 
speaking, we’re looking for an en- 
closed and, if possible, regional shop- 
ping mall that provides lots of walk-by 
traffic where additional seasonal traffic 
can boost game income and store rev- 
enue. Another good location, accord- 


Francine A. Burrier 
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REDEMPTION 


REPORT 


So you want to open an FEC? 








ing to some operators, is in a strip mall 
next to popular stores such as movie 
theaters, video stores, etc. 

As we bring our industry’s image 
from the stereotypical arcade to the 
state-of-the-art FEC, our locations 
have grown in size. Where we once 
tried to fit as many upright videos and 
pinballs as possible in 2,000 square 
feet or less, we now build bright, fun, 
and attractive entertainment centers in 
9,000 to 10,000 square feet with 
open ceilings, neon, and decorative 
themes. 

Now that we’ve established the fact 
that the experience is changing, let’s 
look at a few tips on maximizing your 
location’s appeal: First, don’t crowd 
your equipment and merchandise. You 
want your store to be well stocked but 
not cluttered. 

Next, ask yourself what is the first 
thing that a customer will see when 
looking in or entering your store? You 
should have one or more (depending 
on the size of your operation) “center- 
piece” games that consist of big attrac- 
tions and large video games which are 
rotated on a regular basis as popularity 
changes. 

In mall locations with open fronts, 
place small quiet games near the door 
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Have the latest “hot” game near the front of the store. 


so as not to create a nuisance to other 
tenants. Try to avoid stairs that are 
more than a couple of steps. Although 
they add a neat look to any FEC, 
games are sometimes overlooked in 
these locations and can be difficult to 
move upstairs. 

One large FEC chain has successful- 
ly developed a store layout that main- 
tains separate areas for different types 
of equipment, and maintains the mix 
of equipment that I recommend to my 
clients. As a rule of thumb, a success- 
ful FEC will have 55 percent redemp- 
tion equipment, which also includes 
sports games that usually pay out tick- 
ets. The remaining 45 percent in- 
cludes video, air hockey, pinballs, and 
other non-pay out equipment. 

Kiddie rides can be placed in front 
of the store, in a small fenced in area. 
They will draw in parents and grand- 
parents looking to indulge their little 
ones. The kiddie ride area should 
make a transition into the redemption 
games grouped by category (sports, 
children’s, roll-downs, Skee-Balls, etc.) 
and then into video equipment. Re- 
member to place redemption and 
video equipment far enough apart that 
one does not annoy customers playing 
the other. However, the hottest games, 
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REDEMPTION REPORT 


whether they be be video games or 
some other type, should always be 
highly visible from anywhere in the 
store. 

It is vital to make the redemption 
center the focal point of your store. It 
should be centrally located, not placed 
in the immediate front or far rear of 
the store. Remember that it is a place 
where everyone goes for everything! 
Whether for change, refunds, mer- 
chandise redemption, game problems, 
questions, or any number of reasons, 
your redemption center must be at- 
tractive, well merchandised, and 
staffed! 

Several weeks ago I visited a shore 
location in Atlantic City and found an 
abandoned, dilapidated counter pre- 
tending to be a redemption center. 
What really caught my eye, however, 
was a sign posted overhead that read, 
“For Faster Service, Please Take a 
Number.” I don’t think so! Even if an 
attendant could have been found, 
there wasn’t any merchandise worth 
waiting in line for. The scene was remi- 
niscent of the service counter at Mont- 
gomery Ward during an employee cof- 
fee break. 

The sophistication of today’s youth 
translates into more discerning and 
value-conscious customers. Kids today 
are living on the Internet and not back 
in 1912; they can certainly tell if they 
are being ripped off. As I surf the infor- 
mation superhighway, I happen upon 
groups of kids who are striving to 
come up with ways to improve scores 
and playing strategies. These young- 
sters are smart and they (and their par- 
ents) are acutely aware of merchandise 
prices and the value of money. 

Some operators inflate merchandise 
prices, which tends to discourage 
prospective customers. Depending on 
your ticket values, which are typically 
one- or two-cent tickets, it is not neces- 
sary to mark up wholesale prices of 
merchandise. Occasionally it is pru- 
dent to mark up certain items, but your 
game income is the mainstay of busi- 
ness. After all, who would pay the 
equivalent of two dollars for a rubber 
ball. Cranes, for instance, are great 
earners, but payout must be set at 30 
percent or they will not make money. 
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Your redemption center should be the focus of your FEC. 


I’ve talked to operators who feel 
that although the 30 percent payout 
on a candy crane is acceptable, it is not 
on a toy crane. NOT TRUE! What's 
the difference? Yeah, so prizes are larg- 
er, but revenue is proportionately 
greater too! Try it, your customers will 
notice! 

My best advice is to keep up with 
the times by bringing your store into 


the next millennia. Our industry is 
traveling at warp speed, so hold on and 
brace yourself for the future. Although 
many operators feel that game tech- 
nology is progressing at breakneck 
speed, remember who your customers 
are. At each trade show it is clearer just 
how fast virtual reality is approaching, 
and the closer it comes, the more de- 
manding our customers become. & 
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agazine 


SEE US AT BOOTH 


183 








SEPTEMBER 1995 


CLOSE-UP ON 
REDEMPTION 


How to make redemption 
more profitable for you 


One of the biggest mistakes people 
make in the redemption game business 
is that they offer their customers only 
low-end merchandise. There are only 
so many whoopee cushions or spider 
rings a customer will want to take 
home. Where is the incentive for them 
to continue to play your games? 


“There are only so many whoopee 
cushions or spider rings a customer 
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will want to take home.” 


Steve McCaul 





Redemption will give you the repeat 
customer if you provide quality mer- 
chandise that people can use in their 
homes, give as gifts, or will become 
collectibles—ones that will increase in 
value after they leave your store. 

For example, you can offer sports 
memorabilia for your male customers 
or collectible dolls for the female cus- 
tomers. We have to think like a retail 
store. By this I mean that we are retail- 
ing our product. You should be buying 
wholesale (or better). You will get close 
to the retail price back in what people 
deposit in the cash boxes of your 
games; thus, you've made a profit on 
every item your customer redeems. 

There seems to be a misconception 
that you are “giving” away the mer- 
chandise. Don’t look at it like that. In- 
stead, remember that your customers 
are “earning” that prize. You aren’t giv- 
ing away anything. 

Again, your prize counter has to 
look and feel like a retail store. You still 
need low-end merchandise, but if you 
want to be in this for the long term 
(making a consistent profit), you have 
to offer your customers products 
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they'll want to “buy” by coming back 
again and again. 

To help your customers accomplish 
their goal, you should give receipts for 
the tickets or points they’ve earned. 
That way, they have the incentive to 
come back, accumulate more points, 
and eventually get the gift they have 
been playing for. 

The real beauty of redemption is 
that although your competitor has the 
same games, you can still have an 
edge. What separates you from him is 
the type of product offered and how 
it’s displayed. This can make the differ- 
ence in why your customers come to 
your location instead of your competi- 
tor’s. Think about it for a minute. 
What brings you into one store over 
another’? It’s value, price, display, mer- 
chandise, appearance, etc. All the 
things you have to consider in your 
own location. You have to display and 
offer products just like a retail store. 

People are playing more redemp- 
tion than ever before. They’re fun, 
they're a good source of entertain- 
ment, and people can play for some- 
thing they’d like to have. It’s this last 
part that can’t be taken lightly. The 
manufacturers are responsible for 
putting the fun and entertainment into 
the games. Of course, you have to 
choose wisely in purchasing redemp- 
tion games, but you are solely respon- 
sible for choosing your merchandise. If 
you have great games and a poor se- 
lection of merchandise, or you haven’t 
been reasonable about “pricing” it, the 
games won't carry you alone. 

If you allow your customers to play 
for gifts and prizes they'll be proud of, 
it’s a benefit to you because you get 
the rewards of their repeated efforts. If 
you follow this train of thought it will 
be a win-win situation for you and 
your customers. A 
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Gear up for battle in 
four challenging venues 





Whether in this galaxy or far away, 
game players have an opportunity to 
fight the bad guys and their evil min- 
ions in four different videos. 


Street Fighter Alpha 
by Capcom 

Theme: It’s a dream come true for 
fans of Capcom fighting games. Alpha 
is the second Street Fighter-related 
game to be released in as 
many months, and DarkStalk- 
ers 2 1s coming shortly. 

Returning to Street Fighter 
story continuity after releasing 
the digitized movie license, Cap- 
com has created more of a pre- 
quel than a sequel because Alpha 
takes place some time between 
the original and the first edition of 
Street Fighter II. Subtitled “War- 
riors’ Dreams,” the game features 
10 playable characters; only four 
are familiar to veterans. 

Ryu, Ken, Sagat, and Chun Li, all 
in slightly altered costumes, are 
joined by new fighters including 
Guile’s military buddy Charlie, and 
Guy, apparently a student of the same 
sensei who instructed the game’s two 
heroes. 

Battles once again take place 
around the globe, in some familiar and 
mostly new locales. Alpha represents 
the first half of Street Fighter history, a 
practice not often done in other game 
series. 

Graphics: The excellent visuals 
first seen in DarkStalkers and contin- 
ued in X-Men have been applied suc- 
cessfully to Alpha. All the characters 
have an animated look without anima- 
tion, a fluid movement, and tightly ren- 
dered outlines that make the sprites 
appear smooth and crisp. The colors 
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are extremely bright, giving a cartoon- 
ish look that is intended to be, and is, 
quite different from digitized images 
seen in Mortal Kombat games or in 
Capcom’s Street Fighter The Movie. 

A few background locales are re- 
peated during the game, though with 
time of day changes. For instance, 
one battle takes 
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place on Bourbon 

St. in New Orleans. The first time it 
is seen the sun is out and crowds sur- 
round the fighter. When the player re- 
turns to the locale later in the game, 
night has fallen and the crowd is gone. 
Other areas such as the Great Wall of 
China, a railyard in America, and the 
familiar courtyard in Thailand all re- 
ceive the same treatment. 

Controls: The most popular panel 
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configuration in the arcade returns in 

Alpha, with the joystick and six attack 

buttons. Three degrees of power for 

punching and kicking can be used for 
combos and special moves such as 

“fireball” and “dragon punch.” 

Game Play: Once proper credits 
are inserted, the player may choose 
one of 10 characters, followed by 
switching rapid play on or off. For ex- 
perienced players, the computer al- 
lows a random choice of character for 
each battle, causing a player to refig- 
ure his strategies every time. 

Awards are given for first attack, 
multi-hit combos, and a super combo 
finish that completely humiliates the 

opponent. To achieve the super 

combos, a three-level meter has 
been added to the game. When 
charged up, it allows progressively 
stronger attacks. 

Apparently, the only place Bison 
appears in this game is in the at- 
tract mode, because the final 

boss character changes depend- 
ing on who is being played. 


Overall: I have anticipated the 
release of this sequel as much 
as MK3, and I am pleased 
that it delivers. The fight 
choreography is perfect, and 
it is not a frustratingly diffi- 
cult game for beginners or 
seasoned vets. I highly rec- 
ommend it and look forward to the re- 
lease of Street Fighter Omega. 


Virtua Cop 
by Sega 
Theme: It seemed to take a long 
while to get to my area, but it was 
worth the wait. This Sega entry in the 
Virtua series allows one or two players 
to take the roles of police officers in 
first-person shooting perspective, in an 
effort to stop criminals and terrorists 
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from their wrongdoings. 

Three levels of difficulty are avail- 
able and take the players through ei- 
ther a harbor or a construction site. 
Completing each level without losing 
all of one’s allotted lives is the game’s 
premise. 

Graphics: This is the first time a 
shooting game gets the polygon and 
texture-mapped treatment. As impres- 
sive as digitized images are, in games 
such as Lethal Enforcers or Locked ‘N 
Loaded, nothing can 
touch the realism of a 3- 

D perspective. This is the 
height of virtual reality 
without the headgear. 

The computer guides 
the player through the 
scene in a set course. This 
way he needs only to con- 
centrate on firing. The cam- 
era weaves slowly in and out 
of crates, barrels, around vehi- 
cles, and even pans upward to 
target enemies above the hori- 
zon line. 

Obstacles seem touchable as 
polygons form every second in 
reaction to movement. On-screen 
characters appear slightly robotic 
in movement, but it is easy to de- 
termine when they are about to 
fire on the player. 

As if 3-D was not enough, the 
backgrounds are given the texture- 
mapped look, a process that covers ob- 
jects with realistic features. This way 
rocks appear rough, metal appears 
shiny, and every other substance has 
characteristic texture. 

Controls: The only gear used are 
two adjacent guns that fire six shots 
each before requiring a reload. Firing 
once off-screen fills the gun’s chamber. 
Although the game uses a mirror to re- 
duce the length of the cabinet, the 
game Is pretty hefty and needs gener- 
ous space on location. 

Game Play: One or two players can 
begin by choosing a difficulty level. 
Higher levels increase the speed and 
random appearance of enemies, as 
well as their distance fromthe player. 
The camera moves forward into the 
area and frequently stops to begin a 
round of attacks. Vehicles and inno- 
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cent civilians often block the line of 
fire as they move through the screen, 
and a stray bullet can hit an unwanted 
target causing the loss of one life. 
Icons can be collected by success- 
fully shooting them; they include pow- 
er-ups to rifle or machine gun status, 
or an extra life. Only five hearts are 
given to the player, so that many hits 
are all it takes to end the 
game. 





difficult as accuracy 

can be, the player has the advantage 
of a targeting system that locks on to 
enemies and even shows the amount 
of remaining time by color codes until 
the target fires at the player. 





Overall: Virtua Cop is the most re- 
alistic shooting game to date. Sega has 
set the new standard in this genre, just 
as it did in driving simulators with 
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Daytona USA. State-of-the-art graphics 
alone do not make the game without 
the fun factor. Luckily, Virtua Cop has 
both. 


Elevator Action Il 
by Taito 

Theme: Finally, the sequel to my 
favorite game of all time! Gone is 

Agent Otto, but he has been re- 
placed by three capable opera- 
tives with an all-new mission. To 
modernize the theme, Taito has 
switched from espionage to 
terrorism as Kart, Jad, or Edie 
search several buildings to 
diffuse bombs and wipe out 
criminal organizations. 

Graphics: Although the 

characters and building 
features are greatly im- 
proved visually, the over- 
all view of the scenery re- 
mains the same as the 
original: that of a hori- 
zontal and vertical plat- 
form-style game with 
small character sprites. 
Enemies come in a 
few different styles 
and with more so- 
phisticated weapons 
than the previous game’s clones. 

Buildings traveled through change 
from skyscrapers to airports to ware- 
houses, although all have the common 
theme of elevators present in some 
form. The tiny screen characters have 
a surprising amount of animation, 
from movement to the way they react 
when shot. Small visual enhancements 
here and there make for a very intrigu- 
ing background; use of a more sophis- 
ticated graphics technology might 
have ruined a great sequel. 

Controls: This entry into Taito’s 
Cybercore System uses only two but- 
tons and the joystick. Button A fires 
the weapon in hand and Button B al- 
lows a jump or kick if an enemy is 
nearby. Pressing both buttons launch- 
es a special bomb that wipes out sever- 
al targets at once. The joystick allows 
crouching and lateral movement, as 
well as control of an elevator up or 
down. 

Game Play: After viewing the at- 
tract mode, the player prepares to face 
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a more ruthless enemy with newer 
weapons and many more resources 
than in the prequel. The choice of a 
character commences and the player 
decides which ratio of power, fun, and 
speed he prefers from his 
options. 


new addition is the op- 
tion of a second player to join in. Fol- 
lowing recruitment, a computer termi- 
nal instructs the players on the mission 
and displays a blueprint of the upcom- 
ing building. 

Once deployed, a helicopter drops 
the player’s character on the roof of a 
high-rise as the wall facade fades away 
to reveal the interior. Moving from lev- 
el to level, the player is assaulted by 
killer dogs. trenchcoat-clad soldiers, 
thugs, and even armored suits. 

As in the original, overhead lights 
and new security cameras can be shot 
out to drape the hallway in darkness. 
Sandbags and flammable barrels also 
become targets, causing enemies to 
catch on fire or be distracted in time 
for an attack. The familiar red doors 
return, allowing momentary entrance 
to diffuse bombs or collect secret infor- 
mation. 

Newly added blue doors provide 
gun power-ups or extra life to the 
health meter. After completing a stage, 
the player is whisked away by a van in 
the basement or by an airlift on the 
roof. 

Overall: Wonderful game play 
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combines with detailed, miniature 
graphics and a sense of nostalgia to 
make Elevator Action II a welcome kit 
addition to the Cybercore library or on 
its own. While many manu- 
facturers release game after 
game in the fighting or dri- 
ving modes, ‘Taito continues 
to make games with unusu- 
al themes and simple but 
involving play. 


Galaxy Fight 
by Sunsoft 

Theme: Sunsoft’s entry 
into the fighting game 
arena takes place in a 
distant solar system 
among aliens, space 
ninjas, and robots. 
Eight planets, each 
with a lone warrior, 

are locked in a 

struggle to free 

their galaxy from a 
conquering empire. These warriors 
battle in standard fighting game style 
amid wild planetary scenery. 

Graphics: The high point 
of the game is 
found in the visuals. 
Despite the lack of 
digitization or poly- 
gon realism, Galaxy 
Fight uses standard 
megs in a non-flashy, 
textured style. As the 
opponents retreat from 
each other, the camera 
zooms out to provide 
real-time interaction. 

Background scenery Is 
perhaps the most interest- 
ing element and includes a 
Japanese tea garden with 
futuristic skyscrapers rising 
behind it, and an icy ocean 
planet with several moons in 
its skies. 

Controls: Designed to fit 
in SNK’s Neo-Geo system, 
Galaxy Fight makes use of all 
four buttons and the joystick. 
Buttons A, B, and C offer three 
degrees of attack power from 
light to strong, and Button D is a 
taunt button to catch the oppo- 
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nent off-guard. Three or more special 
moves such as a fireball or punch-like 
attack can be accessed by manipulat- 
ing the controls. 

Game Play: The screen promptly 
displays a map of the alien solar sys- 
tem and roster of character choices be- 
low. Once a character is chosen, the 
computer randomly picks a planet and 
prints out all the information on it. The 
battle then begins either on the surface 
or in orbit. 

If two matches are won, the player 
ventures to the next planet, eventually 
freeing the system of empire control; 
or in the case of playing the robot, 
crushing all opposition to empire rule. 

Overall: Although the theme and 
setting differ from the average fighting 
game, Galaxy Fight really does not pre- 
sent anything new in terms of game 
play. It is evident that a lot of work 
went into the visuals, but perhaps bet- 
ter choreography would improve the 
game’s entertainment level. A 
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The ‘Tornado National Foosball League crowned its first 
national champions in beautiful San Francisco following 
a 10K event held at the International Airport Hilton. 

The event was part of the $40,000 national champi- 
onship pro tournament, and together both events totaled 
over $50,000 in cash and prizes. The league, which is in 
its first year of existence, is designed for use by route op- 
erators. 

Turnout for the pro tournament portion of the champi- 
onships was excellent. Several of the 19 scheduled events 
had well over 100 entries. 

C.A. Robinson & Co., based in Los Angeles and San 
Francisco, was instrumental in bringing the nationals to 

The 1995 Tornado National League northern California. Much of the credit goes to James Tomei, C.A. Robinson 
eile pence eo wale sales manager in San Francisco. Also co-sponsoring the event were Mountain 
Stephanie Ohashi. Coin Distributing and American Coin Distributing. 

Response to the league has reportedly been over- 
whelming, and player participation has been oustanding 
since the first regional playoff events. The league gives all 
players, whether advanced or casual, an opportunity to 
be competitive. It has also proven to be a fitting comple- 
ment to Tornado’s professional tour. 

The season finale will be the $100,000 World Champi- 
onship Foosball Extravaganza pro event, scheduled for 
Labor Day weekend at the Dallas/Ft. Worth Internation- 
al Airport Hyatt Regency. As many as 4,000 players from 
around the world are expected to attend. 

Prevailing in the league championship were a group 
from Washington dubbed the Seattle Grunge Foosers. 
The team included Rocky Willson, Stephanie Ohashi, 
Chad Kinner, and Craig Switzer. Here’s a look at other re- 
sults from the national championships in San Francisco: 

Open Women’s Doubles: 1st: Cami Carter and Cindy Stuart, both of 
some pista acho sale at a North Carolina; 2nd—Melanee Tosh and Liz Hill, both of Oklahoma; 3rd— 
ald Chris Brazel of Washington and Christina Fuchs of Cali- 
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CHAMPIONSH Open Women’s Singles: 1st—Tiffany Billirakis of Illi- 
= 
, | 





Bogg of Arizona. 

Open Mixed: 1st—Terry Moore of Illinois and Stephanie 
Dean of Oklahoma; 2nd—Chris Dube of Missouri and 
Kelly Young of California; 3rd—Evan Stachelek of Califor- 
nia and Jaymi Heaton of Nevada. 

Open Doubles: 1st—Todd Loffredo of Colorado and 
Scott Wydman of Colorado; 2nd—Louis Cartwright of 
Nevada and Adrian Zamora of California; 3d—Fernando 
Rosa and Scott Stewart, both of California. 

Open Singles: 1st—Don Swan; 2nd—Todd Lofredo of 
Colorado; 3rd—Steve Beine of Ohio. A 


nois; 2nd—Cami Carter of North Carolina; 3rd—Michelle 
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From left: M.T.A. president Michael Tate, 
women's singles and doubles winner 
Teresa Dery, and Tom Theisen of 
Theisen Vending. 


TOURNAMENTS & 


LEAGUES 


Pinball competition 
held in Minnesota 


The Minnesota Tournament Associ- 
ation recently sponsored the 1st Annu- 
al Minnesota Pinball Championship at 
the Classic Cafe & Bar in St. Louis 
Park. Theisen Vending Co. was host 
operator for the action-packed event. 

Entrants from Minnesota, Wiscon- 
sin, Illinois, Ohio, and North Dakota 
competed on 32 of the newest pinball 
releases, which were furnished by Sega, 
Bally, Williams, and Gottlieb in con- 
junction with their local distributors. 

Steve Gold, owner of the Classic 
Cafe & Bar, reports this as one of the 
busiest weekends he has ever had. 
Television crews also braved the stand- 
ing-room-only crowd to catch the flip- 
per action on camera. 

M.T.A. president Michael Tate said 


See Us at AMOA 


Booth #455 
& Fun Expo 
Booth #1215 


he was pleased to see the fun and ex- 
citement that was generated by this 
tournament and is looking forward to 
more pinball competitions in the future. 

Cash and prizes totaling $3,500 
were awarded to ecstatic winners in 
four divisions. First place winners 
were: 

Open Singles: Dave Hegge of 
Brookfield, Ill. 

Open Doubles: Paul Madison and 
Fred Richardson, both of Minneapolis, 
Minn. 

Women’s Singles: Teresa Dery of 
Brooklyn Park, Minn. 

Women’s Doubles: Teresa Dery of 
Brooklyn Park, Minn., and Yvonne 
Magnum of New Brighton, Minn. & 


Over 25 Years of experience working for you! ¢ Call today 1-800-323-6498 


COIN MECHANISMS INC. Zhe Name in Validation Systems 


400 Regency Drive, Glendale Heights, IL 60139 * 708/924-7070 * FAX 708/924-7088 
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Bel cal Sd arf | and Canada began 
J UN IOR showing up at the 
cham pionship= Mayo Civic Center 


in Rochester, Minn., 


sary VNEA Interna- 
tional Junior Cham- 
pionships didn’t get 
underway until later 
that afternoon. 

The young pool shoot- 
ers were anxious to 
show off their talents, 





________) conquer their divisions, 
The team New Blood from Alberta, and have their names 
Canada, won the doubles Major Divi- forever etched on the 
sion, (I-r): Jeremy Smith, Michel Abou | f ihe VNEA 
Daher, Ryan Smith, and Brian Lane. plates or the Ju- 
_—_——— — onior Wall of Fame. 


Upon entering the auditori- 
um, visitors were immediately 
awestruck by the arrangement 
of 73 Valley Cougar pool tables 
overlooked by enough balcony 
seating to accommodate more 
than 5,000 spectators. “With 
parents, coaches, and spectators 
viewing the matches from above 
the floor, it not only offered a 
unique vantage point for the 
crowd, but it also made for a 
neat and orderly playing area for 
the contestants,” said VNEA ex- 
ecutive director Gregg Elliot. 





cm. even tour JUMOKS SHOOT it 
vine snamver OU FOr VNEA title 


was won by Joseph Tackett, sponsored by Jefferson Music 
of New Orleans. Another Jefferson Music player, Mike 
Militello was victorious in the Majors Division for those be- 
tween 18-20 years old. 

As a special treat throughout the weekend, world fa- 
mous pool instructor Jerry Briesath gave individual atten- 
tion to many of the youths in attendance. 

The official team competition got underway with a num- 
ber of coin-op dignitaries present. They included Elliott, 
tournament director Don Kruger of D & R Star in 
Rochester, and Dick Shelton of Valley Recreation Products. 
VNEA junior tournament committee members 
Mike Jensen, Bill Lane, and Don Hunter were 
also on hand, as was the VNEA’s new mascot 
Charlie Cougar with his arms full of giveaways. 

After a long day of team competition, the first 
evening brought a special event to the tables, the 
Adult/Youth Scotch Doubles. Junior players had 
a chance to pair up with their adult counterparts 
and vie for championships. Over 340 partici- 
pants joined forces for this competitive event. 
“For the second year in a row, this format proved 
to be a hit with everyone involved and we look 
forward to its continued growth in the future,” 
said Kruger. 

In the doubles competition, the Youth Divi- 


Players, parents, friends, and From left: Nick Nelson, Reeves Koster, sion was won by the team B.P. Cue Co. #2 of 


. and Chad Knudson madeuptheteam pgR in R he Minor i- 
operators representing 22 differ- gp cue Co. #2 from Rochester, Minn. sees ochester. The Minors champi 


ent charter holders travelled 
from the Canadian provinces of 
Alberta and Ontario, as well as 
the states of Nebraska, North Dakota, Wisconsin, Minneso- 
ta, South Dakota, Louisiana, Iowa, Illinois, and Wyoming to 
compete for international recognition, trophies, prizes, and 
savings bonds. Longtime VNEA sponsor Huebler Indus- 
tries, represented by Bill McConnell, donated 36 of its cues 
to the top four finishers in each division. 

With a record total of 130 three-person teams and over 
400 singles entrants, the VNEA juniors continues to break 
new ground and set standards for youth pool. “Starting with 
only 12 teams a mere five years ago, the VNEA’s junior 
program statistics are streaking off the charts,” said Elliott. 

This was the first year the VNEA featured junior singles 
competition, and it turned out to be a huge success, accord- 
ing to Elliott. Even players who didn’t place in the competi- 
tion got a second chance in mini-singles tournaments held 
continuously during the entire event. 

In the singles competition, Jeff Hudson, representing 
V.V.S. of Lincoln, Neb., won the Youth Division for players 
ages 9-13. The Minors Division for players between 14-17 


title. 
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which won the Youth Division doubles ©0S were the Original Untouchables of Stans- 


field Vending in LaCrosse, Wis. New Blood, 
sponsored by Inter Provincial Amusement in 
Alberta, Canada, won the Majors Division. A 
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VNEA's mascot Charlie the Cougar with friends. 
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Randy Fromm 


Bill acceptors, also known as curren- 
cy validators, have become a staple in a 
wide variety of machines that are oper- 
ated by money. Vending machines, 
jukeboxes, amusement games, and car 
washes now come equipped with bill 
acceptors. During a trip to Italy last 
year, I stopped my rented Fiat at a de- 
serted gas station on a deserted road 
somewhere between Pisa and Rome 
and was able to fill up by inserting a 
5000 Lira bill into an automated fuel 
pump. 

Las Vegas has even jumped on the 
bill acceptor bandwagon by equipping 
their machines with currency validators 
that accept bills and spit out coins or to- 
kens into the tray. Truth be told, it’s my 
favorite game to play as I get to hear 
the sound of the coin drop without risk- 
ing a loss. My only risk is the frustration 
that sometimes occurs when a bill ac- 
ceptor rejects the bill again and again; 
the bill appears to be perfectly accept- 
able to you or me but for some reason 
is rejected by the machine. 

I must not be alone in this feeling of 
frustration because during last year’s 
Super Bowl game, a major soft drink 
manufacturer featured a million-dollar 
advertisement whose theme was the 
sound of a bill being rejected again and 
again by a balky bill acceptor in a soft 
drink vendor. 

Despite a detailed knowledge of 
how bill acceptors operate, it still 
amazes me that they work at all. Not 
only does a bill acceptor have to identi- 
fy the denomination of the bill that is 
being introduced (some can verify $1, 
$2, $5, $10, $20, and even $100 bills) 
but it must be able to accept all manner 
of worn, folded, crumpled, dirty and, 
sometimes, wet bills as well. During a 
recent conversation with a major man- 
ufacturer of bill acceptors, the topic of 
water parks was discussed. In this case, 
the manufacturer actually created some 


PLAY METER 


TECHNICAL 


TOPICS 


Servicing bill acceptors 


special software to account for the large 
number of completely soaked bills that 
were being used by customers. 
Naturally, bill acceptors must be 
able to do all this without validating 
counterfeit or otherwise altered or 


fraudulent currency. Without a human 
being to scrutinize a tendered bill, the 
bad guys can (and do) try all kinds of 
wild schemes to cheat bill acceptors. 
Naturally, I will not discuss these meth- 
ods here. Few are successful. Those that 
are are quickly countered by the engi- 
neers at the factories. 
Mars VFM4 

Mars Electronics is one of the 
world’s leading manufacturers of bill 
acceptors. The company makes quite a 
few different models, each conforming 
to differing requirements of security, 
size, and configuration. One of its popu- 
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lar models is the VFM4. Although the 
VFM4 has been superseded by units of 
newer design, there are tens of thou- 
sands of these units in daily operation 
at locations across the country. VFM 
stands for “Vend For Money.” 

The bill acceptor validates currency 
by using a combination of optics and a 
magnetic head. The optics detect the 
presence of the bill within the unit. 
There are front optics that detect when 
a bill has entered the unit and a rear op- 
tic (bill clear optic) that detects when 
the bill has passed completely through. 
The amount of time required for a bill 
to pass through the unit is part of the 
validation process. There are two tim- 
ing belts, driven by the motor, that pull 
the bill through the unit. Too much time 
indicates a possible jam causing the mo- 
tor to reverse and spit the bill back out. 
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Too little time also invalidates the bill. 
The optics also read critical portions of 
the bill in order to validate it. 

The magnetic head is just like the 
magnetic head in an audio tape player. 
It reads the magnetic ink in strategic ar- 
eas of the bill in order to determine the 
bill’s denomination and authenticity. 
For reasons of security, the specific re- 
gions of the bill that are read by the 
mag head will not be discussed here. 

Naturally, the longer it is in opera- 
tion the more likely a bill acceptor is to 
require maintenance and repair. Dirt, 
dust, lint, and tiny bits of paper torn 
from old currency (not to mention a 
plethora of foreign objects like Popsicle 
sticks, coffee stirrers, and virtually any- 
thing else that can fit into the entry slot 
of the unit) all contribute to perfor- 
mance degradation and, eventually, 
complete failure. The optics can be- 
come obscured and the mag head can 
become quite dirty, rendering the unit 
balky or completely inoperative. Like- 
wise, rubber belts and pulleys cannot 
last forever and must be cleaned 
and/or replaced periodically. In addi- 
tion the performance of the motor itself 
may eventually degrade to the point 
where it needs to be replaced. 

Servicing the sensor assembly 

The most common repair is a simple 
jam. As mentioned, just about anything 
can be found jammed in the bill accep- 
tor. Start by removing the three screws 
that hold the bezel (also known as the 
faceplate or nosecone) in place and re- 
move the bezel itself. There are four 
screws that hold the stacker unit (if so 
equipped) in place. Two of them are the 
top two screws that also affix the bezel. 
In addition, there is one screw on each 
side of the unit. The stacker will then 
slide off the bill acceptor. Some techni- 
cians refer to the two components indi- 
vidually as the stacker and the head. 

To gain access to the mag head, 
there are two more screws to remove, 
one on each side of the bill acceptor. 
With the screws removed, the sensor 
assembly containing the mag head can 
be flipped up. The magnetic head can 
be cleaned with isopropyl alcohol and a 
soft cloth. Alternatively, you can just 
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lick your finger and rub off the dirt. As 
long as the head is shiny and clean, 
youre in business. 

While the sensor assembly is lifted, 


MAGNETIC HEAD 


‘TIMING BELTS 


PRESSURE 
ROLLER 





take the opportunity to clean the bill 
path and the timing belts. There also is 
a small rubber roller in the base of the 


unit that pushes the bill firmly against 
the mag head for reading. This should 
be cleaned as well. Use a small screw- 
driver to hold the wheel in place as you 
clean the exposed part. Then, use the 
screwdriver to rotate the roller until the 
next section is exposed. Repeat the 
process until the entire roller has been 
cleaned. Isopropyl! alcohol or a non- 
abrasive household cleaner such as 
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Fantastic or Formula 409 can be used. 
Since you are likely to have glass clean- 
er with you (you always clean the glass 
surfaces each time you visit your loca- 
tions, don’t you?) you can use that as 
well. It might take a bit more elbow 
grease, though. 

Although the infrared optics are en- 
closed within the sensor assembly, they 
can (and do) get dirty as well. Three 
screws on the top of the sensor assem- 
bly are removed in order to flip open 
the metal top plate. With the top plate 
open, you will see the top of the printed 
circuit board upon which the optics are 
mounted. The optics are mounted on 
the bottom of the board. There are four 
screws that mount the board. Remove 
these four screws and you will be able 
to remove the entire sensor board. The 
sensor board contains three optics and 
the mag head as well as two visible light 
LEDs (Light Emitting Diodes.) The red 
light emitted by the LEDs 
is visible through the entry 
slot of the unit during nor- 
mal operation. They are 
part of the circuit that de- 
tects when a bill is inserted 
into the unit, starting the 
motor that pulls the bill 
through the acceptor. 

Each of these optics con- 
tains both an emitter (an in- 
frared LED) and a detector 
(a phototransistor). Be- 
cause they operate in the 
infrared spectrum, you can- 
not see the light emitted by 
these LEDs. Your television 
remote control also uses 
the invisible light of in- 
frared LEDs. 

As the bill passes through the unit, 
the light from each LED is reflected off 
the bill and into the corresponding pho- 
totransistor. The circuitry in the bill ac- 
ceptor then compares the stream of sig- 
nals created by the reflected light to the 
known values of genuine currency. If 
they are not within tolerance, the bill is 
rejected. 

Clean the optics and the inside of the 
sensor housing as necessary and re- 
assemble. Never use electrical contact 
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cleaner here. Many types of aerosol 
spray cleaners will melt the plastic of 
the sensor housing and the optics them- 
selves. Upon reassembly, be certain 
that the ribbon cable that connects the 
sensor board to the rest of the bill ac- 
ceptor is properly inserted into the 
channel in the plastic housing that is 
provided for this purpose. If not proper- 
ly placed within the channel, the ribbon 
cable may (and probably will) interfere 
with the rollers. 

Motor and belt replacement 

The VFM4 uses a motor and gear 
assembly to drive the rollers and belts 
that pull the bill through the unit. To 
service this part of the bill acceptor, the 
side plates of the bill acceptor must be 
removed. There are three screws that 
hold each side plate in place. However, 
removing the screws is not all that is 
necessary in order to remove the plates. 
The timing belts ride on ribbed nylon 
rollers, mounted on a shaft that extends 
through the side plates. Each end of this 
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shaft is held in place with an e-clip or e- 
washer that must be removed in order 


to remove the side plates. 

The use of a specialized tool to re- 
move the e-clip (and to replace it when 
the repair is completed) is highly rec- 
ommended here. E-clips have a nasty 
tendency to fly off when removed with 
a conventional tool such as a screwdriv- 
er or a pair of long-nosed or chain- 
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nosed pliers. There is a gener- 
ally held belief among me- 
chanics and technicians that 
when removed in this fashion, 
e-clips enter another dimen- 
sion and are all but impossible 
to recover. A good tool to use 
here is one manufactured by 
Lawson Products, model 
95436. After removing the 
screws and the two e-clips, the 
side plates can be removed 
from the body of the unit. 
With the side plates re- 
moved, you can proceed with 
the disassembly, disconnecting the mo- 
tor assembly from the power supply by 
removing the three small connectors 
that connect the motor, the front optics, 
and the rear optics (the bill clear optics.) 
Before you remove the motor connec- 
tor, make a point of noticing how it is 
installed. Although it is somewhat diffi- 
cult to do, it is possible to accidentally 
reverse this connector upon reassem- 
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bly. If that happens, you will not know 
it until the entire unit is reassembled. 
During the initial test, your mistake will 
be immediately apparent as the motor 
will run in reverse. As you attempt to 
insert the bill, the reversed motor will 
push it out. 

What you are left with now resem- 
bles a miniature tank, with timing belts 
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as the two tracks and the motor itself as 
a turret sticking out of the top. To get to 
the gearbox, remove the two screws 
that affix the base plate to the motor as- 
sembly. One of these screws is a ma- 
chine screw, the other is a self-tapping 
screw that is driven into the plastic 
housing that is actually the front lens 
(containing the front optics) of the bill 
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acceptor. Be sure to note their respec- 
tive locations as you remove them. 

After removing the base plate, you 
will expose two more screws that hold 
the motor assembly to the plastic hous- 
ing. Remove these two screws and sep- 
arate the motor from the housing. Fi- 
nally, there are two more screws that 
affix the motor to the frame. Remove 
these two screws, and you can slide the 
motor forward, remove the timing belts, 
and remove the motor. 

If you’ve disassembled it to this 
point, you now have complete access to 
the pressure roller (mentioned earlier) 
that pushes the bill against the mag 
head. You might as well take the time to 
pull the spring-loaded roller off the 
base plate and clean it thoroughly. 
When you replace the roller, make cer- 
tain that it is properly installed and not 
tilted to one side or the other as this will 
prevent the bill from being pressed 
against the mag head. The pressure 
roller should be able to move freely up 
and down as you press on it. 

Also accessible at this point is the 
rear bill clear optic, which should be in- 
spected for dirt or foreign particles and 
cleaned if necessary. If you have access 
to an air compressor or a can of com- 
pressed air, use it to blow out the optic. 

With the belts removed, you can in- 
spect the toothed rollers upon which 
the timing belts ride. Look for any small 
particles that may be caught between 
the teeth and use a small screwdriver, 
scribe, or pick to clean them out if nec- 
essary. If these teeth are clogged with 
dirt, they will cause the timing belts to 
tighten. This can put an extra load on 
the motor, causing it to slow down and 
throw off the timing of the bill acceptor. 
Remember that the way the bill accep- 
tor validates a bill is by scanning it as it 
passes the optics and the mag head. A 
tiny change in timing is all it takes to 
throw off the acceptance in an other- 
wise perfectly operating unit. 

Testing the motor 

Because timing is such a critical part 
of the bill acceptor’s operation, it is im- 
portant that the motor operates at the 
correct speed. As the motor ages, it will 
begin to slow. The change is impercep- 
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tible to you or me but will cause the bill 
acceptor to exhibit poor acceptance. 
This means, of course, that the cus- 
tomer must reinsert the bill again and 
again in an attempt to get it to accept 
the bill. Naturally, this accelerates the 
wear and tear on the unit. 

Simply applying power to the motor 
and watching it run is not, in any way, a 
test for proper operation. This is one of 
the most common mistakes made dur- 
ing bill acceptor repair. A technician 
will completely disassemble the bill ac- 
ceptor, properly clean and reassemble 
it and be completely baffled when it still 
fails to operate properly. 

Fortunately, it is simple to test the 
motor using an ohmmeter. Measure the 
resistance of the motor. This is easy to 
do at the motor connector. When new, 
a motor will exhibit a resistance of 
around 100 ohms. As the motor ages 
through use, its resistance drops. Expe- 
rience has shown that the motor will 
continue to operate properly until its re- 
sistance has dropped to around 10 
ohms. Any less indicates that the motor 
is bad and should be replaced. Of 
course, as the resistance of the motor 
approaches the 10 ohm mark, you 
should consider replacement as insur- 
ance against an imminent failure of the 
bill acceptor. Also, since you have the 
bill acceptor completely disassembled 
at this point, you should change the tim- 
ing belts and the rubber rollers as well. 

You do not have to completely disas- 
semble the bill acceptor t> make this 
test. Once the bezel has been removed 
(the first three screws, remember?) the 
motor connector is accessible from the 
front of the unit. At this point, you can 
pull the connector off and measure the 
motor’s resistance. 

The gearbox 

Mounted on the motor is a small 
gearbox. Within the gearbox, a small 
gear, mounted on the shaft of the mo- 
tor, drives a larger gear that is fixed to 
another, larger shaft. Also fixed to the 
second shaft is a worm gear that drives 
another gear that is fixed to the same 
shaft as the rollers that drive the timing 
belts (The head bone’s connected to the 
neck bone, the neck bone’s connected 
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to the shoulder bones, etc.). It is not un- 
common for the worm gear to break. 
Segments of the spiral will break off. Al- 
though the gearbox will still drive the 
timing belts, the missing segments of 
the worm gear will cause the drive train 
to chatter and run a bit slower than nor- 
mal. Of course, we know by now that 
this throws off the timing, causing poor 
acceptance or none at all. The worm 
gear costs only a couple of bucks. 

A quick test for determining if this is 
the problem is to listen carefully to the 
unit as it pulls in the bill. If the worm 
gear is broken, you may hear a slight 
chattering noise. Another test is to hold 
the bill as you feed it into the bill accep- 
tor, pulling back on it slightly. If the 
worm gear is broken, you will feel the 
vibration in the bill. Of course, visual in- 
spection of the inside of the gearbox is 
a sure-fire way to diagnose a broken 
gear. This does, however, require com- 
plete disassembly of the bill acceptor. 

The gearbox contains a lubricant. It 
is a medium weight gear grease. When 
replacing gears, the grease should be 
reapplied as well. A moderate amount 
of grease, applied to the gears before re- 
assembly is all that’s required. Radio 
Shack carries a Teflon lube gel that 
works well for this purpose. Do not 
pack the cavity of the gearbox com- 
pletely with grease as this will prevent 
the gears from turning. 

Note: The shaft that holds the timing 
belt rollers (and the gear that drives the 
shaft) is not symmetrical. The drive 
gear is slightly offset. Before you re- 
move this assembly from the gearbox, 
note which way it is mounted. If you fail 
to do this, you have a 50/50 chance of 
reinstalling it backward. You won’t 
know you’ve made a mistake until you 
begin to reassemble the gearbox and 
motor assembly to the base plate and 
find that it won't fit in place. This can 
cause some serious head-scratching as 
you ponder why you cannot make it all 
fit back together. 

Another possible error in the re- 
assembly process is in mounting the 
motor assembly to the base plate. If you 
look at the motor assembly, you will see 
that one side of the gearbox is rounded 


SEPTEMBER 1995 


TECHNICAL TOPICS 


while the other is squared off. The 
rounded end must be mounted toward 
the front of the bill acceptor, where the 
plastic housing that contains the front 
optics slopes down. If you mount the 
motor assembly backward, you won't 
know it until you attempt to attach it to 
the plastic housing and find it won’t fit. 
Again, this can cause confusion and 
frustration, gobbling up valuable beer- 
drinking time as you try to figure out 
where you went wrong. 

Also, don’t forget to mount the new 
timing belts before you tighten the mo- 
tor screws. Do not attempt to stretch 
the belts over the rollers after every- 
thing else is mounted in place and tight- 
ened down. You will cause premature 
failure of the belts. It is the final tighten- 
ing of the motor screws that actually 
tightens the belts. 

In addition, it is important to remem- 
ber that as you reverse the disassembly 
process, you must attach only two of 
the four screws that mount the motor 
assembly to the plastic housing (the 
front lens assembly.) The two screws 
that are the farthest from the motor go 
on first. (Remember this as “farthest, 
first.”) The remaining two screws are at- 
tached after the base plate is rein- 
stalled. 

Remount the base plate, making cer- 
tain that the wires for the bill clear op- 
tic are pulled completely through the 
rectangular hole in the plate. Of the two 
remaining screws, remember that one 
is a machine screw, the other a self-tap- 
ping screw. The machine screw goes in 
the middle of the base plate, the other 
near the edge. 

At this point, the motor and front 
lens assembly is complete. Before you 
mount it to the power supply, reconnect 
the bill clear optic. The base plate of the 
motor and lens assembly then slides 
under the metal lip of the power supply. 

Next, mount one of the side plates 
with the three screws you removed ear- 
lier. That holds the unit together as you 
proceed with the reassembly process. 
Then mount the top sensor assembly, 
feeding the shaft of the rollers (the one 
from which you removed the e-clip) 
through the hole in the side plate. Re- 
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place the remaining screw in the side 
plate and attach the e-clip on the roller 
shaft using the e-clip tool. Turn the unit 
over and install the remaining side 
plate, screws and e-clip. 

Reconnect the motor. The space for 
the motor connector is a bit small. You 
may want to use a small screwdriver to 
push it in place. Reconnect the remain- 
ing optic connector at this time as well. 
Reinstall the stacker and the two side 
screws that hold it in place, followed by 
the front bezel and its three mounting 
SCrews. 

The stacker 

Generally speaking, there are not 
too many problems with the stacker 
unit. One of the most common stacker 
problems is with the spring that holds 
the stacker plate in place. During the 
process of removing a jammed bill, the 
spring may become dislodged from the 
plate. This can, on occasion, be difficult 
to diagnose as the bill acceptor is some- 
times mounted on a door that tilts for- 
ward for service. With the door opened, 
the bill acceptor and stacker may work 
perfectly, but when the door is closed 
for normal operation, the bills jam 
against the stacker plate. You'll need a 
spring hook (Wico part number 27- 
0595000) or, in a pinch, a bent 
coathanger to reattach the spring to the 
plate. 

On the back of the bill acceptor, 
there are two rubber rollers that drive 
the belts on the stacker. The belts assist 
in pulling bills into the stacker. If every 
bill was perfectly crisp and new, these 
belts would be unnecessary. Most bills 
are not, of course, so the belts are an es- 
sential component of the stacking 
process. 

A common problem here is one 
caused by the people that collect the 
money from the stacker. Instead of re- 
moving the bills by way of the spring- 
loaded side flap, they tilt the stacker 
back and remove them from the front, 
the way the bills went in. This in itself is 
not a problem. The damage occurs 
when they move the stacker back to its 
normal operating position. 

There are two cutouts on the side of 
the stacker that hook around a metal 
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shaft on the bill acceptor, holding the 
stacker tightly in place. If these cutouts 
are not completely engaged around the 
shaft, the stacker acts as a lever, prying 
the shaft up and away from the bill ac- 
ceptor. This prevents the stacker from 
resting firmly against the bill acceptor, 
assuring future bill jams as the belts can 
no longer assist in pulling worn bills 
into the stacker. 

A quick fix for this is to use a large 
screwdriver and a small hammer (or 
the heel of your hand) to force the shaft 
back down toward the bill acceptor. 
Place the tip of the screwdriver firmly 
against the shaft on one side of the bill 
acceptor and rap it sharply. Repeat the 
process on the other side. Try the stack- 
er again and see if it fits snugly against 
the bill acceptor. If not, repeat the 
process until it does. If you go a bit too 
far, don’t worry. You can always use the 
stacker as a prybar to gently raise the 
shaft enough to allow the stacker to fit 
properly. 

My thanks to Mark Reichert of Mon- 
tana Gaming Repair in Billings, Mon- 
tana without whose help this article 
would not have been possible. Mark is 
one of the country’s most qualified ex- 
perts (if not, THE EXPERT) in the field 
of bill acceptor and lottery printer re- 
pair. He is the star of my “Servicing Bill 
Acceptors” videotape training program, 
covering the Mars VFM4 (as presented 
here), JCM, and Ardac bill acceptors. 
He also stars in two programs on the 
subject of video lottery printers. Vol- 
ume 1 is for NCR printers, and Volume 
2 is for those manufactured by Two 
Day Corporation. 

Mark’s easygoing style and “let me 
show you how it’s done” attitude is a far 
cry from those who seem to feel that 
they are God’s Gift to repair and that 
nobody could possibly do it as well as 
THEY can. He is always open and hon- 
est with his knowledge, and I am proud 
to have made his acquaintance. In addi- 
tion to his repair service, he also sells 
replacement components for bill accep- 
tors and printers at fair prices. You can 
reach him at Montana Gaming Repair, 
1919 Lampman Dr., Billings, MT 
59102; (406) 656-5300. & 
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Converting a crane into a 
redemption piece 


The mind can be limitless when it 
comes to new ideas for redemption 
concepts. Converting one style of game 
to another can make for a winning and 
very profitable combination. 

The type of conversion I’m talking 
about is far from a standard video 
game conversion, and it costs less than 
a video kit. This redemption game con- 
version does not vend tickets, is not 
connected to compressed air, or have 
any complicated electronics. Such a re- 
demption game can and does exist, 


7% tickets for balls = 


A novel idea! Using colored balls ina 
crane game can bring added excitement 
and earnings to a redemption operation. 


“Ticket Vic” Fortenbach 
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and the base game is probably already 
located in your redemption game 
room. 

Alright, enough waiting; it’s a crane 
redemption game. “A what?” you 
might ask, but let me clue you in on 
some of the details before you call for 
the insane asylum to come and get me. 
Sure a crane game is a type of redemp- 
tion game, but this one is better. 

We converted a double watch 
crane, although a single crane will 
work just as well. This one has bright 
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halogen lighting and mirrors so the 
crane looks great and is well lighted. 
The price per play was two tokens (50 
cents) so we left both sides at that pric- 
ing. We converted only half of the 
crane so we could get a decent com- 
parison between the two types of 
games housed on either side. You can 
convert both sides of a double crane or 
just half. Needless to say, after six 
weeks of testing, we are converting 
both sides! 

On the left side of the crane, we had 
the golden watches, 
rings, _ bracelets, 
and other nice 
“slum.” On the right 
side, there were 
: colorful plastic 
bi - balls, the kind you 
find in a soft play 
ball bath or ball pit. 
Each color of ball is 
equal to a certain 
ticket value. Using 
six colors of balls, 
we had six different 
values. The purple 
balls were worth 
400 tickets, the or- 
ange valued at 200 
and the red at 100, 
the blue went for 
oO, green came in 
at 25, and yellow 
balls were worth 
10 tickets. Interest- 
ingly, the balls are 
a perfect size to be picked up by the 
crane claws with no extra adjustment 
needed. The ration of colored balls per 
game can be up to the individual, de- 
pending upon how much you are will- 
ing to give away. 

The crane we used will hold 200 
balls perfectly on one side, so we cut a 
piece of clear plexiglas to separate the 
colored balls from the slum on the op- 
posite side. Out of 150 balls, here is 
how we broke the colors down. We 
added five of the 400-point balls, 15 
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of the 200-point balls, 25 of the 100- 
point balls, 30 of the 50-point balls, 
90 of the 25-point balls, and 75 of the 
10-point balls. This formula should 
come close to 25 percent payout. Of 
course, feel free to experiment with 
any formula you desire. The skill of 
your players will also dictate the for- 
mula that is best for you. 

Redeeming the balls is really no 
problem; they work the same as tick- 
ets. | have included a worksheet to 
keep track of how many and what col- 
or “ball tickets” have been won. This 
sheet will aid you in calculating the 
game’s percentage for the past week. 

Your redemption personnel should 
have a chart displaying what color 
balls are equal to what value of tickets. 
When the customer wants to redeem 
his winnings, we just combine the total 
of ball points to come up with a grand 
total. Once the balls have been re- 
deemed by the customer (here comes 
the best part), just toss them back into 


the crane. Recycling at its best. 
Only one problem has been en- 
countered. Customers could bring 


slum which has to be replaced weekly. 
A complete ball crane conversion 
kit, including 200 plastic balls in the 


“Over a six-week period, the colored ball 
side outearned the sium side by more 


dat-]ama' (om keme) al— mm 


balls from other soft play ball baths to 
your location to be redeemed. Anoth- 
er source for potential problems is 
your own soft play area, or any game, 
that uses the same size and color balls. 
Just mark the balls with your logo and 
name, and you shouldn’t have any 
problems. 

Over a six-week period, the colored 
ball side outearned the the slum side 
by more than two to one with an aver- 
age weekly income for the ball side of 
$650. The other side earned $300, 
and that does not include the cost of 





quantities and colors listed above, 25 
work sheets, five advertising fliers, and 
a crane plastic divider can be pur- 
chased from VICCO Electronics. Kits 
are shipped prepaid or C.O.D. Call 
(619) 322-4000. 

Thanks to Greg Gonzales, Mike 
Bono, and Scott Kallner of Camelot 
Park, Palm Springs, for this idea and 
help in the creation of this article. If 
you have any questions or comments 
about this you can reach me by e-mail 
at ticketvic@aol.com. A 


Camelot Park, Palm Springs Crane Ball Worksheet 


Date Purplex400 


#Balls Total 


Orangex200 
#Balls total 


Redx100 
#Balls total 


Bluex50 


#Balls total 


Yellowx10 
#Balls Total 


Greenx25 
#Balls Total 
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Larry Munday 


Several years ago, Midway re- 
leased the blockbuster game, Mortal 
Kombat. When it made its home in 
our arcade, hoards of people flocked 
around it as if they were cavemen 
casting their eyes on newly discov- 
ered fire. Due to the swarm of people 
trying to get a glimpse of the game be- 
ing played, I found it necessary to add 
an observation monitor to the top of 
this game. 

I knew that eventually I would 
have to remove it from this game so it 
could be used on the next block- 
buster. Therefore, it was designed to 
quickly be removed and mounted to 
any cabinet regardless of the cabinet’s 
pitch. The front of the monitor box 
was bolted to the top of the cabinet 
with hinges. The back was supported 
by legs made of long carriage bolts 
with turnbuckles threaded onto them. 
No matter what the pitch of the cabi- 
net happened to be, I would just un- 
screw the turnbuckles to make the 
legs longer or turn them in to make 
then shorter until the proper angle 
was achieved. 

The monitor I used was an old off- 
the-shelf 19-inch standard resolution. 
The box was made of particle board 
covered with a wood grain laminate. 
This set-up worked fine for many 
years until I wanted to use it on Sega’s 
Virtua Cop, which uses a medium res- 
olution monitor. I soon realized that | 
needed to build a better mouse trap, 
one that could be used on either a 
standard or medium resolution game. 

In the process of building the new 
observation monitor, I discovered that 
in some of its games Sega was using a 
monitor that could be used in stan- 
dard (15 kHz Signal) or medium (24 
kHz Signal) mode simply by moving 
the yolk connection to another slot. 
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Adding an observation 
monitor to video games 
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This monitor is being manufactured 
by Nanao and is model number MS8- 
26SU. 





former and ran the cord out the bot- 
tom of the box. 
When it came time to hook up the 


“You can boost your sales by enticing 
your customers to watch and 
play the newest game.” 


I removed one of these monitors 
from my Title Fight and replaced it 
with a Wells-Gardner 25-inch stan- 
dard resolution monitor. (If you don’t 
have a Title Fight, the monitors in Out- 
runners will work as well.) I built a box 
to house the new monitor and isola- 
tion transformer. Then I connected an 
eight-foot power cord to the trans- 
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RGB wiring, I did not want to splice 
into the wires each time I wanted to 
install the monitor. So I came up with 
a little splitter PCB and cable (see 
photo and wire diagram). I just simply 
remove the RGB connector from the 
monitor inside the game and plug it 
into the splitter PCB. I then take one 
of the two cables from the splitter 


t WL 19. DY POLARITY SELECTOR (CNS31; Revere) 
———\ ---sy 


ema 
Ee) 


20. H. FREQ. CONNECTOR (CNS40; Standard Res.) 


21. H. FREQ CONNECTOR (CNS41; High Res.) 
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PCB and plug it back into the monitor 
inside the game. | then take the re- 
maining cable and plug it into the ob- 
servation monitor. 

Simple as one, two, three. If you 
don't wish to build the PCB, they are 
available through Munday Enterpris- 
es for $29.95 postage paid. The ad- 
dress is 9161 West Susan St. Boise, 
Idaho 83704. 

Now that I am using a 25-inch 
monitor rather than the 19-inch, con- 
siderable weight has been added to 
the overall design. It is more difficult 
to lift into place each time it’s to be 





used on a new game. To overcome 
this new problem, you can mount the 
observation monitor to the wall using 
a “television wall mount” sold at any 
home improvement store. 


“soon realized 
that I needed to 


build a better 
mouse trap.” 





This way, each new game to be 
featured could be displayed in the 
same location in your arcade every 
time. Your customers will know right 
where to go to see the latest game. 
Plus, all you would have to contend 
with is moving the game to that loca- 


tion and plugging in the cable from 
the observation monitor. 

For years, manufacturers have 
been using observation monitors at 
trade shows to get you into their 
booths and boosting their sales. Now 
you can boost your sales by enticing 
your customers to watch and play the 
newest game. If your arcade is in a 
mall, you could even lure them into 
your place by displaying the observa- 
tion monitor at your entrance or store 
front window. Maybe you could even 
mount it into the wall that separates 
the arcade from the mall’s walkway. 
There are many things you could do 
with an observation monitor. You are 
limited only by your imagination. 

If you have any questions or com- 
ments regarding this or any other arti- 
cle, send them to The Battle Tech. E- 
mail: Batletec@aol.com or fax (208) 
376-6372. a 
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There are many roads to tax heav- 
en, Meaning you and your family win 
and the IRS loses legally, and the fami- 
ly limited partnership (FLP) is paving 
an often-used road to the tax corner of 
paradise. This is particularly true when 
it comes to transfer/succession/estate 
planning. 

Let’s take a look at the three 
bedrock reasons for the newfound 
popularity of FLPs. First, since 1985 
33 states have adopted the Revised 
Uniform Limited Partnership Act 
(RULPA) as their state law governing 
the formation and operation of limited 
partnerships. RULPA contains a num- 
ber of provisions that protect the part- 
nership from the claims of a limited 
partner’s creditors. 

Second, Section 2701 was added 
in 1989 to the Internal Revenue Code 
clarifying the gift and estate tax valua- 
tion rules governing the transfer of vot- 
ing and nonvoting partnership inter- 
ests. Consequently, you can transfer 
value within the family with certainty. 

Suppose your net assets, real estate, 
investments, even your business have 
a value of $5 million. If you give it 
away to your children now or they in- 
herit it through your estate, the taxes 
will be over $2 million. But if you set 
up an FLP and give your children in- 
terests in the partnership, you get to 
apply a minority discount and a liquid- 
ity discount to the value of the limited 
partnership interests. That’s because 
as a general partner you control the as- 
sets, and income is paid at your discre- 
tion. 

Third, in a proper FLP, you impose 
restrictions on the partners’ ability to 
sell their interests or to vote to liqui- 
date the partnership. All these factors 
reduce the value of the interests you 
give to the children, and gift taxes are 
based on the value of the property you 
give away. 

The minority and liquidity dis- 
counts reduce the value of the interests 
you give your children, and your taxes, 
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What's hot: family 
limited partnerships 


by 20 to 40 percent. In addition, the 
value of all future appreciation is out 
of your estate because you retain only 
the general partnership interest. 

There are many other reasons to es- 
tablish an FLP. The following are sev- 
en additional important reasons for 
you and your family to get on the FLP 
road: 

1. Partnerships enjoy freedom from 
federal income tax. 

2. Taxable income may be split 
among junior members owning limit- 
ed partnership interests in lower in- 
come tax brackets. 

3. Cash and assets can be distrib- 
uted tax free. 

4. Transfers of limited partnership 
interests to junior family members will 
reduce the taxable estate of senior 
family members. 

5. Senior family members can pre- 
serve their spendable assets by giving 
nonspendable limited partnership 
units rather than cash and securities to 
younger family members. 

6. Assets are protected from the 
claims of future creditors of any of the 
limited partners. Creditors may not 
force cash distributions, vote, or own 
the interest of a limited partner with- 
out the consent of the other partners. 

7. Assets are protected from claims 
of spouses of failed marriages. (Re- 
member, about 50 percent of all mar- 
riages end in divorce.) 

One warning: FLPs are complex. 
This article does not cover all of the 
wonderful opportunities available or 
the tax traps, rules, and exceptions you 
must deal with. Get an experienced 
professional to guide you on this new 
tax-saving road. I’m sure you will enjoy 
the trip. 

Working on your transfer/succes- 
sion/estate plan? Send for these spe- 
cial reports “The Secret to Tax-Free 
Wealth Transfer: Family Limited Part- 
nerships,” “Transfer Your Corporation 
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to the Next Generation Legally,” and 
“How You Can Beat the Estate Tax 
Legally.” 

How to deduct lunch 

with your employees 

The business lunch, long used as a 
means of taking care of business, can 
cause tax indigestion. Nothing pains 
me more than when a client loses what 
should be a legitimate meal deduction 
to an examining IRS agent. An impor- 
tant case (John D. Moss Jr., CA-7, 
1985) gives the IRS a big edge. Ina 
nutshell, this is what the case holds: 
the cost of a working lunch between 
company executives where important 
business issues are discussed is not 
necessarily tax deductible. 

Here’s the sad story: partners, asso- 
ciates, clerks, and secretaries of a law 
firm lunched daily at the same restau- 
rant. At lunch, the firm’s litigation was 
discussed. The attorneys reviewed 
pending cases with the head of the 
firm whose approval was needed for 
any settlements. Each partner deduct- 
ed his share of the lunch as a business 
expense. The IRS disallowed the de- 
duction, and worse yet, the court 
agreed. 

The court noted that the daily lun- 
cheon meetings were necessary to the 
conduct of the firm’s business, but that 
did not automatically make them de- 
ductible as ordinary and necessary 
business expenses. The court’s logic 
seems impeccable: personal activities 
such as lunch should not be awarded 
a tax windfall. To do so would entitle a 
commuter to a deduction for the cost 
of his commute because he happens 
to discuss business with a fellow work- 
er during the trip. True, the activities 
may be related to business, but they 
are really a matter of personal choice. 

Take heart. All is not lost! The court 
said lunch with fellow workers could 
be deductible. And this is the crux of 
the logic behind the court’s decision. 
The frequency and the circumstances 
of the particular working lunch situa- 
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tion control its deductibility as a busi- 
ness expense. 

In this case, the frequency of the 
meetings was too much for the court to 
stomach. Sorry, but daily sojourns to 
your favorite eating trough or watering 
hole to discuss business may be pleas- 
ant, but the cost is not tax deductible. 
But the court suggested that monthly 
lunches would be deductible. Clearly, 
an occasional meeting at lunch or din- 
ner with one or more or your col- 
leagues is deductible, provided busi- 
ness is discussed. 

Would you like to know how to 
deduct the most out of every dollar 
you spend, not only for business meals, 
but all travel and entertainment? Send 
for these special reports “The Com- 
plete Guide to Building Your Automo- 
bile Deductions,” “Your Entertainment 
Deductions,” and “Your Travel Deduc- 
tions.” 

Who should own 
real estate? 

If I ever write a bible of taxation, 
the first commandment would be thou 
shall not put real estate into a corpora- 
tion. 

We see it at least a dozen times a 
year when readers of this column ask 
us to do a tax consultation, usually for 
transfer/succession/estate planning. 
What we find is business real estate 
held in a separate C corporation and 
leased to the operating corporation. 
Wrong! This is actually a tax disaster 
waiting to happen. Why? 

Someday, when you try to get the 
real estate (invariably depreciated 
down to a low tax basis and appreciat- 
ed in value) out of the corporation, you 
will run straight into a double tax. The 
first tax will hit the corporation when 
the real estate is sold or transferred to 
the stockholders. The problem is sales 
proceeds are stuck inside the corpora- 
tion and there are only two ways to get 
those proceeds, either via a dividend 
or a corporate liquidation. Sorry, both 
are subject to a second tax. A transfer 
of the property to the stockholders also 
triggers a second tax at the stockhold- 
er level. 

So, what’s the answer? Imagine a 
business owner named Joe who is mar- 
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ried to Mary. Joe should take title at 
the time the real estate is purchased. 
Here are some of the tax goodies that 
can come Joe’s way over time: 


if he takes back a mortgage for a por- 
tion of the purchase price. 

4. When Joe dies, his heirs get a 
raised basis. Say Joe bought the prop- 


“If lever write a bible of taxation, the 
first commandment would be thou 
shall not put real estate into a 
corporation." 


1. When Joe retires, the rent he col- 
lects is not subject to the social securi- 
ty tax or other payroll taxes, nor does 
the rental income interfere with his so- 
cial security benefits. 

2. Joe can borrow tax-free against 
the property if he needs cash. 

3. A sale of the property is subject 
to only one capital gains tax, which Joe 
can report on the installment method 
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erty 25 years ago, and it is now fully 
depreciated down to $2 0,000, which 
is the cost of the land. The value of the 
property on his date of death is 
$420,000. Now get this; that built-in 
$400,000 of profit escapes income 
tax. Forever! Mary also now owns the 
real estate free of income or estate tax- 
es with a brand new tax basis of 
$420,000. Just as if she had bought 
the property for that price. Yes, she can 
depreciate the property using her new 
$420,000 tax basis, which will shelter 
her rental income. 

And, oh yes, when Mary dies, the 
law allows her to repeat the raised-tax- 
basis trick all over again when she 
leaves the property to the kids. Now 
you know why owning real estate in a 
corporation is not only a tax trap, but it 
also prevents you from reaping a tax 
harvest during your life and at your 
death. 

Want to learn more tax tricks that 
will save you a bundle? Send for the 
special reports “How to Take Money 
Out of Your Closely Held Corpora- 
tion,” “The 25 Best Tax Saving Ideas of 
the 90s,” and “Your Business: Ameri- 
ca’s Best Tax Shelter.” 


Irving Blackman 1s a senior tax part- 
ner in Blackman Kallick Bartelstein, a 
CPA firm specializing in closely held 
businesses. He has agreed to consult with 
readers of the column. His tax hotline 
number ts (312) 207-1040. The ad- 
dress to send for the special reports (at a 
nominal cost) is Book Division, 300 
South Riverside Plaza, Chicago, IL 
60606. & 
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WHAT'S NEW 


FOUR FROM NSM 


NSM-America 
announces four 
new additions to its 
lineup of jukeboxes: 
the Digital Thunder 
floor model, Digital 
Thunder Wall, Per- 
former Grand 2000, and Performer Wall 2000. 


The exterior of the Digital Thunder 100-CD floor model — 
features an array of speakers and speaker simulators fitted - 


from top to bottom on both sides and the center pedestal. 
Other visual features include burning laser rod animation 
on top of the cabinet, a rotating CD with with shifting col- 
or-intensity laser rods, and a visible changer. 


tures are comple- 
mented by an er- 
gonomically 
designed selection 
system with tele- 
phone-keypad-like 


entering selections 
and a palm-press, 
forward/reverse 
switch for viewing 
titles. 

NSM’s advanced 
digital Hyper beam 
system has eliminat- 


tion throughout the 
full audible range, 


is faster and more 
compact than previ- 
ous models. The en- 
tire process now takes between two-and-a-half and four sec- 
onds. Fold-down handles have also been added to each of 
the two 50-CD magazines, making them easier to move. 
The company has reached further in achieving its goal of 
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: tion, or distributor re- 
: ferral, contact NSM- 

' America, 1158 Tower 
- Lane, Bensenville, IL 
- 60106; (708) 860- 

' 5100; fax (708) 860- 
«#5144. 
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being fully compo- 
nentized with 
compact, plug-in 
components that 
will allow for tech- 
nological upgrades 
in the future. 
Digital Thun- 
der’s companion 
piece, the Digital 
Thunder Wall, 


: comes with the same high performance 100-CD Hyper 
- beam system, visible changer, compact components, and er- 
- gonomic patron controls, all contained in a two-foot by 
These exterior fea- | 
: mounting bracket is supplied. 


three-foot unit that conveniently mounts on the wall. A 


The Performer Grand 2000 marks NSM's return to one 


- of its most beautiful jukeboxes, now with an enhanced ap- 
- pearance that includes new laser-transmitting effects and 

- color-pulsating laser rods. The jukebox also features the 

~ company’s improved Hyper beam system. 

button assembly for 
: former Wall 2000 is also an attractive alternative to a floor 
_ jukebox. Despite its 

- size, this wall unit of- 

: fers all of the features 

~ of the Hyper beam 

_ system, including the 

_ changer speed, protec- 
tive CD handling sys- 
ed perceptible distor- 
and picture title dis- 
| play. 

and the new changer : 


With its ebony and silk-screened front glass, the Per- 


tem, real-time clock, 


For more informa- 
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Coastal Amusements in- 


troduces Dash, a two-player, 


ball toss, race game for chil- 


dren. Game play is based on : 


the childrens’ tale, “Tortoise 
and Hare.” 

Players toss soft plastic 
balls into two sets of three 


brightly colored buckets, ro- : 


tating on two platters. Each 
bucket is specially marked 
with the numbers one, two, 
or three. These numbers 
correspond to the distance 
the character will advance 
toward the finishing line. 
Tickets are awarded to 
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both players, with the win- 


ning player receiving twice 
as many tickets as the sec- 
ond place finisher. 


: Race competition, contin- 
- uous music, flashing lights, 


and voice prompting are 
major factors, as well, to the 
success that Dash is already 
experiencing. 


For more information, or | 


distributor referral, contact 
Coastal Amusements Inc. 
601 Prospect Street, Lake- 
wood, NJ 08701; (908) 
905-6662; fax (908) 905- 
6815. 


- designed hinged front door 
_ that provides an unobstruct- 
_ ed view and easy access to 

_ the prize area, chaser lights, 
- aremovable front console, 
button or joystick, sound ef- 
_ fects in gameplay, separate 

_ locked cash box, adjustable 
_ time and cost per play, and 
_ LED readout for game time 
and credit display. 


_ 76” high. Options include a 
- bill acceptor, three different 
- Claw sizes, and conversion 

kits to create a watch crane. 





JUMBO JR. SKILL CRANE, WATCH/ 


JEWELRY CRANE 





Grayhound Electronics presents two new cranes, the 


_ Jumbo Junior Skill Crane and the new Watch/, ‘Jewelry Crane. 
_ The first is designed for lo- 
_ cations that require a crane 
_ larger than a single but 

- smaller than a jumbo. 


Its features include a re- 


Dimensions are 34- 
1/2” wide x 33-1/2” deep x 





The Watch/Jewelry Crane is designed for the operator 


_ who needs a new look for his crane merchandise locations. 


It features an easy access 
hinged front door with an 
unobstructed view of the 
watches, removable front 
console, cushioned drop 
area for prizes, chaser 
lights, sound effects in 
gameplay, button or joy- 
stick, separate locked cash 
box, adjustable time play 
and cost per play, and 
LED readout for time and 
credit display. 

Dimensions are 34- 
1/2” wide x 33-1/2” 
deep x 76” high. A bill ac- 
ceptor is optional. 

For more information, or 
distributor referral, con- 
tact Grayhound Electron- 


| ics Inc., Lakewood Industrial Park, 1915 Swarthmore Ave., 
- Lakewood, NJ 08701: (908) 370-8500; fax (908) 370- 
7884. 
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THREE FROM NAMCO 
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Namco-America presents its three newest offerings in the 
video market, Tekken 2, Alpine Racer, and Air Combat 22. 

Tekken 2, a sequel to the standup fighting game Tekken, 
features an expanded number of selectable characters, in- 
cluding the seven originals, two new characters, and one 
newly-selectable character. There are also two new sub- 
bosses, bringing the total number to 10. 

Additionally, the game is designed with 11 additional 
characters already built into the software. These will appear 
on a time release basis, one each week for 10 weeks with 
the last making a total of 21 characters. 

Each of the new characters also come with an indepen- 
dent fighting style and unique moves that have not been re- 
cycled from the original game. 

Other advances are a noticeable increase in the motion 
speed of the game, more than 20 new backgrounds, new 


flat and glow shading, and characters with upgraded propor- : 


tions and textures. Enhanced character movements also add 
to the realism. 

Alpine Racer is an innovative skiing simulator featuring 
Namco’s Super System 22 hardware and super realistic 3-D 
polygon graphics. The game features a 50” monitor and a 
highly durable set of controls. 

Players place their feet in two ski steps and hold on to 
two stationary ski poles for balance. The player’s skier on 
the screen mimics the movements of the ski steps as the 
player swings from right to left. 

Three course selections, novice, intermediate, and expert, 
are offered. They differ in length and the amount of techni- 
cal skill required. Players can also choose from Speed Rac- 
ing, where skiers compete against other racers, and the 
more demanding Gate Racing, requiring precision form. 

In Air Combat 22, players can also select from levels of 
difficulty: two Cadet levels, Top Gun, and Dog Fight. Flight 
and combat instructions are provided in the first Cadet level 
to assist the novice pilot in learning to navigate their fighter 
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: and find enemy targets. 

Pilots are faced with the challenge of defeating enemy 

: fighters within the time limit using their arsenal of bullets 

: and missiles; game time is extended for each successful 

: shoot down. There are three views from which to choose. 

: Realistic air warfare is created utilizing texture mapped 

: polygon graphics on a 45” rear projection TV. The authentic 
: cockpit comes complete with back-lit instrumentation pan- 

: els, throttle, and control stick. 





For more information, or distributor referral, contact 
: Namco-America, 877 Supreme Drive, Bensenville, IL 
: 60106; (708) 238-2248; fax (708) 238-9333. 
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ELETECH VOICE BOARD Sa eae nele 


; Capital Vending has assem- 

Eletech Elec- —_: bled anew catalog of useful 
tronics introduces : parts for vending and amuse- 
its voice board ' ment equipment. The catalog of- 
model VM1420, fers items to help operators save 
the newest mem- : money and enhance the appear- 
ber of its Quik- _:_ ance of their equipment. 
Voice family of |: Validators for vending and 
voice products. | _ amusement machines and juke- 
The VM1420 is boxes are also available. In addi- 
suitable for pro- : tion, advance replacements and 
viding audio output in talking displays, talking vending ma-_° repairs of validators and chang- 
chines, industrial control, talking alarms, and amusement/re- © ers is offered. Other services in- 


* Flavor Cards 
* Soda Vendor Hasps 


* Selection Buttons 


* Sign Faces 


* Interface Changer * Labels 


* Refrigeration Supplies * Helpful Parts 


* Changers & Validators 


VENDING PARTS CATALOG 


OFFICE: (301) 419-3189 
FAX: (301) 419-3661 
13581 Virginia Manor Road 
Laurel, Maryland 20707-6515 





demption games. 


Built with advanced digital voice technology, the 
VM 1420 provides high quality audio, is totally self-con- 
tained, and needs no controller to operate. There are 20 
trigger input pins on the board. When activated by external 
contact closures or motion sensors, it plays one of 20 mes- 
sages stored in its EPROM chip. Up to 17 minutes worth of 


messages can be programmed. 


The VM1429 runs off a single, 6V to 12V DC supply. 
Audio output is up to 2W into a 4 Ohm speaker. Standby 
current is about 50 uA when built-in power management 
circuitry is enabled. Measuring a mere 4.25” x 6.5”, the 
board fits easily into enclosures where space is tight. 

For more information, contact Eletech Electronics Inc., 
16019 Kaplan Ave., Industry, CA 91744; (818) 333-6394; 


fax (818) 333-6494. 


SPI BOARD | 


Tuning Electronic’s 
Seibu, the developer of 
games such as Raiden and 
Seibu Cup Soccer, has recent- 
ly developed a new hard- 


ware product, the Seibu Pro- - 


grammable Interface (SPI) 
board. 

With 32-bit power and 
dual-processor perfor- 
mance, it will bring the op- 
erator quality games at af- 
fordable prices. 

Games can be changed 
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3 within seconds, as easily as 

; making collections, and soft- 
' ware prices will be lowered. 
_ The first two games, Viper 

~ and Puzzle Ball, demon- 


strate the features of this 


- new system. 


For more information, 


- contact Tuning Electronic, 
_ Poppenbutteler Bogen 44, 
- 22399 Hamburg, Ger- | 
~ many; 49-40-60-60-20; fax 
| 49-40-60-60-215. 3 


- clude duplication of EPROMS. 


For a free copy, contact Capital Vending, 13581 Virginia 


Imonex presents its ex- 


- clusive electronic bill com- 

- municator, which now en- 

- ables Coinco mechanical 

- changers to communicate 

- with a range of popular val- 
- idators. 


The Imonex conversion 


- unit represents an easy way 
- for vendors to offer cus- 7 
| tomers the convenience of a | 
_ bill validator while eliminat- 
_ ing the need to purchasea_ 
new changer specifically for 
- validator compatibility. | 


Validators for which the 


- unit has been expressly en- 
- gineered include: Coinco 3 
- CBA-2 and BA, Maka, Mars | 
VFM 1 and VEM 3, and 


) Manor Road, Laurel, MD 20707-6515; (301) 419-3189; fax 
: (301) 419-3661. 


BILL COMMUNICATOR 


- USA Dixie Narco with addi- 





tional jumper harness. 

The communicator, fea- 
turing simple piggyback 
connectors, easily installs in 
Coinco single price mechan- 


ical changers (Models 9800 
~ A and B) and Coinco four- 
_ price (Models F150 and 


F75) and multiprice me- 
chanical changers (Models 
M300 and M150). Installa- 
tion takes minutes and re- 


quires no special tools. 

For more information, 
contact Imonex, P.O. Box 
019, Katy, TX 77494; 
(800) 446-2719; fax (713) 
391-4239. 
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KLOPP KONVERTIBLE 
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power is unavailable. In addition to an all-metal housing and © 4 weekly basis and an instruction manual with complete in- 


Klopp International 
announces the Klopp 
Konvertible, a combi- 
nation of electric and 
manual portable coin 
counter/wrapper/bag- 
ger. 

Designated the 
Klopp Model KK, this 
flexible counter can be 
switched from electric 
to manual or hand 


onds if the electric 


the standard operating benefits found in other Klopp mod- 
els, the new model features three new benelits. 

First, when converted to manual, the hand crank is as 
easy to turn as it is on the manual-only model. This is 


ing operation while the hand crank is inserted to avoid in- 
juries. Thirdly, the hand crank can be securely locked in a 
storage location on the housing so that it is immediately 


available when needed. 


The model counts the United States and Canadian one 
dollar coin, quarters, dimes, nickels, pennies, and all tokens 
up to one-inch in diameter. Counting 1-1/8-inch tokens or 
other currencies is available through special order. 

For more information, contact Klopp International Inc., 
225 Dunbar Court, Oldsmar, FL 34677; (813) 855-6789 
or (800) 356-9080; fax (813) 854-3069. 





Two-Bit Score Amuse- 
ments presents two additions 
to its product line: the Credit 
Accumulator Kit and Coin 
Doubler Module. 

The accumulator is a self- 
contained, single-board com- 
puter which allows an opera- 
tor of older equipment to 
raise the price of a vend or a 
game. Originally designed to 
replace the mechanical coin 
counters on photo booths, it 
will count up any number of 
inserted coins before trigger- 
ing a vend. 

It will allow equipment de- 
signed to accept only one 
coin to take more, and Two- 
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COIN DOUBLER, 
CREDIT ACCUMULATOR 


: Bit will provide a complete 

' wire harness with power sup- 
: ply, control board, and in- 

' structions. 


The new and improved 


- doubler module solves the 
problem of 50-cent-only pin- 
- balls by plugging into the 

~ MPU board and immediately 
' converting it to 25-cent play. 
: The simplified design has also : 
' brought the price down. 


For more information, 


- contact Two-Bit Score 
- Amusements, 4418 Pack Sad- | 
: dle Pass, Austin, TX 78745; 
(512) 447-8888; fax (512) 

| 447-8895. 


crank operation in sec- | 


, CRANE CONVERSION KIT 


VICCO Elec- 
' tronics introduces 
' its ball crane con- 
- version kit for ei- 
ther a double or 
' single crane. Con- 
: tained in the kit 
- for a single crane 
- is a five-ball dis- 
- play for the point 
- values and 200 
- balls for the game. 








The kit also includes 25 ball crane redemption work 


_ sheets that will assist in computing the crane percentage on 


- formation. 


_ Also included are five 8-1/2” x 11” promotional fliers 
_ that can be displayed throughout a game center. A plastic di- 


_ sic package. 


achieved by eliminating all motor and motor belt drag. Also, | bre repent ee REA ule al 
Klopp's postive locle-ous system! provonts elecuie gon eon 3 illumination kit is also available, but not included in the ba- 


3 For more information, contact VICCO Electronics; 31855 
- Date Palm Drive, Suite 3-225, Cathedral City, CA 92234; 
: (619) 322-4000; fax (619) 322-5616. 


KEY-KEEPER 


- Monarch Tool & 

' Mfg. introduces the 
: Key-Keeper, a lock- 

' ing key ring to se- 
cure your keys in a 

: tamper evident 

; manner. This is criti- 


- cal for multiple locations or | 


. route operations to prevent - with different levels of locks 


- with restricted keying. Cus- 
~ tom cable lengths are avail- 
- able for larger lots of keys 
or for other special locking 
~ needs requiring the flexibil- 
: ity of the cable. 


- collectors from removing 
: individual keys. 

' Tested to over 250 

- pounds of pull, the nylon- 
' covered steel cable will 

- make any attempt to re- 

- move individual keys ap- 
- parent. The seamless alu- 


- in arecess, eliminating any 
- obvious point of attack 
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- body, or cable. 


Key-Keeper is available 


For more information, 


| contact The Monarch Tool 
minum body holds the lock - & Mfg. Co., P.O. Box 427, 


_ Covington, KY 41012; 
' (606) 261-4421 or 


3 short of destroying the lock, , (800)462-9460. & 
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PLAY EI 


Have your own copy of Play Meter Magazine 
delivered to your home or office. Call (504) 488- 
7003 or FAX (504) 488-7083 to start your subscrip- 


tion today. 


PLAY METER MAGAZINE ¢ P.O. BOX 24970 « NEW ORLEANS, LA 70184-9988 


Yes! | want to receive every issue of Play Meter. Please enter my 
subscription as shown below: 


1] Mr.) Ms. Name 
Street 

City 

Zip 

Signature 

Title 

Company 

1] Payment Enclosed 
Charge my: 

Card No. 


(} New 
(] Renewal 


Check One: 


-] Manufacturer 
(} Distributor 





| Other 


Please Specify: 


Telephone 


(] Billme 
(] Visa |] MasterCard 


Card Exp. Date 


USA *Canada *Foreign 
$60.00 $60.00 $150.00 
110.00 110.00 
150.00 *Payable in U.S. currency only 


[} Route Operator (} Support & Supply 
(} Arcade Operator (} Technician 





CLASS 





FIED 


Play Meter’'s classified advertising is primarily intended for: buyers and sellers of used equipment, support 

and supply firms and employment opportunity ads. You may pay by check, money order, Visa or Mastercard. 

The deadline is usually the 15th of the month prior to issue (example: August ad must be in by July 15). Send 

ad orders to Play Meter Magazine / P.O. Box 24970 / New Orleans, LA 70184 or FAX: (504) 488-7083. 
FOR MORE INFORMATION, CONTACT CAROL LEA: (504) 488-7003 

If you have problems with or questions about any advertiser, PLEASE CONTACT US. We keep a file on all 


complaints. 


REVOLUTIONARY 
NEw PATENT TOOL! 


David Pressman’s 


PATENT IT 
Rimes YOURSELF 


ES SH SOFTWARE 
"1 Developed by Nolo Press & EDS 


Everything you need to 
prepare and file a legal 
U.S. patent application without a lawyer. 
Full stand-alone program. 
e All forms you need with step-by-step 
instructions. 
e Fully searchable version of 
David Pressman’s bestselling book, 
Patent It Yourself. 
e Context-sensitive, online legal 
and program help. 
SITE LICENSES AVAILABLE. 
To order or for more information: 


219-256-1138 & 


READERS/ 
ADVERTISERS 


We do not knowingly accept 
ads for copies or licensed 
games involving a third party. 
We do not print prices on 
games currently in production. 
We encourage advertisers to in- 
clude their name, address, and 
phone/FAX numbers for the 
purpose of credibility. We do 
not accept ads from companies 
who consistently advertise pro- 
ducts they do not have or from 
companies that we receive 
aUHE caplet: about. 


PLAY METER 
MAGAZINE 


Ve-shin coin-op locks 
and accessories fast. 


PLAY METER 


Hi Integrated production and assembly 
LAI's Locks can be ordered to 
operate on your current key Codes 
since, LAl's Locks are compatible 
with most High security, as well as, 
Tubular type system, ie: Baton, ESD, 
KD, Ace, etc. 

Choice of custom locks, common key 
systems or restricted key styles 
Manufacturer of a complete line of 
coin-op security accessories. 
Manufacturer of security products 
for laundry; also, bill and coin 
counting equipment. 


For a full-color product catalog, call Toll Free from 


USA, Canada and Mexico: 


1(800) 422-2866 


7251 Garden Grove Bivd., Suite M 
Garden Grove, California 92641 


Phone: (714) 373-2993 
FAX: (714) 373-2998 
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THE 
KLOPP KONVERTIBLE ° 


COMBINATION 
ECTRIC / MANUAL 
PORTABLE 
COIN COUNTER 
WRAPPER-BAGGER 


Operate it ELECTRICALLY! 
Operate it MANUALLY! 

Operate it ANYWHERE! 
Because it’s a CONVERTIBLE! 


KLOPP (813) 855-6789 


MADE IN USA 


Panel Guard 


High Security Padlock — 
inside Protective Shield 


PT ARE Ga 


Full Metal Jacket 
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You Can't Top 50th State Coin-Op!" 


Complete Video Pinball 


Alien vs. Predator (dedicated) $1,495 Demolition Man 

Crime Patrol II (50") $6,895 Judge Dred 

Final Lap (2 player / sit down) $2,695 Jurassic Park 

Final Lap Il (2 player / sit down) $4,595 Popeye 

Laser Ghost (3 player dedicated) $1,595 Star Trek Next Generation 
Lethal Enforcers (dedicated) $1,195 


Race Drivin' (sit down) $2,495 Miscellaneous 
Revolution X (2 player / guns) $1,995 
Ridge Racer (1 player sit down) $9,195 Arachnid Galaxy Darts (New) $1695 


, Automated Pizza Factory $19,995 
Run and Gun (dedicated 2 monitors) $1,995 It Basketball $795 


Street Fighter the Movie (25") Call Simple Simon $7,695 
Terminator II (2 player / guns) $1,195 Turbo Pusher $3,895 
Under Fire (2 player / guns) $1,995 UB/QB $1,695 
Virtua Fighters (dedicated) $1,995 Virtuality 1000 (2 units) $42,495 


WGP (Deluxe motorcycle) $995 X Men Atom (B board or full kit) Call 
X-Men-6 (dedicated 2 monitors) $795 Call for NEO GEO Cartridge Specials 


All games are arcade pieces on location throughout the USA! 
Internet E-mail Address: 50coinop@aloha.com 


we ant all 


its dime. Vanes 
At let Me Ana 


. #3 E 

W tT a 
PB ue A OI/ 

saad 


Ld 

Wii 

WASEE 2a 

> SANS oe ae, 
Sse 


4% Surcharge 
Price does not include shipping & handling 


a Xeon 50th State Coin-Op 1-300-424-5050 or Fax 1-803-682-4789 


TIP ALARM SYSTEMS 


EFFECTIVE & INEXPENSIVE 
INSTANTLY ALARMS WHEN THE PROTECTED EQUIPMENT IS TILTED BEYOND THE DEGREE (10°, 15°, 25° OR 45°) 
INDICATED ON THE TIP MODULE. THE SIREN WILL STOP WHEN THE EQUIPMENT IS RETURNED TO A LEVEL POSITION. 


CRANE VENDING COIN AMUSEMENT BULK VENDING 
MACHINES MACHINES AND VIDEO GAMES MACHINES 


MIN] TIP SYSTEM INCLUDES: | MAX! TIP SYSTEM INCLUDES: 


* TIP MODULE * TIP MODULE 
(10 *, 15°, 25° OR 45°) (10°, 15°, 25° OR 45°) 
* 9V BATTERY HOLDER * 12V BATTERY PACK 
* MINI PIEZO SIREN * 115 Db HORN SIREN 
(OPTIONAL SIX-TONE 
PROGRAMMABLE 120 Db 
BRW centro! systems Inc. SIREN AVAILABLE) 


1747 E. Ave Q, Ste D-6, Palmdale, Ca. 93550 
€800) 235-6740 (805) 947-8800 FAX (805) 947-8859 
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DEI ft rs 


DISTRIBUT INI 


THIS LIST REPRESENTS A SAMPLE OF PRODUCTS OFFERED 
VIDEOS PINBALL 


CAPCOM = Street Fighter Alpha Pyro naar — ai 
NAMCO = Cyber Cycle Twin SEGA = Apollo 13 
SEGA = Indy 500 Twin WILLIAMS = Jack Bot 
SEGA = Rally Twin 
SEGA = Virtua Cop Il REDEMPTION 
SEGA = Virtua Striker BROMLEY = Derby Dash 
SEGA = Virtua Fighter an LAZER haart a Folie bx Riches 
WILLIAMS = Cruisin’ USA SEGA = Sonic the Hedgehog 


WILLIAMS = WrestleMania SEIDEL = Smokin’ Token 
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GoldMine 


he World’s Most Dynamic Contact Manager 


GoldMine 
CONTAINS THESE ESSENTIAL 
TOOLS for the BUSINESS 


PROFESSIONAL 
DAY & TIME PLANNING, ACTIVITY 
SCHEDULING, LETTER WRITING, SALES 
FORECASTING, CONTACT TRACKING, 
GROUP SCHEDULING, MAIL LIST MAN- 
AGEMENT, FAX/MAIL MERGE, REPORT 
GENERATION. 


Replace your rolodex now! 


your GoldMine Dealer is: ! = ae 
C & P Distributing 2500 Miracle Lane, Suite D, Mishawaka, IN 46545 219-256-1138 . 219-256-1144 fax 
contact us via E-mail at: CPDIST@aol.com 


! 


Ox 
+ > 
Pattee tate ty 


* 


T 


rarest ete ete, 
state tetera e 


tates 


ne Year Round! 


15 amp Power Supply 


me 


NEW GBA STACKERLESS 
BILL ACCEPTOR © Light welelt 


Slim Line 
e 100 Burn In 
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SIMPLY THE BEST MACHINES 
IN THE BUSINESS! 


mG) 
as! 
tae 


~~ 


citliid 


oc 
# tie 


mer RELLY 
ie | senaeeanasi ws 


POKERS & 8-LINES 
The biggest selection and the best prices anywhere including: 
W7, W8, W11, Cherry Master, Cherry Angel, Super 2 in 1, Magical 
Odds, Cherry Bonus Ill, Gold Slot, Bank Robbery, Treausre Island 
and Treasure Island 94, High Speed Bonus. Riverboat, Jackpot 
Bonus, Mega Double, Lucky Girl, Handy Card, Poker Genius, Bingo 
Club, Go-Go Star, and many more! 


NEW WILD CAT SUPER 
The Hottest new 8-line board 
since Cherry Master! 


Top notch Customer Service 
and Technical Support! 
Great prices and quick turn 


around on: 
-all poker and 8-line pcbs 


-adj. on screen jackpot 
-bar fever 
-bell fever 


THE INDUSTRY'S MOST POPULAR 
COUNTERTOP IS NOW AVAILABLE 
WITH TICKET DISPENSER 


-Mars bill acceptors 
-Leisure bill acceptors 
-monitors 

-ticket dispensers 

-power supplies 

-and much more. Call today 


-Cat fever 

-new double up mode (win up to 
50 times original win) 

Great graphics and audio. Avail- 
able in dedicated pcb or kit for 
Cherry Master board! 


SPECIALTY PROGRAMS 
FRUITS and BELLS: 
Approved in lowa for use according 
to lowa code 99b.10 and is also in 
compliance with the new Texas 
redemption law. 


HIGH SCORE 8: 

Features separate CREDIT and 
SCORE columns and high score 
initial entry which makes its’ game 
play parallel to all other amusement 
games. It’s legal in states where 
other games are not! 


We Now Accept: 


500 CENTRAL AVENUE e¢ ATLANTIC HIGHLANDS, NJ 07716 
PHONE: (908) 872-9800 OR (800) 979-9801 © FAX: (908) 872-0003 


IN. 


VISA 


TECHNOLOGIES 
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SLOT MACHINE ELECTRONIC 


BOARD REPAIR SERVICE S-LINE 
A&B AMUSEMENT Tech--Must be willing to travel ES © K f= > 


5238 S. COUNTY RD. E. entire U.S.A. Requires 
electronics, electrical or 
See e appliance service exp. New E OARD S 
= a vehicle, salary & expenses. 
71 2 3938 3677 Call 1-800-325-3353 or fax 300-966-9873 
FAX 715-398-3970 resume 1-314-392-7073 





QUALITY CRANE COMPONENTS 


Make All types of Cranes Kits--Watch, Candy, Jumbo, or Regular. 





Crane Kits Candy Crane Crane Mech. 
$675.95 Conversion Kits $325.00 
Switch Selectable For Joystick or Nylon Gears 
Two Button Crane, Coin Up, $795 be onze sa 
Time of Play, Output for Optional Play til’ you Seabees eae 
Ticket or Baseball Cards. Has win feature Spacing is 5/9” 
Error Code Display. Runs on 1/2” Rods or Metric Rods 
esean Look At These Features 
Crane Mechanism Will 
: e Joystick or Two Button Operation ¢ 26 Coin/Dollar Setting Options 
Operate With Rela Y Type ; e Game Types e 7 Time of Play Settings 
Control Boards & Sized To Fit = « 4 Ticket Dispenser Options e LED Display: 
Any Cabinet. e Micro Processor GameBoard Number of Games & Error Codes 


Operators Don’t throw Away or Store Call For Details and Pricing To Fit Your 
Your Empty or Non Working Specific Requirements 


Cranes...Put Them To Work O MNI PR ODU CTS 
417-581-7505 


MINIMUM ORDER $25.00 


KIT INCLUDES: 

Joy Stick, LED Display, Crane 
Mech., Computer Board, 
Counters, Wire Harnesses, Power 
Supply and Transformer. 
Manufactured in the U.S.A. 
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Consignors 
PAID SAME DAY 
of AUCTION! 
Trade In your Games 
at AUCTION. 








Tt | ea ( 
SPECTACULAR AMUSEMENT AUCTIONS IN 1995 
BEST EQUIPMENT ¢ BEST SELECTION ¢ BEST PRICES 


9 PENNSYLVANIA 


23 CALIFORNIA 


St. Charles Exhibition Hall 
1355 S. Fifth St., St. Charles, MO 


Big Town Mall 
4 TEXAS 800 Big town Mall, Mesquite, TX 
18 CALIFORNIA 2116 E. Walnut Ave., Fullerton, CA 


Santa Clara aoe Gateway Hall 
344 Tully Road, San Jose, CA 
National Guard ee 

504 N. Howard Ave., Tampa, FL 


16 CALIFORNIA 2116 E. Walnut Ave., Fullerton, CA 


National Guard Armo 
28 OHIO 2825 W. Dublin Granule Rd., Columbus, OH 





x CONSIGNMENTS WANTED x 


TO CONSIGN GAMES FOR SALE: Bring to Auction Site Friday before the Sale from 10 AM - 9 PM. All Auctions are on 
Saturday and begin at 10 AM Local Time with Inspection from 8 AM -10 AM. 
Lic# A2609, Payment in Full Day of Sale. 10% Premium to Hammer Price. 

TERMS: Cash, Cashiers Check, Company Check with Current Bank Letter of Guarantee. Industry Related Seller's Permits Required 
for Non-Taxable Purchases. All Equipment Must Be Removed by 10 PM the Day of the Sale. NO EXCEPTIONS. 
Auctions Conducted By: Robert Storment, Greg Parrott, CT Howe, ARN Malmberg 
CA#14663700753, TX#10931, FL ABO001109, AU 0001549, PA AU 002747-L, AU 01042152, SCAL #1092 
IF YOU WOULD LIKE TO SELL YOUR USED EQUIPMENT OR COMPLETE ARCADE OPERATION, 

CALL ONE OF OUR REPRESENTATIVE FOR A FREE CONFIDENTIAL CONSULTATION. 


CALL OUR 24 HOUR HOTLINES 
WEST COAST 714-535-5353 —_— 

MID WEST 214-497-1677 VISA 
EAST COAST 813-273-8155 ow 


| is 
ARCADE, VIDEO GAME bon. 

COIN ACCEPTOR \ TRUST s 
Configurations available: \ ; G re a 
¢ Undersize token "Lee 
¢ Quarter and undersize token 


¢ Quarter and oversize token 

¢ Oversize tokens 

¢ Foreign coins available - call ° 
for details. | e 


An Imonex coin acceptor means Behind every Imonex is our decade- 
coin flow. Non-stop. There’s long reputation for quality. A full 
virtually no stopping for coin jams. one year warranty. And toll free 
Or routine service or adjustment. customer support. 

And Imonex continuously processes For non-stop coin flow, call today. 
a) Imonex, P.O. Box 519, Katy, 
sated a 95 oe because our famous pro- ‘ vi) > I es TX 77492-0519 USA, 

S . cessing system elimi- : — ~ Phone (713) 391-4704, 
Also ideal for: nates troublesome ; f 4 | Fax (713) 391-4239 
- Pinball | 
-Car washes electronics, rockers 


«Kiddie rides 


-And more and cradles. \ SX The legend in coin flow ™ 


even damaged coins. It’s all 


Call Toll Free 1-800-446-2719 


3020 Canton Road, Marietta, Georgia 30066 
P niertatineent 800-480-8880 * 404-425-0056 * FAX 404-425-0720 


ales 


nc. Be A 


Winner!! 


yo Video Black. Jack 
5 Player Station 
Player Friendly Panel Lights 
Casino Size Player Table 
Ticket Printer 
39 VGA Graphics p 
High 5 ecurity Bill Accept 2 Full Line of Latest 8-Line 
and Bookkeeping and Poker Games! 


Ay. 4 its /Boards, Super Cherry Master, Magical Odds, 2 V7, Turbo 2, ‘Wing, and More!! 
3 Don’t Miss out on the Savings!! 3 
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MICRO MANUFACTURING,INC 


i * 

4 “t 
i rr) . a 2 

| ae ” 
IXNTUUETIONS “3 


l A; 
Fs 


/ 





Special Color Odds, Special Color Odds, 5 Card Draw 
Joker Fever, Red Joker Bonus Number Fever, Pair Chance Turbo | Also Available 
MAJOR POKER CHERRY POKER SUPER MAX 
5 Card Draw Poker 8 Line And Poker Game 5 Card Draw Poker 
Superb Graphics And Souund All In One! Super Bonus Multiplier 
GAMES ARE AVAILABLE IN 


Kits * 9" and 13" Countertop Units * 19" Upright Cabinets (two styles to choose from) * 19" Sit Down Cabinet * 13" Mini Cabinet * Casino Style Metal Cabinet 


MUST SEE PRODUCTS 
MICRO MUSTANG POOL TABLE High Quality * Low Price 
PANTHER CD JUKEBOX 100 Selection Title Pager * 200 Watt Amplifier 
GRIPPIT CRANE Available With Advanced Lighting And Sound 
UNIVERSAL VIDEO GAME CABINETS Jamma Style Cabinet * 25" Monitor * Kit Ready 





he 5 eT ek RISE ie EES fe ESS a TR I AT OL AT RED LR LN aN TL NS, 
Touchscreen Countertop Multi-Game System 


| PLEMEL 





PC Based Board System Upgradeable For Years! 


Current Games Include 
Trivia, Diamond 11’s, Joker Poker, Squish, Go-4-21, Hangman, 
Sex Trivia, Solitaire, Poker Scramble And Blackjack 


(ee Sih US Rees AL) See Sana Raa, OA ae SE RSA EN re RN A ERNE 2S 
MICRO MANUFACTURING, INCORPORATED 
535 Old Nashville Highway LaVergne, TN 37086 
800-277-6136 (615)793-5510 Fax: (615)793-5512 
INTERNET - Http://w3.thegroup.net/~aim/micro.html 





BIO-RHYTHM 


Mo-RHYTHM 


TOOAY 'OMORROW? 
“an sb ” m 


PARTS - SERVICE 
Bio-Rhythm Sales 


2820-A Honolulu Avenue Box-385 
Verdugo City, CA 91046 


(818) 249-2077 
FAX 818-249-6620 





Wild Cat Super 
The Hottest New 
8-Line Board Since 
Cherry Master 

e Adj. on screen jackpot 

e Bar Fever 

¢ Bell Fever 

e Cat Fever 

¢ New Double up Mode 

(win up to 50 times original win) 


Mid City Dist. 
800-341-5366 





BOWLING CENTER 
SEEKING 
JOINT VENTURE 
REDEMPTION PARTNER 


One of Northern California’s 
premier Bowling Centers, 48 


Lanes, High Foot & Vehicle Traffic. 


We have 4,800 sq. ft. with Street 


Frontage, ideal for Redmption or 
other entertainment venture. 
Contact: Dave Haness, Pres. 
Country Club Lanes 
2600 Watt Avenue 
Sacramento, California 95821 


916-483-5105 or 
Greg Kassis 
916-441-3001 
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FOR SALE 


Remanufactured Changers 
a. Acceptance Bulk Load 
90 Day Warranty 
















¢ekowe_ e National 
Chance 1-800-254-2125 
ironies FAX (616) 452-3319 
ri Onl co 3400 Jefferson Ave. SE 
@ Grand Rapids, MI 49548 
ERS, Fae | arin 










= Really Killer Systems” 
106 Kenwood Rd. ¢ Fayetteville, GA 30214 







Specialty Products For Redemption And Games 


TICKBAS 


Ticket Dispenser Controller 


¢ Convert most video pokers, 8-Line 
style games or just about any game to 
ticket output. 

e Pre-harnessed for Deltronics DL-1275 
or the Coinco CDT-10 ticket dis- 

pensers. 

Programmable pulses per ticket or 

tickets per pulse. 






¢ Auto ticket reload-remembers tickets 
owed if dispenser runs empty 

e¢ 3" x3” PCB mounts almost anywhere. 

¢ Market proven for over 3 years. 

e Low priced - high reliability 














(Best Board On the Market) 


CMASTER CMASTER 2 


Add Credit Programability/Accumu- | Add Credit Programability/Division 
lation to Almost Any Machine to Almost Any Machine 





















¢ Input for coin switch and DBA 
e Inhibit line for systems with lockout coil 
¢ Compatible with Williams “WPC” 
system 
¢ Simple Installation 
(Change Those Older WPS Games to 
1 Coin/1 Credit) 


TINY TICK 


Ticket Accumulator 


¢ Input for coin switch and DBA 
¢ Inhibit line for systems with lockout coil 
¢ Simple Installation 


















(Increase Prices on Equipment with 
Limited Programability- i.e. Cranes 
With Increased Merchandise Value) 


INW 1 


Video Inverter For Nintendo Moni- 
tors 


¢ Converts signals to Proper Polarity 
¢ Pinout for direct connection 
¢ Operates on 10-24 VDC from monitor or 
power supply 
¢ Simple one knob adjustment 
(Use Those Nintendo Cabinets for 

Conversion Kits) 

ALL BOARDS COPYRIGHTED 


INFO 770-460-0872 ORDERS 800-360-1960 









° 1 to 64 tickets/pulse 

¢ Stores up to 255 pulses 

¢ Ticket meter and ticket out drivers 
e 2° x2 1/2" board 

¢ 12VDC operation 








(Great For Redemption Games) 
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Operators & Distributors--Coin Machine Consignment 





¢e JUKEBOXES ¢e FLIPPERS 
¢e VIDEOS e PINBALLS 
¢ BINGOS ¢CRANES 

¢ POOL TABLES -¢ ARCADE 

¢ REDEMPTION ¢ AND MORE 













(over 1200 games in May) 


KNOXVILLE, TENNESSEE 


SAT., SEPTEMBER 16, 1995 at 10:00 a.m. 
Knoxville Convention Center 

525 Henley St. ¢ Ph: 615/544-5371 

* MOTEL RESERVATIONS -- World’s Fair Holiday Inn, (615) 522-2800 

* Mention Auction Game Sales for $62.00 rate! 
TN Lic.#1623 


/ 














MERIDIAN, MISSISSIPPI 


SAT., SEPTEMBER 30, 1995 at 10:00 a.m. 


Frank Cochran Center, Highland Park 
I-20 to Exit 150, then north on Hwy. 19, right on 8th St., left on 45th Ave. to Highland Pk. 
For Local Info Call Jeff Call: 601-485-9888--On Day of Sale: 601-484-3831 








WINSTON-SALEM, NORTH CAROLINA 


SAT., NOVEMBER 11, 1995 at 10:00 a.m. 
Dixie Classic Fairgrounds ¢ Ph: 910/727-2236 

* MOTEL RESERVATIONS -- Holiday Inn North, (910) 723-2911 
* Mention Auction Game Sales for $48.00 rate! 
NC Lic.#6043 


* TERMS: full payment day of auction -- Cash, Cashier’s Check or company Check with bank letter of guarantee (no exceptions). 
* EQUIPMENT MAY BE CHECKED IN: Friday--Noon until 9 p.m. or Saturday--8 a.m. until 10 a.m. 
* SALES TAX: Applicable state and local sales tax must be collected unless you provide a current copy of your sales and use tax 


permit. 
* CONSIGNMENTS LIMITED. P.LEASE CALL TO CONFIRM CONSIGNMENTS. 


OTHER AUCTION DATES & LOCATIONS PENDING 


AUCTION GAME SALES 


Rick Parsons, Owner & Auctioneer 


TO BE ADDED TO OUR MAILING LIST, CALL TOLL FREE: 


1-800-551-0660 


FAX: 615-685-1126 
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ABSOLUTE 


AMUSEMENTS 
(305) 452-6452 


$49 MPU REPAIRS 


Pac Man Tron Tapper Kickman 
Williams Series 4, 6, & 7 

All Bally Pinball 

All Stern Pinball 


$59 MPU REPAIRS 


Defender Scramble 
QO*Bert Donkey Kong 
Williams Series 9, 11, & 13 
All Data East Pinball 
All Gottlieb Series 80 


All Prices Include Parts and Labor 
Call For a Complete Price List 
We Moved to a More Central Location 

Please Note our New Address 


Absolute Amusements 
1200 Kennedy Drive 
Northglenn, CO 80234 







































A ” KEEP > 
cS It's Here 
Q For 


~~ R89-90-91-92-93-94 ca 
S CDCOMBOKIT % 


10 Disc CD player added to your jukebox 





Kit includes: Sony COPC 910 CD player/8 times oversampling 






* Kits Priced Right For Small Accounts * 
*% 2 types of label insert kits available x 






Call or Fax: 


g 
C&C Games ae 
C, 800-551-KITS © 
py, 219-238-4028 
Sion on 1ocati® 











Qo 





Boys and their toys... 


Sie} ud alcmeat-baunyd atom ar-l-M-aucimadabialee 


me Koy mY Felelabbalet- 


Let us help you bring the excitement of Vegas to your home or business. 


Whether you need 1 or 1000 games, find out today how easily you can enjoy 
the fast growing slot machine market. Call now for more information 
on our machines and services and let the fun begin! 


Bally's ¢ IGT's ¢ Sigqgma's e Universalis 
i Ko) ome l0l<iii ave ear-loialialoiom-lale msl avs (oio m= tal>) an tals mye) oe 


Hit the Jac«ec! 


249 Blue Ridge Drive * Orange. Virginia 22960 * Phone (540) 672-4500 * Fax (540) 672-4563 
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ggg. \When CHANGE for the better is what you need, call - 


: , V7 Wie TERMA AY /EK 


72 Buchanan St, LaVergne, TN 37086 Ph: (615) 793-4860 Fax: (615) 793-4865 
Toll Free 1-800-955-9681 














Give New Life To Any Video Game 
SINGLE GAME PROGRESSIVE BONUS 


FLEXIBLE * EASY TO INSTALL * BONUS POINTS AWARDED ON SCREEN 





SKILL CHANCE 
MAGICAL ODDS 






ee 
ee 


TECHNICAL ASSISTANCE AND QUANTITY DISCOUNTS ARE ALWAYS AVAILABLE 
*ASK ABOUT OUR FREE DELIVERY PROGRAM* 


1-800-955-9681 1-800-955-9681 








BEST co. 










Cherry Master 
w/HSV 300 19” Monitor 












BOARDS T-KIT 
CHEN Y MASCED sciscostectcseee ccc cacce: 
CHErry BONUS IIl...ccccccccccceccseecseeeseee. | DELTRONICS TICKET 
73 | (ene eee ane ene eee oe Wells-Gardner HEAD 
POKCI7 2 1; cecdecsuscsancsvnsnaceieeseiacisaioaal: ; . W/INTERFACE BOARD 
Super Cherry Master .................... | video Master LED READOUT 
DVINASIY aicccsctenccastbeeircstiseedeedeestoater Shar 
W-15 LUCKY BelIS .......csccsssecccosseeee | i S295 
Magical Odds .......... ccc eeeeeeeeeeeees 
il 4" 5 61] 9 eee entree morn en aR $695.00 - 
OMEGA POKED .....ecccccccccccessecseseeseeees $425.00 Printer w/iInterface 
FOXCFONIC: POKER secttercessceecten ceca $395.00 Complete Kit $650.00 
CALL FOR BOARD PRICES NOT LISTED 
DYNAMO 
POOL TABLES « AIR HOCKEY 
FOXTRONIC SOCCER TABLES 
SUPER POKER SEE US AT SOLITAIRE CHALLENGE 
AMOA Call For Best Prices! 
W/19” WELLS- NEW Sig ig 
GARDNER PEP Aia eet oe EBR Replacement Rails 
S1 9905 For31/2' x 7' 


Pool Tables Fit Valley or Dynamo 
$99.95 PER SET COVERED 





i WHILE THEY LAST 
POT 'O SILVER JCM DISTRIBUTORS FOR: 


asi aad tae 1000 DOWNSTACKER | | MARS ¢ LEISURE * WELLS-GARDNER 
$359.00 JCM ¢ SHARP © GRAYHOUND e DYNA 


ADVANCE REPLACEMENT WARRANTY ON ALL GAMES 


Best Amusement, Inc. ¢ 1642 Piedmont Highway ¢ Piedmont, SC 29673 
Phone (803) 422-0250 or 1-800-306-4263 FAX (803) 422-8903 
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BLACKJACK 


CASINO STYLE 5 PLAYER VIDEO BLACKJACK 


CASINO STYLE PLAYERS TABLE 
WITH PADDED ARMREST 


NEW IPS DEBIT CARD ACCEPTORS 


e Cashless card program increases revenues and ends cash 
handling hassles. 

e Card acceptor eliminates bill validators/coin acceptors. 

e Encoder keeps a complete record of all transactions. 


VANDALISM ELIMINATED 
NO CASH MEANS NO BREAK-INS! 
CALL FOR PRICING AND MORE DETAILS. 


1642 Piedmont Highway ¢ Piedmont, SC 29673 
Phone (803) 422-0250 or 1-800-306-4263 FAX (803) 422-8905 
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P.C.B.’s 
ha eo 


C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 





eal 
VISA 


a OC) ez] 


60,000 


OF THESE 





MUNCIE NOVELTY CO. 


Mien e PH: 800-428-8640 
ovelty FAX: 317-288-3434 





THIS MONTH 


MORTAL KOMBAT II 
MORTAL KOMBAT 


GALS PANIC 
GUPER STREET F. 
SUPER S&T. F. (B) BD. 
STREET F.11 CH ED 
STREET F. 11 
SIMPGONS 

NIGHT STRIKER 


2UR>POW AY 


C&P DISTRIBUTING 


TEL: 219-256-1138 
FAX: 219-256-1144 9 
Ko] 


aes) 


PLAY METER 





PLAY METER 













See Us At 
Bae) 


barcnornort & testa Oporston A actton 


agazine 








MID-CITY DISTRIBUTING 
New VALLEY 317 No. 16th Street, Omaha, NE 68102 


New NSM WALLMOUNT 
JUKEBOXES 


MERIT MEGATOUCH III 


COUNTERTOPS 


Let us BEAT 
the other guy’s 


Booth #719 


New TORNADO 
FOOSBALL TABLES 
New ROWE CD-100E 
& MM-1 JUKEBOXES 


Always in Stock! 











PRICE! 


CALL NOW! 


We have the 

New! 19” CHERRY MASTERS | NEBRASKA 
— $ 00 HS-8 Line 

6 starting at 895. Program! 
New! wisiis = Se ) # spare t uty 

| COUNTERTOP | Mammen phous” 


CHERRY | eee 


1 
a 2 } 


MASTERS | — 


starting at $795, 00 











IOWA | fi 


We stock all ° Ade 
8-Line & Poker FRUITS & *=>"< 7% 
Programs BELLS = — 
We stock all Iowa Legal Mili -m 
JCM, Mars & 8-Line Game [a= 


Leisure DBA’s 
CONVERSION KIT 


also available in 
9” countertop 


Large Selection of 
Used Poker, 8-Line 
& Keno Games 


MIDWAY 
Mortal Kombat I 
Mortal Kombat II 
Wrestle Mania 








NOW available in a Ss 


WE SELL ALL MAJOR BRANDS 
OF JUKEBOXES, DARTS, 
PINBALLS, VIDEO GAMES & 
CRANES - NEW & USED! 





local: 402/341-5300 toll free: 800-341-5366 fax: 402-345-2653 
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PLATINUM PLUS 
15 AMP 
POWER SUPPLY 





No METER REQUIRED TO 
ADJUST THIS POWER SUPPLY 





RED L.E.D. LIGHT WILL TURN GREEN 
WHEN +5 VOLT IS SET PROPERLY ! 


FEATURING 1 Full Year Warranty 


+5 V...15 Amp 
+12V...3Amp 
5V...1Amp 
Computer Quality - Low Noise 
Dual AC inputs 115/230 AC 

(selectable) 
COMPLETE overload protection 
Short Circuit protection 
Built-in EMI line filter 
100% Burn-in tested — 
Slim Line, Compact, Light Weight - 

Stk. No. 30920 - U.S.A. 15 Amp Power Supply 


1 Year Warranty Dimensions: 7" x 41/4" x 1 Pie" 
Weight: 1.84 Lbs. 





+ * + + + 


* 


* 





+ + + + 


Patent Pending 


Huntingdon Valley Industrial Center 
BLT inc 3983 Mann Road 
Huntingdon Valley, PA 19006 
saris (215) 322-3232 (PAK)-215-322-3238 
Ua ervice 
©1991 y _ 1-800-666-7776 





LIGHTING SPECIALISTS 


Manufacturers of Chase Channel, 
Halogen Tape Light & Architectural 
Lighting. Direct Importers: Rope Lights, 
Belt Lighting, 24V Tapelight, Bendable 
Neon-Like Products-Solid State & 
Mechanical chasers. Bulbs all kinds. 
Quick Service with dependable 
continuing interest in our Customers. 


ACTION 
LIGHTING, INC. 
800-248-0076 


Bill Validator & 
Bill Changer Repair 


¢ Hamilton-Factory 
Authorized Repairs 

e Standard System 500 
Repairs 

¢ Rowe Control Board 
Repairs 


CHANGTEC 
616-245-8235 


3725 S. Division Ave. 
Grand Rapids, MI 49548 














FALL 
SPECIALS! 


VIDEOS 
Space Pirates. ci sas4s 1999 
Steel Talons Sitdown . .1499 
X-men (6player) ....... 999 











REDEMPTION 
Clown Around ....... 1299 
Cosmo Gangs ........ 1299 
DIQGEY shi aeesaansds 2499 
Perfect Landings ...... 099 






Super Shifter(4P) ..... 3999 
Wedges/Ledges (2P) .2999 






The Game Exchange 
1590 Alum Creek Dr. 
P.O. Box 09598 
Columbus OH 43209 
(614) 258-2933 
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KIDDIE RIDES 9-LINE 


og 14 4S 
BOARDS 
800-966-9873 


¢ All Types 
e Rebuilt 
e Financing 


Amusement Equipment 
Manufacturers Ltd. 


1-800-525-3564 


Ask for Steve, Mike or Tommy 


LA Slot Machine Company 


|| Worldwide Gaming Equipment Distributors 
\_ O00, | 


2663 Manhattan Beach Blvd. e Redondo Beach, CA 90278 
(310) 297-2600 
= 





fax 310-297-2609 


SALES - SERVICE 
WORLD'S LARGEST 
IN-STOCK PARTS INVENTORY! 


SPECIALIZING IN: 
BALLY, IGT, TDC & SUMMIT CONVERSIONS 


Highest quality reconditioned and remanufactured equipment. 
Over 3,000 new & used games in stock. 
¢ CASINO DEVELOPMENT 
e SUPPORT SERVICES 
¢ OVERSEAS CASINO SPECIALIST 
¢ CUSTOM PROGRAMMING AND BOARD MODIFICATIONS AVAILABLE 
WE ONLY SELL TO LEGALAREAS, CALIFORNIA ORDERS FOR PARTS OR 
EQUIPMENT NEWER THAN 25 YEARS MUST BE ACCOMPANIED BY A 
VALID DEPARTMENT OF JUSTICE REGISTRATION. ($25 HANDLING 
CHARGE FOR ORDERS UNDER $100). 


PACHI-SLO 


SKILL-STOP SLOT MACHINES 


e LASLOT MACHINE COMPANY, The ORIGINAL importers of 
Pachi-Slo machines, will BEAT any competitor’s price on 
eRe comparable machines currently on the market. 
: _ © We offer the LARGEST inventory, lowest price and best 
service in the industry. 


As Low 



















¢ All our machines are fully cleaned and tested, with NEW 
24-Volt A/C transformers. All machines come with a 90 
As day limited warranty. Ask our competitors if they warranty their 
$4795, machines. 
¢ We offer service after the sale and are capable of repairing all 
ed. major machine components (including the main computer 


board). Our competitors can’t do that! 


BUY FROM THE ORIGINATORS, NOT THE IMITATORS! 
DEALERS: Call now for the BEST PRICES IN THE INDUSTRY! 
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# huction Block 


EZ 
A 1995 
Bo Post this Calendar 











CINNCINATTI, OHIO —=|_NEW LOCATION == 


Sharonville Convention Center ¢ 15 minutes North of Cinncinatti on I-75 
(1-75, Hwy. 275 intersection) 








OCT. 14, 1995 


RADCLIFF/FT. KNOX, KENTUCKY 


Redmar Plaza Shopping Center off 31 W. to Redmar Blvd. Held at Auction Warehouse. 


OCT. 28, 1995 


ATLANTA, GEORGIA 


Dekalb County Armory, 3736 Durham Park Rd., Decatur, Georgia. 


NOV. 18, 1995 
ATLANTA, GEORGIA 


Dekalb county Armory, 3736 Durham Park Rd., Decatur, Georgia. 


DEC. 16, 1995 


RADCLIFF/FT. KNOX, KENTUCKY 


Redmar Plaza Shopping Center off 31 W. to Redmar Blvd. Held at Auction Warehouse. 


1-800-624-1782 
Call for a FREE Brochure 





‘i a ey, nny 
. nee 


AUCTIONEERS 


JIM BRAMBLETT CURTIS HARDIN 


aT 
ER Auctioneer Amusement Specialist 


OFFICE: (502) 769-1655 * FAX (502) 765-2238 
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CRANE MACHINE MERCHANDISE ETC. 


A DIVSION OF A.L.D. SERVICES, INC. 


VARIETY PACKS FOR ALL OF YOUR CRANES!!! 







CLOWN*TOONS tmVP.  BIKER/with Harley VP. 





ST.PATRICK’S V.P. 





SPRING V.P. 





STANDARD V.P. 





CAPSULE V.P. WATCH V.P. JEWELRY V.P. 
1 8 O 0 ¥ 4 vf - LU S pd - 30% re revenue increases are = not. _ 
-_ CS eS 
| uncommon when you use our 





A.L.D. SERVICES, INC. SAINT CHARLES, MO. specialty packs!!! 
SAME DAY SHIPPING!!! 1-314-946-5700 eee sient 


CRANE MACHINE MERCHANDISE ETC. 


g Don’t get rolled out of a location...A bowling center 

Cl f all eS Ok = os ie en % ™ aaah pe one of your best locations. Take care of them with a 

OWES OP AM EY Pens ex0 ve VE Spee) eae ee eel 2 # special mix. Plush bowling balls, pins, players, vinyl pins & balls, 
Cartoon characters such as Warner Bros’s Jetsons, Batman and Bei 


<#/ money clips, shot glasses, bowlers crying towels etc...] 
Dick Tracy, Trolls, Disney, Snoopy, Smurfs, Flintstones, : 10c54. sports; eae; k me 
Simpsons etc. Over 200 items available for this pack! A Recon Noir Spans HL YOWE DOW ANE PHC ee spots PAGE) 











ay Spring Pack Spring forward...Try this colorful, eye catching 
Jj { mix with purples, yellows, oranges, blues, and pinks. I love the 
0 litle ducks and chicks. 


Biker/with“HARLEY” Get revved up for this one! Includes 
licensed “Harley” products. Licensed “Live to Ride” products. 
Grunge jewelry, licensed bandanas, sunglasses, leather products, 
licensed harley decals, licensed harley bumper stickers, hand made 
> leather whips, fuzzy dice and more. 











: Valentines You’ ll be loving it...Cupid is in the air and at work. 
This mix has lovely items, from an assortment of hearts with 
savings to stuffed animal pairs (boy and girl) in love. Pinks, reds 
and white stuffed animals dominate this pack. Many with sayings 
and or holding a heart. You’ Il love the extra $’s in the cash box. 


#@ Truck Stop Don’t let this one pass you by...trucker mugs, 
>] Mini road atlases, licensed harley products, bandanas, sun glasses, 
foammies, koozie cups, cassette tapes, compasses, etc. 





<B> iD Easter What’s up doc?...Rabbits, bunnies, lambs, chicks, plush 

AV KY = eggs, ducks, humpty dumpty and lots of color. Purples, yellows, 
pinks and blues dominate this pack. Spring has Sprung, the grass 
has riz, this is where the. money is. 







Jumbo Packs Take care of your best locations with our 
} specialty pacs.For your fifty cent and one dollar cranes, we have e@e! pr 
‘Va large assortment. Tell us what kind of locations you have and ‘egg 
4 we will lean towards your customers needs. All seasons and 





ce Country Western Round em up...For your country locations. 
) as We have cowboys, western bandanas, cooler cups, cows, horses 


Bar/Tavern GP/R/X even gay...Pour me another...For your P and many other assorted country and western items. 


tavern location we have a mix that is geared just for this type of E> Saal 
location. We hand pick these orders based on your instructions— 
10% to 30% sports is always worth while, and can be included in 
this mix. Tell us your favorite team names. 


Standard Pack The basic pack. I personally recommend that 
you build on this pack by adding a little of this and a little of that 
from any other “Variety Pack” on our list. We hand pick every 
order so we can fulfill your locations special needs and desires. 





4 St. Patrick’s Day Here’s where the green is...From pin on 

buttons with St. Pat’s sayings on them, to green bow ties, alpine 
+ Plush bears, St. Pat’s day bandanas, green foammies, cooler 
Fs huggies and many other St. Pat’s day novelties. 










Christmas Merry Christmas from us all at A.L.D. Services, 
Inc...The absolute best time to seasonalize your crane. For ten 
~ solid weeks you can keep our Christmas merchandise stocked. 
Bee Over 500 items possible. Santa’s, snowmen, snowballs, reindeer, 
| i elves, seven dwarf characters, gifts, prizes, wintery stuff. Whites, 
# reds, blues, and greens dominate this pack. All items are usable 
p@his time of year. As gifts or on gifts, stocking stuffers etc... 











Sports You’ll hit a home run with this one. Give us your team , ~- 
names, including college teams as well. Many licensed items, we me 
— . YWespecially pay attention to what seasons are in play. Licensed ‘ 
=~ 4) watches, pennants and assorted items. Foammies and licensed 
ot squeeze bottles are great usable items. Acquire a sports bar 
location with one of our pure sports packs, with above mentioned 
licensed items included. : 


Winter Brrmntr!!!!!!...Don’t be left out in the cold this winter 
when you’re not sure what to buy. From polar bears to snowmen 
Sand snow balls. Lots of stuffed animals with scarves and hats. 
From ear muffs to winter bandanas. Predominately white 


Arcade Simply childs play...Licensed cartoon characters, assortment. This will warm up your revenues. 


8g 2 clowns, kid’s stuff, pogs in capsules, dolls, neon sunglasses, 1000 
1\) items possible...Geared for your younger audience. We also have 
3a special Walmart pack. 





S Pogs Get ‘em while their hot... Thousands of pogs to choose 
from. Pogs in capsules and slammers too. We even have the Pog’s 
game rules and regs. included in this pack. Always keep us in 


y 4TH of July Celebrate this occasion with a bang...Reds, whites 4\ Eta eni@hot neuroses. We anercute (6 have then eaon. 


and blues are dominant in this pack. Politically dressed, stuffed 
animals of all types. Flags, bandanas, pins, July fourth buttons oo, 
etc... Watches What time is it.... Time to get our watch pack. We’ve 
got watches, lots of watches. All different prices...from .99¢ to 
$7.50. Metal bands, sport watches, licensed Looney Toon 
watches, licensed cartoon watches. Buy them loose or in capsules. 


Very high perceived value. These can be added to any other pack. 


-» HALLOWEEN Boo!!! Don’t be scared to use this mix to haunt 
revenues out of your customers. Over five hundred items jn 
_ stock. Ghosts and goblins, witches, Frankensteins, pumpkin, 
_ black cats etc... Horror movies are year round, but capitalize on 


- Halloween for sure in September and October. Jewelry A “Gem of a pack”. ..Gold & silver necklaces, watches 


; and earrings, chokers, wristlets, imitation pearls, and brooches. 
Fall/Autumn My favorite time of the year...Mostly Fallcolored (fee rae will package your mix anyway that works for your machine. 
items with some turkeys, pumpkin, fall bandanas etc... If the (zy : 


Siming is right, we’ll include a percentage of Halloween and or 
Thanksgiving items. 





“ Combination Wondering which way is up in this industry? 
After 20 years in the business, I can assure you no two locations 
are the same. It is the same with cranes. We give you the 
¢ Opportunity to mix and match any pack any way. A little of this 
or alittle of that such as: (30% Biker/30% Trucker/40% Standard) 






Thanksgiving A thankful time for friends and family and 


freedom...Mostly fall colored theme with some turkeys, ; 

pumpkin, ida and Thanksgiving bandanas. If the aia iS a ee ro ee eee ee 

right, we'll put a percentage of fall and Halloween items. your best locations.We will hand pick your order and help you 
prov ‘Wetab cations reven 


To Seek out, pursue and ascertain the most interesting, attractive and marketable merchandise for your cranes 
and redemptions needs. To serve our customers needs, wants and yg the hest of our abilities. To build a long 









term relationship through communication! A/an Deutschmann pres 


MONITOR 


GET WELL KITS 
SAVES TIME AND MONEY 
ON MONITOR REPAIRS! 


Monitor repair kits take care of picture 
warping, blacking out, smearing, low 
brightness and brighness problems, poor 
regulation, jail bars, vertical shrinking, 
etc. Call for free technical help with your 
monitor problems. All kits come with 
instructions and are easy to install. 


WICO DISTRIBUTES GET WELL KITS 


Kit #101: For Electrohome G07-CBO 
19” color monitor. 17 parts. $7.95 ea. 
Wico #36-0243 

Kit #102: For Electrohome GO7-FBO 
13” color monitor. 16 parts. $7.95 ea. 
Kit #201: For Wells-Gardner K4600 Se- 
ries color monitors. 14 parts. $6.95 ea. 
Wico #36-0244 

Kit #202: For Wells-Gardner K4900 Se- 
ries color monitors. 15 parts. $7.95 ea. 
Wico #36-0248 

Kit #203: For Wells-Gardner K4800 Se- 
ries color monitors. 15 parts. $7.95 
each. 

Kit #204: For Wells Gardner 13”, 19”, 
25” K7000 Series Color Monitor. 15 
parts. $6.95 ea. Wico #36-0249 

Kit #206: For Wells Gardner 19K6100 
Color XY monitor. Includes caps, resis- 
tors, diodes, and six power transistors. 
30 parts. $14.95 ea. 

Kit #301: For Nintento Sanyo 19” color 
monitor. 15 parts. $6.95 ea. Wico #36- 
0245 

Kit # 401: for Atari Disco 19” color mon- 
itor. 17 parts. $6.95 ea. 

Kit #801: For Hantarex Color monitor 
model #MTC900. 21 parts. $7.95 ea. 
Kit #802: For Hantarex Color monitor 
model #MTC9000. 18 parts. $7.95 ea. 
Kit #910: Nintendo Sanyo color video 
inversion kit. Convert Nintendo cabinets 
with non-Nintendo game boards. 17 
parts. $4.95 ea. 

Kit #920: For Pac Man, Ms. Pac Man 
logic boards. Eliminates hum bar in pic- 
ture. 4 parts. $6.95 ea. 


DISCOUNT! Buy ten kits and take 
$1.00 off each kit. Money back 
guarantee. We pay S&H. 


Electrohome GO7CBO) Replacement 
Chassis (NEW) 

Electrohome 19” Flyback 
#A29951-B 


2901138... 
STR3123 ... 
STR3130 ...6.26 
STR30130 . .5.29 


2SC3039 ..$1.39 
2$D1398 ...3.59 
2NS716:..2. 4. 1.95 
2NS792 incu. 1.95 


ZANEN ELECTRONICS 


806-795-6337 
FAX 806-793-9136 


PLAY METER 


LUCKY EGGS = GOOD MONEY! 


¢ Reconditioned Chicken and Flintstone Animated Egg Vendors with 
Warranty--Like New 
¢ Prize-Filled Egg Capsules with Same Day Shipping--Phone for Quote. 


INNOVATIVE 
INDUSTRIES, 
INCORPORATED 


2605 Grand Ave. ¢ Carthage, MO 64836 


800-344-7467 


FAX (417) 358-1849 


Attention All Route and 
Arcade Owners 


INSTANT 
CREDIT 


For New Jukeboxes 
Pool Tables 
Darts--Cranes 
Pinballs 
Video Games 
Redemption 
8-Line--Pokers 


2-3-4 Year Leases to Own 
Available to Anyone in 
All 50 States W.A.C. 


Mid-City Distributing Co. 
317 North 16th Street 
Omaha, Nebraska 68102 


402-341-5300 or 


800-341-5366 
Fax 402-345-2653 
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ALPHA-OMEGA AMUSEMENTS & SALES, INC. 


12 Elkins Road e East Brunswick, NJ 08816 


Fully refurbished to “LIKE NEW?” condition!!! 


Best reconditioning in the industry!!! 
Call for references!!! 


CALL: (908) 254-3773 or FAX: (908) 254-6223 


EXPORT AND DOMESTIC SALES @ FINANCING AVAILABLE 
Frank “The Crank” 


SUPER SUMMER SIT-DOWN SPECIALS 


Afterburner s/d ....... 2099 Hard Drivin’s/d........ 1799 Ridge Racer s/d (twin) .13,699 
Cisco Heat s/d (twin) ...2099 Lucky&WiIldS/d ....... 3399 ROadRiots/d.......... 2499 
Cisco Heat S/d (del.) ...2599 Moto Frenzy s/d (twin) 2699 Stadium cCrosss/d .....7799 
Cybersled S/d ......... 5199 Moto Frenzy s/d(del.) .2399 SteelTalonss/d........ 1699 
Drivers Edge s/d....... 1999 Outruns/d (std) ......; 2699 Suzuka8S/d........... 8799 
Final Lap lS/G) 3.265 %i0 5499 Outrunners/d......... 8999 TopLanding ............ 699 
GOP RICCI S/E 2opiee ees 3099 RaceDrivings/d....... 2399 Turbo Outrun s/d (del.) .3799 
Grand Prix Stars/d..... $299 Radmobiles/d ........ 3899 VirtuaRacings/d...... 7499 




















LIKE NEW REDEMPTON NEW REDEMPTION- VIDEO GAMES PINBALLS 
Air Hockey Brown ...... 1799 Call for Discounts 1000 Mile Rally ........ 1999. Corvette —. cc ceineks 2299 
Animal Lang «4+. 6scx 626% 2099 Big Bertha/Buddy Bear DarkStalker........... 2299 Creature Blk. Lagoon ...1799 































Bank It . ee 1599 Chuckles The Clown Lethal Enforcer ........ 1999 Cue Ball WVIZAIG: oonGek 4 6x 1399 
coe os Ride ..... 1999 Coin Circus Jr. Lethal Enforcerll ...... 2699 lla WAIN our 5-8 ee 2 gn 
Ig ert he tata “bran ak ead athe ir 2299 Cyclone Mad Dog McCree a7? 7 2999 i Se Sire! jer eee ei ee a ere 
Bingo Pops 1499 Di Flintstones (Wms.) ..... 2099 
Beecie Maks... cc hac: 1599 ‘ eigen Mortal Kombat (ded.) ....799 Frankenstein 5999 
a Sle: aim, me fe cee ome un | er Se ee eee 
Bozo Basketball 1 pl. .. .1699 Ice Ball ahs Kombat Il (ded.) ..1799 Freddy Krueger........ 1699 
Can Alley (Bobs S.Rac.) .3999 bint Buns hha Glee enema B99 Getaway ......+. 100. 1199 
Cat ‘N Mouse 899 ; NBA Tourney Ed. (ded.) .1499 Gladiator .............. 999 
Ch a la Rage in the Cage Neo Geo 2 pl 14099 JudgeDredd.......... 1299 
ase the Rainbow...... 799 Ribbit Racing Se are ee es Lasraction Here 4599 
Fiddlestix............. 1999 Neo Geo 4pl/6pl. ..... ee es Peete es 
Full Court F 2 Roll For Gold Gudea 4699 LethalWeapon ......... 999 
ull Court Frenzy ...... 099 Skee-Ball/Lightning Seeteseciaas Maverick ............. 1999 
Perfect Landing fost shisttie tected 599 Smart Candy Crane rima age (ded.) ..... 2099 = ee | ee re 4499 
PITCH TAINO saci. ese a 9-24 2599 Smokin Token Punisher (ded.) aes ah cag 999 RoadShow ........... 2599 
Pop 7G 2°] | <a a ar 1799 Speed Ball Rally Rad Mobile OR) oie ssa asd 1399 SHAGOW: «6 occ eos ore he 2499 
Powerhouse 5 anise ocala aes 799 Wheel Em In Revolution X .......... 2999 ShaqAttaq............ 2399 
Quartermile ............ 799 P.C.B. BOARDS Rowe BC 25MC ....... 1799 Star Trek Next Gen. ... .2699 
ROCK N'BOW!: 63326 680% 3299 DarkStalker B Board... 999 RoweBC35 .......... 5369° Verminator Wl w10sc ecans 1599 
mh bore ag oa each as Le sigdal Kombat 99 SpaceGun ............ 999 oe ; ee S ated: erie$ phe 
3 (=| (ne SO 227° | Mains a a a or allenge Soccer . 
Silver Ski............. 6999 Mortal Kombat Il ........ 1S ee Otero bt : 
Simple Simon ......... 5799 Relief Pitcher .......... 199 Steel Gunner .......... 1199 AUXILIARY PRODUCTS 
Skee-Ball6’........... 4899 Samurai Shodown........ 99 «St. Fighter Il CE (ded.) ...799 Coin Counters/Sorters/Wrappers 
Skee-Ball13’.......... 1799 Samurai Shodown Il ..... OG". FUP NAS 2 eas aes Ts: OCs sient pera: ples 
: Super SFIl Turbo (ded.) .1799 Cummins ............ CALL 
Skee-Toss ............ 1299 SmashTV .......0.0005. 99 
Super Chexx .......... 1399 St. Fighterll ............ 99 Terminator Il(v)........ 1899 pts oboe — ihe 
Super Pro Quarterback ..1299 St. Fighter II CE Turbo ...299 Title Fight ............ e elupmniie cent 1 Ce 
Treasure Island........ 1299 Super St. Fight. II Undertire Siete 1899 Lynde-Ordway ........ CALL 
WOU fei cane eck eee AS 2099 Turbo B Board ......... 299 Virtua Fighting SS fei fel ais? sg a /8 V8 Ue 1999 Ticket Eaters ........... 749 
Turbo Pusher ......... 3099 SurvivalArts ........... 199 X-Men (Capcom)....... 2799 Ticket Scales........... 525 
WBOB: «cece be darwdedws 2999 WiMe Kile sok Sk ee 499 X-Men 4 pl er a a ee ee 699 Tickets/Tokens ........ CALL 







ALL RECONDITIONED GAMES ARE GUARANTEED 60 DAYS-CALL FOR COMPLETE LIST 
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‘Eldorado Games. 


Flat-Rate 


Board Exchanges 


e Videos--from Space Invaders 
to Champions 


e Pinballs--All Bally, Stern, and 
early Williams 


e Hard-to-Find parts available 
including manuals & 
schematics 


Low Rates 
Fast Service 
Pete] | Mm xe). 
fo) a (oti me [i fey t= 


714-535-3300 
-(**new address**) 

911 South East St. 
. Anaheim, CA 92805 


' EPROMS 


CGP DISTRIBUTING 
TEL: 219-256-1138 
FAX: ee 


Sival, Inc 


Manufacturer and Direct Importer 
of Quality Bulbs 


*Quality bulbs at competitive prices 
eBulbs of all types to fit your needs 
eCoin-op & Game miniature bulbs 
©11S14 Sign & Amusement bulbs 


CALL FOR FREE CATALOG: 
1-800-777-8667 


PLAY METER 


GoldMine 


The World’s Most Dynamic Contact Manager! 


GoldMine 
CONTAINS THESE ESSENTIAL », 
TOOLS for the BUSINESS 


PROFESSIONAL 
DAY & TIME PLANNING, ACTIVITY 
SCHEDULING, LETTER WRITING, SALES @& 
FORECASTING, CONTACT TRACKING, 
GROUP SCHEDULING, MAIL LIST MAN- 
AGEMENT, FAX/MAIL MERGE, REPORT 
GENERATION. 
Replace your rolodex now! 
your GoldMine Dealer is: 


C&P Distributing 2500 Miracle Lane, Suite D, Mishawaka, IN 46545 219-256- 1138. 219-256-1144 fax 
contact us via E-mail at: CPDIST@aol.com 


Tr 


N&A/} Southeast Game Brokers, Inc. 
6015 Benjamin Road, Ste. 324, Tampa, Florida 33634 


800-329-GAME FAX 813-888-7452 


The Ultimate Hasp 
This is the ORIGINAL! 


We are flattered by imitations 

but beware...they don’t work! 

Nationally tested and proven to be the 

superior product of its kind on the market. 

(Same day shipping FOB: Tampa, Flonda) 

100% Satisfaction or Your Money Will Be Refunded. 


UNBEATABLE PRICE! Zo 
(‘ Fe 


$19.95 
MODEL LS-200 


ULTIMATE 
HASP Il 


* Now lock both top & bottom doors with only one padlock. 

* Uses the same time-tested concept as the undefeatable 
Ultimate Hasp. 

* Simple and quick to install, inexpensive, attractive 
and...indestructible! 


PINBALLS 
Flintstones 
Freddy Krueger 
Guns ‘N Roses 
Maverick 
Rescue 911 
Shaq Attaq 
Tommy 
World Cup Soccer 


BOARDS & HEADERS 
Mortal Kombat | 
(711g Oy 50 
Time Soldiers 


CRANES 


Smart Classic Jumbo Double & Single Cranes 
(some only 4 months old!) 
***Double Crane 
*** Single Crane 
Used Watch Conversions with shelving for both double and single models. 
Grayhound Jumbo Crane 


GIVE US A TRY. WE HAVE WHAT WE ADVERTISE 
AND CAN SHIP IMMEDIATELY. 


In our 45th year o) business proudly serving the coin-operated 


amusement and vending industry. 
| “aie it. takes a coin Ke) play, we have itt” 
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Turnpike Amusement Distributing, Inc. 


200 Smith St., Farmingdale, N.Y. 11735 


(516) 694-0999 Fax: (516)694-1062 


1-800-229-4FUN 


Call For Pricing: Jay, Steve, Carol, Lorraine, Rich 


Se Habla Espanol We Can Supply It All Se Habla Espanol 


PINBALLS 
Batman Forever 
No Fear 
Theatre Magic 
Bay Watch 
Frankenstein 
Flintstone 
Addams Family 
Simpson 
Rocky & Bullwinkle 
Star Trek 
Dracula 
Doctor Who 
Gilligan Island 


VIDEOS 
Virtua Cop 19” 
Virtua Cop 26” 
Virtua Cop 50” 

Virtua Fighter II 
Cops From Atari 
Daytona u/r 
and much more 


SIMULATORS 
360 (Sega) 
Virtua Racing Deluxe 
Rally Deluxe 
Cruis ‘n USA 


SITDOWN GAMES 


Cruis ‘n USA 
Ace Driving Twin 
Daytona Twin 
T-Mek s/d 
Virtua Racing (Sega) 
Pole Position (Atari) 
Race Driving (Atari) 
Desert Tank 
Star Wars 


AMUSEMENT 
PARK RIDES 
Apache Ride 
Red Baron 
Large Helicopter 
Small Helicopter 
Mini Twisters 
Thunders 
Tea Cups 
Dumbo Rides 
Pirate Ships 
Monorail 
Bumper Cars 


LAZER TAG UNITS 


REDEMPTION 
Sonic Hedgehog 
Big Bertha 
Buddy Bear 
Ticket Eater 
La Cucaracha 
Roll for Gold 
Golden Goose 
Dinoscore 
Ticke Tacke 
Rock N Bowl 
Wheel Em In 
Super Wheel Em In 3 Wheel 
Wacky Gator 
Hungry Hippo 
Flintstone Bedrock 2 Player 
Mini Dunx 
Cyclone 
Ice Ball 
Spider Stompin 
Pogger 4 player 
Pirate’s Gold 
Flintstone Ball Toss 
Aftershock 





Ribbit Racing 
Pogger 1 player 
Swamp Stomp 

Ring Toss 
Wheel N Dealin 
Skee-Ball Lightning 
Circus Hi Rise 
Cartoon Racing 
Tic-Tac-Toe 2 player 
Skee Toss 
High Tops 
Full Court Fever 
Super Bank II 
Spin To Win 
Awesome Toss Em 
Super Shot 


—— 


Flintstones 
Batmobile 
Jetsons 
Tom & Jerry 
Ferrari 
Bull Dozer 
Happy Train 
Animal 
Air & Sea Patrol 
Land Rovers 


SOFT PLAY EQUIPMENT 
Custom-made Soft Modular 


Play Equipment 


¢ Design Manufacturers 


e Install 


e Free Consultations 
e Financing Available 


Call Now For Free Catalog 


Summer Clearance ¢ Call For Close-Outs 
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“Kits & Games” 
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2716 1.65 


phone 219-256-1138 
Fax 219-2$6-1 144 


PROGRAMER 
AVAILABLE 


195 











TICKET SIZE 2 x 1 5/32 .010 TAG 


J Oe 2) (SKEEBALL 
STOCK TICKETS AS SHOWN ABOVE 


UNDER 300,000.......$1.25y 
OVER 300,000... $4 001 STOCK TIKETS AVAILABLE NEXT DAY 


CUSTOM PRINTED 
160,000 to 480,000 
480,000 to 1,000,000....$1.10 


1,000,000 or More.....$1.00. 


ALL PRICES PER 1000 





FREE FRONT SIDE PRINTING!!! 
Add $28.00 for Printing 2 Sides 
Packed 60,000 Per Case 


Case Weight 38 Lbs. 
8 Colors Available: Gray-Pink-Red-Blue-Green-Yellow-Orange-White 


MUNCIE NOVELTY Co. 


ORDER P.O. Box 823 Muncie, IN47308 Fax 
TODAY! Ph. 800-428-8640 Nationwide 317-288-3434 
Muncie Novelty Co. Exclusive Sales Agent for Indiana Ticket Co. 
Manufacturers of Quality Tickets for Over 50 Years 
(Roll Tickets Also Available) 


S-LINE 
POKER 


BOARDS 
800-966-9873 





RE Oe ee ie BGak tt Oh OTH FAKOOO kM Or SOO" srt SUH Or WOH Fk 
NEW LOWER PRICE! 8/1/95 ey Cranes * Air hockeys * Photo booths * Kiddie rides e 


*Pinballs * Redemption * Vending * Jukeboxes* 
ib COIN DOUBLER allows 25¢ play Price them higher than factory settings with our 
PyOn S50¢ only pinballs. $25.@, 5 / $100. + 


CREDIT ACCUMULATOR 
-)RGB to NTSC converter connects any 


Set the price-per-play from one to 64 coins or 
4 TV set to your video game! $199. 


bills. Counts how many coins have been inserted 
“YOGI kit drives a redemtion ticket until the proper value is reached, then starts a 
tv 


t} 
i dispenser from any video game $130. ; play or vend. Just $99. or get 3 for $269. 
az 






ABC ROM kit: convert your Pacman to Two Bit Score 

Ms. Pacman; includes speed-up $100.¥ 4418 Pack Saddle Pass Austin, TX 78745 
Ms. Pacman overlay: Original overlays 512-447-8888 VOICE 512-447-8895 FAX 
fit upright Ms. Pac. SPECIAL! 3/$50. %& email: twobit@io.com http://www.io.com/~twobit 
ee + Ob OOK E+ OA. OO ee Or kU BD er DERE * OGG #444. Sk + Ob OOK CR 
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to Celebrate With Us At The ay 
HU AMOA Show In | 
New Orleans 


Booth 1719 


¢ Quality Products 
¢ Experienced Sales Staff 
¢ Great Technical Support 


The Best in the Industry! 


Board and Bill Acceptor 
Repairs 





Games of Tennessee 
1220 West Jackson St. 
Shelbyville, TN 37160 


800-456-6882 
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COINS or BILLS 
Count/Sort/ Wrap 








PARTS—REPAIRS 


ABC COIN (214)377-7100 
8524 Fifth St. - Frisco, TX 75034 















MAXTOR 1.2gig 
MAXTOR 850mg 
4 1D 





2500 Miracle Ln, suite D 219-256-1138 


Mishawaka, IN 46545 219-256-1144 fax 
Visa-MasterCard-Discover-American Express 


REVOLUTIONARY 


NEW PATENT TOOL! 





, David Pressman’s 
—<{ PATENT IT 
4 YOURSELF 


“| SOFTWARE 
1 Developed by Nolo Press & EDS 





Everything you need to 
prepare and file a legal 
U.S. patent application without a lawyer. 
¢ Full stand-alone program. 
¢ All forms you need with step-by-step 
instructions. 
Fully searchable version of 
David Pressman’s bestselling book, 
Patent It Yourself. 
¢ Context-sensitive, online legal 

and program help. 


SITE LICENSES AVAILABLE. 
: ; NOLO 
To order or for more information: 2 
—T 


219-256-1138 ES 











2) American Lock Company 


5/8" Camlock Series H10 
As Low As $ 3.01 As Low As $ 13.17 


7/8" Camlock <Q), 
As Low As $ 3.22 SAM 







Series 2000 
1-1/8" Camlock As Low As $ 17.97 
As Low As $ 3.43 
1-1/2" Camlock 


As Low As $ 3.64 












TN American Solid Steel Body 
Inner Cylinder Lock => As Low As $ 6.85 
As Low As $ 5.39 








Series 700 Padlock 
As Low As $ 13.34 







Security Bar Hasp 
4-1/2" As Low As $ 1.27 







No.1 As Low As $ 6.25 
No.3 As LowAs $5.36 Jf] _ 
No.5 As Low As $ 7.87 @===— 
No.7 As Low As $ 4.46 : = 









SEND US A KEY - WE CAN KEY ANY © ~~ 99% OF ALL AMERICAN ORDERS ARE 
PADLOCK OR CAMLOCK TO YOUR # SHIPPED WITHIN 24 HOURS 















800-621-4418 
708-442-3907 fax 


PATT CORPORATION 
708-442-3901 





WEST COAST MANUFACTURING, INC. 


Presents 
“The New Revolution Machine” 


The only FDA approved food grade material for the upper and lower bases. 


Advanced Features: 


¢ BEAVER Coin Mechanism reinforced 
with heavy duty steel brackets 
¢ Upper & Lower Polyethylene Bases, 
rotational molded - virtually indestructible 
¢ 23" Lower Base with weighted steel floor 
¢ 18” “Lexan” Globe with security lock top _ 
¢ Molded $1200 Cash Box 
¢ Capacity: 3400 gumballs/850 count 
¢ Height: 60 inches 
¢ Weight: 50 Ibs./UPS Shipped 
¢ Colors: Black, Red, Yellow, Blue, Pink or Purple 
e Factory Warranty 


Options: Light, Casters & 20” Globe 


| We Ship Internationally 
pW ale), 7. Ray.) oe oy-\ oe) ee 


1-800-240-5256 
OFF. (305) 752-9096 * FAX (305) 340-1930 


: Video Games ¢ Pinball Machines 
Auction Juke Boxes ¢ Kiddie Rides ¢ Darts 


Pool Tables « Redemption Games 


IS Amusement The Nation’s Leading Auctioneers Of: 


- 1995 - 
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9 16 | 
Columbus, OH Des Moines, IA |: pda ae | Indianapolis, IN 
September | 32:22... ns Sate ago || NewOrleans, LA | (ua a 









|| 1202 East 38th Street 
¢ Not An Auction® — {| ceftular: 317-432-7626 


Visit Us At Booth || Reorder Tone Dial: 502-551-1866 


bene eee ne ee ewww www nnn neennensessnnnnd 


Clementon, NJ | Expo | Dallas, TX Tampa, FL 
October (East of Philadelphia) Route 30 Mart | | | Big Town Mall, I-30 and U.S. 80 Florida State Fairgrounds 
1-295 Exit 29 to Route 30 East 6 miles | | Take Big Town Blvd. Exit off I-30 A Events Building 
To Route 30 Mart on right || Cellular: 214-384-7626 ighway 301 off Interstate 4 
| ©NotAnAuction® —= || Reorder Tone Dial: 502-551-1866 _| Cellular: 813-623-7626 
| Visit Us At Booth | Reorder Tone Dial: 502-551-1866 


4 
November | columbus, oH 


2 
December Clementon, NJ 


For information call Tom Rhoades 
515-774-8424 


17th Street & Clair Avenue 
Cellular: 614-271-7626 
Reorder Tone Dial: 502-551-1866 







































a Be gin At a“ 


= 10:00 a.m. a 


—a_“P Local Time ~~, 
2 thru J 7 Ag ’ LE y {> Pr, e— 
LEISURExpo Zi \ gg 

Orlando, FL 





















30 
Clementon, NJ 


Auction Information For further information contact: 
e All auctions begin at 10 am local time. e Please, no cigarette machines or candy Auctioneer: Bill Hughes, P.O. Box 4819 Louisville, KY 40204 — Phone: 502-451-1263 
e To consign games for sale: bring to machines older than two years. nee ; 
the Auction site on the Friday before e Phone numbers listed for , Licensed by Div. of Licensing, Ohio Dept. of Commerce and bonded in favor 
e auction between 9 am an m. auctions are for Friday an : i 
. tats lean oheais O10. cIN, p Saturday only. y i State of Ohio, CHERSES cH aeecss in Florida, FL/AU882, 
¢ Removal of all equipment by * Contact Ric Stephen 812-333-9939 in Kentucky, KY/P1597; in Indiana, IN AU08700280; 
midnight day of sale. for special hotel rates. in California, A-2586; and in Texas, TX10171. 
_Terms & Conditions _ Sales Manager: Jeff Schwartz 


Acceptable Payment - Cash, Cashiers Check, Travelers Check, Personal or Company 502-456-1600 

Check with Irrevocable Bank Letter of Guarantee, Visa, MasterCard or Discover. 

4% Byers Premium 24'hr. Fax: 502-897-7771 

4% Discount for 0 aie in Cash, Cashiers Check, Travelers Check, Personal or 

Co, Check with Irrevocable Bank Letter of Guarantee. Advertising Manager: Ric Stephen 
a icable state and local sales taxes must be collected unless you provide a current copy 

of your Sales & Use Tax Permit. 812-333-9939 


JAMMA 


Adaptors/Harnesses 


for 
All Old 
Games 
Most in Stock 


Eldorado 
Games Ltd. 


911 South East St. 
Anaheim, CA 92805 


714-535-3300 
fax 714-535-3396 





Original 


Annual End of Season 
Blowout 





Redemption 







o ©. @. © © © 6 0.6 @. @ -0:. 16 €.@ © 6 © © 8 4 






Cosmo Gang 
Splashdown 8-plyr. ......... 2495 
Casino Games Poker 
Hungry Hippo 
Crazy Clown 
Shark Rattle & Roll ....Roll Downs 

w/ Progressive sign 

Also 

Mulligan Net Golf Drive 

SIMUIAOR ode vee dates es 9995 
Guess Your Weight Digital ...2495 
POlRrGIO PROD: ¢ issn dang s 












C0 10: ‘eS (& “OO .6 Oe: “OO, 6 0.18 26 


NBA TOUIY iioic vse daaet dss 
Race Drivin s/d 






O.@ 0 6 © @e 6 @ & 66 











Call N.J. Gary--jJim 
908-793-013 I 
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Dudley's Kiddie Rides 


Safe--Sound--Secure 
American Made “In The Deep South’ 
Not U/L Listed but We are Trying! 

IN BUSINESS SINCE 1964 






KIDDIE AMUSEMENTS 


P.O. Box 939 ¢ Florence, MS 39073-0939 
Sales 800-647-6460 
Gossip 601-845-7501 
FAX 601-845-8338 







Pachinko 


Direct from the Ginza in Tokyo, the 
authentic Japanese pachinko machine. 
These are completely reconditioned 
Original commercial machines actually used 
in pachinko parlors. In this classic game of 
skill, flashing lights and sound effects 
abound as you flip balls through wheels and 
a maze of pins to hit the jackpot. 

Machines will vary slightly. 















Almost 2 ft. by 3 ft. 


Weight: 
Approx. 52 Ibs. 


Dealer Cost 
$999 
Sug. Ret. $399 






90 DAY WARRANTY 
PACHISLO SLOT MACHINES 


The trick lies in pressing the 
three “stop” buttons on the 
front of the machine at the 







Token Playing 
Slot Machines, 
with Lights, 
Music, and Skill 






&@ & 2 wA 
DP @ @ warm om 









Sto ps! For Amusement Onl 
é Not A Gambling Device 
¢ Weight Appx. 90 Ibs. Pays Off in Tokens 
e Five lin la Approximately 33"Hx201/4Wx14"D. (90lbs.) 
: e 6 p y F Direct from the Ginza in Tokyo. Authentic Japanese 
e Lights flash and MUSIC machine. These are completely reconditioned origi- 
nal commercial machines actually used in pachinko 
plays parlors. In the classic game of skill, flashing lights 
nd sound effects abound. 






e Pays off in tokens 






UNITED STATES DISTRIBUTOR 







IMPORTERS po ese TELEPHONE (214) 368-1359 
DISTRIBUTORS etal FAX (214) 692-0914 






11440 No. Central Expwy. ¢ Dallas, TX 75243 
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Manufacturing & Distributing Coin Operated Games 


1235 E. Francis St., Suites A, B, C e Ontario, CA91761 USA 
Tel (909) 930-5828 Fax (909) 930-5824 








1-800-336-GAME 
BEST BUY THIS MONTH!!! - NEW! 33” Tekken II....CALL 
- - NEO GEO SYSTEMS 
FINANCE OFFER || TUrbo Cabinets im stor .............. 440.00 
7 ’ RSUOT KIT. 223 bece2 oss 795.00 
w! 33” Deluxe : ASOT 254: ue ding Minarnas 799.00 
Ne se ee EINES ence nie W/GRAPHICSADD...... 30.00 
SF Alpha/Zero , COMBO DEALS 
& 959. 1-SLOT/SAMURAI SHODOWN II .. .CALL 
w! THE ABSOLUTE = 1-SLOT/Bust-A-Move/Puzzle Bobble .$650.00 
NeW: 33” Deluxe BRIGHTEST 1-SLOT/SAVAGE REIGN .......... CALL 
COLOR & BEST 1-SLOT/SUPER SIDEKICKS3...... CALL 
Neo Geo 1-Slot PICTURE 1-SLOT/KING OF FIGHTER 95 ..... CALL 
AROUND!!! 
only S2 57.43 |  new4-Piayer NEO GEO CARTRIDGES 
- Cabinet - $995 Bust-A-Move/Puzzle 
Par onth Auallania ie Bobble Siete: Gee hee ae as $230 
24 Mos. 0.A.C. Red, Black, Samurai Shodownll...... 220 
Blue, Gray Samurai Shodown ........ 50 
TYR. PARTS King of Fighters94 ...... 250 
33” Complete Video Games ree King of Fighters95 ..... CALL 
(NEW) - n ‘ Aero Fighters2 ......... 220 
Tekken ........-00e0 0. gogas | The "CGITURBO" Cabinet | cine Sidekicks Ill ..... CALL 
Killar WASTAGE eoesiee-coec cae. CALL | AFTER YOU'VETRIEDTHEOTHER | TopHunter............. 165 
CABINETS, GET A REAL CABINET! Wind Jammer........... 170 
Mortal Kombat Ill ....... CALL BUY A CGI-TURBO TODAY'!! Nis FA TIBI CGE HIEE 6 xcs ccc 170 
Lethal Enforcer2........ 2690 Karnovs Revenge ....... 150 
Neo Geo/Bust-A-Move .. .2000 CALL FOR OUR Top Players Golf ........ 140 
ciel: sh | cr es 2195 CATALOG Riding Hero ............ 130 
Neo Geo/Aero Fighter 2 . .1945 Featuring: Scien Mi eke eae spe 
X-Men2 ............5.. 2495 Our New Line of Peuble DAGON’ a4 o-.ccc: 295 
Super SF Alpha/Zero ....CALL Cranes & Cabinets Ninja Combat............ 20 
Street Fighter Movie ..... 2290 ATO FIQKUNG: awit ae we aes 20 
Mortal Kombat .......... 1395 CGI-TURBO SYSTEM CABINETS POVOU MOU! 2c tetra Sh 20 
CGI-25 25" 2-PLAYER .......... $959 FatalFury2...... Grae ate 20 
MK3 KITS CGI-25 25” DELUXE ............. 995 3CountBout............ 20 
TEKKENS CGI-33 33” SYSTEM CABINET ... .1395 BUrMiING FIGKE sx4 see aeewd 20 
SF ALPHA/ZERO CGI-38 38” PEDESTAL CABINET . .2250 World Heroes Perfect ...CALL 
Ee sna CGI-CT 19° COCKTAIL TABLE ..... 795 NEW & USED 
wee CGI-MC 25” MINI CABINET ....... 895 PINBALLS 





CALL TODAY! CGI-BT13” BARTOP ............ 650 SELL ° SERVICE - TRADE 





ALL PRICES ARE SUBJECT TO CHANGE AND AVAILABILITY 
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Dollar Bill / Debit Reader 


© Top Quality 

@ Insist on the best 
© Give us a Call 

@ Patent #5,227 226 


(/ roducts ° 


800-818-1932 


Keep It Clean! 


THIS MONTH 
MORTAL KOMBAT II 


MORTAL KOMBAT oF 


TRADE IN 

YOUR OLD 

BOARDS!! 
“CALL FOR DETAILS" 


KILLER INSTINCT CALL 


MORTAL KOMBAT3 CALL 


C&P DIGTRIBUTING 
TEL: 219-256-1138 


VA FAX: 219-2$6-1144 
et ae) 


e Automatic stop ¢ Inexpensive 

e Lightweight (only 10 Ibs.) 

e Counts up to 1500 coins per minute 

¢ Counts all sizes coins or tokens 

e Long lasting—requires very little 
maintenance 

e Bagholder included 

e Very useful—very convenient in 
all locations 


R.H. BELAM CO. INC. 
1 Fulton Ave. © Hempstead, NY 11550 
Tel.: (616) 292-2670 
Fax: (516) 486-0957 
















MK I 
MK II 
MK III 


NBA JAM, Killer Instinct, 









QPEoxnr ma Ss 





Call 


Call 219-256-1138 


AMERICAN 
EXPRESS, 





Ask FoR THE PUCK STOPS HERE sy name 


The Original Air Hockey Safety Shield 


e PRACTICALLY ELIMINATES TABLE- 
SIDE INJURIES & COSTLY 
PROPERTY DAMAGE 


e ARCADE TESTED 
© DOESN’T AFFECT TABLE PLAY 


© INSTALLS IN 15 MINUTES WITH 
ONLY A SCREWDRIVER 


x 


< i 
? 


fh 


1000’s IN USE THROUGHOUT 
THE USA, UK, CANADA, MEXICO 
AND AUSTRALIA 


CURRENTLY IN USE AT: 
© PUTT-PUTT® GOLF ’N GAMES 
¢ MALIBU CASTLE © GREAT AMERICA 
FUN FACTORY © GREEN GAMES 


* IMAGINATION LEISURE * DYNAMO x _ U.S. BILLIARDS 


¢ Increased player appeal! 

¢ Demand the 9-inch shields with the angle! 

¢ Made from virtually indestructible space age 
material! 

¢ Increase Revenue ... Decrease lost pucks and 
expense from downtime! 


¢ Ask your distributor for ‘*‘THE PUCK STOPS 
HERE" by name! 

¢ Insist on the original or call direct and save the 
sales tax! 

¢ When your customers’ safety and your liability 
are at stake. . . specify the quality product! 


PLASTITECH PRODUCTS, INC. 


P.O. Box 2387 
Longview, TX 75608 


(903) 757-0543 


For Over-Under Doors... 


A.M.O.A. Expo Booth # 764 
Fun Expo Booth # 1508 


SEGA RALLY o- 
DAYTONA on 


29.98 


ad For Disc Lock & Cove.......000000+ 29.98 


1-800-933-0145 


Pick ufe your copy of our 


95-96 Catalog 


NPUSss 


8264 River Road SE 
Southport, NC 28461-9768 


Phone or FAX: 1-800-849-7763 
Voice Message: 1-910-457-0588 





CIRCUIT BOARD SALES 
AND MORE? 


(615) 256-7748 « 1-800-535-8981 * Fax: 615-256-7523 





New Cherry 
Games 
wilt icket 
Disp ensers 
$139 500 


New Draw - 
Poker 
$ < 99 5° 


Parts & Accessories 


Ticket Dispensers & Yogi . . . .$29500 
Ticket Printers & Interface ..... $650.00 
19” Wells-Gardner Monitor ..... $235.00 


13" Wells-Gardner Monitor ..... $225.00 
19” Sharp Monitors ............ $195.00 
13" Sharp Monitors ............ $185.00 
145 AMP Power Supply .......... $32.95 
150 Watt Computer Power 

SUDOIV ss dekh dn enadpaws iseabs $55.00 
Wiring Harness & Buttons ...... $65.00 
PIONS 32 cc dun ik besacextetesann $30.00 
Proorssive Kits ................ $325.00 
Empty Cabinets ............... $225.00 
New & Used Pool Tables .......... CALL 
New & Used Jukeboxes .......... CALL 


Oxeyiitseleybel Or 
At 
AMOA ‘95 


Booth 
#1059 





Board Only Prices: 
Super Cherry Master ..................06 $475.00 
CHEITY MAStCr 92 ii siscccstauetie acces $450.00 
Cherry Master ...........cccccceeccceeeeeeeeees $135.00 
Cherry Bonus Ill (w/satellite)......... $185.00 
Cherry Bonus Ill (w/o satellite)...... $185.00 
CHEF Y DEMOMIE cccccosvecc eivecdielenccecnss $135.00 
CREMP VWANGET wescceiccecccheediescsccscscsecees $240.00 
220) | A Cee ee ET tore $300.00 
2 i 1 POKEPMaStel..cccsessccssccccccccssss. $240.00 
3 in 1/Blackjack, C. Master 

JOKES POKC! scssecceccxsvaescsiccceeeicceds $250.00 
FOE cde daunciarenceucocean tevetress eastesaatonsas $875.00 
OMEN OUUC seoeoicicscsesces sec ceoncucaancateinees $500.00 
TUPDO POKER Ul cccccccscscssscssscssssseceesess $450.00 
Blackjack & Super 6 Card................ $395.00 
BOS PING sq cicceiavacccutuaccdseteseuttensesneetens $650.00 
905: DOUDIE UP wiciscivssisospoonavcaevecieusoaee $650.00 
903 DOUDIC UO dxikiccecivcdusecuesexs $550.00 
SIMS DFOW CO rides Siiccsuniecdadendenatavecvors $1025.00 
TOD DIAW sos chscssicccanrscentvseeaswachoiasoatccds $475.00 


Reconditioned PCBs 
starting at $75.00 
Call...Call...Call 


Ask About ...Quantity Prices 
...Advance Replacement Warranty 
...- REE Delivery! 


New 8-Line 
ames 
As Low As 
$9950 


New! New! 
Easy to Instal] 
icket Printers 
WInterfa ia 
650” 


Bill Acceptor Prices: 


Mars VEMG4 .coeiies ce scc. $325.00 
Mars VFM-5................- $340.00 
Wars Gir5 out sted ave che cenees $399.00 
Mars VFM-4 w/up stacker ...$399.00 
Mars VFM-5 w/stacker ...... $440.00 
CBV $1-5-10-20-50-100....... $299.00 
WCW eiccdauiatycesenceateseet $260.00 
DEV A9S xiosce keel sow nln ewer. $299.00 
Cash Code “Amazing Plus” ..$275.00 
HOWAS00 svccnand ¢ebunabewants $189.00 


335 Hill Avenue « Nashville, Tennessee 37210 
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Champion 


Countertop Touchscreens 
In Stock 
Poker/Solitaire/Trivia/Etc. 


Lowest Prices 
For Used Machines 
813-443-0338 


Countertop Games, Etc. 


S-LINE 
POKER 


BOARDS 
800-966-9873 





FOR SALE 


U.S. Games 
Video Lottery Terminals 


Video Pull Tab Program 
Upright 13” Monitors & DBAs 


Mint Condition--Best Offer 
800-341-5366 





Bay Coin Distributors, inc. 


132-10 Jamaica Ave. ¢ Richmond Hill, NY 11418 
Office & Sales: (718) 291-5757 « Parts/Service (718) 526-8383 « Fax: (718) 739-3805 


Welcome Export Customers...Se Habla Espanol 


1-300-576-2646 





UPRIGHTS: 


WINGr INSHNGE occ eo iced ec ba $3795 
Primal Rage 33” ...........6.. 3995 
Primal Rage 25” ded. .......... 1495 
Virtua Fighters? oes scieac cc. 2295 
MOflal KOMDSE ND ice insceca-d 4e ace 1295 
Revolution X3 Pl. ............. 3495 
Revolution. X 2 Ply sbi sevweegak 2495 
Terminator Wir -. 6c e«dciiws dees 1595 


Dragons’ Lair Cabinet 25” 





NEW KITS 
Capcom Street Fighter Alpha .. .CALL 
Street Fighter the Movie ....... CALL 
Capcom X-Men .............. CALL 
KGAZY BOWE oli iieacd eV hos ae 895 
EAgIG SNOL GOW si-6-8 0 oeekad os 895 
PCBs 
TOKKGN: @ iiutent ee esta aie bs CALL 
Great 1,000 Mile Rally ........ CALL 
Moral Kombat | as x06 4505-440: $200 
Moral KOmDatY oiedccscaevunaew es 495 
PAM Al RAGE. 2 55.ces eens dear dce ss 695 
DarkStalkers “B” Board ......... 200 
Alien vs. Predator “B” Board ..... 200 


Dungeons & Dragons “B” Board . .200 
PUUSMO! 265 gschoa bene e ier seed 395 


FUR (GUN. 2 ¢ dedi 2h bab eevda 895 
NBAGAM escd:d 2c eteer awbee ced 495 
NBA Jam Tournament .......... 895 
Lethal Enforcer w/Guns ......... 695 
ONG Or GU es wo a d- esa h estates Sead 695 


MONTHLY SPECIALS 
e Smart Candy Cranes ....... $1495 
¢ Street Fighter: Movie (used Kit) .Call 
e Premier Stargate pin (New) Reduced 
e New 25” Cabinets .......... 795 
with 25” monitor, Sliding drawer, 
JAMMA Harness, Power Supply, 
(4-player panel available 
add $100) 


Primal Rage 25” (ded.) ...... 1495 
FICSCUG O11 five cae een: $1495 
Lucky and Wilds/d ......... 2995 
Race Drivin Cockpit......... 2995 
Ridge Racer 33” Single ...... 6995 
Complete ALG kit........... 2495 


w/either Drug Wars, Crime Patrol 
Good For Any 25”-33’-50” Cabinet 


$100 Pre-pays Freight on any 
game in USA 
(Except Deluxe Videos) 


Spend $10,000 or more, get free 
freight within USA 
(Excluding Daytona) 


MISCELLANEOUS 


Full Court Frenzy w/monitor ...... $2195 
Used New Image Street Game C’top .1095 
Used Grayhound Basketball w/DBA . .595 
New & Used Pool Tables 
Air Hockeys & Shuffle Alleys 















PINBALLS 
BIG:HION: 6:si06 5 gad ne aan eee ak New 
| fe 0 fc: 2 er oe Reduced 
HOA SMOW i.ssiew riven oa peeks Call 
COWGUCG: j.6.26.6d btn e cyan wen $2695 
Slat TROK NYG da tk ead erackonere a's 2495 
GUNS NIROSES: ice cicicscesadaan 2295 
Freddy Kruger................. 2295 
Addams Family................ 1995 
Tales from the Crypt............ 1850 
VVNMOWAION fs oS scans Bu vee eee e A 1795 

















Rescue 911 ............ 2.000. 1495 

















FISH TAIGS: lec sc oo saw Kas beste kee 1295 
Alvin G. World Tour.............. 795 
SITDOWNS 
DAYTONA id i4.5:55 Saree eben Ged $14500 
LUCKY & WIG). csvawewesesaaad’ 2995 
Mace DMVIN «24.iGdiew caw ececwcs 2995 
X-Men6 Pl. ..........cccccccee 1395 
LINO OMEWC: a5 oda edith Weed Be 1995 
Starblade .................... 2195 
Out RURAGTS 466 isi bebedesen deen 7995 
Ridge Racer 33” Single ......... 6995 
MOO FICNZY sci as ciceewdaat-coe 2495 
MUSIC 
ROCK-OLA BLOWOUT!! 

e 4000 Trilogy - $2495 * 

* 5000-X - $2695 * 







Pioneer CJV-55 2 pl 
Used Rowe CD-100 
Used Rowe AMI 

Combo & Vinyl 








WE SERVICE AND WARRANTY EVERYTHING THAT WE SELL! 
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Wizard's Castie 
Amusement Centers 


Semi Annual Clearance of Used Games 


Limited Quantities -- Great Deals -- Quantity Discounts - CALL 
All Equipment FOB - Niagara Falls, NY All Prices US Dollars 


call Toll Free 1-900-636-6654 
rax 1-416-675-6005 
















Redemption Pinballs Driving & Deluxe 
Alien Command .......... 1895 TOO oi jridoraBiacuasmetemumone sae 295 
Animal Land .............. 2295 ; Data East 768 Air Combat.25” .22cec00%- 5295 
ATMA CHAMP I oa: avsiaces cans 3395 | HOOK.............--.2+-5. BPE ceraacaeuueteseueencan 195 
Awesome TOssEM........ 2395 | Jurassic Park ............. 1495 | Continental Circuit (s/d) . . .495 
Barbie Water ............. 9295 | LastActionHero.......... 1595 | cyberball 295 
Rocky & ‘bullwinkle ....... WOO) | cee ee ie 
Basket Bull ............... 1895 . Cybersled 6295 
Big Bertha hope. || SUMOSONG icc ercez gc 2a 695 vote e acne ee ees 
eaten piog| Stal WANS tetas tenets 1095 | DaytonaTwin ............ CALL 
ee Siiminh at jogs, | TalesFrom Crypt ......... 1795 | Demolition Derby (4 pl.) ... .295 
mre bade Poteet eee e eee ieee TCH OS: ia ccs ccc cceiew ver cede 750 | FinalLapR(S/d) .......... 5495 
Champ Basketball ......... 795 : ; onthe is pe 
Comp. flintstone ......... 4995 Gottlieb/Premier (| eS ttt trees 
Cyclone ...............-.. 3995 | CueBallWizard........... 4295 | HOtROd ................... 295 
FeedFido................ egos | Gladiators ................ 1350 | Hydra(s/d) ................ 395 
, ‘ Mario Brothers ............ 895 | Mad Dogll33” ............ 3295 
PHD GOW ncb24c.cseuwS iwc 3895 
Mushroom World......... 1400 | MotoFrenzydix. ......... 3295 
Frogball ................... B05 | ce 
FECT FIONCEF Wc s ows 1095 | Outrun(U/r) ............... 595 
Grand Slain 24. cavcaateoes 2795 | To6d or brie ul 
Hawk Avenger Br Coe eae te oe 995 Seis eae ee OM oe ye ee Race Drivin (S/d) Se eee ee a 3695 
WIDE OUT occ ecn ete tadee ks 1475 Race Drivin (u/r) 4995 
i ca oe iia see World Challenge soccer...1495 | poo pees 
izardCommand.........2995| © | Rad Mobile ............... 
Lucky Carnival ........... 48995 _ Road Blaster (U/r) .......... 295 
Magic Mr.X ............... 2695 Williams/Bally ROG TIOE(S/C) ci nscereck: 3495 
Melody Mouse............ 2095 | Addams Family ........... 1900 | Space Harrier .............. 895 
Memory Match ........... 2295 ee Sette eee nett ees tec Space Pirates 33” ......... 3295 
ean aa sn enwntes ice GilligansIsland............. 995 ta Cross aio itis 
: ealeceanaaaia: Hurricane ................ 1295 eel Talons (S/d) ......... 695 
NGCK N NECK ss ceinccmtexas 1295 | starTrekNG .............. 2450 | Stun Runner (s/d) ......... 695 
POU OPGOIG. ..c2cciicesen es. 995 | TwiligntZone............. 4695 | SuperHangOn(u/r) ....... 295 
cee lel Sete eee ees ie World Cup Socer.......... 2395 | SuperMonacoGP.......... 595 
IURACIN .....--------- Super Off Road ............ 695 
shot ee 21.10... eee ee. 2595 Virtua Racing dIx ......... 8500 
sh : ne Pete e eee ees rp Virtua Racing (Twin s/d) . . .6995 
sta : ee a Virtua Racing (u/r) ........ 3295 
Sonic Blastman ........... 3095 : 
Super Mario World........ 1895 Plus Many Other Specials 
Tic TacToe.............00- 2095 More Specials MKIPCB &Header .......... 75 
Trash Can | (3) ao 2195 MK IIPCB & Header......... 150 
Vine Climb ............... 5195 New Duel 25” Cab......... 1495 
Wace a NOMIC 265 icssudse0iix 2495 Tekken PCB & Header ..... CALL 
Wacky Gator fesatisapawcas 3095 Tekken Il Special .......... CALL 
Wheel Emin ............. 2195 SF The Movie .............. 895 
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486 DX2/80MHZ 


SYSTEM CONFIGURATION INCLUDES: 


VESA LOCAL BUS, 3.5" FLOPPY 
DRIVE,540MG HARD DRIVE, 2 
SERIAL PORTS, 1 PARALLEL PORT, 


486DX2/80 SYSTEM WITH 
MULTIMEDIA KIT IS ONLY $1,789.00 


COMPUTER C& he? SYSTEMS 


CALL POPPA: 219- #0- 1138 


The Origin! 


EAS LET 


Baas PERSON POOL TABLE LIFT 


U >. Mi soi <i ; 


CONVENIENTLY STORES UNDER TABLE 


¢ 3" Lift ¢ Heavy Duty 5" Swivel Casters 
¢ Reduce Injury Claims # Reduce Service Calls 

¢ Use With Pool Tables, Air Hockey, Foosball, etc. 

¢ UPS Shipping Weight 65 pounds 


Order Yours Today! 


rene = —==NORTECH 


Made in the USA 


SA-20 PROGRAMER 


C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 


PLAY METER 








Money Handling Equipment 
and Supplies 


New & Used Available 


¢ Coin & Token Sorting/Counting/Wrapping 

e Currency & Banknote Counters 

e Counterfeit Detectors 

e Paper/Ticket Shredders 

e Bill Changers for Coins, Tokens and Tickets 
e Parts & Service 
















. 
lecal 


AV.Va a 






Quality and Integrity Since 1925 
Dealer Inquiries Invited 


(800) 762-7057 
gra Lynde-Ordway (744) 957-1311 
nee W Warner Ave. ¢ Santa hice. CA 92704 FAX (71 4) 433-21 66 











ACTIONMATIC tp Your Source for... 


P.O. Box 326 1.3” Capsules 


. (Mixed Colored Tops with Clear Bottoms 
Chatham, Ontario Filled or Empty 


N7M 5K4 


a 2.9” Round 
1 1/8” Round ule Clear Capsule 
Clear Capsule Both Halves 
Both Halves Same Both Halves Same 
For Rolidown Same 


TALKING VENDOR® Gum Machines 
Records in 3 languages 

7 - English 5 - French 5 - Spanish 

Vends 

1.3” Capsules or Large Gum 

1” Items 


Small Bulk Items 
Coinage Size - Up to 1.25” (32 mm) * Mixes For All Capsules 
Machine Size - Height 25” (63.5 cm), * Be 
Width 8” (20.3 cm), Depth 8” (20.3 cm) ¢ Milk Caps 
Custom Sounds - Can have your own record ¢ Rings in Holders 
made to say anything for 5 seconds. Up to 4 ; . 
different sayings on each side. Canadian Dist. for Beaver Vendors 
Talking Vendor (Reg) Trade Mark bait te 
Canada No. 266520 Phone: (519) 351-2181 Fax: (519) 351-7304 
U.S.A. No. 1221 491 


FOR SALE 8-LINE 
Used POKER 


Kiddie Rides [i ponrps 


Good Condition 


800-647-6460 ER s00-966-9873 
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Bouncing Bandit ...........cccccccccsssssessesseees 1,450 
Clown Roll Down ............... starting at 1,150 
OSHC NP AIIG ss ssevineccsssaesiccsedaraccscssnncenseenes 2,250 
DINO BOSS iiisssiissictstuisditinmumacinnine 775 
DD CN]: WIAD sesecesvccsvccccscssccscccecsssscesens 2,900 
Home Run Hitter .............cccsssscessees $$CALL 
HUN SLY EMO ssi ccvesscssanessencesnccensvcavssegies 2,250 
DZ PUAt FVGMIZY cacasvsssssussseccsesssasessasvenisces 2,250 
PUA FANCOR seco sn sssvciesisesccecticenssiecincsssons 1,950 
Rp D1€ RAGHU sesscaisccssisveisacsadiosinibinccneneses 4,850 
Roll for the Gold ...........cccsssssseseseees $$CALL 
SIMIPIS SUMO: divs ssveccancscccdsccsaseasasancsnsennes 2,250 
Skee Balls 10' & 13' used .............. $$CALL 
Skee Ball Tic Tac Toe 2 player ............. 2,950 
Skee Ball Tic Tac Toe 3 player ............. 3,950 
MCE BOSS BC siscscscsidisscanvactssdeseesstenetasveee 1,475 
Smart Balls 10' & 13' starting @ ........ 1,295 
TOSS: “TOUS csdereidsveceashacaxdenveciesscdetiusaivcase 1,375 
Whac a Mole 2 Player ..............ccsssssooees 2,350 
WV Gel ih UNG ivscssccsccsveses vacesacseesecsasssuenses 3,195 
LOOKCE DER os ssiccceseannscoesvasoscctatinrtacsnenenensece 3,450 
Pool Tables 


Several models Used Dynamo’s .... $$}CALL 


Valley models ZD-5 & older 


We offer Free Delivery 
on 4 or more pieces 
East of the Mississippi. 


$$CALL 


Mr. Exporter, we can fill your orders. 
*Large inventory of used equipment. 





NEW?! 


NEW 


NEW 


AMOA SPECIALS 


Pinballs (NEW) 
Frank Thomas’ | 
Big Hurt .............cccceeeeee SPCALL 


Batman Forever ............ $$CALL 
Baywatch .......ccsecsssessesseeeee 25750 
SLAP Gate <..ccccdescesssecseseoscessscess 25400 


Pinballs (used) 




































Addams Family ............ssssssssssssssssseeeees 

Cire Ball Wizard sssscssvcscssossesosscancsssineveess 

DEE WV NO azccssccccatechadisosgasseaswesentececseveasteetes 

BFANKCHSUICN csccssscsssacccessccccvessccssvssacewosss 

BPC GY siscincisacpnikssgescevessncccdescasescecesseiecsixe 

PP GRTR TOUS cidscccescdcicscecavsssssssnccsaensuassavaveds 

Gans IN ROSES seissesecicsvdscdessececssenscatesseests 

GAT eC | 1 | gee Oe ro 

PNG JONES: sicciseveccscsacscavesccessetscseveseuts 

PUrassic PA ks sisapsccecssccsessccsdessecesccansieesess 

IVP VERIGK. sisechscscicoserscasssctcoescssesecsuzecsssctacs 

BROS CUE OU css scsusvcasicnconsecsveadecssdearsccnsecess 

SHAG: AUAG isvecsccssssessivncscnevesenensssnisiassasess 

INDICE os secseteicsvsseuseccecovcasicotesedescscceiivesis 

CE VV AES a sissicachusduccsccedecsncesccsdsctarsececavanee 

StreetisMter UT cvcssisscocccckssasessvssssascateasses MACHINE 

Tales From Crypt .......cccsscscsscsssscsscscsocese DISTRIBUTORS 

BOO GOIN usccasecicacecevacucccvascouuskescdecsectnsecess INC. 

MG WEACIIIG sc sisscaiscccsevcnccnsaevisacscaccotesisces 

POUBDY: sssesiseses suncsasiedvarsesapdsvvsnssaecartagveoens WwW 

Twilight ZOme ........cscccssessssescsssseessesessoons 2961 Drywall Drive 

WRITIWIIG | sissesincssssiccovssocssecesssesscssssesseevses Myrtle Beach, SC 29577 

WY EIG OOUU succuscaxiiuinsepatesendnstesessacseianssensasse (803) 626-1900 ¢ FAX 448-9899 

OB castles darteaceaendnitieandade ne ss 
Video (used) - 2560 Overton Crossing 

Ea DIGiVan: Wl 0 sissecessesincessncesaseveisvecaenss Memphis, TN 38127 

Hard Drivin S/d .......cccccccsscssssosssscessseeees (901) 353-1000 FAX 353-1155 

Lethal Enforcer [0 ..sssscscssssssssssssesssssssse enim SEAKB 

Lucky N Wild S/d c.ssecsssssssssssssssssssssesenes KA 

Martial Champion ..............cccccscssssssssseeees 3701 1-55 South 

Racin Force: U0 sccccvssscccisscsccssesesseteacovses Jackson, MS 39212 

Run N Guin Single...........sccsccsscercssscsseees (601) 371-1000 FAX 371-1259 

Run N Guin double .............ccccccsssceeeseees Ask for Jay 

Virtua Fighter .....sssssssssssssssssssssesesssssssen Ke 

Wing Wars twit S/d. .........cccccsccesseeeees PEACH STATE 

De WRU FPL AVOR ovine sicienaceansacenssoncectessnesice COIN MACHINE EXCHANGE 

MK Meni 6 layer seccdescscdessscscixecssiesseccesiens 1040 Boulevard S.E. 


Atlanta, GA 30312 
AA] v0" (404) 622-4401 © FAX 622-7972 
NEW!!!) NEW!!! ingpomeaentoes 


3 & 5 PLAYER BLACKJACK 
Designed especially for S.C. 0) od By 


Call Royce 800-232-6467 HOUSE 


See our ad in this issue or see for yourself at 
olU] m=) 4a)le)im (= sele) iam 77-9 e-1@ ANN Oy lam i) Vm @la(=t-lals 
September 21, 22 & 23 





Memphis Office 
Oct. 14, 1995 


HAA ARAAIAAREREARARER RRR LOW COST e HIGH RETURN 
DESK TOP COIN PHONES 


WANTED WANTED 
WANTED 


Used Virtua Cop 25” 
Revolution X 2 Players 25” 
Used Cruisin USA Upright 

Used F-1 Exhaust Notes s/d 
Used Suzuka II 8 Hours s/d 
Daytona USA Twin Sitdown 
Used Cruisin USA Twin s/d 
Used Virtua Racing Upright 

Used Virtua Fighter 2 

Used Wacky Gator 
Used Hungry Hippo 
Used Big Bear 
Used Dump the Ump (Doyle) 


Pea Oe ee 

OTE Ete LEE. OE OR eae oe Eo Dee 

BEST WHOLESALE PRICES INTHE U.S... 
WE WILLNOT BE UNDERSOLD! 


FORGET THE REST, CALL THE BEST! 


G-TEL 


Fax 713-550-1028 


Video Powerhouse Dist. 
14114 S.W. 142 Ave. ¢ Miami, FL 33186 


Ph: 305-254-4400 
Fax: 305-229-0872 


Will Pay Cash!!! 


Be Ae Ae He Be He He Be he he ee he he he He he ee he he he oe ee & 


ASTRO Kiddie Rides 


DISTRIBUTING 


Brand New Hydraulic Prime Locations Available 


Kiddie Rides retmE National Accounts 


°3695” 7 
Helicopter, Space Shuttle and Airplane Call Kiddie Rides U.S.A. 


1 Year Warranty on Parts 


New Kiddie Rides for Sale for 
as Low as $1600.00 Each 


We Also Have Refurbished Rides and 303-370-9511 


New /Used Coin-Operated 
Redemption Games 





0 @: OO OOO OO OO OO 0: 0:0 0.0 0 0:0 0:00:00: 0.0- 0.0.0: 0.0.0: 0.0.0.0: 0.". 4 
te te ie oie she ee he ote he oe oh he oe he a she a ae he hee oe oe hee ae ooh ae a oe hae ae ae 


National Accounts Division 


Se Habla Espanol 
Financing available to qualified customers 


(309) 786-7066 
fax (309) 786-7067 


1-800-797-7066 





PLAY METER 248 SEPTEMBER 1995 





Simply The Best 
Equipment at the Best Price 


NO BULL 


== 








Oe 
|ACKS"" BETTE 


; 


PRO hs Bh ne 
en al olin on fale 








ALL TYPES OF COIN-OPERATED MACHINES 
1220 West Jackson St. ¢ Shelbyville, TN 37160 


1-800-526-4723 or 615-684-2209 
FAX 615-685-0144 





see For Yourself _ (i 
Booth #1719 
ANMOA Expo ‘95 
New Orleans 
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SS 


kiddie ride 


Sound & Control 





| TRADING POST 
1 480 Shelley Street Suite E 
} Springfield, OR 97477 


[2C. BOARDS 
TRADE YOUR OLD 
BOARDS FOR NEW OR 
TURN THEM INTO CASH! 


: NEO GEO 
Give your kiddie ride a Mouth Lift! 

1 Slot Board $425 
Why settle with the same old boring music when you 4 Slot Board $799 
can have fully digitized kiddie songs (with voice too!) 3 Count Bout $29 

for the same money! If the look gets kids to ride the 
ee ae ; Aerofighter 2 $199 
first time, our music will get them to ride AGAIN. The Burning Fight $19 
board is so small that it fits easily into any new or used Bressed: Swords $29 


rides. Our controller board also features multiple 
coin input, coin meter output, 20A timer and more. 


Eletech Electronics, Inc. 
16019 Kaplan Avenue, City of Industry, CA 91744 
TEL: (818) 333-6394 FAX: (818) 333-6494 


Bust a Move/PuzzleB- Call 
Double Dragon $299 
Fatal Fury 3 $199 
‘Fatal Fury Special $69 
King of Fighters 94 $225 
King of Fighters 95 CAI|l 
King of Monsters 2 $39 
Samurai Shodown $49 
Samurai Shodown 2 $199 
iSuper Side Kicks 2 $149 


Top Hunter $125 
World Heros JET $99 
Boards and Kits 

> 
bame P£Bs 
R Shark New! $595 
Punisher $399 
Street Fighter 2 $49 
SF Champion $69 
SF Hyper Fighting $99 
Super SF Turbo $595 
Turtles in Time $129 
Wrestlefest $49 
1000 Mile Rally $795 


World Rally Whardware $795 
Final Lap 1 board $299 
X-MEN by Capcom $1050 





Dark Stalkers $595 

COM F S$ F Dark Stalker b board $199 
Sunset Riders $449 

Twin Eagle 2 $449 

U S Raiden $349 
Aerofighters $229 

board $199 


AT BOOTH 
#719 


D&D b 
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‘GREAT WESTERN INe. 


(503) 726-1813 FAX (503) 726-7413 
| Internet address gwinc@efn.org 






Squash 








a nn + 2 


ay 






Golden Rule 
Guarantee!!! 
We are committed to your 
100% satisfaction! 
30 DAY WARRANTY 
No hassle, No Questions, | 
7 Day Return Policy 
Try it and like it, or send it back 


























$79 
$279 
$99 
$1695 
$895 
$399 


Xmen (Konami) 
Super High Impact 
Tekken 

Virtua Fighter 
Golden Axe 2 


Its Time to. 
Clean out Your 
Warehouse 
we 
Buy, Sell, or Trade 

for 


SLE USER 
VIBEO GAME 
SINoulT 
BOANSs! 
Please call or Fax 
your list to us. We 
can use all most any 


game p.c.b. from 
Space Invaders on!! 


KkKKK 
















We will pay Shipping! 
What will you do with 
all that shelf space?? 


KRkkKK 







What will you do with 


all that GASH 21111111 







SEPTEMBER 1995 











MIDDLE 
“Jeunerssee Games, Tue. 


Shelbyville, TN 37160 


1-800-348-0236 


Call for our full Color Brochure! 







OUR SELECTION CAN’T BE BEAT: 


We’re proud to announce Donald Powell with Don’s Video Repair has 
joined forces with Middle Tennessee Games, Inc. and will be 
available for all parts and video repairs. 














PINBALLS JUKEBOXES OTHER VIDEOS 
Indiana Jones 100E new in box Daytona Sitdown NBA Jam 


















Twilight Zone NSM Gold Putting Challenge t2 
Dirty Harry Rock-Ola 3000X Cosmo Gangs X-Men 
Guns & Roses Rowe Combo Air Hockey Shoot Out 

NSM Grand Per- 


former 


LARGE SELECTION OF 
POOL TABLES, POKERS, 
DARTS AND CRANES 





MARS e WELLS GARDNER 
POWER MASTER ¢ JCM ¢ HSV-300 
Low Overhead, 

Low Prices, 

Quality Service, 
Satisfaction Guaranteed! 


New 8-Lines Starting at $1095 Delivered!!! 





Hurry While Selections Last 
Call and See What Everyone is Talking About! 
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AUTHORIZED PARTS AND 
SERVICE CENTER 


R Distributing 

























Taito Sega Skee-Balls: 10’ & 13’ 
Konami Fun Merchants Red or green w/ or w/o Bonus 
Pockets (100 0) i. nsccisaedaak vas é $1000 and up 
ns eau POD A ONOE. s-65.25cd4 ese rae ted ieeneaee $500 and up 
Namco Rowe 3 Boomballs (Meltec) .................05. $1850 ea 
Merit APG 2 Big Mouths (Meltec) ................0.. $1850 ea. 
Atari Dixie Narco/Ardac Bowler Roller (BSR) S'S Re ae SES ee le ea we Se $1100 
‘ Z Flyr. WhaceMole: ass ocvsaus sonwaenehaas $2250 
Crompton American Laser Games with compressor & High Score of the Day . .Add $350 
Bally LG.E: SUPE! SMCS 1 40sn09 0 Suna wep Anes: Best Offer 
Midway Arachid : y ; . 6 py = ne with 
‘aa ght package & fast s 
Williams Skeeball 2 Plyr. Roll-A-Ball .... 0.0.0... 0ccce cece eee. $5400 
Capcom Top gun Theme 
2 Viyr, Can ACY eciceditdgp este ankhens we $3900 
* 30 Day warranty on repaired items * | Digatron sci 4 fi Cranes ; ey me ane 
4 Plyr. Wedges & Leges (Coin Pusher) ......... 3900 
> t under $100 * dap 8 
i le ee aca 1 Plyr. Quick Silver (Coin Pusher) ............-. $975 
Roosta Shooter CAS IS) ssi. co. dck s-s 0% aoe va-aco.b Sew $500 
For fast and reliable service contact Kiddie Rides (All Types) ............... $350 to $850 
BETSON ENTERPRISES 8 Plyr. Can Alley (Park Model) ............-. $11,000 






303 Paterson Plank Road 
Carlstadt, NJ 07072-2307 


re 


W/ 201-438-1300 
\ / y 


MONARCH'S 


K.W.M. PANEL COIN KIT REST EAS 


Adaptable to 
many Foreign You're Covered by NKRA 


Coins & Tokens 


17 Batter Ups By Doyle 
Please Make me an offer or trade!!! 






800-524-2343 Complete Redemption Refurbishing 


Available Other Equipment Available. 
Call Us With Your Needs! 
Delivery Also Available 

Call (214) 231-6969 







National Kiddie Ride Association 
P.O. Box 104625 
Jefferson City, MO 65110-4625 


Timers Available 


Retro-fit Old 
Machines 


Easy Mount 


111/4"H x 51/2"W x 51/2"D 


Available with Security 
Q-Bit Tokens 


Call 1-800-677-6572 
P.O. Box 427, Covington, KY 41012 for a FREE quote on 


1-800-462-9460 coin-op liability insurance! 
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ELECTRIFYING 


PARTS & ACCESSORIES 


19” WELLS GARDNER MONITOR $209.95 
13” WELLS GARDNER MONITOR $194.95 


19” SHARP MONITOR $194.95 
13” SHARP MONITOR $169.95 
19” PLEX §$ 29.95 

13” PLEX $29.95 

ISAMPP/S S$ 29.95 

12 AMP P/S $ 29.95 

6 VOLT METERS $ 5.95 

12 VOLT METERS $ 5.95 

110 VOLT METERS $ 5.95 
RESETABLE METERS $ 34.95 
JCM DBA W/O STACKER $324.95 
JCM W/ STACKER $399.95 
MARS VFM 4 OR 5 

(W/O STACKER) $394.95 

VLARS GL5 W/O STACKER $414.95 
MARS GL5 W/ STACKER $490.95 
HSV 300 $189.95 

6 BUTTON HARNESS $32.95 

9-10 BUTTON HARNESS $36.95 








oy 


LOGIC BOARDS 

CHERRY MASTER $124.95 
CHERRY BONUSIII $174.95 
SUPER CHERRY MASTER $424.95 
MAGICAL ODDS $774.95 
DYNASTY $704.95 

CHERRY ANGEL $194.95 

SUPER 2-1 $240.95 

FOXTRONIC $424.95 


AND MUCH MORE IN INVENTORY! 








OMEGA HARNESS $34.95 


GAMES 

CHERRY BONUS III $875.95 
ELDORADO $809.95 
MAGICAL ODDS $935.95 
TURBO II $1200.95 
DYNASTY $1400.95 

sad AND MANY MORE TO CHOOSE FROMI! 






WOOD CABINETS 

13” OMEGA W/O STAINLESS PANEL $169.95 
13” OMEGA W/ STAINLESS PANEL $234.95 
13” SLANT TOP $169.95 

19” FLAT TOP $169.95 

19” SLANT TOP $169.95 






-NEW- 
TICKET 
DISPENSERS 

AS LOW AS 


19” SECURE CABINET $125.00 


W/ SLIDE DRAWER & FRONT PANEL $268.95 
13” OR 19” SIT DOWN $169.95 
COUNTERTOP $189.95 

PEDESTALS (VLT) $89.95 


S.E.D. INC. 


6099 PONDERS CT. GREENVILLE, SC 29615 


(803) 234-4901 1-800-362-1187 FAX: 803-458-7688 
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ALL AMERICAN AMUSEMENT, INC. 
THE CUSTOMER COMMITTED COMPANY 


PINBALLS 


Addams Family ..$1995 Indiana Jones .. .$1875 
Demolition Man ..$2250 Simpsons ....... $725 
DF WO. hae eas $1295 Tommy ........ $1675 
Stargate ....... $2650 Twilight Zone... .$1475 
Hurricane ...... $1250 Whirlwind ....... $925 
REDEMPTION 


Big Bertha (One Location) . .$2295 Simple Simon 


Cosmo Gang ......... $2575 = Skee Balls (10' & 13’ From) $1000 
Cracky Crab (One Location) 63250 Super Shifters (4 & 6 Pl.) CALL 
Hungry Hippo ......... $1750 Twin Knockdowns $3880 


Killer T-Rex (One Location) .$2695 
Wheel ‘Em In (One Location) $3150 


Shoot to Win 2 Hoops . .$2350 
(One Location) 


Whac-A-Moles 2 PI. 
w/compressor and high 
score of the day 


& DELUXE VIDEOS 


Racin Force s/d .... 
Starblade s/d 





USED SITDOWNS 
Final Lap Il s/d 
Hang On s/d 
Lucky and Wild s/d . .$3550 
Hard Drivins/d..... Suzuka 8-Hours || s/d $8800 
Race Drivin s/d ....$2750 Turbo Outruns/d ...$2650 


EQUIPMENT OF ALL KINDS 
' 7 Days a Week, 9:00 A.M. to 11:00 P.M.(CST) 
Purchase 4 or more games, get free delivery within 300 miles 


(405) 672-8909 Fax: 405-672-8628 


~ 5016 S I-35 Service Rd. © Oklahoma City, OK 73129. 
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DARTS 


Tis The Season 
Super Six Plus Two 


Great for Marginal Locations 
Locations Requesting Multiple Darts 


Street Ready $775.00 
VIRTUA RACING 
4 Player with Tower--Mint at Only 


Rowe CD Jukebox 
CD-51A Like New--shoppped 
$3295.00 


POKERS & 8-LINES 
Games Start @ $300 ¢ Boards @ $100 


$1895 
-«s «1195 


Rescue 911 
Street Fighter 
Super Mario 
Wipe OUt 
World Cup 


Dracula 

Indiana Jones .... 
Judge Dredd 

Lethal Weapon 3 . .$1095 
Maverick 


STANSFIELD VENDING, INC. 
P.O. BOX 157 * LA CROSSE, WI 54601 
CALL MAX: (608) 782-7181 


SEPTEMBER 1995 


Serving the world’s 
coin-op & billiards needs 
for over 6O years 


As representatives of all major manufacturers, we can accommodate 
all your needs for coin-op amusement equipment (new and used), spare 
parts, vending equipment, billiard supplies, and a full line of redemption 
products. We maintain over 30,000 square feet of used equipment and 
offer reconditioning that is unparalleled in the industry. 


Call or fax Carlos Molina, George Montalvo, or Javier de la Uz for more 


information. , 
Q 
Se BD 
LAS 









- 


THIS MONTHS FEATURES 


NEW - THEATER OF MAGIC - PINBALL, MORTAL COMBAT 3, 
VIFF ARGH FER IRSINO FEAR; CYBER CYGEE, DAYTONA 


USED - KILLER INSTINCT - VIDEO, OUTRUNNER, 
VIRTUAL -RAGER, DYNAM@Q - AlR HOGKEY.D/X, 
MORTAL KOMBAT 2 - VIDEO, ROWE CD 100 B 


AND. A COMPLETE LINE OF REDEMPTION EQUIPMENT 


BETSON / IMPERIAL EXPORT 

303 PATERSON PLANK ROAD CARLOS MOLINA - (Ext. 373) 
CARLSTADT, N.J. U.S.A. 07072-2307 JAVIER de la UZ - Beeper #904-285-591 1 
Phone (201) 438-1300 Fax (201) 438-1811 LOU RUDOLPH - (817) 431-6060 


IMPERIAL INTERNATIONAL (Parts Division) 

621 WEST ROUTE 46 

HASBROUCK HEIGHTS, N.J. U.S.A. 07604 

Phone (201)288-9199 Fax (201)288-8990 GEORGE MONTALVO - (Ext. 28) 





S-LINE 
POKER 
BOARDS 
800-966-9873 


WRE or WRF 
Wailboxes 


Call Dave 


(612) 451-0420 


FOR SALE 


Remanufactured 
Changers 
$1-$5 Acceptance 
Bulk Load 
90 Day Warranty 
e Kowe 
¢ National 


Change 
TONICS 


1-800-254-2125 


FAX (616) 452-3319 
3400 Jefferson Ave. SE 
Grand Rapids, MI 49548 
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BIRMINGHAM VENDING 


Your One Stop 


Shop For Coin-Op 
NOW PROUDLY 
DISTRIBUTING 
MEDALIST DARTS 
MERIT AND U.S. GAMES 
COUNTERTOPS 
NEW AND USED 
BEST SELECTION IN THE 
U.S.A. 

NEW & USED JUKEBOXES 
ROWe=GCD=100) ni ecsccw tae aces 2999 
Rowe-GCD-100A. 2.2.66 eees 05. 3299 
Rowe-CD-100 B cw sews wae a ex 3499 
Rowe-CD-100C ca ceees awa. 3799 
Rowe-CD-100D ............. CALL 
ROWG-RA<67 oad S ee aks ae eee 550 
ROWG=A=88 «44sec bead tae ies 699 
FIOWOSHHSO! foie ee ek Sede mes 899 
ROWG-FA-92 iy sd ene wean aw es 1099 
Rowe-R-91 Combo ........... 1275 
Rowe-R-92 Combo ........... 1650 
Rowe-R-93 Combo ........... 1750 
REDEMPTION 

10 Ft. Skee-Ball (1992 & 

1993 MOdGIS) cic44.00sedens 1999 
Bay Tek Fielders Choice ....... 1899 
Design Plus Dbl. Bozo BBall ... .1899 
Design Plus Bozo BBall........ 1599 
Design Plus Quick Shot Jr. ..... 1199 
Skee-Ball Tic Tac Toe Two Plyr. .3799 
Meltec Big Mouth ............ 1999 
Meltec Knockdown ........... 1999 
WACKY GGIOP <2 ic Set ee wis RR ele 3899 
GCracky Crab: 32.25.06 bade mae eek 3499 
Hungry Hungry Hippo ......... 2499 
Coastal Trash CanAlley ....... 3199 
Amok Egg Drop Machine........ 899 
Shoot to Win Jr. Single ........ 1699 


Quantity Discounts Available 
All Machines in First Class Condition 


Call For More Selections 
SNK NEW AND USED PAKS 
SUTURING Ss oa bebo ewan 99 
Fatal Fury Special) ccs asac veda ws 99 
Savage Reign (New)............. 199 
Galax FICK: s-s5.04: nts aaa wesaase S 99 
World Heroes Il Jet............... 99 








NEW & USED KIT SPECIALS 
Eagie Shot Goll iivrxceat-a abs teees 799 
Krazy BOW! 350866 a va te 799 
Street Fighter Alpha .......... CALL 
Darkstalker B Alls $agc3 ce wa kak 599 
DarkStalkerAKit.............. 899 
Street Fighterll ............... 299 
Super Street Fighter ll.......... 699 
Golting Greats Wl «2224 «<.54eeb<% 999 
TOKKGH ND S wig. xem ace 0 eke aco ees CALL 
New Great Sluggers ........... 299 
Capcom X-MenAKit ......... CALL 
Capcom X-MenB Kit ......... CALL 

PINBALLS MACHINES 
Bally Addams Family .......... 1999 
Bally Black ROSE «i... 2a aas ees 1599 
BallW Die WhO 6 x sce aw ses ow wales 1500 
Bay IVA ise erat i iod e ees 1299 
Bally Twilight Zone............ 1799 
Bally CONWGHC. 2.65 sce baw ees 2799 
DB: Batmalt sx dina otk 82h SRR wes 1399 
DE. -GHeGCKDOME 65. kd oe See de ca 999 
D.E. Guns and Roses ......... 2399 
L5. IOOK: 204 Hts wh oa ee Se 1299 
Dy. iFaSsiG: Par «oi ee dee be: 1699 
DB. Star WANS sind oa ede tenis 1299 
Dome RMN t4 6 osbewd 4 vate hes 850 
is TOMMY, «< s-star ace oblate oie Bones 1899 
tes VN Re! eS cde i gate te ae 8 awe ah 1745 
Gottlieb Big Hurt (New) ........ CALL 
Premier Cue Ball Wizard ....... 1499 
Premier Freddy Krueger ....... 2199 
Premier Gladiators ........... 1499 
Mario Mushroom World w/Tck..... 999 
Premier Shag Attaq........... CALL 
Premier Stargate (New) ....... CALL 
Premier Street Fighter ......... 1099 
Premier Deadly Weapon ........ 750 
Sega Baywatch (New) ........ CALL 
Sega Batman Forever (New) -CALL 
Sega Maverick ............... 2399 
Sega Frankenstein (New) ...... CALL 
USED DART MACHINES 
ARAGO00 ice dN own eeee ds $599 
ARA Super 6300+II w/New Target . .799 
ARA Super 6300+II w/Top Mon. ... .899 
ARA 6349 COORS w/Top Monitor . .899 
PRAVGAIAKY 4.6.6. 85:52 behead Os 1699 
Merit Premier Pubtime ........... 799 
Mert PUDIING ss coe ek ae ee 799 
Merit PUDUMNG 242. 2c.c:c008 aes dees 899 
Merit SCOMDION: 6-6. eee wes e dad iws 1399 
Valley Cougar Non Fold ......... 1099 
Valley COUGAF 6 6.5. dss dee sin eee @ cae 1499 


BIRMINGHAM VENDING CO. 


Established 1931 


General Office 
540 Second Ave. N. ¢ Birmingham, AL 35204 


(205) 324-7526 
SE-800-238-8363 


Florida Division 
4542 L.B. Mcleod Rd. ¢ Orlando, FL 32811 


(407) 425-1505 
FL-800-330-1233 


National Toll Free 800-288-76355 « Fax (205) 322-6639 
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M & P AMUSEMENT 


Se Habla Espanol 
(Phil) 658 West Market St. - York, PA 17404 Hated 


(717) 848-1846 Fax (717) 854-6801 


$100.00 prepays freight on any video game in continental United States 


Super Specials Redemption Eq. Specials Raa cioocdsaaanan tacsecennendvetdtebeatordeaoncotannn 995 
Brown Top Air Hockey .........c0:cescceseeeees 1495 SIC IVIO UID tascuisaceqeseundvemsooespashantdocactacceaents 2500 Space Gun SARE SASSER SAR EOANE SAAR ESR EA TS AAAS DESERER EDS 1595 
Kiddie Rides (Amutec) cena dot he pe ole 25 2 1695 E5OZ0 DAS KO Ol vessduncescucesnveniongeeweredsawense 1995 Street Fighter UD recticelis set tcoun etientesmaupeeteatas 395 
Mad DOg 50” vesscccccccccssssssssseesseessssssesseee EEOG. | COSMO GONG sa cusssieivertnunciesansiede 1595 | SUPer SPLint........ eee 395 
Mortal Kombat | Kit..........sccccccssssssssssseseee 100 | Crane SMS Single... eee PS Pt ee ee eaen arene ate 
Maral KOMBarl IGE eos ae 995 Full Court Frenzy W/TV .......c.cccseseseseeeeee. 1995 Terminator UID sadossarnioncancianisvierncdcanie 1395 
Mortaliconbatll DOG. c.cccocstsccccncc, 1095 Knock Down (Like NeW) ........cccceceeeeeeees 1995 Tetris Os sbidutatikicatedannauutdnawanlsaseedanndanancasbieveddles 395 
Mortal Koribatill ed... 3395 POG A Ball asia cowiscasussiecuctaisbtidoncieialetvvn 2250 | TOODIN..........ceceseeteseeteeseeeseeteseeteseetenen 395 
NBA JAM Ded 25” Cab. Used... 1095 Pushi anid POG iiissccccccdiecccsssacchancaateceeecn 3595 US Classic .......sesceseeseseseeeseesseesseeeseens 395 
Pl NG ao acacia cartactile 1395 | FROockIN BOWL... esses i a aca aie 

FROOSTA SHOGIGSL sasinccdwnniscnsunncteseaneavesauvevtance 2500 - 
Me er eee es 3305 | _ SIt Down Games 
Pool Table 3.5 X 7 ceeecoccoccocccoccccccoccccccceese 1095 SSS a 0 vei sicasvasransaiessacariaaewsetecians 1795 BOTTS GG srachasisesnratandaitesusanotunmnascesacess 1295 
Rowe MC-25 Changer ssceeeeececccccccccesece 995 Skee-Ball 13” Model H.......................-2.. 1295 CISCO TIOAL ieisss caenesesnsnicaundaySebecwaninninies 3495 
Rowe MC-35 Changer Kit, Power Supply, Slugfest ‘ied EveRben ee MescetetieRinetabersedaeanbanas 1095 Double PRG! SiC crasctsiaiwundhenesincvanisbesseas 3995 
2) Ren Seca a deen eer OD or 395 | SMS Poker Poll ........ ssc teeeeesees OG | AMET AD eseteesaetsteeniettertteraetennentas hae 
Terminator GUA oocccoooooooccccccccccocececcceceeeee 1500 SID OU vecovsansexcercesvesviansacienenctsectiacacians 995 G-Lock HOeesid sae ns ange Sesnesee GEARS SNRN SENG ONENKENAN ENED 2995 
. SUNG Baile I cassischisveonscntiviavaeieienan 2500 | Hard Drivin CP...........esesseseseetsseseereseseens 2495 
Pinbalis For Sale EOE Were taes inca ah ase ar oa Ne, 1395 | Hard Drivin W/Seat.......... eee 1995 
Addams Family ......c.scssssssssssssesessseeeseee 1995 - tied el ee ra ce er a0 
ESAGK FOr ICUS xx, dacicssdeesasnsanvosnicaneaneralversones 895 Dedicated PC Boards Race DriViN W/S€al ..... sess eeesssteeeeee teen 2195 
Bi Gi is eroecen sn acdwneanlen ands 695 with used accessories Ridge Racer S/d ....s..sssssssessssssssseessesssen cae 
Bie Of PINWGD acnnscanscecsanrenicunvenit 1095 | NBASamcesccssssssssssssssntsesnsinnenve GW ree tees pris 
CVG cantsnineaiciceatecnnnmueincbbnnscnte 795 | NBAJAM Tour cecccccccocecececececcecececececececeeces. 395 | Star Blade S/d... eect 3995 
Demolition MAN oo cooocseccoonceccooecceccccccce. 1995 Niel COMBE ccs. ov eecetertee cece, 100 te WPANO MN ioasextataietateeatesnencdeseamvenceaeiars 2495 
rae Ule acies easmseranayaacdeninna 1450 |) Mortal Kombat Il ccccccccccccccccecececececescscecece. 295 UPer HANG ON .......ssseeessreersssseesssssieee 1495 
SUPSK MONACO GSP siiicsssasscacsasiaacesconiases 2995 
Batts Hale eccicsscecscsecsncnaecctcaccinctanseaes BOS: | CQwete rae c.ccciseccuecniess cece cuore 50 P 
Fie) Tale Sh aicaasantcmaiantganinamiosies 1905: | “Fiim Sock cc tari ccc wes crasecasars 50 LP ah spheres cies miata la Pitas 
PTUSTONGS iia sicitcsinte vias dotre cee dntwadendenateces 1995 - under Blade S/d..........sseesseeesteeeee 1295 
CLAW AY soccer ve sides cdebusresocsnencisntuacvetes 1250 Videos For Sale Turbo Outrun Peemare Pe veo eves ee 2995 
HOGI tee eet ene fa nae 1250: | P20 DOQIOOS scicscccencsrcgscanssesttsineennce 395 | Virtua Racing (2 PI.) ........esseeeeceee 6500 
Indy M0! (|. aE ERLAE TVR SIAC e TOTO PERE 1795 PPE ciiudakircdssacinstvucaciccaeossuscncceecensceawossecins 395 Virtua Racing WI TOWER sccsectrenssneaassnsans 14000 
MOKGE oar date anar aetecnciten 695 | Afterburner U/l...........scssecscsssseseseesetesees 395 : a 
DUT ASSIC Pa ooo cocecccececceccccccccosececccecseces 1595 PRS SUE sehrcdtiaeicanieiosoactranse veseaueadendessehessbeuss 395 Videos i on” Cab 
Lethal Weapon Ea AA Ra Oe ee Ts eae 1095 BOGGS BUSIOIS sia ccstdcccsarvssasesanseswansaweinas 1295 pa 
NO: FOAM i cieacicossscsacrysasdevastessasnawervoeovoneaus, 2995 | Big RUM... ssceseceeceeeseseseesseeeeseeeeees 995 Dedicated 
PY ZOMG chic aciincinacsdonsseetavcccuasbnncdaea 1295 | CAPCOM BOW... csccsessssssscesensnssersanvaevaseese 395 Capt. AMETICA ........seesesssseeseeseeseeeeeseees 645 
POO] SHANKS ccssevsisoseswrstecssseedcnseatseesserexsence 695 | Championship Sprint. ......... cece 395 Capt. COMMANAO............ecseseeeeteseeseenen 645 
AG Wiss secs ere miatand Q550 | CHASE HO, ccccnenrsccssanscsseissacesseseccenssecoes 995 | Carrier Air WING. .......-seseeseeeeseeeeesnee 645 
Shaq Attaq scaauatanenuunsiannwaitcaneaeedwasaecmancane 2395 @ (0) (gl ge | C) an ee Se 395 East COaSt Ril Cab isisivscsasniaveratcsieavesnee 695 
Slugfest .......cceccccscecececsscesececsesesesscseseseees 1295 Continental Circuit .................ccccsssseseseees 795 OS oincadscwvesetieosedoapttictehustieatarmatins 645 
Space SOND coc de sovdecevnckc slice hee cewiamccescs 795 Cyberball iqnP ahs keRadeNne Wn anew'a tenis Senenemmdepeaninen 395 High Impact sete e tenet e eee eeeeeeeeeeeeneeneeeeneeeeeeees 645 
Star Trek (Data BASU) wcccviwvorsnncnvideliadeneass 1250 Final Fight Dina hidweaU reine chcensuabnaanbhekeimataimentets 395 PSO IN COD vesingusssntananteneiacusaonaiasspianneds 695 
Stat TSE IN Geos caicctcecacinstsnwephcesnocssved 2295 | Gate Of DOOM.....csescerssrecssseeceseeneesseeees 395 Mad Dog 27° Monitor .........sseeeeeeeeens 2295 
te WARS Se ie tet 1295 GODS AKC issiissccséccisoccdaceuscaccececgcvccercdeses 395 GNC S cate Moana ecusccaesscnseanssesina Scud tieuadvua ears 645 
Street Fighter Wcciiccccaccsssvacsavesvesvenvoxevenus 1250 | Heavyweight Champ...........ceseeeeeees 395 MOon WAIKET.........sssesseessseseeseseseeeeteseetens 645 
Super NAANIO BOS hoikico coor ccccieends cen 995 High Impact sidn eden bauis ban been Raeacidanenalesaetastewe 395 WIOMMAL ROMP AE lis ccassscciasiiacscusecssgnaenseosees 645 
TOMATO PA cas cisciucisccsscevecesisscsvtoteese. 1500 | Mad Dog II 50°... eesccsssectsseeeesees 4995 Mortal Kombat Il...........sesseseseeseeseeeeen 1095 
Theatre of Magic ease reduces edo ae ete tact e 2995 Mech Attack (2 Pl.) eudanse cuntaut usxiekenweteweces 895 MESA IORI ssucpncecex tude Seta: tpn eiekSaticswesatncuanvarad 995 
Twilight Zone .....c.ccccccseccscesesescscsceeeeeeceees 1550 Mortal Kombat ] DOG): seivccsccscsscsscscucsevevcce 795 NEDA TOUR csceasesdansnavasspakesicccecssavacicsacaens 1095 
OTIC i: ene eee ene 895 | Mortal Kombat Il Ded.......... eee 1095 | OPP ROAM’ «esse sete tes teeeeseestestesneeneesees 595 
World Cup Soccer See Re ee ea eRe 2295 NBA Jam 52 a eie/nipiaia aia elaine ulate laterite efodatauidivcs Go lek 1 095 Pit Fighter db cidra issue Sind Bia @inidin wis blow orale afelnaieiaercioersisleleieweeies 645 
Oe. TRUM ONO ON eo sisetanirdenudvcecpeenenncsescaasiers 895 SIMNISOMNS sx csneieseswoasanvanicaxcansimeesaeacennants 645 
Operation Wolf ..........cccceeeeseesesseessseseeeeees 395 SIAN TEV cledidaceuisoustrdsieoncvarndkenlosnauinn 645 
Big no nto — RE POG ccc cassette hen eats Reston seats 895 Sty FIQMION TUNG: isissicetsacsaanetascantcnassanconins 645 
Havtona fins Cyclones Dwnsseors PADOl B OY cavieawscscacivcsncsasscdeysecessanivvinconcss 395 Techbowl 2 TV Game..........eeceeeeeeees 645 
UL ISIC hea saieSincin 1sh aie Sacer oases POOP OSUOM UN sictsavancncsiscnaneiiicntiendtaceeniee 395 TSTMIN ATOR GUD es cits ac acaeetentierandaicctnnnal 1500 
POWGR DEI yokes senctde hc iiaeouitevess cecciccds 895 PUIG: TRINGTS vesssccetciissnssacaccidinisesensmeamagceed 645 
FiO at BIAS ON osxeceu Movaccravataccasinsccaccaasack: 395 UIIVI Od ls eeyaghs iuncasaustpeusaptersavevecusianccatecenraes 645 


(717) 848-1846. Fax (717) 854-6801 
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BC-9 Conversion Kit 
SAVES HUNDREDS OF DOLLARS 
FROM BUYING NEW CHANGERS 
Converts a BC-9 to BC-35 

¢ $1/$5 Acceptance 
¢ Solid state, self-diagnosing computer 
e Installs in minutes 


To Order Call: 
616-245-8235 


SLAY METER 


FOR THE COIN-OP ENTERTAINMENT INDUSTRY 














WE RE BLASTING PRICES ON THE 


PENTIUM 90 


§M6./ 850HD / 14" MONITOR 
DOS & WINDOWS 


PRICES START AT: 
$1,799.00 


TO CUSTOMIZED YOUR SYSTEM, ADD TO ABOVE PRICES: 
1.2616 HD = $100 CD-ROM 2X MM KIT $250 
8MG RAM = =$300 = 14.4 FAX MODEM = $90 
15” MONITOR $120 17” MONITOR $550 
WINDOWS 95 3119 MS OFFICE PRO 4.3 $389 
(WHEN AVAILABLE) 

CUSTOM OPTIONS AVAILABLE / VAR. PRICING 
WE SELL COMPUTER SYSTEMS & NETWORKS 


COMPUTER C& P SYSTEMS 


CALL TODAY: 219-256-1138 






































: 
aX 








FROM THE LEADER IN SECURITY FEATURES 
FOR COIN OPERATED EQUIPMENT - Variable Impact/ Abuse Sensor 
- Automatic Reset 


. .. : Service Reset 
| | s — : Door Trigger Input 
ad — - 115dB Siren 
y “ Includes 12VDC 


Integrated Impact Detection Alarm System 4 Battery Pack 


‘Includes Door 

SECURITY!|, a : 

Inexpensive, Reliable and | f ‘ade 
Versatile Protection for ALL | | if \ »  (1020KA only) 

Vending Machines, Coin- | | Ti bee) | + Easy On-Site 
Operated Amusement and | | ‘ gg | ' Installation 

yf -. _ +Includes Warning 
Label 


‘One Year Warranty 





* SORER 8 +| 





Round Top Cabinets 


Casino Use Capabilities 
JCM or Mars Bill Acceptor-230W Power Supply Call Atendent and Winner Dome Light 
Printer or Hopper Compatible Sit-down or Stand-up Versions 


f) ae 
Pte / scsetete ————— : f ' : 
7 SEE — | | \ a 2 ee — pescsese 

\ Se WILD gab 353) CUBS! a pen GH MILD San orca See 
oleate? ow , | af wat b | dct 25a JOU etererer 

i aoe - nl | SS meric Be 





eis 3 | . ' | : = 
nares 2 | | ‘ - ceetatee 
qh 2 oe Jt a ‘ . ‘enero. 
CS Ph . ¥ / be 
i ' j - 


Mars Gold Level Distributor | | / gee) 


Wels Gardner Disbutor le ce 





ZEEE 


Complete Wood Games 


Coin Entry and Bill Acceptor Compoatilble 
9"-19" Versions Availble 
Configurable to any Game 
AFFORDABLE!! 


KEVIN SHARP ENTERPRISES, INC. 1-800-624-3779 


2335 SOUTH PARK DR. (615)895-9099 
MURFREESBORO, TN 37129 FAX: (615)895-9184 
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Harness of Quality 
Amusement and Industrial 


CUSTOM, JAMMA. 8-LINE 
ADAPTOR BOARDS 
QUANTITY DISCOUNTS 


Louise’s Harness Shop, Inc. 
100 Spring Street 
Tuscumbia, Alabama 35674 


1-800-365-1941 
FAX 1-205-381-6180 


GOOD NEWS! 


Now you can make 
*1° on every long 
distance collect and 


credit card calls. 
Sign up for Dollar 
Sticker Program 


If your desktop payphone 
looks anything like any one of 
these, you can offer long 
distance and make $1.00 on 
each and every call. 


OR 
BUY YOUR OWN 


PAYPHONE! 














) Just Plug It In 
_] Stop Unauthorized Calls 
_ 1 Year Warranty 

_] FCC Approved 

_) Line Powered 


PPI: Phone Industries 

800-332-9939 
2415 W. Amherst, Bloomington, IN 47404 
812-333-9939 Fax: 812-333-8951 


Celebrating Our 11th Year 
of Service 
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LATINO jukebox Top 30 : 
July 1995 | 


COMPILED FOR COMPACT DISC JUKEBOX OPERATORS 


ALBUM TITLE 


THIS CHART 
LAST CHART 


ARTIST NAME 


Ph a “Aunque Me Duela El Alma” Vicente Fernandez 


Ee “Por Amor A Mi Pueblo” Los Bukis 


ele. “El Ejemplo” Los Tigres Del Norte 
z 4 Ho) “Amor Sin Barreras” Los Tiranos Del Norte 


5 |-| “La Jugada Nortena” Los Hurracanes Del Norte 


615 “Con Sangre De Rey” Banda R-15 
7 |4 “Rompiendo Barreras” Bronco 


8/9 “Que Seas Muy Feliz” Alejandro Fernandez 


9 |--| “La Estrella De Los Bailes” 


10/8 “YO Vendo Unos Ojos Verdes” Ezquiel Pena 


a 144 “En Baru" 
“Super Exitos” 
. "Salsa En la Calle 8 ‘95” 


“Oro Salsero-Lo Mejor” Various Artists 


5 [2 [Fewesrteme —__weramon : 
6 || “encuerpoy aime” Revruz it 
Ea 
8 |-- | “Mirandote” Frankie Ruiz 2 
On oe Jerry Rivera 
CI | 
cad Gesiabiish eal a Selena | 
22 [meer arf : 
Bs |4 “Amor Prohibido” Selena : 
CS i y 
BS [1 [tastes perpuetio”  seienev crac I 
a6 | “La Carretera” Julio Iglesias . 
BS | 
———— ’ 
Ela “Segundo Romance” Luis Miguel | 


HO}-- “Romance” Luis Miguel 2 


SAMPLING BY THE 
LATIN JUKEBOX, G. GROVE, CA 
ae BASED ON ACTUAL 
ane JUKEBOX PLAY REQUEST. 
sae TO ORDER CALL 1-800-LATIN CD 
: 1-714-895-5250 


Banda Maguey 


Sonora Dinamita 










sonora Dinamita 


Various Artists 





et 


ears, a er - 
meek at ee ee te 
jE Me Si eS 


rack aha, 
WTA 
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VIDEO CONNECTION 





1150 INDUSTRIAL PL., #110, DIXON CA 95620 


COMPLETE FACTORY KITS 





Street Fighter Alpha (Hottest New “B” Kit Yet) .......... CALL 
Mortal Kombat 3 (Hottest New Piece) .........:.eceeee 2495 
Street Fighter the Movie (New Digitized Graphics) ......1575 
Gals Panic Il (Vert. Digitized Models Strip to Buff)....1050 
Great 1,000 Mile Rally (Driving Masterpiece) ........ 950 
Night Warriors (Capcom “B” Kit w/Exchange) 
X-Men (2 PI., Capcom’s Best $ROI “B” Kit) ....... ee 715 
Raiden II (2 Pl., Excellent Vertical Shoot-um Up)....750 
Krazy Bowl or Eagle Shot Golf (For Taverns)......695 
Primal Rage (2 Pl., Digitized Dinosaurs, New Kit) ..575 
Hard Yardage (NFL Football Season Specia)........ 495 
NBA Jam PCB & Marg....395 or NBA Tour.Ed. Chip Kit....395 
Tetris (2 Pl., Best Novelty Piece Ever!) 
Gal’s Panic (2 PI., Strip Tease Puzzle Action) .............. 395 
Cadillacs & Dinosaurs (2 PI., Fantasy Time Warp Adventure)..395 
Mortal Kombat Il (2 Pl., Excellent Digitized Warriors) ..350 
9 Ball Shootout (Excellent New Pool Game) 
Quiz & Dragons (2 Pl., Fantasy Cartoon Trivia Special) ....350 
Aero Fighters (2 PI., Excellent Airplane Shoot-um Up) ....350 
Capcom Bowling or Coors Light Bowling 
Hydra (James Bond on Jet Skis w/Steering Wheel and Pedal) ..350 
Warriors of Fate (2-3 PI., Medieval Fantasy Adventure) ......295 
Legionaire (2 Pl., Attack, Throw, and Dash Your Opponents)..295 
Konami X-Men (2-4 Pl., Marvel Comic Heroes) ....295 
Battletoads (2-3 PI., Cartoon Style Space Sleeper)......295 
Bloxeed (2 PI., An Enchanced Version of Tetris) ....275 
Total Carnage (2 PI., Cartoon Style Robotron at War) 250 
Clutch Hitter (2 Pl., Superb Baseball Action)................ 250 
Captain Hook (2 Pl., Pirates of the Carribean) 





ALL KITS CONTAIN: Legal P.C. Board, Marquee, Overlay, Wire Harness, Stick, Buttons & Instructions! 





















Robo Cop Il (2 PI., Invincible Law Enforcer Robot) ......250 
Earth Defense Force (2 PI., Full New Space Kit)......225 
Mortal Kombat (2 Pl., #1 Hit-Full Kit) 
Big Event Golf (Excellent Bar Piece) 
B Rap Boys (2 PI., Rappers Jivin’ Down the Boulevard)....195 
Arabian Fight or Arabian Magic (2-4 PI.).............. 195 
King of Dragons (2-3 PI., Medieval Fantasy Adventure) ..195 
Super High Impact (2-4 Pl).....295 or High Impact ....195 
U.S. Classic (Top Notch Golf w/trackball) .............. 195 
MVP or Major League (Excellent Baseball Action) ....195 
Street Fighter Il Champion Edition (Full Kit) ........ ge 
Newman Athletics (2-4 PI., Olympics Around the World) 150 
DarkStalkers or S.F. Turbo (“B” Kit w/exchange) ....95 
Aliens vs. Predators or Dungeons /Dragons ("B’ Kitw/Ex.) ..95 
Ms. or Jr. Pac Man (table, upright, kit or PCB) .... Makes Money 
Defender, Stargate, Joust, Robotron, kits ...... Cheap 


Classic PC Boards 
--Bought and Sold-- 


Neo-Geo 1, 2 or 4 Slot (with one free cartridge) Reduced 
Samurai Shodown Il (Hottest New Cartridge) ....195 
Savage Reign..375 or Super Side Kicks 3 ........ 375 
King of Fighters......... 395 or Bust A Move. ........ 325 
Fatal Fury 3........... 


We Will Meet or Beat Any Price!! 
EXPERT VIDEO GAME REPAIR 


















COMPLETE LOCATION READY GAMES (Shopped Out) 





(2) Drivers Edge, Linked 25” Sitdowns w/Steering Wheels) . ..5895 
Great 1000 Mile Rally (Driver w/New 25” Monitor) .. .1795 





Neo Geo 4 Slot (Dedicated w/25” Monitor) ....... 1595 
Gal’s Panic II in 13” Merit Color Countertop ....... 1295 
9 Ball Shootout (Ded. Brand New w/25” Monitor) . . .995 
New California Turbo Cabinet w/25” Monitor ...... 895 









**FREE--FREE--FREE** 
New Catalog--Just Printed 


** FREE KIT ** 
with the order of 3 Kits 


(call for List) 














CALL FOR OUR FREE CONVERSION KIT 
NEWSLETTER (OVER 200 KITS LISTED!) 


(2) Neo-Geo 1-Slots in Nintendo Dual Monitor Cab . .850 







MS Pac or Jr. Pac Cocktail Tables.............. 595 
Afterburner (Ded. Flying Masterpiece).......... 595 
Drivers: Pole Position Il, Enduro Racer, or Assault ...495 
Kramer 4 in 1 Casino or 13” Color Countertop......... 395 
NARC (Dedicated w/Medium Res. Monitor) ............ 250 














Call Toll Free: 


1-800-44-Hot-Kits ¢ (1-800-444-6854) 
Ph: (916) 678-5189 ¢ Fax: (916) 678-1313 


WE EXPORT WORLDWIDE 





September 13-14 
Riverboat Gaming Congress & Expo, 
Cervantes Convention Center, St. Louis, 
Mo. Contact Alan Liebensohn, (212) 
994-4120; fax (212) 714-0491. 


september 17-19 
International Council of Shopping Cen- 
ters (ICSC) Fall Convention, Walt Disney 
World Dolphin, Orlando, Fla. Contact 
Michele Rofe, ICSC Trade Expositions 
Dept., (212) 421-8181, ext. 311 or 351. 


September 21-23 
Amusement and Music Operators Associ- 
ation Expo ‘95, New Orleans, La. Con- 
tact AMOA, (312) 245-1021; fax (312) 
321-6869. 


October 7-9 
oth Fun Expo, Orange County Conven- 
tion Center, Orlando, Fla. Contact Bailey 
Beeken, (914) 993-9200; fax (914) 993- 
9210. 


October 15-17 
The National Association of Convenience 
Stores (NACS) Annual Meeting and Ex- 
position, McCormick Place, Chicago, Ill. 
Contact Davis Rembert, (703) 684- 
3600; fax (703) 836-4564. 


AD INDEX 


PRE oe ee ts a ares 153 
Action Tamclcer 02 Shes Sar er ore 91 
Advanced Games & Engineering ...... 55 
American Changer ................. 137 
American Laser Games ......... 23, 204 
American Vending Sales ............ 169 
Amusements Plus ............... 146a-d 
Antique Apparatus/ Rock-Ola ......... 9 
AWG Sie So ee 71 
ASSAM ROM er oe Rg as ae 89 
Babar tei as cir es at an ea 96 
Ri Rie os ie Pee ee 177 
Bobs Space Racers: <3. 3 21 
Brady Distributing. 2622 2 oe 141 
CRON See ee Oe 14-17 
Carousel International .............. 170 
CesR ele eo een ee eres ae 5 
Central Distributing. 0705. 11 
Cine dake se ea 62, 180 
Chugai Boyeki/Kaneko .............. 57 
COCO Soa a TS 
Comm Come nion | eee 117 
Coin Mechanisms .................. 189 
Deletilecimnies: «oo es 6 
DGtRT OR oo ey fe RS 13, 61, 113 
DVR eG eee ee, 167 
DiGi TRS kat oe 178 

MIO Ge ye re ee oe re Zt 
EMS Miche Hides 50 Se es 105 
Falster Rc Se ene oe 33 
Folge ra cen Abo. oa ios Gi 160 
Puma tnctietrieg rk Sa ee ae 95 
Camaplime oe aS ie 88 
Genco Distributing Co. .............. 119 
PLAY METER 
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October 16-18 
World Gaming Congress & Expo, Las Ve- 
gas Convention Center, Las Vegas, Nev. 
Contact Alan Liebensohn, (212) 594- 
4120; fax (212) 714-0514. 


October 18-22 
Miniature Golf Association of America 
Convention and Seminar Program, 
MGAA World Center and Prime Osborn 
Convention Center, Jacksonville, Fla. 
Contact MGAA, (904) 781-4653: fax 
(904) 781-4843. 


October 19-21 
National Automatic Merchandising Asso- 
ciation National Convention and Trade 
Show, Dallas, Texas. Contact NAMA, 
(312) 346-0370; fax (312) 704-4140. 


October 19-21 
West Virginia Music and Vending As- 
sociation Convention and Expo, Holi- 
day Inn Downtown, Huntington, WV. 
Contact WVMVA, (304) 949-3289, 


Great American Billiards ......... 12: 3% 
Greater Southern Distributing ....... 161 
Green Gating oc ee 114-115 
LAS Pane AG cag 56 
Hamilton Manufacturing Co. ........ 107 
Rip Contynis ce eee 194 
Hi-Max Tectinoloey 3: ¢. oy: 133 
PUD ROACH a oe aie 145 
Hoffman & Hoffman................ 195 
BRET Gi cay ee aS oes 73 
I eNO Sh Gis eked ate SN ee me aeRNC ee 7 
Incredible Technology ............... 79 
Mere aN OD. a. ir ts et CAE e 59 
ace Peripherals: 02072) oe 118 
PIR i RRS, Coe Nets 47 
POUT ica et ame ae 128 
Just Kiddie Rides. 2. 39 
Kevin Sharp Enterprises ............. Rs 
RIE IPS ISA. oi sft ee 53 
DIGG Weta oj oo ee as 126 
ONO NGE ES Soe rae kes 43-44, 121 
oa Ge” AS RCE EOS ot URGENT SEO 143 
Pamererrent: SN ee eas 77 
Machine-O> Matic 50 i. 85 
DIREC aC a ie oe A 4 
Master Pitching Machine ............. 70 
Mayoni Enterprises................. 201 
ee NE A SRS PRS, A play ae Cea 53 
ICI ROSES ec gs 19 
Micro Manufacturing ............ 41, 87 
DGG eS a 65 
Mission Crane/ 

Wine PHS 80 055 9503 03, 123,125, 127 
Music Operator Sales ............. 12, 62 

262 


fax (304) 949-3289. 


October 19-21 
World Waterpark Association Sympo- 
sium and Trade Show, Orlando, Fla. Con- 
tact Patty Miller, (913) 599-0300: fax 
(913) 599-0520. 


October 26-28 
AMOA National Dart Association Singles 
and Doubles International Champi- 
onship, Orlando, Fla. Contact Mike 
Smythe, (800) 808-9884 or (317) 387- 
1299; fax (317) 387-0999. 


October 26-29 
Pinball Expo/Flip-Out Tournament, Ra- 
mada Hotel, Rosemont, Ill. For exhibits, 
contact Mike Pacak, (800) 321-2722 or 
(216) 758-0565; fax (216) 758-0885. 
For general information, contact Robert 
Berk, (800) 323-3547 or (216) 369- 
1192; fax (216) 369-6279. 


WI NOR oa ee 172 
Nameo-America ...<.. 25.60... 0005. 93 
WRT TREE oi he ee 97 
New England Coin-Op .............. 147 
New Orleans Novelty ............... 112 
NSM-America ............ 100, 101, 103 
Operators Distributing Co. .......... 193 
Planet Earth Entertainment .......... 67 
Pua aaa Se oo 31 
Premier Dita o8 6 Se ee th 173 
reustO Cane og ne ot ae 51 
Randy Fromm’s Arcade School ...... 197 
Rhode Island Novelty ............... 175 
Soe TIE Soe oh 165 
Rowe International ......... Cover 3, 157 
S&B Entertainment ................. 168 
vo ODES ESSER SP Re UO OS a Ra gee re 171 
OME OR no cn ashy oe SEK Se 145 
Sega Enterprises 24600) Cover 2 
Seidel Amusement Machine Co. ...... 49 
ent Partie eo eee 149 
MEMEMOM he cca fe ee 69 
Sinart Industries 5 oS 82a-d 
Ns Pn Re oe 130, 130a&b 
Southgate Distributing .............. 155 
St. Charles Guest House ............ 134 
Sur PRR Sts A oe 158 
uictess Flick 9s Joa et 162a&b 
ER hag an creat: An RAUE EC AO EAN a 25 
Time Warner Interactive ........ Cover 4 
Tornado Table Games .............. 109 
LI MINES ore enue tl 111 
NUMER ORIE, ee eg ei oe 162 
Valiey Recreation 80080 cog 29 
Van Brook of Lexington ........ 139, 203 
World Wide Distributors ............. 10 
World's Dest Toys 2057 foc 135 
9. Ok Sk RARE Pe ag Re ean A ae 4 
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THE RUBY 
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— LaserStar Diamante 


SYovU=M at cigarette late] Mm ateh 
1500 Union Avenue S.E., Grand Rapids, MI 49507 U.S.A. 
(616) 243-3633 Fax (616) 243-9414 


Maiclantelitelatelisiel com @lnite ® B® 
203 Swan Road, Hanworth, Middlesex TW13 6LL j 
Great Britain 081-893-8300 Fax: 081-893-8600 
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Stealth Techmpbogy 
Koyaher- | all|(-1ah Gan ts MG) 


uminent Meltdown 


j dostile Intruders 


Decaying Flesh 
UFO's 

CIA Coverup 
Nuclear Stockpile 


Genetic Engineeping - 





zi 


Germ Warfare : 
Alien Invasion~ 
Area 51. 





TIME WARNER 


™ 
INTERACTIVE 


Time Warner Interactive 6/5 Sycamore Drive Milpitas, CA 95035 408/434-3700 


™&©1995 Atari Games Corporation/Time Warner Interactive. ALl rights reserved. 


